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Abstract
 A retailer is at the end of the distributive channel. He provides goods and services to

the ultimate consumer. The basic principle of retailer is that he deals in an assortment of
goods to cater to the needs of consumers. The success of retail store therefore depends on
customer’s reaction. All these stores are centrally administrated and general activities like
advertising, maintenance of account, credit limits, employments, delivery of goods and training
are carried on jointly. The departmental store is to supply all the retail needs of the customers.
Some of the stores render additional service to their customers. They allow credit, attend
telephone orders and offer delivery of goods, exchange or refund money in case of
dissatisfaction. Department stores are providing various goods and services to the consumer
belonging to the different segments. With the increasing introduction of new departmental
stores, the market has become a highly competitive one. Consumers play a key role in deciding
the life of department stores.

Keywords: Consumer, Retailer, Goods and Services, Employments.

Introduction
The retailer is an intermediary in the

marketing channel because he is both marketer
and customer, who sells to the last man to
consume. He is a specialist who maintains
contact with the consumer and producer, and
is an important connecting link in a gigantic
mechanism of marketing. Though producers
may sell directly to consumers, such method
of distributing goods to ultimate users is
inconvenient, expensive and time consuming

as compared to the job performed by a
specialist in the line. Therefore, frequently the
manufactures depend on the retailers to sell
their products to the manufactures depend on
the retailers who is able to provide appropriate
amenities without an excessive advance in
price of goods are rewarded by larger or more
loyal patronage.
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Statement of the Problems
Every business is today making some effort

or the other convince the consumers to buy
their products. In the competitive business the
word “Customer Satisfaction and Service is
also an important one. In the recent marketing
scenario there are emergence of more
departmental stores in various places especially
in and around of Thoothukudi town. The
researcher observed that there is an increased
demand for departmental stores among the
consumers and the number of departmental
store have been increased during few year.
Customers will be satisfied if they get what,
when they want it, where they want it. Service
provider must do their best to identify the
expectations of their target customer with
respect to each specific service.  In the study
included the customer service of departmental
stores which is evaluated from its customers
to provide a view of service of departmental
stores to its customers. Thoothukudi is a busy
industrial centre with dense population and
large number of retail outlets. Hence
Thoothukudi town is chosen for the study in
order to analyse the retail marketing and
customer services of the departmental stores.
Objectives of the Study

The following are the main objectives of
the present study.

1. To study the personal profile of the
respondents.

2. To study the various services provided by
the departmental stores.

3. To offer suitable suggestions.
Methodology

The study is based on both primary and
secondary data. The primary data were
collected directly from the respondents with
the help of the structured questionnaire.
Secondary data were collected from books,
journals and websites. 120 respondents were
selected in Thoothukudi Town by adopting
convenience sampling method. The data are

analysed by applying simple percentages and
chi-square test.
Terms and Concepts of Retail Marketing
Marketing

Marketing is indeed an ancient art and it
has been practiced in one or other since the
days of Adam & Eve. Its emergence as a
management discipline however it is a relatively
recent origin. It has gained so much
importance that today most marketing people
are practitioners throughout the world view it
is as the most important of all.
Retail

The word retails is derived from a French
word with the prefix re and the verb ‘tailer’
meaning “to cut again”. Evidently, retail trade
is one that cuts off smaller portions from large
lump of goods. It is a process through which
goods are transported to final consumers.
Retailing

Retailing consists of the activities involved
in selling directly to the ultimate consumer for
personal, non business use. Retailing occurs
in all marketing channels for consumer
products.
General Services Provided By the Retailer
1. The retailer anticipate the wants of the

consumers and then supplies them the right
kind of goods at reasonable price

2. He performs the service of bulk breaking,
i.e. dividing large quantities into small units.

3. He offers a large assortment of
merchandise

4. He creates time and place utility.
5. He also assumes risks by guaranteeing the

goods he sells to the consumers.
6. He also offers free delivery of goods, credit

on open account, liberal exchange etc.,
Departmental Stores

Departmental stores is defined as, any store
that sells range of goods like groceries,
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cosmetics, etc, under one roof. These stores
also have an informal atmosphere of the self
service where the customers are free to move
around and choose from the variety of
merchandise are attractively stacked and
displayed in racks in these stores. Only few
stores in Thoothukudi town satisfy these
criteria.
Activities of the Departmental Stores

The activities of the departmental stores
can be grouped into four major heads.

1. Buying and selling activities
2. Publicity including all kinds of advertising

and sales promotion functions.
3. Operations of the stores including stores

service of all types, personnel, receiving
and marketing.

4. Controlling activities including finance and
record.

Importance of Customer Service
The need to provide customer service is

for success in any commercial enterprise.
The importance customer services are:

Quality, price, efficient delivery, after sale
service, consideration of consumer
complaints.
Findings of the Study

The finding of the study are analysed as
follows:

Table 1
Personal profile of the respondents

From the above table it is clear that the
majority of the respondents are male, the
majority of the respondents are age group are
above 30 years, the majority of the respondents
are married, the majority of the respondents
are businessmen and the majority of the
respondents monthly income are below Rs.
4,000.
Table 2 Table showing the place of purchase
of the respondents

From the above table it is clear that out of
the total respondents, 50% of the respondents
purchase from private departmental stores,
32% of the respondents purchase from private
Milligai stores and 18% of the respondents
purchase from co-operative departmental
stores.
Table 3 Table showing the sources of
awareness of departmental stores
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The above table reveals that out of the total
respondents, 46% of the respondents source
of awareness of departmental stores are
friends & relatives, 33% of the respondents
source of awareness of departmental stores
are advertisements and 21% of the respondents
source of awareness of departmental stores
are from other medias.
Table 4 Table showing the awareness of any
other departmental stores

From the above table it is known that out
of the total respondents, 69% of the
respondents are aware of other departmental
stores that in which they make their purchase
and 31% of respondents are not aware of any
other departmental stores than in which they
make their purchase.
Table 5 Table showing the factors of
consideration before their purchase

The above table shows that out of total
respondents, 27% of the respondents consider
location as the factor before their purchase,
14% of the respondents consider quality as
the factor before their purchase and all the
above mentioned factor before their purchase,
12% of the respondents consider packaging
as the factor before their purchase, service &
exclusive as the factor before their purchase
and 9% of the respondents consider reputations
as the factor before their purchase.

Table 6 Table showing frequency of
purchase in departmental stores

The above table it is clear that out of the
total respondents, 31% of the respondents
purchase frequently from the departmental
stores, 26% of the respondents purchase very
frequently from the departmental stores, 25%
of the respondents purchase occasionally from
the departmental stores and 18% of the
respondents purchase rarely from the
departmental stores.

Gender and other factor – Chi square value
Hypothesis: The gender of the respondents

has no significance influence on other factors.
Table 7

It is inferred from the above table, that the
gender of the respondents whether they buy
from the departmental store or not, has no
significance influence over the other factors
considered in the study.
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Age and other factor – Chi square value
Hypothesis: The age of the respondents

has no significance influence on other factors.
Table 8

It is evident from the table that the age of
the respondents whether they buy from the
departmental stores or not, has significance
influence over the items preferred to buy in
the departmental stores and the age has no
significance influence over the rest of the
factor considered in the study.

Marital Status and other factor – Chi square
value

Hypothesis: The marital status of the
respondents has no significance influence on
other factors.

It is evident from the below table that the
marital status of the respondents whether they
buy from the departmental store or not, has
no significance influence over the other factors
considered in the study.

Occupation and other factor – Chi square
value

Table 9

Hypothesis: The occupation status of the
respondents has no significance influence on
other factors.
Table 10
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It is clear from the above table that the
occupational statues of respondents whether
they buy from the departmental store or not,
has significance influence over the items
preferred to buy in the departmental and the
occupational status has no significance
influence over the rest of the factors considered
in the study.

Monthly income and other factor – Chi
square value

Hypothesis: The monthly income of the
respondents has no significance influence on
other factors.
Table 11

It is inferred from the above table, that the
monthly income of the respondents whether
they buy form the departmental store or not,
has significance influence over the items
preferred to buy in the departmental store and
the monthly income has no significance
influence over the rest of the other factors
considered in the study.
Suggestions
1. The departmental stores must check the

expiry date of the goods frequently.

2. The departmental stores can provide their
customers facility, discount facility, space
for shopping, display of products.

3. The departmental stores can provide with
the facility for the children time passing
because the customer who visits the
departmental stores brings their children
along with them during their purchase.

4. The departmental stores that they can train
their sales personnel to handle the customer
in a pleasing manner.

5. The departmental stores can have more
than one cash counters so that the delay
for the customers.

Conclusion
Retail marketing of departmental stores is

based on so many factors like facilities
provided, convenience in the stores, cost
aspect etc. As far as departmental stores is
concerned, customers are satisfied with their
services through there are some difficulties and
problems in it. But the prosperity of the
departmental store depends on the competitions
form other stores. The strategy and techniques
for retail marketing by the departmental stores
have to change according to the changing
technological and social environment. Though
the cost of services is found to be higher, only
the customer services will help these stores to
succeed in the long run.
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Abstract
The name “Banana” came from the Guinea coast of West Africa, very probably from the

Sherhro or Temene languages of Coastal Sierra Leone in the early Sixteen Century. The
Spanish world ‘Geineo’ owes its origin to the same area ‘Banana’ is more obscure, it appears
to have been found first in Spanish (Banana) and later assimilated to other. European
languages, certainly, both ‘Plantain’ and the word ‘Banana’ were fully established in English
in the West Indies by the middle of the Seventeenth Century. And even the English usage is
inconsistent for in parts of South India ‘Banana’ applies specifically to sweet-fruited clones.
In East Africa a comparable confusion exists because these Europeans often use “Banana’
for any banana that is eaten in the cooked state assuming that all such bananas must be
starchy in fact the vast majority of them are sweet etc., Maturity and cooking is a matter of
custom rather than necessity.

Keywords: Banana, Sweet-Fruited, Production and Marketing.

Introduction
To speak about our generation our

ancestors used to say the slogan as
Valaiyadivalai because banana is the symbol of
auspicious or good things. It is not grown
through seeds but through rooks. It occupies
a pride of place in ancient Tamil Literature as
one of the “Mukkani” (Three fruits banana,
Mango and Jack Fruit)

There is a growing demand for
Banana not only from inside country, but also
from countries like Russia, Italy and the Middle
East countries. This has indeed several Indian
farmers to take to banana cultivation on a
commercial stage. Experience Gained at this
institute has shown that with the proper
selection of varieties and better management,
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especially better nutrients and irrigation, very
large yields of standard quality fruits can be
obtained resulting in his profit.

There are quite a large number of varieties
being grown in the country but only a few
area of commercial importance such as Dwarf
Cavendish Robust (belonging to Cavendish
group) Poovan, Raskhali, Hill banana, Nendran,
Monthan, Naypoovan and Red Banana. Robusta
banana are gaining importance over other
varieties because of high yield and their
acceptance in the foreign exchange earner for
India. But is requires a well – regained marketing
system for the produce. The vital role played
by efficient marketing system in the planned
economy of a country of late, has assumed
special significance and this cannot be
overlooked. Marketing has to made available
goods at reasonable prices to the consumer as
well as to grant reasonable return to the
producers. It has also to assist in generating
surpluses needed for development and in
reducing the wide variations in price and
availability over space and time. An efficiently
organized market system not only facilities the
proper and smooth disposal of what the farmer
produces but also acts as a catalyst to stimulate
increased production. According to Peter
Drucker “Marketing is the most important
multiplier of economic development and its
advancement makes possible economic
integration and the fullest utilization of whatever
assets and productive capacity and economy
already possesses”.
Banana production in India and Tamil Nadu

India is the second largest producer of
banana in the world after the Brazil. In India,
Kerala and Tamil Nadu cultivate banana in large
area. But, the banana production is highest in
Maharastra. Total area under banana during
2012 – 2013 in 776.00 thousand hectares.
During 2012 – 2013 Tamil Nadu, Karnataka,
Andhra Pradesh Maharashtra and Gujarat more
than 58 per cent of the area under banana.

Statement of the problem
Agriculture industry is an ancient as our

country. But modern agriculture methods are
very much sophisticated and the economical
importance attached to this industry is great.
Two aspects of this industry are worth noted
first banana is a foreign exchange earner and
the second its value as food. In both ways, it is
a very important industry.

The organized sector is able to exploit the
marketing system for the successful survival
of the business and also in earnings large
among of profit. The decentralized and
unorganized sector is unable to utilize the
marketing system and therefore is facing many
problems for its survival and for ensuring fair
returns on banana marketing here is one of
the organized industrial undertakings the
number of banana farmers is large and the
quantum of production is highly uncertain.  On
the other hand, the consumers are large in
number and dispersed all over the country as
well as in other countries. They have no
organized mechanism to establish direct
relationship with customer and traders.

Poor financial position does not permit the
framer to concentrate on marketing activities.
Another important aspect is that banana is
perishable commodity and hence they have to
sell as quickly as possible. As they are very
poor they cannot afford to have cold storage
facilities. As such banana marketing in
Srivaikundam Taluk is mostly under the control
of middlemen. The middlemen are exploiting
bother the farmers as well as the consumers.

Thus the farmers are faced with many
problems in marketing banana. Hence the
researchers have chosen to study the
marketing problems of banana farmers.
Objective of the Study
1. To study Socio economic condition of the

banana farmers in study area.
2. To estimate the trends in area, production
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and marketing of Banana in Thoothukudi
District

3. To study the various marketing problems
of the banana farmers in study area.

4. To offer suitable suggestions
Methodology

This study is based on both primary and
secondary data. The primary data were
collected with help of the interview schedule.
The secondary data were collected from books,
journal and websites. In Thoothukudi District
eight taluks are there. The researcher has chosen
Srivaikundam taluk because more number of
banana cultivator in the area. Hence, in order to
study the production and marketing of banana
in Srivaikundam Taluk 120 respondents were
surveyed. The sample was selected on the basis
of convenient sampling method. The study was
conducted during 2017 – 2018.  The data were
collected, coded, tabulated and presented in a
master table. From the master table, sub – tables
were prepared. The statistical techniques used
in this study are linear regression and F test.
Interpretation of the Data

Marketing is an exchange process between
producers and consumers in which the
producer matches a marketing offering (the
product or service, plus it’s promotion,
distribution and price) to the wants are needs
at the consumers. This study aims at exploring
the possibilities of for better development of
marketing of banana. The information as
regards the marketing of banana was collected
with the help of interview schedule
Table 1 Personal profile of the respondents

      Source: Primary data
The major table findings were as follows

 80 per cent of the respondents were male.
 38 per cent of the respondents were in the

age group 41 – 60 years
 97 per cent of the respondents were

married
 44 per cent of the respondents are studied

SSLC
 Most of the respondents have income level

of Rs. 50,000 – 1,00,000
 In Srivaikundam Taluk 50 per cent of the

farmers kathali variety.
 In this study area, it has been found that

66 per cent owner cultivate 73 per cent
acres of lands.

Area, Production of Banana in the Year 2010
In this table explains area, production and

Growth rate of banana.
Table 2  Area, production and productivity
of banana in 2010

Source: www.indiastate.com

http://www.indiastate.com
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The results show that, this model explains
more than 73 per cent of the variations in World
banana production and 80 per cent of the
variations in India’s banana production. This
model is found significant in terms of their
respective values of ‘R2’and “F” statistics. The
regression co-efficient of this model is found
significant at 5% level. The trend curves fit
well and the ‘R2’ value is 0.737 in World level
and 0.806 in India’s level. Hence, there has
been a steady increase in the World and India’s
banana production.
Compound Growth Rate value for Area
production and productivity of banana in
Tamil Nadu

Source: www.indiastate.com
Compound growth rate of banana area in

Tamil Nadu was decrease trend from 10.3 in
the year 1971 – 1980, 0.5 in the year 1991 –
2000 and increase 1.8 in the year 2001 – 2010.
Reason for Selecting Particular Market
Table 3 Reason for Selecting particular
Market

Source: Primary data
It is observed from the table 3 that, 42 per

cent of the farmers are selected the market
place to sell their produce based on less
distance, 20 per cent of the sample farmers
selected their market place based on more
convenience, 18 per cent farmers selected
based on continuous demand existing in the
market 17 per cent of the farmers selected
market place based on marketability and 3 per
cent of the farmers selected market place on
the basis of profitability,
Farmers Based On Problems Faced In
Banana Marketing
Table 4 Farmers based on problems faced
in Banana Marketing

Source: Primary data
From the table 4 it can be noted that 7 per

cent of the farmers belong to lack of ripening
chamber, 12 per cent  of the farmers belong
to absence of cold storage, 17 per cent  of the
farmers belong to perish ability of the banana,
25 per cent  of the farmers belong to high
transportation cost and 39 per cent  of the
farmers belong to low price.
Suggestions
1. In the study area Nendran variety they can

get more profit. If they have adequate
finance so the owner and lease cultivator
can struggle to cultivate this variety.

2. The Government should take steps to
cover risks by way of crop insurance. If
these facilities are provided the farmers will
come forward to grow banana with
hesitation.

http://www.indiastate.com
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3. The department of agriculture should help
to introduce new scientific tools and
implements in banana cultivation.

4. Most of the respondents are very poor.
They are depending on moneylenders.
Moneylenders are exploiting them. Hence,
the Government should provide adequate
loan to them through cooperative societies.

5. Most of the respondents do not have
storage facilities. Hence, the Government
should come forward to provide storage
facility.

6. Middlemen play an important role in
purchasing the bulk of the products at
lower price. Therefore, marketing on a co-
operative basis is necessary. The
Government should from a co-operative
marketing society with modern storage,
transport and credit facilities. The farmers
are linked with the external markets. It may

enables the farmers to get reasonable price
for their produce.

Conclusion
Banana trade is being run most

unscientifically in this locality for lack of
infrastructure facilities. Thorough a
modernization scheme the entire banana
industry and the marketing system will not put
an end to the exploitation of the middlemen
but also will help the industry to flourish to an
unlimited extent.
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Abstract
Agriculture is one of the main sources of income for the people of Kanniyakumari District.

This district has a well managed system of irrigation which is prudently managed with local
participation. Agriculture is mostly practiced as a secondary profession in Kanniyakumari
District. Most of the land owners are not farmers by profession but are otherwise employed in
professional practices like doctors, lawyers, teachers and business persons. The objectives of
the present study are to analyse the Area, Production and Productivity of major crops in
Kanniyakumari District and to give suitable suggestions for the improvement of the standard
of living of the crop cultivators on the basis of the findings of this study. Secondary data have
been used in the study wherever necessary. They are obtained from the published and
unpublished information from Reports of the various administrative departments, publication
of State Planning Board, Journals and Periodicals dealing with the subject have also been
collected.Compound Growth Rate has been used to ascertain the growth of crop cultivated
area, production and productivity. The major findings of this study are; In area under
cultivation, 3 crops show a positive growth rate. Coconut shows the highest growth rate of
10.15 per cent. The overall compound growth rate is -0.15 per cent. In production, 2 crops
show a positive growth rate. Banana shows the highest growth rate of 1.84 per cent. The
overall compound growth rate is 0.43 per cent. In productivity, 3 crops show a positive
growth rate. Tapioca has the highest growth rate of 3.49 per cent. The overall compound
growth rate is -1.41 per cent. It is observed that the area, production and productivity of
major crops in Kanniyakumari District have been decreasing and fluctuating over the period
between 2002-2003 and 2013-2014. This is not a healthy trend in a developing country like
India. Hence, the policy makers and experts should give a special attention to save the
agricultural sector. This study has been undertaken mainly to help the government to take up
policy decisions and formulate suitable schemes. The suggestions made in the study will
serve as a decisive support in solving many problems of the crop cultivators.
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Introduction
Agriculture is one of the main sources of

income for the people of Kanniyakumari
District. This district has a well managed
system of irrigation which is prudently
managed with local participation. Agriculture
is mostly practiced as a secondary profession
in Kanniyakumari District. Most of the land
owners are not farmers by profession but are
otherwise employed in professional practices
like doctors, lawyers, teachers and business
persons. They undertake cultivation by
engaging a local person as Paarvaikaran. They
prefer cultivation of perennial tree crops like
coconut, rubber, and mango which are less
cultivation-intensive and require very less daily
care and attention. Even though these land
owners are educated and ready to accept
advanced cultivation practices, field level
adoption is very less due to their limited
involvement in practical agriculture.
Statement of the Problem

Crop cultivation is the most important
occupation of Kanniyakumari District. Nearly
70 per cent of the agriculturists depend on crop
cultivation for their livelihood. Large number
of farmers belongs to small farmers’ categories
that depend on co-operative credit to meet their
cultivated expenses.The development of five
major crops of the district, viz, paddy, tapioca,
banana, coconut and rubber is subjected to
detailed analysis.
Review of Literature

Vijayakumari and Nageswari Rao,
(1994) in their study entitled “Farmers’ Legal
Involvement-Impact on Farm Productivity”
concluded that two thirds of crop loan
borrower disposed of their assets to meet their
legal expenses. Small farmers disposed of more
assets compared to large farmers and medium
farmers.

Sivanappan R.K., (2006) in his article
entitled, “Prospectus of agriculture in Tamil
Nadu, India” discussed the flow of institutional

credit for agriculture and industry in India
during 1997-98. Agricultural credit was only
R.s34,274 crore compared to industrial credit
of about R.s 4,00,000 crore. The author
concludes that money is necessary for
agriculture to manage the crop demand.

Chandrasekar Manicka and Solemon
Raj (2016) in their study entitled “Role of
Agriculture in cultivator Generation”,
concluded that the borrower farmer achieved
a substantial rise in crop productivity.
Improvement in irrigation facilities coupled
with the sustained use of fertilizers and other
inputs were evidently the decisive forces. It
was observed that bank loans have helped to
raise per hectare income of the borrower
farmer substantially.
Objectives of the Study
1. To analyse the Area, Production and

Productivity of major crops in
Kanniyakumari District.

2. To give suitable suggestions for the
improvement of the standard of living of
the crop cultivators on the basis of the
findings of this study.

Collection of Data
Secondary data have been used in the study

wherever necessary.  They are obtained from
the published and unpublished information
from theNational Bank for Agricultural and
Rural Development, Reserve Bank of India and
other Financial Institutions. Reports of the
various administrative departments,
publication of State Planning Board, Journals
and Periodicals dealing with the subject have
also been collected.
Framework of Analysis

Compound Growth Rate has been used to
ascertain the growth of crop cultivated area,
production and productivity.

“Compound Growth Rate” is applied using
the following formula
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y = Actual data
t = Number of years in their order
Compound Growth Rate = B-1 × 100

Limitations of the Study
The study covers only five major crops

such as paddy, tapioca, banana, coconut and
rubber.
Ø Accounts regarding production of crops,

yield of each crop per acre kept in the
books and ledgers of Apex Credit
Institutions and other related government
offices differ one another.

Ø It is a micro level study, confined to
Kanniyakumari District.  Hence, the finding
of this study is not applicable to any other
area.

Ø The study covers only a period of 12 years
from 2005-2006 to 2016-2017.

ANALYSIS OF THIS STUDY
Area of Major Crops

Kanniyakumari District is endowed with all
natural resources to grow a variety of crops.
Crops cultivated in Kanniyakumari District can
be broadly grouped under three heads; they
are Seasonal crops, Annual Crops and
Perennial Crops. Those crops which take six
months to fructify are called seasonal crops.
Paddy is an important seasonal crop of this
district. Next to paddy, groundnut and pulses
are important seasonal crops of this district.
Banana and tapioca are important annual crops
of this district. The perennial crops in
Kanniyakumari District are coconut, rubber,
mangoes and arecanut. Banana is an annual
crop mostly grown on paddy fields because
of drainage and irrigation facilities. The supply
of banana is maintained throughout the year at
present. Coconut is the major commercial oil
seed crop grown in the district.

A change in cropping pattern implies a
change in the proportion of area under different
crops. The table 1 shows clearly the area under
cultivation of five important crops such as
paddy, banana, coconut, tapioca and rubber.
TABLE 1
AREA OF MAJOR CROPS IN
KANNIYAKUMARI DISTRICT
 (Area in hectares)

Source: Season and Crop Report of Tamil
Nadu 2009-2010.

Table 1 shows the growth of area of major
crops in Kanniyakumari District. Coconut is
the major commercial oil seed crop grown in
the district. It got first rank among the five
crops showing a high growth rate (10.15 per
cent). Paddy got the second growth rate in
area of cultivation at 3.22 per cent. Banana
has shown a highest negative growth rate i.e.,
3.67 per cent.
Production of Major Crops

Production efficiency refers to the yield per
hectare for crops under production. It differs
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from one crop to another and even in same
crop. Good yield of crop is more important in
obtaining net returns and low cost of
production.
TABLE 2 PRODUCTION OF MAJOR
CROPS IN KANNIYAKUMARI DISTRICT
(In tonnes)

Source: Season Crop Report of Tamil
Nadu Arasu Rubber Corporation, Nagercoil,
2013-2014.

Table 2 shows that banana has the highest
growth rate in production of crops i.e. from
1,69,630tonnes in 2005-2006 to 1,98,718
tonnes in 2016-2017.At the same time, it can
be seen that the production of paddy, coconut
and rubber has decreased showing a negative
trend. The overall growth rate is only 0.43 per
cent. This indicates a fast growth rate
compared with area and productivity of major
crops.

Productivity of Major Crops
Productivity otherwise is called yield per

hectare. The decline in agricultural productivity
in general and average yield rate per hectare
of food grains in particular was a marked
feature of pre green revolution period, and later
there was positive reverse in the yield rate.
Paddy is the staple food crop of the people of
Kanniyakumari District. Rice, the processed
form of paddy, is used as food three times a
day by majority of the people.
TABLE 3

PRODUCTIVITY OF MAJOR CROPS
IN KANNIYAKUMARI DISTRICT  (K.g/per
hectare)

Source: Season and Crop Report of Tamil
Nadu &Arasu Rubber Corporation, Nagercoil,
2013-2014.

Table 3 shows a good yield per hectare in
Tapioca cultivation in Kanniyakumari District.
Out of 5 crops, 2 crops show a negative growth
rate of productivity. Tapioca shows the highest
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growth rate of 3.49 per cent. Rubber shows
the highest negative growth rate of 3.37 per
cent. The overall productivity growth rate for
the study period is negative by 1.41 per cent.
FINDINGS OF THE STUDY

In Kanniyakumari District, 5 major crops
were analysed with the help of compound
growth rate from 2005-2006 to 2016-2017.
They are paddy, banana, tapioca, coconut, and
rubber.
· In area under cultivation, 3 crops show a

positive growth rate. Coconut shows the
highest growth rate of 10.15 per cent. The
overall compound growth rate is -0.15 per
cent.

· In production, 2 crops show a positive
growth rate. Banana shows the highest
growth rate of 1.84 per cent. The overall
compound growth rate is 0.43 per cent.

· In productivity, 3 crops show a positive
growth rate. Tapioca has the highest
growth rate of 3.49 per cent. The overall
compound growth rate is -1.41 per cent.

SUGGESTIONS
On the basis of the above findings, the

following suggestions are made to improve the
standard of living of the crop cultivators.
Suggestions to Government
· The analysis indicates a negative growth

in area of cultivation. This is due to the
general statement of the crop cultivators,
that is, “agriculture is an unprofitable one”.
It can be avoided by the Government with
the help of crop loan. The real estate
business also reduces the area under crop
cultivation. Hence, the Government must
take necessary precautionary steps to
prevent the sale of agricultural land for
purposes other than crop cultivation.

· To increase agricultural productivity, the
Government should take necessary
measures to supply sufficient water, right
seed, fertilizer, pest management,

technology and extensive coverage of
active farmers simultaneously for toning
up their knowledge-attitude-practice level
concerning improved agronomic practices.
It will pave way for a visible pick up in
crop productivity in future.

· The crop cultivators are still following
traditional methods of cultivation. The
advanced techniques like soil testing and
seed testing are not used by the farmers
as they are not aware of them. Therefore,
the laboratories for these tests are to be
established at least at every panchayat
union level in Kanniyakumari District.

· The Government should regulate the
market price for all agricultural products
annually and the latest technologies should
be supplied at affordable prices. In this
regard, region-wise expert committee has
to be appointed.

Suggestions to Crop cultivators
 As there is uncertainty over the yield of all

the crops due to the uncontrollable variables
such as monsoon, rainfall and other natural
calamities, all the schemes and plans must
be supported by agricultural insurance
schemes. These schemes must enable
them to mitigate their risks of loss due to
any uncertainty. So, the crop cultivators
should insure their lives and crops.

 Crop cultivators should attend the
conferences and seminars. It helps to make
the farmers aware of the advantages of
modern methods of crop cultivation.

 Low yield due to severity of diseases and
pest attacks, it is suggested that the farmers
should understand timely application of
fertilizers and pesticides and improved
variety of seeds.

 The crop cultivators should be encouraged
to follow intercrop cultivation as it not only
increases the total income but is also used
for natural manure.
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 During the period of non-availability or
inadequacy of water, the lands are kept
uncultivated. The farmers should be used
the land by undertaking crop diversification.

CONCLUSION
India is a dominantly agricultural country

where around 65 per cent of the population
directly or indirectly depends on agricultural
sector. Still it’s contribution to national income,
employment generation, export, and food stock
is considerable in India. Due to urbanization,
population growth and fragmentation of land,
per capita landholding has decreased very fast.
From the available land also, the cultivators
are not able to get the expected output. It is
observed that the area, production and
productivity of major crops in Kanniyakumari
District have been decreasing and fluctuating
over the period between 2002-2003 and 2013-
2014. This is not a healthy trend in a developing

country like India. Hence, the policy makers
and experts should give a special attention to
save the agricultural sector. This study has been
undertaken mainly to help the government to
take up policy decisions and formulate suitable
schemes. The suggestions made in the study
will serve as a decisive support in solving many
problems of the crop cultivators.
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Abstract
The National Rural Employment Guarantee Act (NREGA), launched in February 2006

was renamed in October 02, 2009 as the Mahatma Gandhi National Rural Employment
Guarantee Act (MGNREGA). MGNREGS is a world biggest employment guarantee
programme. It is an anti-poverty eradication programme of the Government of India. The
main aim of MGNREGs is to enhance wage employment in the rural poor people by providing
at least 100 days of guaranteed employment to every household in a financial year. In
Kanyakumari district more than 30 per cent of the women are employed in the programme.
MGNREGA has promotes inclusive growth, is a vehicle of change, a lifeline for rural women
in Kanyakumari district. So far, however, there has been small discussion about the impact of
MGNREGA on women beneficiaries of in Kanyakumari district.

Keywords : MGNRES, Inclusive growth, Finance

Introduction
The Mahatma Gandhi National Rural

Employment Guarantee Act (MGNREGA) was
enacted into law to promote livelihood security
in India in 2005. The act aims to provide ‘at
least one hundred days of guaranteed wage
employment in every financial year to every
household whose adult members volunteer to
do unskilled manual work. It is the largest
employment programme in the world. Between
2008 and 2012, MGNREGA provided
employment to an estimated 50 million
households per year. This ambitious
programme has several objectives in addition
to providing economic security, such as
creating durable assets, strengthening natural

resource management, empowering rural
women, promoting decentralisation, making
government processes more transparent, and
reinforcing grass-roots procedures for
democracy. It is considered as a “Silver Bullet”
for eradicating rural poverty and
unemployment, by way of generating demand
for productive labour force in villages.
Scope of the study

The present study tries to make a
contribution to the understanding of
MGNREGA in this perspective and seeks to
provide necessary guidelines for the success
of the programme in Kanyakumari district,
Tamil Nadu state and elsewhere in the other
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parts of the state and the country where the
programme is being implemented.
Problem Focus

The rural development programmes have
come a long way since 1960’s, which are
designed and redesigned with the aim of
eradication of poverty and unemployment.
Unemployment and low level of income
continues to be the burden for the rural poor
to run off from the poverty trap. Most of the
initiatives of self employment and skill building,
aim to provide the safety net to the poor from
the “poverty that kills”. Moreover the legal
guarantee of 100 days of employed in every
financial year, MGNREGA households are also
assured of basic minimum income. Higher
incomes are expected to raise household
savings, accelerating economic diversification
and household investments in human capital.
The planning commission has all along
assumed that increase in investment would be
accompanied by increase in national income
as well as increase in employment in the
country. More employment needs to be
generated at higher levels of productivity in
order to generate higher output.
Objectives
1. To study the socio-economic impact of

MGNREGA on women beneficiaries.
2. To find out the problem faced by women

beneficiaries in MGNREGS.
Hypothesis
1. There is no improvement in socio

economic status among women
beneficiaries after MGNREGA
programme.

Methodology
The study is empirical in nature. The data

had been collected for analysing a study on
MGNREGA workers by conducting a survey
by using an interview schedule. The data are
collected from MGNREGA workers. The
study is mainly based on both primary and

secondary data. The primary data is collected
from the sample respondents in  Kanyakumari
district.  Before collecting primary data a
suitable questionnaire was framed. Direct
interview method was used. Primary data is
used to get a clear idea of the micro level. A
secondary data are also used to analyze the
details about MGNREGA. The secondary data
will be collected from various journals, books,
magazine, reports and website etc. Stratified
random sampling techniques will be used to
select sample for data collection. The total
sample size was fixed at 250 in random and
the Taluk as the universe-equal chance is given
for blocks.
Data analysis:
Table.1   Overall Socio-Economic Impact
of MGNREGS among Women Beneficiaries

Source : Computed data  **Significant at
1per cent level

The results of chi-square test in Table.1
revealed that there exists a positive and
significant difference in the socio-economic
status of beneficiaries before and after the
implementation of MGNREGS. (÷2 = 62.12**,
P<0.01).
Table.2  Overall Socio-Economic Impact of
MGNREGS among Women Beneficiaries



SELP Journal of Social Science

Vol. IX,  Issue . 36 ISSN : 0975-9999 (P), 2349-1655 (O)

April - June 201820

Source : Computed data **Significant at
1per cent level

The results in Table.2 indicate that the
overall mean value of MGNREGA programme
before implementation found to be 18.92 as
compared to 24.27 after the implementation
of MGNREGA programme. Hence, the
enhancement of mean value found to be 31.42
per cent indicating the effectiveness of benefits
in MGNREGA programme. The statistical test
revealed that the overall socio economic impact
of MGNREGA programme on women
beneficiaries is found to be highly significant
at one per cent level (t = 21.42**).

Table.3
Impact of MGNREGA Programme on Socio
Economic Status

Source : Computed data,

**Significant at1per cent level
It is observed from Table.3 that 55.6 per

cent beneficiaries were in joint family and
44.4per cent were in nuclear family before the
implementation of MGNREGS. It is interesting
to note that only 20.4 per cent beneficiaries
are in joint family and large majority of the
beneficiaries are in nuclear family (89.6%) after
implementation of MGNREGS. Table.3 also
revealed that 38 per cent of beneficiaries were
falling under small family followed by 34 per
cent and 28 per cent beneficiaries were under
medium and big family before the
implementation of  MGNREGS, while the small
family members were increased to 68.4 per
cent followed by 26 per cent (medium family)
and only 5.6 per cent (big family) after the
implementation of MGNREGA. It is observed
from Table.3 that nearly half of the women
beneficiaries were illiterates (44.8%) before the
implementation of MGNREGS. It is heartening
to observe that 52.8 per cent of the women
beneficiaries can primary level education after
the implementation of MGNREGS. It is noted
that as high as 78 per cent women beneficiaries
had not possessed health insurance before the
implementation of MGNREGS. It is curious
to note that 62 per cent of the women
beneficiaries had possessed health insurance
after the implementation of MGNREGS.
Majority of the beneficiaries stated that the
presence of illness was low in before and after
the implementation of the MGNREGS. It is
observed that exactly half of the beneficiaries
had membership (50.00%) in various social
institutions. Among them majority (60.4%) of
the beneficiaries not participated in any
meetings of social organizations before the
implementation of MGNREGS. On the
contrary the membership increased to 74.8
percent and among them 77.2 per cent of the
beneficiaries participated in the social
organizations regularly/occasionally after the
implementation of MGNREGS.
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The results of chi-square test in
Table.5 reveals that there exists a highly
significant difference in the socio economic
indicators i.e., Family type (X2=35.16**),
Family size (X2=33.97**), Education
(X2=51.10**), Yashaswini health insurance
card (X2= 47.62**), Health status
(X2=8.43**) and Social participation
(Membership & frequency) (X2=19.29**
& X2=41.98**) before and after the
implementation of MGNREGA programme
among women beneficiaries.
Table.4  Problem faced by MGNREGS
Women Beneficiaries

Source : Primary data **Significant at 1%
Level

The data in Table.4 revealed that little more
than three-forth of the respondents (76.8%)
expressed that there was no Person to look
after children their children at work place
(Rank 1) followed by one hundred days of
employment not given as opined by 69.6 per
cent (Rank II), irregular working days with
68 per cent (Rank III), delay in payment of

wages with 52.8 per cent (Rank IV), low wage
rate with 50.4 per cent (Rank V), same wage
rate is given for all kinds of work with 46.4
per cent (Rank VI), local residents are only
eligible to work with 38.4 per cent (Rank VII),
discriminating wage rate given for both men
and women with 35.2 per cent (Rank VIII),
Delay in issue of job cards with 33.6 per cent
(Rank IX) and other constraints like lack of
facilities like drinking water, toilets, medical
etc., at work place with 24 per cent (Rank X)
respectively. The F-test revealed that the
preferences given towards constraints by the
beneficiaries found to be highly significant (‘F’
value- 21.42**).
Findings

The study express that there exists a
positive and significant difference in the socio-
economic status of beneficiaries before and
after the implementation of MGNREGS. (÷2
= 62.12**, P<0.01).

The study reveals that the overall mean
value of MGNREGA programme before
implementation found to be 18.92 as compared
to 24.27 after the implementation of
MGNREGA programme. Hence, the
enhancement of mean value found to be 31.42
per cent indicating the effectiveness of benefits
in MGNREGA programme. The statistical test
revealed that the overall socio economic impact
of MGNREGA programme on women
beneficiaries is found to be highly significant
at one per cent level (t = 21.42**).

The study express that 55.6 per cent
beneficiaries were in joint family before the
implementation of MGNREGS and 20.4 per
cent beneficiaries are in joint family after
implementation of MGNREGS. 38 per cent of
beneficiaries were falling under small family
in before MGNREGA and the small family
members were increased to 68.4 per cent after
the implementation of MGNREGA. Nearly half
of the women beneficiaries were illiterates
(44.8%) before the implementation of
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MGNREGS and 52.8 per cent of the women
beneficiaries can primary level education after
the implementation of MGNREGS. It is noted
that as high as 78 per cent women beneficiaries
had not possessed health insurance before the
implementation of MGNREGS and 62 per cent
of the women beneficiaries had possessed
health insurance after the implementation of
MGNREGS. Majority of the beneficiaries stated
that the presence of illness was low in before
and after the implementation of the MGNREGS.
It is observed that exactly half of the
beneficiaries had membership (50.00%) in
various social institutions. Among them
majority (60.4%) of the beneficiaries not
participated in any meetings of social
organizations before the implementation of
MGNREGS. On the contrary the membership
increased to 74.8 percent and among them
77.2 per cent of the beneficiaries participated
in the social organizations regularly/
occasionally after the implementation of
MGNREGS.

The study express that little more than
three-forth of the respondents (76.8%)
expressed that there was no Person to look
after children their children at work place
contributed I Rank 1, one hundred days of
employment not given as opined by 69.6 per
cent contributed Rank II  and other constraints
like lack of facilities like drinking water, toilets,
medical etc., at work place with 24 per cent
contributed X Rank. The F-test revealed that
the preferences given towards constraints by
the beneficiaries found to be highly significant
(‘F’ value- 21.42**).
Suggestions
 There is a significant role of the

Government in implementation of
MGNREGS. Thus the Govt. must take
immediate steps to stop corruption in its

implementation by which the MGNREGA
wages reaches to the workers directly. We
can surely ensure that the money goes to
those who need it.

 There should be the ability and willingness
of local Govt. and Panchayat to plan works
and run the programmes effectively.

 A proper monitoring mechanism should be
developed that can assured correct
procedure in job card.

 Social Audit should carry out in regular
interval.

Conclusion
Notwithstanding negative propaganda and

the prominent reportage of corruption,
MGNREGA stands apart from employment
and poverty alleviation programmes in
significant ways. The rural worker might often
be the victim but will still offer critical support,
not only because it has provided wage income,
but also for facilitating disclosure, which helps
identify and fight pilferage. Finally, researcher
concluded that the MGNREGS was
functioning smoothly. Now, it is one of the
most important poverty and unemployment
eradication scheme in Kanyakumari district.
The working performance of MGNREGS is
not good but satisfied
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Abstract
Marketing, as a discipline, has played an important role in the development of

industrialized nations.  Until recently, however, its potential as a source of development in
the Third World has been largely ignored.  This study clearly explain the potential role of
marketing in economic development is then discussed, leading to the conclusion that it
could play an active and simulative role in the development process, but it should be used
with care.

Keywords: Marketing, Industrialized Nations, Economic Development, Production

Introduction
Marketing plays an important role

in economic development in the present global
world.  It ensures the planned economic
development in the developing countries where
the scarcity of goods, services, ideas,
information and excessive unemployment,
thereby marketing efforts are needed for
mobilization of economic resources for
additional production of ideas, goods and
services resulting in greater employment. Social
marketing can be defined as the design,
implementation and control of programmers
calculated to influences the acceptability of
social ideas and involving consideration of
product planning, pricing, communication,
distribution and marketing research.  With the
rapid growing marketing business, technology
is playing a more important role in the

demands of analyzing and utilizing the large
scale information gathered from customers.
To predict the consequent business strategy
by using technology, it is required to evaluate
the customer performance, discover the trends
or patterns in customer behavior.  For this
purpose the modern world using the
technology at a maximum level by e-
commerce, Internet marketing and services
marketing etc.  Even though in several
developing countries,  Government involves
in marketing efforts in order to provide
equitable distribution at minimum social costs
by setting ceiling and floor prices of scarce
consumer products etc. which ensures the
smooth flow of essential goods and even
influencing the decision pertaining to
distribution and advertising.  Even though the
economic recession affects the market at larger
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extent, it plays a major role in economic
development.  The end result will be the
maximization of growth of the economy in
order to provide higher standard of living for
all and the development of economic levels of
the people that fosters entrepreneurialism.
Objectives

The main objective is to analyse the role of
marketing in economic development and
importance of marketing for the economic
development.
Methodology

The study mainly based on the secondary
data.  The data were collected from various
journals, books, reports and web-site.
Importance of marketing for the economic
development

Marketing has acquired an important place
for the economic development of the whole
country.  It has also become a necessity for
attaining the object of social welfare.  As a
result of it, marketing is considered to be the
most important activity in a business enterprise
while at the early stage of development it was
considered to be the last activity.  For
convenience, the importance of marketing may
be explained as under:
1. Improves the standard of living to the
economy

A society is a mixture of diverse people with
diverse tastes and preferences.  Modern
marketing always aims for customer
satisfaction.  So, main liability of marketing is
to produce goods and services for the society
according to their needs and tastes at reasonable
price.  Marketing discovers needs and wants
of economy, produces the goods and services
according to these needs creates demand for
these goods and services.  They go ahead and
promote the goods making people aware about
them and creating a demand for the goods,
encouraging customers to use them.  Thus, it
improves the standard of living of the economy.

2. Decrease in distribution cost
Second important liability of marketing is

control the cost of distribution.  Through
effective marketing the companies can reduce
their distribution costs to a great extent.
Decrease in cost of distribution directly affects
the prices of products because the cost of
distribution is an important part of the total
price of the product.
3. Increasing employment opportunities

Marketing comprises of advertising, sales,
distribution and many more activities.  So the
development of marketing automatically gives
rise to a need for people to work in several
areas of marketing.  Thus the employment
opportunities are born.  Also successful
operation marketing activities requires the
services of different enterprises and
organization such as wholesalers, retailers,
transportation, finance, insurance and
advertising.  These services provide
employment to a number of people.
4. Protection against business slump

Business slump cause unemployment,
slackness in the success of business and great
loss to economy.  Marketing helps in
protecting society against all these problems.
5. Increase in national income

Successful operation of marketing activities
creates, maintains and increases the demand
for goods and services in society.  To meet
this increased demand the companies need to
increase the level of production in turn raising
their income.  This increase, in turn, increases
the national income.  Further effective
marketing leads to exports adding to the national
income.  This is beneficial to the whole society.
Role of marketing in economic
development:

Marketing is central to economic
development.  Marketing can be defined as a
means by which an economy can be integrated.
In general, this integration is between buyers
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and sellers, as well as different regions and
sectors of the economy.
1. Building capital:

Marketing spurs demand.  This is an
important function.  In spurring demand, it
creates wants that the manufacturing interests
of the country can then satisfy.  In this way,
marketing can create capital through the use
of consumption currency for future projects.
This, in a way, is a means of development and
modernization.  The simple act of linking
producers and consumers through information
can permit consumers to realize what is
available, creating demand where none existed.
Markets can be created and with it, new
channels of consumption and cash flow.
2. Fair Prices for Agriculture:

Most undeveloped societies are primarily
agricultural.  Agricultural societies are often
dominated by the local, including local power
structures and oligarchies.  Marketing can then
link these agricultural units to the broader
society, including the global society.  Local
oligarchies can be broken when marketing links
consumers in other part of the country or
region, meaning that local farmers can have a
broader market and even higher prices for their
produce.
3. Developing Standards:

Merchants, producers and bankers
are all directly involved in marketing throughout
a target economy.  They want to promote a
product that will produce profits and a large,
permanent share of the market.  This cannot
be done unless the products being promoted
are of high quality and reasonable price.
Shoddy goods generally do not promote
market loyalty.  Therefore, serious marketing
in the developing world must promote
standards of quality, price, reliability and
service.  Marketing in this context is building
a web of relationships for the long term, not a
quick sale that does not build loyalty.

4. Society and Economy
The integration of the social and the

economic is a main part of marketing, says
African economist Joseph. F. Aiyeku.  This
means that products and services being
promoted become a part of the social and
cultural life of the people. The role of
merchants and entrepreneurs is central here,
since this strata is largely responsible for
developing a real local and national market.
This integration strengthens the role of
entrepreneurs who create capital and
opportunity, while providing needed services
and products for society.

5. Wealth Creation and Sharing
By establishing the business entity,

entrepreneurs invest their own resources and
attract capital from investors, lenders and the
public.  This mobilizes public wealth and allows
people to benefit from the success of
entrepreneurs and growing businesses.  This
kind of pooled capital that results in wealth
creation and distribution is one of the basic
imperatives and goals of economic
development.
6. Create Employment

Entrepreneurs are by nature and definition
job creators, as opposed to job seekers.  The
simple translation is that when you become an
entrepreneur, there is one less job seeker in
the economy, and then you provide
employment for multiple other job seekers.
This kind of job creation by new and existing
businesses is again is one of the basic goals of
economic development.  This is why the Govt.
of India has launched initiatives such as Startup
India to promote and support new startups,
and also others like the Make in India initiative
to attract foreign companies and their FDI into
the Indian economy.  All this in turn creates a
lot of employment opportunities, and is helping
in augmenting our standards to a global level.
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7. Balanced Regional Development
The businessmen setting up new

businesses and industrial units help with
regional development by locating in less
developed and backward areas.  The growth
of industries and business in these areas leads
to infrastructure improvements like better
roads and rail links, airports, stable electricity
and water supply, schools, hospitals, shopping
malls and other public and private services that
would not otherwise be available.  Every new
business that locates in a less developed area
will create both direct and indirect jobs, helping
lift regional economies in many different ways.
8. GDP and Per Capita Income

India’s MSME sector, comprised of
36 million units that provide employment for
more than 80 million people, now accounts
for over 37% of the country’s GDP.  This
growth in GDP and per capita income is again
one of the essential goals of economic
development.
9. Standard of Living

Increase in the standard of living of
people in a community is yet another key goal
of economic development.  Entrepreneurs
again play a key role in increasing the standard
of living in a community.  They do this not
just by creating jobs, but also by developing
and adopting innovations that lead to
improvements in the quality of life of their
employees, customers, and other stakeholders
in the community.
10. Exports

Any growing business will
eventually want to get started with exports to
expand their business to foreign markets.  This
is an important ingredient of economic
development since it provides access to bigger
markets, and leads to currency inflows and
access to the latest cutting-edge technologies
and processes being used in more developed
foreign markets.  Another key benefit is that

this expansion that leads to more stable business
revenue during economic downturns in the
local economy.
Conclusion

Economic developers must be adept
at implementing marketing strategies to
promote their communities and grow their local
economies.  They must know how to
communicate with business to be successful
in this pursuit.  Recent changes in
communication, especially the rise of the
Internet, are profoundly altering how business
communication and research takes place, and
are influencing how businesses engage in the
process of site selection and interact with
economic development organizations.

Many economic development
agencies are responding to these changes
through the way they market their communities
and provide their services.  Technology
advances and globalization changes have only
increased the dynamic nature of marketing,
so economic developers are now re-evaluating
how to most effectively communicate with
businesses.  As the paths of communication
between communities and business have
broadened and the business demands for rapid
information communication have increased, the
necessity of effective marketing
communication has become more crucial.
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Abstract
  Banking and financial service have undergone a spectacular conversion more than the

past decade. Banks today expression exceptional confronts to continue their growth path, if
not for survival. The technology is pivotal and is central to banking. This is one of the major
reasons why new private and multinational banks have been able to survive, thrive and
adapt in an increasingly competitive space the technology is pivotal and is central to banking.
This is one of the major reasons why new private and multinational banks have been able to
survive, thrive and adapt in an increasingly competitive space.
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Introduction
 Banking and financial service have

undergone a dramatic renovation over the past
decade. Banks today face extraordinary
challenges to sustain in their growth path, if
not for endurance. Some of the important
disputes the present-day bankers face include
customer achievement and preservation,
reducing cost of transaction, risk management,
regulatory compliance like Basel II etc.
Effective Use of technology, however, has
greatly helped the banking sector to transform
these challenges into opportunities. Banking has
become wholly customer- driven and
technology- driven in 21ST century. During the

last decade, technology has been significantly
transforming banking in India. Driven by the
challenges of rivalry, rising customer
expectation and dwindling margins, banks have
using technology to reduce cost and enhance
efficiency, productivity and customer
convenience.
Statement of the problem

The technology is pivotal and is central to
banking. This is one of the major Reasons why
new private and multinational banks have been
able to survive thrive and acclimatize in an
increasingly aggressive space. These banks
were able to leverage
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On low cost channels such as ATM and
Net Banking to the optimum levels causative
to reduced operating cost and to the benefit of
the customers. Banks have realized that shifting
customer access to lower cost channels can
help in bringing down the operating cost.
These channels are used not only to improve
customer service but also to divert traffic from
branches. It is a fact that the cost of the
transactions over the delivery channels is
lower than doing the transactions through
branches. The ATM and Net Banking service
enable nonstop banking –convenience banking
-24 hours access to cash-365 days of the year
without any additional cost burden to the
customer. The ATM s enable the customers
withdraw the cash to a fixed ceiling limit,
balance enquiry, a mini statement, cheque
deposit, Fund transfer etc. The net banking
facilitates the customer making use at his/ her
expediency for different categories of
transaction
Objectives of the study

The following are the specific objectives
of the study
1. To examine the customers satisfaction on

service in public sector banks.
2. To suggest the measures to improve

customer services in Banks.
Methodology

Public sector banks, private sector
banks and foreign sector banks in India
operating in Tamil Nadu from the universe of
the study. The present study covers banks
branches for those bank groups working in
the Namakkal District. As it was felt that it
would useful to attempt a comparative study
among the attitudes of bank customer of public
banks, private sector banks having largest
network branches in this district. The primary
data as well as secondary data were used this
study. The suitable statistical tools have been
used this study. The simplest statistical tools
such as percentages averages, chi-square test,

t-test, ANOVA (f-test) one way is used in order
to interpret the results
Level of Influence of Information
Technology in Banking Services

The following table indicates the level of
influence of information technology in banking
services on various attributes.
Table 1  - Technology Influence

The above table indicates about the
technology influence about various quality. The
respondents were asked to portray the
influence of information technology on banking
services according to their perception. The
simple percentage is calculated for various trait.
The overall satisfaction of the respondent is
somewhat influential at 42.7%
Table 2 - Respondent’s Opinion about
Internet Banking Facilities
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The above table designate about the
technology pressure about a variety of quality
respondents were re quested to portray the
pressure of information technology on banking
services according to their sensitivity. The
simple percentage is calculated for various
behavior. The overall fulfillment of the
respondent is somewhat influential at 42.7%
Suggestions
1. This study shows mainstream of Respond-

dents have not at all used mobile banking,
internet bank and phone banking. The
banking authority should create
consciousness among the public.

2. Even thought information technology has
developed to a larger extent in our country
there are, habitually problem arose, such
as network connection, de-lay in banking
Services. The banking power should avoid
these delayed processes.

3. Information technology’s main duty is to
improve the banking facilities with less
service charges withdrawn, de-posit, loan,
money transfer, demand draft etc.

4. In this study the majority of the salaried
class people a only enjoy. But service
should extend to students, retail business,
corporate business and private practice
etc.,

5. This study shows that there is a significant
difference among the age groups in the
average technology influence scores. But
banking ability should create all facilities
for all age group.

6. Information technology should provide
compilation measures that are to be
adopted in order to decrease the loan
exceptional.

7. Information technology should take special
consideration for the barrier occurring
without any reasons.

8. Information technology should give
attractive packages and perks to improve
the working climate their employees.

9. The bank ought to handle suggestion box
for obtaining the valuable suggestions from
the customers to enhance their service
more successfully though, which enable
the bank to contend in this highly spirited
environment.

Conclusion
        Information technology (IT) has been

very prominent in upbringing of banking
services especially improving service speed,
convenience and accuracy. However, some
customers have not seemed to accept certain
banking channels like internet banking, phone
banking and mobile Commerce Banks have to
be more concerned  about  how to harness the
benefits of IT and deliver extra ordinary service
with modified touch.
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Abstract
Most of the aged were having one or the other health problems. Some of the health

problems were accepted as a part of ageing and they didn’t perceive the need for care or for
aids. Aged were not aware of the consequences they might suffer and the health services they
may require. This was accentuated by other factor like non availability, low income etc. The
use of health aids, such as spectacles, hearing aids and dentures couldhave a great impact
on physical, social and mental well being of the elderly. Therefore, such appliances should
be made available and affordable to the elderly.  The study reveals the health care expenditure
of old age people in Achankulam.

Keywords: Health care Expenditure, Old age People, Social and Mental well Being.

Introduction
Health and well-being is a matter of concern

to peoplebelonging to all strata of society.
Health connotes efficientfunctioning of the
body and the mind as well as the capacity
toparticipate in social activities and being able
to discriminate andabide by moral principles.
Good health is synonymous withgeneral well-
being of a person.Health care is
interdisciplinary and multi-sectoral. Healthcare
is often confused with medical care. Medical
care is only apart of health care and comes
into picture whenever there is adeviation from
health, when disease or illness prevails,
‘Healthservices’ by and large provide only the
curative, that is, medicalservices, which are

often of poor quality and not satisfactory forthe
sick persons who attend the health centre or
hospital.

India is characterised by significant rural-
based living,population heterogeneity, financial
constraints, and reverse sexratio. Traditions
of joint families, life-long physical
activity,vegetarianism, and social and spiritual
enrichment, all known topromote healthy
ageing, are widely prevalent. With theincreasing
pace of population ageing, the health of older
personsin India has been the focus of recent
attention.Health promotion andcost-effective
interventions based on the primary health
careapproach over a lifelong course, especially
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at the village level, willgreatly help towards
achieving the goal of healthy ageing.

Health problems are supposed to be the
major concern of asociety as older people are
more prone to suffer from ill healththan
younger age groups. It is often claimed that
ageing isaccompanied by multiple illnesses and
physical ailments.Besides physical illnesses, the
aged are more likely to be victimsof poor mental
health, which arises from senility, neurosis
andextent of life satisfaction. Thus, the health
status of the agedshould occupy a central place
in any study of the elderlypopulation. In most
of the primary surveys, the Indian elderly
ingeneral and the rural aged in particular are
assumed to havesome health problems.The
growth of the aged population which is
eitherdependant on the young or unemployed
or working for foodduring the early years of
their life is a challenge to the socialsecurity
systems in the country.

The medical expenditure depend on the age
distribution ofthe population, as well as on the
age-specific use of medicalcare, creating a
second avenue by which social factors can
comeinto play. Together, age-specific use rates
and the agedistribution will govern how medical
expenditure evolves withinan ageing
population. Old age does not in itself incur
medicalexpenditure. Many people live through
a lengthy retirementwithout receiving
expensive medical treatments.
Statement of problems

Health is a major concern of old age.
Maintaining health isvery important for elderly,
who must continue to work for a livingeven
when they become aged. Good health is central
to theirability to work, to obtain food and
money for themselves andfamilies. However,
many poor elderly people have little or
noaccess to health services.  Of these problems,
health and medical expenditure are generally
considered to be important as they affect a
large majority of the elderly.  This study the

medical expenditure of the elderly with a
special focus on Achankulam of Kanyakumari
District.
Objectives

The following are the objectives of the
present study
1. To understand the burden of disease of

the sample respondents.
2. To study the medical expenditure incurred

by the sample respondents.
Methodology

The study made use of both primary
data and secondary data.  The primary data
have been collected from 50 samples.  The
researcher collects the information through
interview schedule method.
Results and Discussion
Age composition

Age is one of the important factors
in demographic study.  Age has been define as
the interval of time between the date of birth
and the time of enquiry.  The following Table
1 shows the age wise classification of the
sample respondents
Table 1  - Distribution of sample
respondents by age

Source: Primary data
Table 1 shows that 56 percent of

the sample respondents are between 60 and
70 years of age.  Only 12 percent are above
80.
Type of non communicable disease

This study has made an analysis of the
minor healthproblems among the old – age
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people. Common diseases havebecome more
frequent in seniors and elderly. Many of
thecommon diseases are either chronic or
progressive in nature andthis makes these
people dependent on their family and the
localhealth services. Table 2 shows the
respondents by their typeof disease.
Table 2 Distribution of respondents by the
type of disease

Source: Primary Data
Note: One respondent may have more than

one disease. Hencetotal number of respondents
will be greater than 450.

Table 2 shows that 70 per cent of the
samplerespondents are diabetics, 40per cent
are affected by bloodpressure and only 2
percent is affected by cancer. Itshows that
the sample respondents are affected by many
of thenon – communicable diseases. Certain
diseases are nowcommon among people.
Number of diseases

Aged people are not only affected by single
diseases. Morethan one may affect them. It
depends upon their healthcondition. Age is also
another factor for disease. Tableshows the
number of diseases the sample respondents
have.

Table 3  -   Distribution of respondents by
number of diseases

Source: Primary Data
Table 3 shows that 38 per cent of the

samplerespondents are affected by two
diseases and 26 per cent bythree or more
diseases. Any one Non communicable
diseasesmay be a root cause to other disease
too. Hence they areaffected by more than one
disease. Since they have awarenessabout non
– communicable diseases they are very alert
andprotect themselves from other diseases.
 Symptom of diseases

A symptom is a phenomenon that is
experienced by theindividual affected by the
diseases while a sign is a phenomenonthat can
be detected by someone other than the
individualaffected by the disease. For example,
anxiety, pain and fatigueare all symptoms.
Health care professionals use symptoms
andsigns as clues that can help to determine
the most likelydiagnosis when illness is present.
Table 4 shows the symptomof diseases that
experienced by the sample respondents.
Table 4  -  Distribution of respondents by
symptom ofdiseases
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Source: Primary Data
Table 4 shows that 30 per cent of the

samplerespondents’ symptom of disease is
Giddiness, 20 per cent have Urinary Infection
andonly 2 per cent have Breathing problem.
Symptoms of diseases varyfrom person to
person. They can identify the disease
throughsymptoms.
 Period of suffering

Non communicable diseases affect the old
age people evenat the young age. It lengthens
more than a decade. Their healthcondition
depends upon treatment and the food – in –
take.Table 5 shows the number of years
suffered by therespondents due to the diseases.
Table 5   -  Distribution of respondents by
period of suffering

Sources: Primary Data

Table 5  shows that 30 per cent of the
samplerespondents are suffering less than 2
years, only 16 per cent aresuffering 6 – 8 years
and 8 per cent are suffering more than 10years.
Once the non communicable diseases affect a
person itcan never be cured. But its severity
can be reduced.
System of medicine

Medical care is an important determinant
of the outcome ofdiseases or ill – health.
However, early diagnosis andappropriate
treatment could reduce disabilities on account
ofdiseases that generally occur to the elderly
during the ageingprocess, and thus reduce the
disability burden of the elderlyboth on the
family and the society. The medicinal system
of Indiais also a blessing. The extensive
knowledge about medicines hasbeen developed
by the enlightened minds of the aged. The
primemedicine system is still considered as
Ayurveda, Allopathy,Siddha and Homeopathy.
Different medicinal systems have theirown
distinct styles of healing and treatment. Table
6 showsthe distribution of respondents by their
system of medicine.
Table 6  -  Distribution of respondents by
system of medicine

Source: Primary Data
Table 6. shows that 88 per cent of the

samplerespondents are following the allopathy
medicine, 8  per centare following Siddha, only
4 cent are following Homeopathy.
Samplerespondent believe that the modern
technological improvementin allopathy
medicine will protect them from severe impact
of thedisease.
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Diagnostic expenditure
To diagnose the disease the sample

respondents undergomany tests such as blood
test, urine test, ECG, ECO, X-ray,Angio test,
Scanning etc. The cost of such test varies
from placeto place. In government hospital no
cost is incurred but private hospital and private
laboratories fix different costs. following Table
7 shows the sample respondents’ expense
ondiagnosis of the disease.
Table 7  - Distribution of respondents by
the total diagnosticexpenditure

Source: Primary Data
Table 7  shows that 52 per cent of the

samplerespondents have not spent any amount
for diagnosing thedisease 28 per cent of them
spend up to Rs. 10,000 and only 4 per cent
spend above Rs. 30,000 It showsthat sample
respondent often undergo tests and they want
toknow its result and thereby they can take
further steps to reducethe disease.
Total medical expenditure

Many studies show that in the old – age,
the expenditureon health care is larger than
other expenditure. The people whohave major
and minor diseases spend a lot of money for
healthcare. Medical expenses are the costs of
diagnosis, cure,mitigation, treatment or
prevention of disease and the costs
fortreatments affecting any part or function
of the body. Theseexpenses include payments
for legal medical services renderedby

physicians, surgeons, dentists and other
medicalpractitioners. They include the costs
of equipment, supplies anddiagnostic devices
needed for these purposes. The followingTable
8 shows that total medical expenditure spent
by thesample respondents.
Table 8   - Total Medical Expenditure

Source : Primary Data
Above Table 8 shows that 20 per cent of

the samplerespondents do not spend for
medicines, 44 per cent of thesample
respondents spend up to Rs. 1,00,000 for total
medicinestaken and 4 per cent spend above
Rs. 2,00,000. It shows thatthe sample
respondents are spending a huge amount
formedicines and they are very healthy
conscious.
Family contribution to the medical
expenses
Table 9  -  Family contribution to the
medical expenditureof the sample
respondents

Source: Primary Data
Table 9 shows that 11 per cent of the
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samplerespondents’ medical expense never
comes from householdexpenditure. 50 per cent
of the sample respondents spend up toRs.
5,000 from household income and only 28 per
cent spendRs. Above 5000. Sample respondent
oftenspend for their medicine out of their own
income. Rarely theyget the amount from the
household. Rather than they get theresource
from agriculture and non – agriculture asset,
savings,borrowings and so on.
Findings
1. Fifty six percent of the sample respondents

are between 60 and 70 years of age.
2. Seventy per cent of the sample

respondents are diabetics.
3. Thirty eight per cent of the sample

respondents are affected by two diseases.
4. Thirty per cent of the samplerespondents’

symptom of disease is Giddiness.
5. Thirty per cent of the sample respondents

are suffering less than 2 years.
Conclusion

Physical hardships and psychological
stress, security ingeneral and financial security,
better health maintenancefacilities etc., are the

areas which ask for special attention in thecase
of elderlies. Much medical expenditure on
curative care iswasteful and inefficient, shifting
expenditure towards preventivecare might
combine population ageing with lower
medicalexpenditures, offsetting the usual
assumption of a positive age –medical
expenditure connection. Indian Government’s
concernfor the aged and elderlies has remained
confined to pensionschemes, travel
concessions in Railway and road transport to
thesenior citizens and to some medical facilities
only. Hence seniorcitizens are in urgent need
of attention from family, state andcivil society
organizations.
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ABSTRACT
Strengthening of maternal health care services to ensure safe motherhood is one of the

major components of the National Rural Health Mission. The maternal health care services
for antenatal care includes at least, three antenatal care visits, iron prophylaxis for pregnant
and lactating women, at least one dose of tetanus toxoid vaccine, detection and treatment of
anaemie for mothers and management and referral of high-risk pregnancies and natal care.
In rural areas, the government delivers reproductive health and other health services through
its net work of health sub centres, primary health centres. In addition, pregnant women and
children can get services from private maternity homes, hospitals, private practitioners and
in some cases, non-governmental organisations and trust hospitals.

Key words: maternal health, motherhood,
prophylaxis ,  lactating women, pre-pregnancy
Introduction

In India, both infant mortality and maternal
mortality are still high. Seven out of every 100
children born in India die before completing
one year and approximately five out of every
1000 mothers who become pregnant die of
causes related to

pre-pregnancy and child birth fatal
problems. Keeping this in view, Government
of India is making all efforts to improve the
situation by encouraging institutional deliveries
even in the rural areas. For instance, the
existing maternal and child health services at

Primary Health Centres (PHCs) are being
upgraded, and new first referral units are being
set up at the sub-district level to provide
comprehensive emergency obstetric and new
born care. However, this effort by the
government has not helped in getting the desired
results. About two-thirds of births in the last
five years in Tamilnadu took place in a health
facility and one-third took place at home.

The conditions of women in India are
deplorable in the areas of reproductive health.
Women are exposed to a number of avoidable
reproductive rise factors, because of early
marriage, teenage pregnancies, poor spacing
between births, lack of proper ante-natal care,
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lack of maternal nutrition, exposure to
infections etc. It is maintained that decision-
making authority, mobility and control over
resources are the main factors that enable
women to make health related choices.

The National Rural Health Mission (2005-
2012) was launched by the Government of
India in 2005-2006 to provide effective health
care to rural population in the country with
special focus on states which have poor health
outcomes and inadequate public health
infrastructure and manpower. The primary
focus of the mission is to improve access of
rural people, especially women and children
to equitable and affordable primary health care.
The main goal of NRHM is to reduce Infant
Mortality Rate (IMR) and Maternal Mortality
Rate (MMR) by promoting newborn care,
immunization, anet-natal care, institutional
delivery and post-partum care.

The child centered community saying ‘child
is father of the man’ shall be interpreted to
mean that it is the accomplishment of one’s
childhoodthat ultimately makes him up, when
he attains manhood. Today’s child is
tomorrow’s citizen. The future of a nation is
brewed by its past and present and as such,
special attention has always been laid on the
upkeep and uplift of the children. Viewed from
a different angle, what is happening in this
process is formation of capital - ‘human capital’
- knowledge, skills and experience that makes
an individual more productive. Making of the
child are the maker of future involves four
components - child survival, child
development, child protection and child
centered community participation.

Human being, like any other living specie
is highly perishable. This has been the order
of all days. “Child survival entails their basic
right of being born in a safe and non-
discriminatory environment and go through the
formative years of life in a healthy and dignified
way. Actually, here the work has to start from
the womb of the mother. Pre-natal and post-

natal care of the pregnant mother needs proper
care and attention. Again, the level of mortality
is used to be very high in the first few hours,
days and weeks of life. While factors like the
age of the mother, birth order, period of spacing
between births, mother’s health etc., affect
neo-natal deaths, post-natal deaths are caused
by attack by communicable diseases, faulty
feeding practices or poor hygiene. All these
invite state intervention and enlightened self
attention yoked together to see the child
survival. Child development implies the building
in of standard physical and intellectual
properties in the child. Malnutrition and nutrient
deficiency injures both physical and cognitive
growth by increasing the susceptibility to
infection and disease, besides pulling down
enrolment, retention and completion of
educational attainment.

The Millennium Development Goal (MDG)
has set out the target of reducing the Maternal
Mortality Rate from its 1990 level by three
quarters and achieving universal access to
reproductive health services by the year 2015.
The number of women dying due to
complications during pregnancy and child birth
decreased by nearly 50 per cent from an
estimated 5, 23,000 in 1990 to 2,89,000 in
2013. While such progress is notable, the
average annual rate of decline is far below that
needed to achieve the MDG target (5.5%) and
the number of deaths remains unacceptably
high in 2013-nearly 800 women died every day
from maternal causes. Almost all of these
deaths (99%),occur in developing countries
and most can be avoided as the necessary
medical intervention exists and are well
known. The key obstacle is the lack of access
to quality care by pregnant women before,
during and after child birth.

Although the proportion of women
receiving ante natal care-atleast once duing
pregnancy was 81% globally for the period
2006-2013, the figure dropped to around 66%
for the recommended minimum of four visits
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or more. Around seven in every births globally
are attended by skilled personnel. However,
cover age varies sharply across country
income level from almost all births (99%) in
high income countries to less than half of births
(46%) in low income countries.

Objectives of the study
1. To find out the socio-economic conditions

of women sample respondents in the study
area.

2. To assess pre and post natal checkups
among women respondents in the study
area.

3. To analyse child rearing practices
particularly different types of vaccinations
in the study area.

Methodology
Kanyakumari district has four taluks

namely, Agasteeswaram, Thovalai, Kalkulam
and Vilavancode. Twenty four village
Panchayats in KalkulamTaluk.The present
study is a micro level study takes into account
aruvikkarai village of Kalkulamtaluk. The
researcher has randomly selected 160 sample
respondents from the aruvikkarai village. Thus,
160 eligible women respondents have been
covered for intensive study. Information was
collected through a pre-structured
questionnaire from all the eligible women
sample respondents in the study area. The
interview schedule consists of the personal
profile of the respondents, their occupational
status, monthly income, consultation of
doctors during pregnancy, type of vaccinations
and also the sources ante-natal care and
different kinds of checkups.
Result and Discussion
Socio-Economic Profile

The study was conducted among 160
women sample respondents.
Table 1  Socio-Economic Profile of the
sample respondents

Source: Primary data
Table 1 the age composition of the
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respondents shows that majority i.e, 37.5
percent of the respondents are in the age group
of 24-28. Even though joint family system is
disappeared in many areas, the study found
that 56.25 percent of the respondents lives in
joint family system. The educational level of
the respondents shows that majority i.e, 33.12
per cent of respondents have completed only
high school level of education. The
occupational structure of the respondents

shows that majority. i.e, 77.5 per cent of the
respondents are homemakers. The monthly
income of the respondents shows that majority
36.25 per cent of the respondents earns less
than Rs. 5000 are their monthly income. Status
of sanitation facility among the respondents
shows that majority 96.87 per cent households
having latrine facility, 1.87 per cent has used
pit toilet and only 1.25 per cent with in open
air defecations.
Antenatal care

Antenatal care (ANC) is the systemic
medical supervision of women during
pregnancy. Its aim is to preserve, the
physiological aspect of pregnancy and labor
and to prevent or detect as early as possible,
all pathological disorders. Early diagnosis
during pregnancy can prevent maternal ill-
health, injury, maternal mortality, foetal death,
infant mortality and morbidity.
Table 2  Consultation of doctors during
pregnancy by the respondents

Source: Primary data

Table 2 indicates that all the 160 sample
respondents have consulted doctors during
their pregnancies and taken antenatal care.
Place of Antenatal Care

The places of antenatal care are health sub
centre, primary health centre, government
hospital, private hospital and medical college
hospital.
Table 3  Place of antenatal care by the
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respondnets

Source: Primary data
Table 3 shows that, 46.87 per cent have

taken antental care from primary health
centres, 6.87 per cent from health sub centres,
31.25 per cent from private hospitals, 10 per
cent from government hospitals and only 5
per cent from medical college hospitals.
Ante-natal Checkups

The knowledge about last pregnancy of the
eligible women to know about their pregnancy
within three months of conceiving and very
few came to know after completion of three
months of pregnancy.
Table 4  - Number of Ante-natal Checkups
by the Sample Respondents in the Study Area

Source: Primary data

Table 4 shows that, more than three-fourths
of women have received 6-10 times of ante-
natal checkups 68.12% and 31.25 per cent of
women received 1-5 times of ante-natal
checkups in the study area.

Ante-natal care and different kinds of
checkups

In ante-natal care the pregnant women
undergo different kinds of checkups like
weight, height, blood pressure, blood, urine,
abdomen, breast examined, sonogram or
ultrasound, delivery date, delivery advice,
nutrition advice are presented in the table.
Table 5  Ante - Natal care by the sample
respondents in the study area

Source: Primary data
Table 5 shows that almost all the pregnant

women have received all the checkups under
antenatal care. 100 per cent of women checkup
their weight and height very few of the women
have not gone through breast examination and
ultrasound tests. There is need to create
awareness levels among women in these
aspects during their pregnancy.
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Medicine and Injection
Pregnant women should take folic acid

tablets in first three months; it prevents neural
tube defect of the foetus and form fourth
month onwards she should take iron tablets to
prevent anaemia. The pregnant women should
be immunized with two doses of injection
tetanus toxoid or booster dose. It will prevent
tetanus in mother and new born babies.
Table 6 - Medicine and injection taken by
the respondents

Source:Primary data
Table 6 indicates that nearly 95.62 per cent

of the respondents has immunized with tetanus
injections and only 4.37 per cent are not taken
the tetanus injections. More than 75 per cent
of them have taken folic acid supplements and
87.5 per cent have taken iron supplements.
Vitamin supplements are taken only by 43.75
per cent of the respondents.
Type of Vaccinations

Immunisation is a simple and effective way
of protecting children from serious diseases.
It not only helps to protect individuals but also
protects the broader community by minimizing
the spread of diseases. Vaccines work by
triggering the immune system to fight against
certain diseases. There are various
vaccinations presently available to immunize
the children immediately after their birth. Some
of these vaccines are Bacillus Calmette Guerin
(BCG), Polio-0, Diphtheria Pertussis Tetanus
(DPT) - 1, 2 and 3, Polio - 1, 2 and 3, Measles
and Vitamin- A.

Table 7  Distribution of sample respondents
by type of vaccination

Source: Primary data
Table 7 shows that, DPT - 1 and Polio - 0,

majority 96.87 per cent of the children are
covered each while the doses like 2 and 3 have
not been equally vaccinated. Measles and
Vitamin - A, Vaccines are given only to 86.25
per cent and 84.37 per cent of children
respectively.

Complecations during Pregnancy period

Complecations of pregnancy and problems
that are caused by pregnancy. Sometimes
pregnancy problems arise even for healthy
women. Prenatal tests done during pregnancy
can help to prevent these problems or spot
them early. There is no clear distinction
between complications of pregnancy and
symptoms and discomforts of pregnancy.
However, the latter does not significantly
interfere with activities of daily living or pose
any significant threat to the health of the mother
or baby. In contrast, pregnancy complications
may cause both maternal death and fetal death
if untreated. Still, in some cases, the basic
feature can manifest as either a discomfort or
a complication depending on the severity.
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Table 8  Complications during pregnancy
period among the respondents

Source: Primary data
It is clear from Table 8 shows that various

types of complications are faced by the
respondents during pregnancy period. Majority
71.87 per cent of the respondents have suffered
from hyperemesis gravidarum, 55.62 per cent
of them suffered from anaemia, 41.25 per cent
of them suffered from abdominal pain, 36.25
per cent of them suffered from backache, 29.37
per cent of them suffered from gestational
diabetes and 26.87 per cent of them suffered
from edema in hands and legs. 21.87 per cent of
the respondents had high blood pressure, 16.87
per cent had to bleed, 11.25 per cent had
depression and 9.37 per cent had a urinary
infection. Foetal problems are faced by nearly
6.87 per cent of the respondents and 6.25 per
cent of the respondents have faced miscarriage
problems. Other problems (Ectopic pregnancy
and placenta previa) are faced by 3.75 per cent
of the respondents.

Conclusion
The National Rural Health Mission to

provide effective health care to rural population
in the country with special focus on states
which have poor health outcomes and
inadequate public health infrastructure and
manpower. The primary focus of the mission
is to improve access of rural people, especially
women and children to equitable and affordable
primary health care. Most of the respondents
are don’t consuming nutritious foods provided
by the anganwadicentres through the public
health department. Therefore it is necessary
to create awareness among the people to
consume the nutritious foods provided by the
aganwadicentres. It is suggested that the folic
acid, iron tablets and vitamin tablets
consumption are low among the pregnant
women. The study also provides the
information that sanitation is the prime factor
for communicable diseases. The study
recommend that the government to provide
proper advice and awareness by the people.
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Abstract
With the rapid development due to urbanization especially in the developing countries

and for the infrastructural development of the region urban planning becomes an important
tool for the sustainable planning and management of the area. In case of Eastern India, few
of the urban centres are having large number of facilities while other areas are lacking
because of their population size. Kolkata Metropolitan Area (KMA) is one of the largest
metropolitan area in the eastern part of India. KMA is under the jurisdiction of Kolkata
Metropolitan Development Authority (KMDA). After the journey of nearly 50 years, KMDA
still plays a vital role for all types of planning and developmental activities within KMA. This
paper aims to shed lights on delineation of sphere of influence of urban area by practicing a
case study of four municipalities in the southern fringe of Kolkata city. Then the zone of
influence of four municipalities were identified and explored by using GIS and statistical
techniques. This study reveals thatfunctional weightage of primary health centres, recreational
facility, degree colleges, technical colleges, cinemas, post offices, highway are highest among
the facilities experienced by municipalities. It indicates that these facilities attract the people
of surrounding areas than the other facilities. Studying sphere of urban influence helps to
understand the relationship between city and its fringe. It will be helpful to planners for
future planning and management of this region.

Keywords: Southward Expansion, Demographic Scenario,Sphere of Influence, Urban Fringe.

 Introduction
With rapid socio-economic development,

the effect of urban attraction and radiation has
grown extensively. Individual cities, which
scatter around growth hubs, have built closer
relationships with each other and gradually
evolved into urban agglomerations or other

more advanced forms (Lu, 1995; Fang et al.,
2008). Sphere of urban influence is
fundamentally associated with the identification
of urban agglomeration, the improvement of
comprehensive competitiveness of core cities,
and the development of urban hierarchy and
supportive policies (Pan et al., 2008). Allcities
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in the world have its own sphere of influence.
Previous related theories regarding sphere of
influence were Central place Theory
(Christaller, 1933), Breaking Point Theory
(Reilly, 1929), Field Theory (Guiyuan and
Meiwu, 2004).First definition of sphere of
influence was put forward through the Central
Place Theory. After the 80s different theories
were developed regarding sphere of influence.
Those were World City Theory (Friedmann,
1986), Network Cities Theory (Batten David,
1995), Heartland and Hinterland Theory
(Mccaan, 1982) and Nation State Theory
(Ohmae, 1995).

Kolkata Metropolitan Area (KMA) is one
of the largest metropolitan area located in the
eastern part of India. Its population is nearly
15.90 million (according to Census Report,
2011) with a growth rate of 10.30, which is
relatively higher than any other major cities in
India. The rate of increase in population and
the development in urban areas leads to a
migratory movement of the people from rural
areas to the cities; the demand for serviced
land perpetually outstrips its supply leading to
ever rising price of land (TCPO, 2006).KMA
is under the jurisdiction of Kolkata Metropolitan
Development Authority (KMDA). After the
journey of nearly 50 years, KMDA still plays a
vital role for all types of planning and
developmental activities within KMA.Kolkata
city is now growing towards south direction
as the researcherhas seen through the analysis
of satellite images. RajpurSonarpur
Municipality, Maheshtala Municipality, Budge
Budge Municipality and Pujali Municipality are
the major municipalities located in the southern
fringes of KMA which plays a leading role for
the southward expansion of Kolkata city limits.
The present study is a humble attempt to
analyze the socio-economic facilities by total
population and composite functional score, and
to delineate the sphere of urban influence
between four municipalities in the southern
fringe of Kolkata.

The Study Area
Four Municipalities i.e. RajpurSonarpur

Municipality, Maheshtala Municipality, Budge
Budge Municipality and Pujali Municipality
(Figure 1) has been considered to find out the
sphere of urban influence. RajpurSonarpur
Municipality is located in the south eastern part
of KMA, which is bounded in the north by the
Kolkata Municipal Corporation (KMC), to the
south by Baruipur Community Development
(C.D.) Block, to the east and west by Sonarpur
C.D. Block. This municipality is well
connected with the head quarter of eastern
railway of India (i.e. Sealdah). This town is
also well connected by the Eastern-
Metropolitan Bypass and it provides easy
connectivity from the NetajiSubhash
International Airport. The Metro Railway line
connects the municipality on the northern side
through KaviSubhash metro station, which is
also terminal station of the existing metro
railway route at present.Maheshtala
Municipality is another major municipality
located in the southern part of Kolkata. It is
bounded in the north and east by the Kolkata
Municipal Corporation (KMC), to the south
by Thakurpukur-MaheshtalaCommunity
Development (C.D.) and Budge Budge- I
Community Development (C.D.) Block and
Hooghly river in the west. This municipality is
well connected with the head quarter of eastern
railway of India (i.e. Sealdah station) by the
different railway stations (i.e. Santoshpur, Akra
etc.). Budge Budge municipality is one of the
oldest and smallest municipalities beside the
river Hooghly (located at 22.47°N 88.15°E
with an average elevation of 6 meters), which
is located on the south western part of the
Kolkata Metropolitan Area. It is under the
jurisdiction of Budge Budge Police Station
under the AliporeSadar Subdivision, in South
24 Parganas District, West Bengal. Pujali
municipality is one of the smallest
municipalities beside the eastern bank of river
Hooghly which is located on the south western
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part of the Kolkata Metropolitan Area. It is also
under the jurisdiction of Budge Budge Police
Station under the AliporeSadar Subdivision, in
South 24 Parganas District, West Bengal.
Rapid transformation of land and its
development has been seen in the Pujali
municipality. Led by the establishment of a
gigantic Thermal Power Station by the CESC
in 1993, Pujali has only been expanding its
horizons further.
Database and Methodology

In this research article census data of the
year 2011, has been used to scrutinize the
demographic overview of RajpurSonarpur
Municipality, Maheshtala Municipality, Budge
Budge Municipality and Pujali Municipality and
lastly socio economic information of the year
2011 has been used to find out the areas of
influence of this municipality on the
surrounding areas. The sphere of influence has
been calculated within the area of Kolkata
Metropolitan Area which is under the
jurisdiction of Kolkata Metropolitan
Development Authority. So the area outside the
KMA has not considered in this study is the
limitation of this present Study.
Figure 1 showing location of four
municipalities with in Kolkata
Metropolitan Area (KMA)

To delineate the sphere of influence from
urban centre following steps has been used.

A) Mean Population Threshold for a
particular category of facility is the ratio
between total population and number of
facilities belonging to the category (Hagget &
Gunwardena, 1965).This can be expressed as:

mT = P/NFi
Where, mT = mean population threshold,

P = total population, and Nfi = total number of
facilities under functional category ‘I’.

B) Mean Population Threshold (mT)
value for each facility type available in a
geographical unit (district, urban centre etc.)
is employed in the following equation to derive
the Functional Weightage of the facility
category (Bhatt, 1976):

Wfi = mTi / mTl
Where, Wfi = estimated weightage of

facility „i , mTi = mean population threshold
of facility „ i , and mTl =lowest mean
population threshold.

C) The Wfi values for all facilities are
summed up to derive Composite Functional
Score of a geographical unit, which is given
by:

CFs = Ó Wfi
i=1
Where, CFs = Composite Functional score,

n= number of facilities and i=1.
D) Now the Proportional Composite

Functional Score of an urban centre with
respect to that of the district is multiplied by
the area of the district to receive Sphere of
Urban Influence for the urban centre in
question (Rao, 1964):

S.I. = CFs Urban centre/ CFs District ×A
District

Where, S.I. = Sphere of Urban Influence
(sq. km.), CFs Urban centre = Composite
Functional Score of Urban Centre, CFs District
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= Composite Functional Score of District and
A District = Area of district.
 Analysis and Discussion
 Demographic characteristics

After the partition of India, a large number
of migrants from Bangladesh and people from
the rural areas of South 24 Parganas district
choose this area as their home. This is the main
causes behind the huge population growth of
these municipalities.

First census of the renownedSonarpur
municipality has been taken in the year 1881.
Then its population was 10576. After that time
period the population of this municipality has
been increasing with time. Only the year 1901
and 1921 experiences negative growth rate
which may be because of the influence of
some epidemic (such as Cholera, Influenza
etc). After the addition of different gram
panchayats  this municipality was renamed
with RajpurSonarpur Municipality (Table 1)
and its area increased to 49.26 sq.km with 33
wards. Later these 33 wards were again re-
divided into 35 wards but the total area
remained same between the census year 2001
and 2011. According to Census 2011, total
population of this municipality is 4.24 lakhs
with the growth rate of 26.03 percent (between
2001 and 2011) comprise 35 wards. Maheshtala
Municipality is one of the biggest municipality
in West Bengal in terms of area and population
i.e. 44.18 sq.km. and 4.48 lakhs (Table 1)
respectively. This is a very old settlement area
located in South 24 Parganas district. It is
newly established municipality in KMA which
was established after 1991 which was
consisting with 21 nos. of Gram Panchayats
and nearly 40 nos. of Mouzas, under the
Government Notification No. - 368/C-4/MM-
353/92 dated 30.06.93. The average population
growth rate of this municipality is 16.37
percent (between 2001 and 2011), which is
much greater than whole KMA i.e. 10.30
according to Census 2011. The population

density of this municipality is 10148 (Census,
2011) comprising 35 wards.  First census of
Budge Budge municipality (Table 1) has been
taken in the year 1911. Then its population of
was 17982. Now its population is 76837
(according to Census 2011). Total area of the
municipality is 9.06 sq. km. From the year of
establishment total number of wards in Budge
Budge Municipality was 15. After the year
1991, due to the proper planning and
development of the region those fifteen wards
have been subdivided into 20 wards. All types
of planning in this municipality is directed by
the West Bengal Municipal Act 1993 (u/s 297
amended in 1998), which was planned by the
authorities of the municipality by the
participation of local inhabitants. Total
population of the Pujali municipality (Table 1)
is 37,047 (according to census 2011) with a
growth rate of 1.73 percent between the year
2001-2011, comprising 15 numbers of wards.
Total area of the municipality is 8.32sq.km.
First census of this municipality has been taken
in the year 2001. Then its population was
33,858. From the year 2001-2011 the growth
rate of population has increased nearly 9.42%
because of the availability open or vacant land
mainly towards the river side areas,
employment opportunities and good
infrastructural facility.
Table 1 Overview of Study Area

Source: Census of India, 2011
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Figure 3 showing location of Municipalities,
a. RajpurSonarpur Municipality, b. Maheshtala
Municipality, c. Budge Budge Municipality and
d. Pujali Municipality.
Population Estimation

In recent year the population of these four
municipalities hugely increased as the
researcher have seen it through the analysis
of demographic scenarios. Table 2 showing
estimation of population of four municipalities
in the southern part of Kolkata Metropolitan
Area.
Table 2 Population projection between the
four Municipality

   Source: Compiled by Researcher.
From the population estimation of four

municipalities it has been found that at the year
2041, the concentration of population will be
maximum in the RajpurSonarpur municipality
and it is followed by Maheshtala Municipality
among the four municipalities in the southern
part of KMA. Though the area of the
RajpurSonarpur municipality and Maheshtala
municipality is larger than the other two
municipalities, but the population pressure in

these two municipalities is very high than the
other municipalities. In recent decades growth
and development of RajpurSonarpur
municipality and Maheshtala municipality is
very high than the other areas as the researcher
have seen it through the analysis of satellite
imageries. Because of the several factors like
establishment of real estate projects, sanction
of new flyovers, extension of metro railway
etc the physical growth and development of
these two municipalities are larger than the
other areas.
Mean Population Threshold and Functional
Weightage

Mean Population Threshold (MPT) for a
particular category of facility of an area is
considered the best way to determine the ratio
between the total number of population and
number of facilities of the category (Hagget
and Gunwardena, 1965). MPT is simply the
average population served by each facility.
Functional weightage of each facility has been
estimated by MPT of a particular category
divided by the minimum number of MPT of
among the all facilities. In the year 2011, among
the facilitiesin the district of South 24 Parganas,
both the technical school, good communication
facility through National Highway has
experienced functional weightage of 827.65.
Degree College and Veterinary hospital from
the health facilitieshave experiencedrelatively
higher population threshold than other facilities
and their functional weightage are 413.82 and
275.88 respectively (Table 3).In the year 2011,
in case of RajpurSonarpurmunicipality
functional weightage of primary health centre
within the health facilities, recreational facilities
and Post offices and state highway among the
communication facilities are highest i.e. 40.67,
40.67, 122.01 and 122.01 respectively (Table
4). In case of Maheshtala municipality
functional weightage of degree colleges,
technical colleges, cinemas, post offices and
state highway are highest (Table 4). In case
of Budge Budge municipality cinemas among
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the recreational facilities, public library, Post
offices and state highway among the
communication facilities and police stations are
highest (Table 4). In Pujali area, primary health
centre within the health facilities, Post offices,
highway among the communication facilities
are highest (Table 4). It indicates that these
facilities attract the people of surrounding areas
than the other facilities.

Table 3 Mean Population Threshold and
Functional Weightage of Facilities of South
24 Parganas District

Source: Compiled by the Authors

Proportional Composite Functional Score
(PCFS)

PCFS is the relative ratio of CFs of a
particular urban centre and CFs of district as
a whole. The PCFS of RajpurSonarpur
Municipality is 0.16 (Table 5) which indicates
that the probability for future expansion of this
municipality is very low. This is because it is
bounded by two directions by the Kolkata
Muncipal Corporation (KMC) and southern side
by the influence of Baruipurmunicipality. But
the people ofBhangar I and Bhangar II
block(western side of the Rajpur Sonarpur
Municipality) dependsmore on the KMC rather
than this municipality.The PCFS of Maheshtala
Municipality in the year 2011 is 0.17 (Table 5)
which indicates that the probability for future
expansion of this municipality is very low
because of lack of open spaces. This is because
of it is bounded by two direction by the Kolkata
Muncipal Corporation (KMC) and southern side
by the influence of Pujali municipality. The
PCFS of Budge Budge Municipality is 0.05
(Table 5) which indicates that the probability
for future expansion of this municipality is very
low. This is because it is bounded bywestern
side and northern side by the Hooghly river,
eastern side by the Budge Budge I CD Block
and southern side by Bishnupur CD Block. The
PCFS of Pujali Municipality is 0.01 (Table 5)
which indicates that the probability for future
expansion of this municipality is very low. This
is because it is bounded by western side and
northern side by the Hooghly river, eastern side
by the Budge Budge I CD Block and Budge
Budge Municipality and southern side by
Bishnupur CD Block.
Sphere of Influence

Figure 3 depicts the Zone or Sphere of
Influence of this municipality on the
surrounding areas within the KMA. In case of
RajpurSonarpur municipality (3a),Maheshtala
Municipality (3b), Budge Budge Municipality
(3c) and Pujali Municipality (3d) radius of
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influence are 2.06, 2.12,1.43 and 0.92
respectively. From this analysis it has been
found that the zone of influence according to
census 2011 is high in Maheshtala Municipality
and it is followed by RajpurSonarpur
municipality respectively.

Figure 4 showing sphere of influence
between four municipalities, a. RajpurSonarpur
Municipality, b. Maheshtala Municipality, c.
Budge Budge Municipality and d. Pujali
Municipality.
Salient features of Influence Zone between
2001 and 2011

Though the area of RajpurSonarpur
Municipality and Maheshtala Municipality are
larger than the other areas but sphere of
influence is very much less. The main reason
behind this is the impact of Kolkata Municipal
Corporation (KMC).  The impact of KMC is
greater than those municipalities located in the
fringe. Because most of the people from these
municipalities area used to come to city for
their jobs. They work in the private sector
various hotel, restaurant etc. in the Kolkata city.
From the primary survey it has been seen that

most of the people in Baral, Garia, Santoshpur,
Achipur and Mahamayatala areas are
completely dependent on KMC by the influence
of different facilities like educational, health
etc. Other than this factor another fact isthat
two major Gram Panchayats of South 24
Parganas district i.e. Joka I and Joka II has
been added with the Kolkata Municipal
Corporation after September, 2012. Another
noticeable fact is that most of the rural areas
in the KMA which are under the South 24
Parganas have been converted into Census
Town in recent years. As a result the urban
areas under the South 24 Parganas has
increased nearly 51.19 km. between the year
2001 to 2011 and the number of Census Town
of South 24 Parganas under the jurisdiction of
KMA has increased from 5 to 27.These Census
Towns influence ismuch more over the
inhabitants of the these municipalities.
Conclusion

Therefore, it is clear that influence zone of
this urban center is directly related to socio-
economic development of this region. But
abnormal pressure of population growth is the
main constraint of these municipalities. This
abnormal growth has created many problems
like land use problem, sewerage and drainage,
traffic control, and in proper land utilization in
this area. N.S.C. Bose Road, Budge Budge
Trunk road is the important road in the fringe
area. Many of the people avoid these roads
because of high traffic congestion during peak
hours. Most of the areas of this municipality
are completely waterlogged in rainy season.
Another problem is that there is no master plan
for the development of those municipalities.
If the master plan is developed then the problem
regarding land use and influx of migration can
be controlled properly for the better livelihood
of the inhabitants of these two municipalities.
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Abstract
Financial inclusion can be described as the delivery of banking and other financial

services at affordable costs to the vast sections of disadvantaged and low income groups. The
Financial inclusion policies across the country confirm developed financial systems to be
correlated with lowered inequality and less significant financial exclusion. The importance
of innovative Economic Strategies for financial inclusion has been increased rush. In this
backdrop, the present study analysed on the impact of financial inclusion among the people
hail from rural areas. This study is conducted through a field survey method among 400
people living in rural areas. The study identified the predominant factors influencing impact
of financial inclusion such as economic development, personality development, familial
development and financial literacy.

  Keywords: Financial Exclusion, Financial Inclusion, Rural Households.

Introduction
India occupies only 2.4 percent of the

world’s land area but supports over 16 percent
of the world’s population. About 70 percent
of the population lives in villages (GOI, 2011).
About 30 percent of the population of the
country is still living Below Poverty Line
(Planning Commission, 2011). Nearly 80
percent of the people living BPL hail from rural
areas (GOI, 2013) . There are divergent
demographic patterns, living standards,
education levels and income levels. The rural
India is yet to see the light of development in
various parameters used as measures for
economic development.

Financial inclusion is the answer to the
problems associated with imparting financial
services to the weaker section of the society.
It refers to the process of making the financial
services accessible and affordable to all
specially to the weaker section of the society.
Financial inclusion does not mean giving credit
to poor it also covers all other financial
services such as insurance, savings and other
remittance facilities (World Bank, 2014). It
offers the delivery of credit and all other
subsidiary financial services at viable rates of
interest to the weaker section of the society
where people are still not connected with the
formal banking sector. They are suffering
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from high rates of interest from the informal
sector to avail credit and other remittance
facilities (Oncu, 2012). The Government of
India has taken measures to include that
population who are not availing the services in
the fold of monetary products and services.
Reserve Bank of India (RBI) has initiated
several schemes through the commercial banks
to bring the rural people into organised financial
network. In this scenario, the present research
is carried out to evaluate how these financial
inclusion programmes are influenced among
the rural households.
Statement of the Problem

The growth of India lies in its villages.
There exists a vast imbalanced growth and
development between the urban and rural areas.
Hence, the economic empowerment of the rural
people is significant to change this situation.
It can be achieved only through the creation
of a well-knitted organised financial network
for India’s inclusive growth. This can be
accelerated only through financial inclusion
which paves the way for generation of
employment opportunities, increasing literacy
rates, alleviation of poverty, free from the
clutches of moneylenders and improving the
standard of living of the people in rural areas.

RBI’s strategic initiatives for increasing the
level of financial inclusion in the country by
means of opening ‘no frills’ account by banks
and relaxing the KYC norms has been intended
to increase the individuals’ access to banks in
terms of mere possessing an account with the
bank, and should focus on availing its services
like mobilizing savings, availing credit or usage
of money transfer mechanisms. Availability of
cheap and easy credit has been accorded prime
importance in the financial inclusion agenda
as the rural poor requires access to timely and
adequate credit more than any other financial
service. Despite the spread of formal banking
in rural areas as part of the nationalisation
drive, rural indebtedness to moneylenders has
remained unaltered due to inherent issues.

Interestingly the poor also find banks as an
institutional set up favouring elites and even
when they tried to access it during needy times
they had to face a number of hurdles including
the cumbersome procedures, lack of financial
literacy and delays in getting the loan. These
issues are made the poor and the banks to avoid
each other, the poor being attracted to the local
moneylenders who would attend their
immediate needs without bothering to pledge
or to comply with the procedural formalities
to meet their expenses of education, food,
housing and other household functions, etc
(Gourav Vallabh & Sourabh Chathrath,
2006) . Hence, Fluctuating earnings often
necessitate them to borrow from informal
agencies who supply immediate finance at a
higher cost. It is due to lack of security to
furnish, procedural hassles, etc. Further,
earnings generated are subject to debt servicing,
necessitating additional borrowings entangling
them in the debt trap. With this background,
the present study carried out to analyse the
status of financial inclusion among rural
households in the rural districts of Tamil Nadu.
Objectives of the Study

The study is carried out with the following
objectives:
i) To know the impact of financial inclusion

initiatives among the rural households.
ii) To identify the factors determining the

status of financial inclusion.
Materials and Methods

Field survey method is followed for the
study. Both primary and secondary sources
of data have been used. Interview schedule is
designed to elicit the necessary data from the
respondents. The secondary data are gathered
from the books, reports, journals, magazines
and web portals. Multi-stage sampling
technique is adopted to select the sample
respondents. In the first stage, out of the 32
districts of Tamil Nadu 3 backward districts
namely Dharmapuri, Nagapattinam, and
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Thiruvarur are purposively selected for the
study. The sample districts are selected on the
basis of their typical nature as high rate of BPL
population, coastal area and agriculture based.
In the second stage, 2 villages are selected in
each taluk within the 3 districts. At final stage,
the sample size of 400 respondents,
representing 10 respondents each of 40
villages were selected to represent the entire
universe. The primary data collected from the
respondents have been analysed with the help
of Statistical Package for Social Sciences
(SPSS). The statistical tools such as Factor
analysis by principal component method and
Multiple Regression have been used.
Results and Discussion

The present study explored the predominant
factors influencing the impact of financial
inclusion among rural households. In this
regard, Factor analysis by principal component
method is used. The results of the factor
analysis are presented hereunder:
Table – 1: Variables and Variable Loadings
for Factors Influencing Impact of Financial
Inclusion among Rural Households

The KMO and Bartlett’s test for sampling
adequacy for thirteen variables are found to
be 0.610 and the Chi-square value of Bartlett’s
test for Sphericity is 637.499. This clearly
showed that all the thirteen variables are
different and perfectly distributed in a normal
distribution. This also emphasized that the
factor analysis is suitable for thirteen variables
of impact of financial inclusion among the
rural households.

The factor analysis by principal component
method with varimax rotation has revealed four
eigen values as 1.970, 1.762, 1.738 and 1.583
respectively. This indicated that the eigen values
are greater than 1 which led to the existence
of four major factors with 54.253 percent of
variance.

The variable loadings in each predominant
factor of impact of financial inclusion among
rural households. The first factor consists of
five variables which are suitably named as
‘Economic Development’. The second factor
contains three variables which are suitably
called as ‘Personality Development’. The third
factor includes two variables which are named
as ‘Familial Development’. The fourth factor
contains three variables which are named as
‘Financial Literacy’ (Table - 1).
Determinants of Impact of Financial
Inclusion

The demographic and socio-economic
status determines the impact of financial
inclusion. So, it is indispensable to identify the
influence of demographic and socio-economic
status and impact of financial inclusion. This
is achieved by using the linear multiple
regression analysis. This sophisticated tool can
easily identify the influence of independent
variables on dependent variables. The
demographic and socio-economic status is
considered as independent variables and impact
of financial inclusion is taken as a dependent
variable.
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Table - 2: Model Summary for
Determinants of Financial Inclusion

Dependent Variable: Impact of financial
inclusion

The R2 value (0.438) indicates that 43.8
percent variation in the impact of financial
inclusion is caused by the set of all the
independent variables included in the model.
The multiple correlation coefficient (0.662)
between the demographic and socio-economic
status and impact of financial inclusion are
found to be significant at 5 percent level
(F=2.116, P<0.05). This indicates that there
is a high degree of positive correlation existing
between the set of independent variables and
impact of financial inclusion (Table - 2).
Table - 3: Regression Coefficients for
Determinants of Financial Inclusion

The regression coefficient shows that the
age, educational qualification, number of
dependents, occupation, monthly family
income, number of earners in the family, type
of house and land holding pattern have
influenced (P=<0.05) on financial inclusion.
Hence, the district, gender, marital status,

community, religion, nature of house and value
of other assets hold have not influenced
(P=>0.05) on financial inclusion (Table - 3).
Conclusion

In this chapter, a novel attempt has been
made to measure the impact of financial
inclusion initiatives among the rural
households. The study results portrayed that
financial inclusion initiatives are positively
influenced on economic development,
personality development, familial development
and financial literacy among the rural
households. Hence, the researcher has
constructed a comprehensive model, after
thoroughly analysing the impact of financial
inclusion among rural households. The
scanning of this model will enable the
policymakeres and exchequre to sum out and
gauge the status of financial inclusion initiatives
and also to device the various policies and
strategies to bring all the rual people into
organised financial network.
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Abstract
India’s move to demonetisation was to reap medium term benefits in the form of reduced

corruption, greater digitalisation of the economy, increased flow of financial savings and
greater formalisation of the economy. All these would lead to higher GDP growth and tax
revenues that could be used by the government for inclusive and stronger economic growth
within the norms of fiscal prudence, besides contributing to overall improvement in business
environment. India has traditionally been a cash intensive economy. In this context the
present article is an attempt to look at the implications of demonetisation.
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Introduction
On November 8, 2016, the government

announced a historic measure, with profound
implications for the economy. The two largest
denomination notes, Rs 500 and Rs 1000, were
“demonetized” with immediate effect, ceasing
to be legal tender. The aim of the action was
fourfold: to curb corruption; counterfeiting;
the use of high denomination notes for terrorist
activities; and especially the accumulation of
“black money”, generated by income that has
not been declared to the tax authorities. It
followed a series of earlier efforts to curb such
illicit activities, including the creation of the
Special Investigative Team (SIT) in the 2014
budget; the Black Money and Imposition of
Tax Act 2015; Benami Transactions Act 2016;
the information exchange agreement with
Switzerland; changes in the tax treaties with

Mauritius, Cyprus and Singapore; and the
Income Disclosure Scheme. Demonetisation
was aimed at signalling a regime change,
emphasizing the government’s determination
to penalize illicit activities and the associated
wealth. In effect, the tax on all illicit activities,
as well as legal activities that were not
disclosed to the tax authorities, was sought to
be permanently and punitively increased.
India’s demonetization exercise is quite distinct
from the global economic record, in that its
joint confidentiality and unexpectedness amidst
normal economic and political conditions.
Demonetization in other nations has occurred
in the context of hyperinflation, wars, political
turmoil, or other extreme circumstances. Some
countries, in the past, had embraced the act
of demonetization where public refused to
accept the decision resulting in a big
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breakdown in government who implemented
in their rule. In 2010, dictator of North Korea,
Kim Jong-2 demonetized old currency to crack
down black market, fight inflation and to
improve the economy of the country. But this
move of Kim Jong didn’t give any better effect
to the economic system. However, price of
necessity goods increased and this led to public
panic. On January 1991, Mikhail Gorbachev,
the first president of the Soviet Union
Government, withdrew the currency note of
Ruble 50 and 100 to address black money in
the country and increase the currency value.
The government expected that it will lessen
the market of black money and give a proper
life to ordinary people. But this selection of
the government considered a wrong twist and
people started doubting on government that
resulted in deprivation of public confidence,
hyperinflation, cash drying up and even loss
of businesses. Gorbachev faced a rebellion
within eight months in August 1991 as the
move was not a success. In 1987, Myanmar’s
Military government demonetized 25, 35, and
75-kyat notes which represented around 80%
value of money. The move was to curb black
market and corruption. The decision of the
government led to economic disturbance which
in turn led to mass objection that killed many
people. In 1984, during the military
government of Muhammadu  Buhari, Nigeria
adopted the move of demonetization. New
currency notes were introduced and banned
the old notes so that old notes would be turned
into unusable. However, the debt-ridden and
inflation hit economy did not take the change
well and the economy collapsed. In 1982, the
government of Ghana demonetized currency
notes of Cedi 50 to reduce tax evasion, curb
corruption and manage liquidity in the country.
The motion filed with the public losing trust in
the banking system and changing over to
physical assets and foreign currency.

India’s demonetisation exercise-the
historical background

India’s demonetization exercise is
not unprecedented in its own economic history.
It has experienced such instances of
demonetization measures twice in the past, in
January 1946 and January 1978. In 1946,
currency denominations of 1000 and 10,000
rupees were eliminated and fresh
denominations of 1000, 5000 and 10,000
rupees were initiated in 1954. The then Janata
Party coalition government headed by Morarji
Desai had again demonetized notes of 1000,
5000 and 10,000 rupees on January 1978 in
response to the promulgation of the High
Denomination Bank Notes(Demonetisation)
Ordinance (RBI 1997-98;77).At that time
demonetisation received little public attention
and had little impact on the daily lives of people.
Then these high value notes constituted only1
.7% of the total currency in circulation and
high value notes were of little use for common
people. It can be estimated by comparing the
denomination of the currency with the annual
per capita Gross Domestic Product (GDP).
In 1978 per capita GDP was INR 1,722
whereas currently it is INR 103,000. In 1978,
currency worth INR 1.46 billion was
demonetized which is just 1.7% of total notes
in circulation. The value of demonetization was
very small which is only 0.1% of GDP,
whereas the 2016 demonetization measure is
11% of GDP.(Acharya and Sankar 1986).
Another fundamental difference between the
1978 measure and the current one relates to
the motivation behind the action. The reason
this time, according to the RBI is that there
has been an increased incidence of fake notes
in higher denominations and these notes are
used by terrorists and by those hoarding black
money (RBI2016c). Another aspect of 1978
demonetisation was that a large portion i.e.,
45% of high denomination notes in circulation
or about 53% of the high denomination notes
tendered for conversion were with banks and
government treasuries and not with public. But
at this time only Rs.96080 crore or just about
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5% of the total notes in circulation were with
banks and treasuries. In the first week of
November 2016 about 95% such currencies
were with the public.(RBI report)
Trends in currency holdings

During the past decade and a half
tremendous changes have taken place in the
structure of currency holdings. Liberal
economic policies especially the reduction in
marginal tax rates, liberalised norms with
respect to Foreign Direct Investment, Foreign
Portfolio Investment, ease of commodity
trading and opening up of large numbers of
organised retail outlets have provided incentives
to people to hold large amounts of cash. In
such a situation authorities also responded by
reintroducing high denomination notes to
facilitate trade and general economic activities.
Rs 50 and 100 notes had a prominent share in
the total currency holdings until Rs 500 and
1000 notes were reintroduced in October 1987
and in November 2000 respectively. In the year
2000-2001, the share of Rs.50 and100 notes
accounted for about 65% of notes in circulation
and by 2015-16 their share declined to 10%
and to that extent the shares of Rs.500 and
1000 notes have increased. The share of
Rs.500 notes increased from about 25% in
2000-01 to 47% in 2015-16.Rs 1000 notes
which were issued in 2000-01 accounted for
about 38% in 2015-16, that is these two notes
constituted around 86% of total notes in
circulation. As per the RBI data it took 16 years
from 1978-79 for the value of notes and coins
in circulation to increase from about Rs.100
billion to Rs.1000 billion. It has accelerated
thereafter from Rs1046 billion in 2011-12 to
Rs.16634 billion in 2015-16.Notes of Rs.500
and 1000 denominations accounted for
Rs.14179 billion of the Rs.16634 billion of notes
and coins in circulation in 2015-16.(Economic
Survey 2016-17).
Background Facts

A few facts are relevant to, and have

motivated, demonetisation.  First, India’s
currency to GDP ratio has evolved in two broad
phases. It declined fairly steadily for the first
decade and a half after Independence, falling
from around 12 percent in 1952-53 to about 9
percent in 1967-68. Thereafter, the ratio
appears to have responded to the growth of
the economy. It began its upward trend in the
late 1970s when growth increased, and then
accelerated further during the growth boom
of the 2000s. This ratio declined during the
period of high inflation in the late 2000s and
early 2010s but it rebounded after 2014-15 to
12 percent when inflation declined again. The
value of high denomination notes (INR500 and
INR 1000) relative to GDP has also increased
in line with rising living standards. Second,
India’s economy is relatively cash-dependent,
even taking account of the fact that it is a
relatively poor country. India’s level is
somewhat higher than other countries in its
income group. This might seem to suggest that
some of the cash holdings were not being used
for legitimate transactions, but perhaps for
other activities such as corruption.6 This
presumption is especially strong because
across the globe there is a link between cash
and nefarious activities: the higher the amount
of cash in circulation, the greater the amount
of corruption, as measured by Transparency
International. In this sense, attempts to reduce
the cash in an economy could have important
long-term benefits in terms of reducing levels
of corruption. (Sands, 2016; Henry, 1980;
Summers, 2016; Rogoff, 2016).
Impact of demonetisation

Demonetisation has suddenly created
shortage of currency which has implications
for the economy which can be assessed in
terms of immediate and long term impacts.
Immediate impacts

There is reduced cash flow in the economy
because the old notes are no more legal tender
for most purposes. The public is allowed to
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deposit the old notes in the banks up to certain
date, so there is a sharp reduction in currency
circulation, but the deposits with the banks
increased. Thus the money supply in the
economy conracted.The money deposited by
the public with the banks ultimately returned
to the central bank thus is not immediately
available to banks to lend out. There has been
a reduction in the level of expenditure since
people have lost their capacity to spend and
postponed the discretionary expenditures.
Thus the velocity of circulation has come
down, so that the transactions in the economy
have been forced to contract leading to impact
on production and income generation.
Reduction in money supply has direct and
immediate impact on unorganised sector
through the contraction in transaction and
consequently in output. This unorganised
sector produces 45% of output and so the
adverse impact of currency contraction on this
sector has spill over effect on the organised
sector. Thus the organised sector which is less
dependent on cash is also immediately
affected. The postponement of discretionary
spending also leads to a further decline in
demand for both the sectors. People who
earned in hard currency and spent in cash and
also who earned in noncash, but require to
draw back in cash for consumption purposes
has been affected. Many poor daily wage
workers were left with no jobs and their daily
income has stopped because employers are
unable to pay their daily earnings. Consumption
items which had a large element of cash
involvement have seen a lower demand.  India
has a very high proportion of consumer
transactions carried out in cash compared with
other countries. Figure 3 reveals the
Persistence of Cash in Consumer Transactions
in different countries. The figure shows that
in Inida cash accounts for 98% of total
transactions by volume and 68% of total
transactions by value.

With limitations on cash transactions,
alternative patterns of payment like usage of

plastic money (debit and credit cards), e-
wallets and apps, online transactions using e
banking, etc. have a surge in demand Owing
to the scarcity of money in the system, there
was a fall in the demand for non-essentials
commodities. However, the demand from
segments which have access to a digital
medium of exchange remained unaffected.
The reduced ability of the unorganized sector
to deal in cash has affected the demand.
Unorganized retail sector like transport
vehicles, fruits and vegetables and perishable
items witnessed an adverse impact as they are
supported by hard currency transactions. The
slowdown in business eventually leads to
excess supply over demand, which further lead
to a fall in prices.
Long term Impact of Demonetization

Demonetization is likely to bring an
alteration in the saving practices of the Indians.
There could be increased confidence of saving
money in the banks rather than hoarding at
home and use organized banking process for
their spending requirements. Channelling cash
through the banking sector would improve the
medium to long term Current Account and
Savings Account (CASA) ratio of the banks.
With a majority amount of the money being
brought within the horizon of the formal
banking system by way of deposits, the
banking sector is likely to be loaded with funds
and this would help banks cut lending  rates in
the future .The demonetization indicates a
possibility of transformation in spending
behaviour on account of switching to other
mode of transactions other than cash. There
are numerous substitutes for cash in the
contemporary financial system ranging from
cheques, debit cards, credit cards, pre-paid
cards, and mobile wallets. With frequent use
of modern means of transactions, the
consumption levels are expected to increase.
This would boost spending on nonessentials
commodities. In the long-run, it is expected
to alter the lifestyles of the people. At the same
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time, it is essential to manage funds suitably.
Mismanagement of funds would lead to
consumer debt with a lower saving and would
adversely affect the investment within the
economy. The extinguishing of the major share
of the unaccounted legal tender would
decrease from the liabilities of the government
and would incorporate into its formal financial
system. This would conclude that the
government would get the money to spend
without borrowing from the market. This
would further connote that while interest rates
would be less, the government expenditure on
infrastructure projects would raise. Thus, in
the process, would uplift the growth of the
economy in the future. The demonetization
move is expected to have far reaching effects
on real estate. Black money is responsible for
the sharp escalation in prices of properties
which would now see a drastic fall. It has been
experienced in the rural areas that fertile lands
are being bought, not for agriculture, but for
real estate deals and to switch the black money
into white money. The demonetization and
following reduction in black economy would
shrink the demand for such lands.
Demonetization would dampen cash
transactions in real estate. One intermediate
objective of demonetisation is to create a less-
cash or cash-lite economy i.e., digitalisation,
as this is key to channelling more saving
channelled through the formal financial system
and improving tax compliance. Currently, India
is far away from this objective: the Watal
Committee has recently estimated that cash
accounts for about 78 percent of all consumer
payments. According to Price water house
Coopers (2015) India has a very high
predominance of consumer transactions
carried out in cash relative to other countries.
And there are many reasons for this situation.
Cash has many advantages: it is convenient,
accepted everywhere, and its use is costless
for ordinary people.

Beyond reducing tax evasion,
demonetisation could have other far reaching

effects. For example, it will channel savings
into the formal financial system. Without doubt,
much of the cash that has been deposited in
the banking system will be taken out again, as
the cash withdrawal limits are eased and the
note supply improves. But some of the new
deposits will surely remain in the banks, where
they will provide a base for banks to provide
more loans, at lower interest rates. In the
longer-term, if demonetisation is successful,
it will reduce the equilibrium cash-GDP and
cash-deposits ratio in the economy. This will
increase financial savings which could have a
positive impact on long run growth.  It is
expected to eliminate the black money from
the economy as they will be blocked
considering the holders will not be in a position
to deposit the same in the banks. Since
hoarders would either have to pay punitive
taxes (and probably be subject to further
investigation), or have to turn their cash to
scrap, the economy would get rid of significant
amounts of black money. By the end of
December 2016, about 80% of the high
denomination currency notes made it back to
the banks. The attempt will further be
successful to fetch substantial amounts of cash
to the banking system. The government’s
demonetization drive will have a positive impact
on the economy in the long term as more
people will move towards a formal economic
system. The capital which was invested in
unorganized sector would now be invested
through financial institutions. This would lead
to increase in the efficiency of transactions as
India move towards digitized transactions.
Moreover, formalization of the economic
system coupled with Goods and Service Tax
(GST) legislation, India would certainly
experience boost in the economic system
Conclusion

Government recent decision to demonetise
the higher value currency is one of the major
steps towards the eradication of black money,
control corruption, terror financing, and
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eliminate counterfeit currency in India. The
announcement of the demonization of the
currency has caused enormous hassle to the
public. Demonetisation of high value currency
notes does not eradicate the accumulated
wealth of black economy. A long term solution
to reduce this black money is not possible
without addressing its root causes which lie
in the way of the economy and the polity are
structured and operated. There may be an
expectation of propelling economic growth to
double digit due to this move, provided the
accumulated funds through the formalisation
of informal economy to be utilised for
productive investment and pro-poor activities.
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Abstract
In an attempt to understand the performance of grass root health system in the context of

the local self governance, it is proposed to have an inquiry among the common public and
health services under national rural health mission (NRHM). This study was envisioned to
find out difference between the opinions expressed both by the Panchyati Raj level (PRI) and
other stake holders regarding their assigned functions against the popular feeling of the
general population or beneficiaries and the health providers regarding the same.  This study
has done in seven selected districts in Karnataka. The findings of the study serve as a clue
towards understanding the gap in public health facilities. NRHM beneficiaries and the health
providers cited some issues including unavailability of the doctors in the public facilities,
poor quality treatment, lack of rural infrastructure, absenteeism among the health staff etc.
This particular response indirectly hints at the limitation of the public health facilities and
the PRIS and justifiably people’s perception is positive in terms of the Panchayats’ role in
addressing the rural health issues.

Keywords: NRHM, PRI, Health, Rural, Decentralization
Background

Expert’s opined decentralization through
Panchyati Raj level (PRI) can help to create
greater accountability in the Indian health care
system. This is because effectual and
answerable governance and a better delivery
of the public health services because of
decentralization. In India a major step
concerning policy decentralization took place
in the year 1993, with the adoption of the 73rd
and 74th amendments to the Constitution

enacted as a reply to previous calls for
improved answerability and accountability for
the local self governments towards the quality
health care devilry. India at the present witness
for Two dimensions that have the capacity to
considerably improve the health of its citizens
(Banerji, 2005). First and foremost is the rising
recognition that the structure of the public
delivery of health services in India is in deep
crisis. And the second is India‘s brave efforts
to reinforce the voice of the rural poor through
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decentralization to Panchayat Raj Institutions
(PRI). It is argued that that these Two
presumably separate trends can converge to
generate real reforms in the health sector in
India through the potential for increased
accountability that local governments can
provide. The argument is that decentralization
brings governments closer to people thereby
allowing them to respond more effectively to
the local health needs and preferences(
Bhandari and Dutta,2009).

In the health sector, decentralization has
been explicitly conferred a crucial role in the
chain of service delivery under the National
Rural Health Mission (NRHM).Thus efforts at
rural decentralization (73rd amendment) have
been undertaken within the context of
strengthening accountability in local
governance structures. Moreover, closeness
pushes enhanced supervision and enforcement
(Srivastava 2015). In the accurate outline of
the health sector, a decentralized institutional
apparatus that focus a bottom up, participatory
system can positively assist to rectify some
of the key failings in the health sector such as
absenteeism and corruption by strengthening
accountability through NRHM programme
focusing decision space, capacity,
accountability, strategic and operational
planning, budgets governance, monitoring
evaluation etc (Gandhi, 2016).

Various NRHM related studies found that
apparent appearance of functions of PRIs at
various levels requires proper planning and
trained staff. Capacity building needs gender
sensitive and accountability. Reports have
accomplished that there are enough reasons
to propose that PRI commitment in developing
key health indicators will become an actuality.
Further, to accelerate the process and to make
it more effectual, more contemplation of
various prime factors related to the sustainable
health development and empowerment of all
the levels of Panchayats focusing grant,
planning, personnel‘s and the fundamental

health infrastructure. Experts felt PRIs
engagement at the all levels is possible when
an ultimate accessible instrument to realize an
active community participation in every NRHM
programmes is possible (Banerji,  2005).
Objective

To assesses the effectiveness of health
services under NRHM: perspectives and
perceptions of health providers and health
service users.
Methodology

Study area: This study has conducted in
seven selected districts of Karnataka.

Sampling: Around 73 NRHM beneficiaries
and 53 different health providers have been
selected using simple random technique.
NRHM beneficiaries’ means those who got
medical treatment under the NRHM
programme from various PHC and CHC
hospitals.  Health providers include ASHA
worker, health assistants and ANM (auxiliary
nurse midwife) etc from the different rural
health centers. All these health staff have
minimum 3 years of experiences. For this
purpose, a schedule was prepared to interview
the beneficiaries and the health service
providers. The inquiry among the these
member were largely covered their awareness
and perception regarding the functioning of
the panchayat institutions, different public
health institutes, standing committees on health
and their corresponding role in serving the local
people.

Data Analysis: Data analyzed using SPSS
software.

Limitations of the study:
1. Numbers of respondents are small
2. ANMs are the Govt. employees and their

response may be biased one
3. Study done in the selected districts only
Implications of the Study

Important implication of our study derives
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from our finding on the uniqueness of the
awareness and information carried out by the
beneficiaries and the health providers as a part
of the NRHM programme in the rural parts.
Findings from this study points out specific
perceptions about capabilities, decision styles
and strategies, towards functioning of PRIs
and public health institutes in delivering quality
health services in rural parts and the scope for
improvement.
RESULT AND DISCUSSION
Tab 1 Background details by Socio-
economic Characteristics

The sample respondents were between the
age 18 to above 45 years with a majority are
above the age of 45 years. The sample
comprised of 31.5 percent younger
respondents around the age of 18 years and
the rest were between 25 to 45 years of age.
As regard gender composition of respondents
around 67% of them are male and rest are
female. The educational composition of the
respondents also present more or less a
standard distribution with less educated are
more in numbers and highly educated
representing lesser in share while compared
to the middle educated. Here 19% of them are
stated to be illiterate and 8%  are the college
graduates. A major share (43%) of respondents
is having primary school level of education
only.  Majority (46%) of them are belongs to
OBC group followed by SCs(28%).The
occupational profile of the sample respondents
were divergent in the sense that it comprised
of a range between agriculturists to
professionals and business wing to
housewives. Two third of the occupational
composition was in terms of daily labors,
business and professionals. Majority
respondents have local domicile and are from
the Hindu religion only. Around 38%
respondents depend on well /lake for drinking
water and living in pucca type of houses.
Around 82% of respondents are being covered
by Govt health insurances. Finally 47% of
respondents visit both Govt and private
hospitals for the health care issues if any.
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Tab 2      Respondents Awareness about
Panchayats’ Role in Health Issues

Distribution of the respondents’ knowledge
about the Panchayat shows around 89% are
aware about panchayat system and its nature
of work and structure. We found 61% are
participating in the Gram sabha meetings which
is a grass root governance system in the PRI .
However, more than 38% of them are not
participating in the Gramasabha meetings
because not aware of the meetings, while some
of them are not interested and have no time
and few of them says participation is not
encouraged by Panchayats. In case of
Awareness about  the NRHM and its mission
we found 42% of them have jsut heard about
the NRHM whereas only 19% of them know
about the NRHM and its’ mission and role of
the PRIs here and 15% of them opines the
NRHM is a good programme. Next, 75 % of
the beneficiaries believe Panchayats’ can play
any role in addressing the local health problems
through the health education programmes,
avoiding outbreak of diseases, sanitation and
cleanliness, implementation and monitoring of
health schemes. People still belief their PRIs
can do the change. As per the community the
health committees are working in preventive
activities, implementation of Govt. health
programmes, focusing hygiene and sanitation
work, improving infrastructure facilities &
functioning of primary health centre (PHCs)/
community health centers (CHCs) etc.
However, community feels PRSs are not skilled
enough to handle any health plans/issues.
Community opines health workers are the grass
root health workers are the strength of the
NRHM programme and core part of the rural
health system. Because of them the real health
decentralization has come true through PRIs.
Community believes that they are the link
between the hospitals and the patients’ and they
are helpful in getting free Govt. health services
to the needy.
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Tab 3 Details about Problems Facing by the
Local CHCs/PHCs

Multiple Responses
The disease prevalence as stated by the

community largely relates to the non-
communicable, water-borne as well as
infectious diseases. People are also aware of
nutrition and environmental related health
problems gradually occurring over the period
of years in the area. Also people aware their
local PHCs/CHCs are having nonexistence of
investigative facilities dearth of qualified
doctors, drugs and lack of fundamental facilities
etc.  Sometime doctors are not ready to serve
in the rural areas too. Community opines
though health decartelization made long back
still rural health centers are having many
problems. Communities’ perception on the
policies adopted by the local Panchayats
discloses the truth regarding the gaps in the
rural health care provision and the opine that
panchayats failed in improving the situation.

Tab 4 Details about Reasons for Availing
Private Hospitals for Health Needs

Multiple choices
In case of assessment of the communities’

viewpoint, it is relevant to probe on the health
care utilization pattern of the users. As regard
the utilization, around  24 percent respondents
on both govt. hospitals as against  27% mainly
on the private facilities and the rest(47%) using
both Govt and private hospitals. The reason
behind using private health care system is
mainly because of the quality treatment,
simplified procedure and qualified doctors etc.
Also they don’t have any good opinion about
Govt. hospitals
Conclusion

Health providers feel PRIS at various level
are not really working towards the health care
issues. Also they say some panchayats don’t
have any link with the CHCs/PHCs and Taluk
level hospitals. Here ego class, superiority
complex is very common among the health
staff. NRHM benefisceres.  The health
departments people are basically don’t like to
work with the PRIs and its staff. Health
providers are not happy about their service
norms being monitored by the PRIs. Also the
Health providers say they are not getting their
payment regularly. Health providers feel
panchayats have been over loaded and
government is not releasing the grants on time.
In many cases the PRI members are  not shows
interest to meet the health workers because of
the ego issue and the PRI members also they
don’t meet the health department people even
during the meetings. NRHM beneficiaries are
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also very disappointment about the functioning
the rural health institutes. Experts felt improved
funding for the public health sector to treat
common health conditions, rather than
providing private health insurance for
uncommon disorders, is mandatory. State
governments also need to priorities health and
increase their share of the health budget. The
NRHM needs greater political, administrative
and financial commitment to make a substantial
impact on health outcomes. All these opinions
of the health providers need to be taken care
of by the concerned authorities.
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Abstract
The present paper is an endeavour to study the buyer behaviour regarding life insurance

polices in the rural area of Perambalur district.  Perambalur, being one of the agricultural
district in Tamil nadu was chosen for the study. The results of the study are based on a field
survey of 150 respondents by using purposive sampling technidque. India is a country where
the average selling of life insurance policies is still lower than many western and Asian
countries; with the second largest population in world the Indian insurance market is looking
very prospective to many multinational and Indian insurance companies for expanding their
business and market share. Before the opening of Indian market for Multinational Insurance
Companies, Life Insurance Corporation (LIC) was the only company which dealt in Life
Insurance and after opening of this sector to other private companies, all the world leaders
of life insurance has started their operation in India. With their world market experience and
network, these companies have offered many good schemes to lure all type of Indian consumers
but unfortunately failed to get the major share of market. Still the LIC is the biggest player in
the life insurance market with approx 65% market share. The study focus on the factors
which plays a major role in buying behavior of consumers towards life insurance policies in
Perambalur area.

Keywords: consumer- insight, satisfaction, expectations, behavior, knowledge, attitude, insight
Introduction

Security has been a universal desire right
from the earliest civilizations. This quest for
security has led to the concept of insurance.
Insurance is a contract between two parties
whereby one party called insurer undertakes,
in exchange for a fixed sum called premium to
pay the other party an assured sum of money
on the occurrence of a certain event. Life

insurance protects against the economic loss
in the event of death.  A family is generally
dependent for its food, clothing and shelter on
the income brought by the bread earner of the
family. So long as he lives, that family secure
but the death of the person may put the family
in a very difficult situation.  Uncertainty of
death is inherent in human life. It is this
uncertainty that gives rise to the necessity for
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some form of protection against the financial
loss arising from death.  Life insurance
substitutes this uncertainty by certainty.
Insurance sector plays a very important role
in the development of any economy also, as it
provides long term funds for infrastructure
development and at the same time strengthens
the risk taking ability
Statement of the problem

Life is full of risk and uncertainties. Since
we are the social human being we have certain
responsibilities too. Indian consumers have big
influence of emotions and rationality on their
buying decisions. They believe in future rather
than the present and desire to have a better
and secured future, in this direction life
insurance services have its own value in terms
of minimizing risk and uncertainties. Indian
economy is developing and having huge middle
class societal status and salaried persons. Their
money value for current needs and future
desires here the pendulum moves to another
side which generate the reasons behind holding
a policy. Here the attempt has been made in
this Research paper to study the buying
behavior of consumers towards life insurance
services in Perambalur district.
Objectives of the Study
1. To develop and standardize a measure to

evaluate investment pattern in life insurance
services.

2. To evaluate the factors underlying
consumer perception towards investment
in life insurance policies.

3. To compare the differences in consumer
perception of male and female consumers.

Review of literature
R.Vijayalakshmi (2017) “A Study on the

Expectations and perceptions of the services
in private life insurance companies”. Smart the
life insurance companies taken for study, the
policy holders’ expectations are well met in
the case of certain factors reacting to service
quality. But in the case of other variables, there

exists a significant gap which means that policy
holders have experienced low levels of sevice
as against their expectations. If all the players
in the  life insurance industry focus on the
effective delivery of services, they can win
the hearts of customers and anticipate their
increased market share.

Selvavinayagam and Mathivanan (2010)
article has revealed that the competitive climate
in the Indian insurance market has changed
dramatically over the last few years. At the
same time, changes have been taking place in
the government regulations and technology.
The expectations of policy holders are also
changing. The existing insurance companies
have to introduce many new products in the
market, which have competitive advantage over
the products of life insurance companies.

Ramanathan (2011) research has resulted
in the development of a reliable and valid
instrument for assessing customer perceived
service quality, awareness level, and
satisfaction level of customers for life
insurance industry. Here, service quality needs
to be measured using a six dimensional
hierarchal structure consisting of assurance,
competence,  personalized financial planning,
corporate image, tangibles and technology
dimensions. This would help the service
managers to efficiently allocate resources, by
focusing on important dimensions first. There
is no right and wrong in this. The success of
marketing insurance depends on understanding
the social and cultural needs of the target
population, and matching the market segment
with the suitable intermediary segment.

Raju and Gurupandi (2009)  article
“Analysis of the Socio economic Back ground
and attitude of the policy holders towards life
insurance corporation of India”,   Smart journal
of Business Management Studies revealed that
the study was of great help to the policy
holders, as it was aimed finding the attitude
towards the services of LIC Policy holders.
Hence the prospective customers, who
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propose to buy the insurance products and
avail of the services of an insurance company
for the first time, can get benefited by the best
service provider.

Varaprasad and Murali Krishna (2009)
article insurance sector: Strategies for
intermediation and Marketing smart Journal of
Business Management studies revealed that the
suggestions brought forward by this study are
mixed. The contribution of insurance sector
to economic development positive by hardly
affects financial intermediation. The study also
fails to find any long run equilibrium relation
between insurance sector and financial
intermediation reforms are mixed as the
reforms exert no strong relationship.
Therefore, we conclude that in order to make
insurance sector significant component of
financial intermediation process complete
deregulation and increase in face of reforms
are essential at the same time, by adopting
proper segmentation capture significant share
in the market for the benefit of organizations.

Shivanand H Lengti (2009) in his article
“Insurance disputes in India” revealed that the
insurance consumers have the option to select
the appropriate authority and forum, be it the
insurance ombudsman or the consumer
counsels, to settle their disputes.
RESEARCH METHODOLOGY

The study was exploratory in nature with
survey method being used to complete the
study.
Sampling Design
Population

Population included investors in Perambalur
district.
Sample frame:

Since the data was collected through
personal contacts, the sample frames were the
individuals who are investing in life insurance
policies.

Sampling elements
Individual respondents were the sampling

elements.
Sampling Techniques

Purposive sampling technique was used to
select the samples.
Sample Size

Sample size was 150 respondents.
Tools Used for Data Collection

Self designed questionnaire was used for
the evaluation of factors affecting consumer’s
perception towards insurance. Data was
collected on Liker’s type scale, where 1 stood
for minimum agreement and 7 stood for
maximum agreement.
Tools Used for Data Analysis

Item to total correlation was applied to
check the internal consistency of the
questionnaire. The measures were standardized
through computation of reliability and validity.
Factor analysis was applied to identify the
underlying factors.  Z-test was applied to find
out the significant differences between male
and female investors.
Results and Discussions
Consistency Measure

Firstly consistency of all the items in the
questionnaire is checked through item to total
correlation. Under this correlation of every item
with total is measured and the computed value
is compared with standard value (i.e. 0.1590).
If the computed value is found less than
standard value then whole factor/statement is
dropped and will be termed as inconsistent.
Reliability

Reliability test was carried out using SPSS
software and the reliability of the items was
measured. The result is as follows:  It can be
seen that the reliability value is more than 0.7.
So, the questionnaire is highly reliable.



SELP Journal of Social Science

Vol. IX,  Issue . 36 ISSN : 0975-9999 (P), 2349-1655 (O)

April - June 201870

Cronbach’s  Alpha 0.919.

Factor Analysis
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Description of factors
1. Company Loyalty

This factor includes that this is the only
company the consumer wants to associate
himself with, in future (0.814), himself would
purchase more policies from the same
company (0.799), suggest friends and family
to purchase policy from the same company
(0.790), company able to fulfill expectation,
(0.599), Policy benefits benchmarks (0.545).
The highest Eigen value lies in this factor
35.213. So it has been considered as the highly
contributing factor towards study. Therefore
it is clear that company loyalty plays an
important role in investment decisions of
investors.
2. Services Quality

This factor includes hassle free settlements
(0.693), employees responsible towards
customers (0.631), agents respond promptly
(0.611), investment in life insurance is more
secure than stock market (0.563) satisfy with
relationship to company (0.537). As we can
see, that the Eigen value for factor service

quality is 9.753 , which is also a contributing
factor towards the study, so it can also be
considered as an important factor in the study.
3. Ease of Procedures

This factor includes the company provides
claims on time (0.852), cooperative and
friendly agent (0.662), settlement of claims
easy and timely (0.651), agent is well informed
about policies (0.486). As we can see, that the
Eigen value for factor ease of procedures is
5.830 , which is also a  contributing factor
towards the study, so it can also be considered
as an important factor in the study.
4. Satisfaction Level

This factor includes that the suggested
benefits of Insurance Policy should be met to
the investors( 0.774), Company provides them
satisfactory services (0.631), fulfill its promise
about life insurance policy (0.575), Services
should be provided on time(0.515), and
awareness of terms and conditions of policies.
As we can see, that the Eigen value for factor
satisfaction level is 5.008 , which is also a
contributing factor towards the study, so it
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can also be considered as an important factor
in the study.
5. Company Image

This factor includes that the insurance
company should be well known in the industry
(0.777), insurance provider should have
goodwill in market (0.758), and company of
high repute (0.428).As we can see, that the
Eigen value for factor company image is 4.878,
which is also a contributing factor towards
the study, so it can also be considered as an
important factor in the study.
6. Company-Client Relationship

This factor includes that the agent remind
about premium installments (0.778), pay
personal attention on every consumer (0.505)
and understand consumer’s financial needs
(0.404). As we can see, that the Eigen value
for factor company client relationship is 4.051,
which is also a contributing factor towards
the study, so it can also be considered as an
important factor in the study.
Z-Test

Z-test was applied to find out significant
difference between male and female investor’s
perception towards investment in life insurance
policies. For applying Z-test mean and standard
deviation was calculated, then values were put
in formula to calculate standard error.

Null Hypothesis Ho: It states that there is
no significant difference between the
perception of male and female investors
towards investment in life insurance policies

Z = 1.5877
Since the value of Z is less than the standard

value 1.96 at 5% level of significance, so the
null   hypothesis is accepted.  That is, there is
no significant difference between the
perception of male and female investors
towards investment in life insurance policies.

Conclusion
In present Indian market, the investment

habits of Indian consumers are changing very
frequently. The individuals have their own
perception towards various types of
investment plans. The study of this research
work was focused over consumer’s perception
on investment  objectives of the study were to
evaluate the factors underlying consumer
perception towards investment in life insurance
policies; and to compare the  differences in
consumer perception of male and female
consumers. The tests that were used for our
research activities were- Item to Total
Correlation Test, which we applied on 26 items
and only one was dropped out, 25 items being
accepted. Next was Reliability Test to  check
the reliability of the items. The result was 0.915.
Therefore the items were highly reliable. Then
we applied the Factor Analysis Test, and the
six factors that came out were Consumer
Loyalty, Service Quality, Ease of Procedures,
Satisfaction Level, Company Image, and
Company-Client Relationship. The consumer’s
perception towards Life Insurance Policies is
positive. It developed a positive mind sets for
their investment pattern, in insurance policies.
Still some actions are needed for developing
insurance market. The major factors playing
the role in developing consumer’s perception
towards Life Insurance Policies are Consumer
Loyalty, Service Quality, Ease of Procedures,
Satisfaction Level, Company Image, and
Company-Client Relationship. Insurance
industry has to go ahead. A lot of opportunities
are still waiting. This research will help in
developing the market share, loyalty and further
development in insurance sector.
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Abstract
Consolidation has been identified as the best strategy which enable the Urban Cooperative

Banks (UCBs) to leverage the power of private cloud infrastructure to provide seamless
digital transformation of operations, transactions management, improvement in customer
service and which is under the operation of Tamilnadu State Federation of UCBs.  Core
banking concept enables the UCBs to have a single view of its customers, offers service
delivery through digital banking channels and quick respond to customer and market demand
by managing risks and regulatory complaints.

Key words: UCBs, Consolidation, Core Banking.
Introduction

Today Urban Cooperative Banks (UCBs)
have become an important constituent of the
Indian Financial system and cover a large
segment of society because of their prompt
and personalized service.  But the current
banking scenario demands UCBs to strengthen
themselves in order to face future challenges.
Consolidation has been identified as the best
strategy which enable the UCBs to leverage
the power of private cloud infrastructure to
provide seamless digital transformation of
operations, transactions management,
improvement in customer service and which
is under the operation of Tamilnadu State
Federation of UCBs.
Objectives
1. To analyze the opinion of employees

towards the consolidation of UCBs

2. To identify the overall satisfaction of
employees towards the consolidation of
UCBs

Research Methodology
As Research Methodology is a strong base

to the research and also leads to a reliable and
valid interpretations, the data are collected from
both primary and secondary source.  Primary
source comprises of well structured
questionnaire which was pre tested by pilot
study to make it appropriate.  The responses
duly received from 100 employees of five
UCBs namely Nicholson Cooperative Town
Bank Ltd. (NCTB), Kumbakonam Urban
Cooperative Bank Ltd., (KUCB),
Karanthattangudi Dravidian Cooperative Urban
Bank Ltd., (KDCUB), Papanasam Urban
Cooperative Bank Ltd., (PUCB) and
Pattukkottai Cooperative Urban Bank Ltd.,
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(PCUB) through disproportionate random
sampling method.  Appropriate statistical tools
have been tabulated, tested and interpreted by
using Mean, SD, ANOVA and Neural Network
Model.  The secondary data have been gathered
from the published annual reports, RBI
websites, etc.
Analysis And Results

Mean and Standard deviation Opinion
towards consolidation of UCB Employees

Source: Output generated from SPSS 20
All the items in the opinion of employees

are having mean score of above 5.  It indicates
that the consolidation of UCBs give more
benefits to employees.  The above table reveals
that consolidation of UCBs can erode the
existing problems and rejuvenate the UCBs to
move to the next level to compete with other
banking financial institutions.

Neural Network Model for the overall
satisfaction on opinion towards consolidation
of UCB Employees

Source: Output generated from SPSS 20
The above table reveals that “capability to

meet the demand” is the vital independent
variable which possess 100% importance,
followed by “cost reduction” (98.7%),
“strengthening of risk management system”
(86.9%), “Strengthen Market Position”
(74..9%), etc., on the whole consolidation of
UCBs can gain power to meet the growing
needs of the customers and employees and in
turn it generates overall satisfaction in the
minds of them.
Conclusion

If this consolidation process is
implemented successfully it will provide the
UCBs a competitive edge over offerings and
capabilities of commercial banks.  This core
banking concept enables the UCBs to have a
single view of its customers, offers service
delivery through digital banking channels and
quick respond to customer and market demand
by managing risks and regulatory complaints.
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Abstract
 In this essay, I have attempted to explore how Ghosh traces, the ways Island are perceived

in different historical and cultural contexts The Hungry Tide is set in the Sundarbans, an
“immense archipelago” in the Ganges delta, and tells the largely forgetten history of the
forced evacuation of refugees from the island of Morichjhapi in 1979. The liminal space of the
Sundarbans, the “tide country”’ is an extraordinary setting for a literary exploration of the
relationship between postcolonial island geographies and identities. Ghosh’s depiction of
the “watery labyrinth” (Ghosh, 2004: 72).

Keywords: The Hungry Tide, Sundarbans, Morichijhapi, literature, Amitav Ghosh.

Introduction
The Hungry Tide is detailed historical

account of colonial and postcolonial settlement
in the Sundarbans, which describes in rich
detail this region’s “perpetually mutating
topography” (Anand, 2008: 25); moreover, this
novel actively theorizes concepts which are
central to island studies. This essay argues that
Ghosh’s exploration of the “ imaginary
geographies” (Aldama, 2002: 142). Amitav
Ghosh’s 2004 novel The Hungry Tide is set in
the Sundarbans, the lower region of the Ganges
delta, which extends over 250km from the
Hugli River estuary in West Bengal, India, to
the banks of the Mrghna River in Bangladesh.
The characters in Ghosh’s novel refer to this
region as “the tide country”, the flat, marshy

islands on which they live are part of an
“immense archipelago” (Ghosh, 2005: 6).

The Hungry Tide shows that the work of
theory is not the preserve of academic writers.
This is not a new point to make in relation to
Ghosh. For instance, Mondal (2007) identifies
Ghosh as a postcolonial writer Ghosh novels
articulate and interrogate some of the core
issues of postcolonial scholarship; other critics
make similar claims in relation to ecocriticism.

“what really sets Ghosh apart from
academic discourse is the accessibility of his
work, the way in which his intellectualism is
worn lightly on the fabric of his prose”. This
essay makes a similar claim in relation The
Hungry Tide, with some of the vital issues of
“Fictional story and factional History”
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Background of Sundarban
Ghosh sought both to tell a fictional story

set in the Sundarbans and to present a
rigorously researched factual account of the
region’s extraordinary history. Ghosh explains:

The character in this novel are fictitious,
as are two of its principal settings, Lusibari
and Garjontola. However the secondary
locations, such as Canning, Gosoba, Satjelia,
Morichjhapi and Emilybari, do indeed exist and
were indeed founded or settled in the manner
alluded to here (Ghosh, 2005: 401).

This merging of fictional and factual
histories and geographies is important to
Ghosh’s project in The Hungry Tide and relates
to his view of the novel as “a meta-form that
transcends the boundaries that circumscribe
other kids of writing, rendering meaningless
the usual workaday distinctions between
historian, journalist, anthropologist etx.”
(Hawley, 2005: 166). In this term, Ghosh both
speaks of and speaks up for the Sundarbans
in The Hungry Tide. In preparation for writing
the novel, Ghosh spent a significant amount
of time in the Sundarbans (Kumar, 2007: 100),
including travelling with Annu Jalis (Ghosh,
2005: 401), a post – doctoral fellow at the
International Institute of Social History,
Amsterdam.

An interview in 2007, he stated his
preference to be attentive to the specificity of
each “place” (Kumar, 2007: 105), rather than
“to imagine”’ for instance, “that the postcolony
of India is the same as the postcolony of
Pakistan” (Kumar, 2007: 105). Ghosh explains
the impact of this view on his approach to
writing novels:

I don’t want to write just about the
individual in a particular place. I also want to
write about what is there, the geology, the deep
time that exists outside the individual, and the
immediacy of time, and the times that make
up every aspect of the circumstance (Kumar,
2007: 103).

The Hungery Tide, like much of Ghosh’s
work, explores the significance of place to the
formation and expression of personal and
social identities in India and the Indian diaspora.
Ghosh’s opposition to the label “postcolonial”
is well known.

The usual portrayal of the Sundarbans is
that of an exotic mangrove forest full of Royal
Bengal tigers rather than that of a region which
is often referred to as mager mulluk for the
lawlessness and violence which characterizes
it; moreover, the lack of basic infrastructure
such as electricity, drinking water and health
centres make it one of the poorest regions of
West Bengal: The Hungry Tide asks readers to
be attentive to historical and contemporary
attitudes to the islands and waterways of the
Sundarbans, an area little known outside India.
In this regard, the words with which one of
the central characters, Nirmal, begins his
journal resonate extratextually:

I am writing these words in a place that
you will probably never have heard of: an island
on the southern edge of the tide country, a
place called Morichjhapi.(Ghosh, 2005: 67).

Ghosh uses the form of the novel to tell a
history which had been largely forgotten
beyond the Sundarbans. In 1979, the recently
elected Communist government of West Bengal
forcefully evicted tens thousands of refugees
from the island of Morichjhapi in the northern-
most forested region of the Sundarbans. Only
four years earlier, the island’s mangroves had
been cleared for a government-sponsored
agricultural program (Jalais, 2005: 1758).

The Sundarbans are an archipelago of
islands, large and small, Many, if not most of
the islands, have been populated at some time
or the other. In fact, several islands were
forcibly depopulated in order to make room
for Project Tiger (Ghosh, 2004:n.p). The
description of the Sundarbans as “virgin”
territory-a landscape in its untouched natural
state – is ignorant and amounts to a serious
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denigration of local knowledges and identities.
The Hungry Tide is a deliberate attempt to

provoke readers to think in fresh ways about
the role and meaning of place in fictional and
nonfictional narratives – both in narratological
and ideological terms. In short, Ghosh’s
depiction of the Sundarbans exposes the limits
of conceiving character and setting as distinct
and opposed categories. The novels open on
the platform of a Kolkata train station where
Kanai and Piya are each waiting for the train
to Canning, a port on the “threshold of the
Sundarbans”(Ghosh, 2005: 9). Piya is a
scientist, a cetologist; she had planned a field
trip to survey the marine mammal population
of the Sunserbans. Kanai, who wons a
lucrative translation business is an route to the
island of Lusibari, at the request of his aunt,
Nilima. She want to him to examine some
papers left for him by his uncle, Nirmal,
recently discovered decades after his death.
The first chapter is narrated from the
perspective of Kanai, who “spotted (Piya) the
moment he stepped onto the croeded platform”
(Ghosh, 2005: 3). Whereas Kanai feels and
projects a confident cosmopolitanism, Piya is
shaken from the outset by feeling even more a
“stranger” (Ghosh, 2005: 34) in West Bengal
than she has on field trips to other places. On
the train platform in Kolkata, she is “struck”
by the “unabashed way in which (Kanai) stared
at everyone around them, taking them in, sizing
them up, sorting them all into their places”
(Ghosh, 2005: 10). Piya, in contrast, is
intensely aware of her lack of understanding
apparent to Kanai that Piya is “out of place”
(Ghosh, 2005: 3), but but he is less able to
reflect on his own foreignness in this
environment. Kanai is the “one other ‘outsider’
on the platform” (Ghosh, 2005: 4). His
appearance of “middle-aged prosperity and
metropolitan affluence” (Ghosh, 2005: 5)
means he too is out of place, and “quickly
attract(s) his own share of attention” (Ghosh,
2005: 4) However, as the narrative progresses,

it becomes increasingly clear that neither Piya
nor Kanai is, in any straightforward way, an
“outsider” in the archipelago. Not only are they
both connected to the place by their Bengali
heritage – by the complex ties of family and
memory – but everyone in the Sundarbans
becomes an “outsider”.

The idea that any account analysis of place
is partial and incomplete relates to the novel’s
depiction of the opposition between Piya’s
“scientific” worldview and Kanai’s “literary”
sensibility. Piya defines herself through “her
vocation” (Ghosh, 2005: 112) and is committed
to the methods and routines of data collection
and recording. Similarly, Kanai’s professional
life as a translator is a key aspect of his
characterization. He is intensely aware that he
privileges text over materiality and experience:
“Language was both his livelihood and his
addiction” (Ghosh, 2005: 4). Kanai seeks to
know the Sundarbans by listening to the stories
of other characters and by reading his uncle
Nirmal’s notebook, long sections of which are
included in the text. Nirmal’s writings give his
account of the doomed settlement on
Morichjahapi and highlight for Kanai the local
mythologies of Bon Bibi, the forest goddess,
and her profound role in the stories locals tell
of island life. When Kanai visited Lusibari as
child, he watched a local performance, The
Glory of Bon Bibi. He recalls that, before the
performance, his uncle expressed frustration
with the islanders’ preference for fiction over
reality:

You would think that in a place like this
people would pay close attention to the true
wonders of the reality round them. But no,
they prefer the imaginary miracles of gods and
saints (Ghosh, 2005: 102).

When he was a child, Kanai was “utterly
absorbed” (Ghosh, 2005: 105) by the story of
Bon Bibi; Nirmal’s journal reveals that, over
time, he too was drawn into the ‘imaginary’
history of Sundarbans. This description of
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Nirmal’s approach to facts and stories explains
the form of The Hungry Tide and echoes
Ghosh’s own views on the potential richness
of the novel as a literary form which can cut
across the boundaries between “portic” and
“material” discourses. Kanai goes on to tell Piya
of his childhood visit to the Sundarbans and
of Nirmal’s “outraged” (ibid) reaction when
he described Canning as “a horrible, muddy
little town” (ibid). Nirmal shouted: “A place is
what you make of it” (ibid) This impassioned
statement echoes throughout the novel and
encapsulates the lesions learned by Kanai and
Piya. By the end of the novel, both Kani and
Piya are sensitive to the limits on their ability.
The Hungry Tide does not essentialize the island
places it depicts by offering any one view of
them as true and accurate; instead it insists
that any individual’s comprehension of a locality
and its history is portrayed in “fictional story
and factual history”.

Piya and Kanai survive the storm and both
plan to stay – at least for a while – on Lusibari.
In the novel’s final chapter, “Home: An
Epilogue”, Piya begins planning a research
project based on the island, which she wants
to name after Fokir, since the data he provided
will be fundamental: “Fokir took the boat into
every little creek and gully where he’d ever
seen a dolphin. That one map represents
decades of work and volumes of knowledge”
(Ghosh, 2005: 398). Kanai intends to “write
the story of Nirmal’s notebook – how it came
into his hands, what was in it, and how it was
lost” (Ghosh, 2005: 399). The relation between
the physicality of the Sundarbans and their
textual representation – the waterways /
Fokir ’s route/the GPS data; Nirmal’s
notebook/Morichjhapi / the 2002 storm –
evoke a conceptual Mobius srtrip on which
the Sundarbans archipelago can only be
comprehended in relation to “fictional story
and factual history” in Ghosh’s dreams.
Conclusion

An interview conducted just before Ghosh

went on tour to promote The Hungry Tide, he
said:

What interested me first about borders was
their arbitrariness, their constructedness – the
ways in which they are “naturalized” by
modern political mythmaking. I think this
interest arose because of some kind of inborn
distrust of anything that appears to be “given”
or taken –for-granted. This is why I distrust
also the lines that people draw between fiction
and  non-fiction. I think these lines are drawn
to manipulate our ways of thought: that is why
they must be disregarded. (Hawley, 2005:9)

As I read it, The Hungry Tide should both
spark thinking about the geopolitics and
ecology of islands, and prompt self-reflection
about the prioritization of “non-financial”
sources in island studies. Ghosh’s (2005: 72)
depiction of the “watery labyrinth” of the
Sundarbans in The Hungry Tide has much to
contribute to island studies theory because it
presents the “fictional story and factual
history”.

This is especially pertinent to the theoretical
work of “fictional story and factual history”
studies as the field seeks to develop a nuanced
vocabulary for describing the multiple ways
in which individuals and groups conceptualize
and articulate their experience. One can’t have
possession or control over the place where
one live in.
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Abstract
In today’s circumstances we pay various tolls and excise i.e. Direct and Indirect taxes,

which are felt as weigh down on us and due to these taxes the dishonesty is increasing. So, to
overcome from these entire taxation schemes the Central Government has determined to
make one tax scheme i.e. Goods and Services Tax (GST). GST includes all Indirect Taxes
which will help in enlargement of economy and demonstrate to be more valuable than the
obtainable tax system. GST will also assist to go faster on the whole Gross Domestic Product
(GDP) of the nation. GST is now established all over the planet and nations are using it for
sales tax system.

Keywords: Central, State, Dual, GST, Indirect Tax, Direct Tax, GDP, Enlargement.

Introduction to GST
India is the centers of taxes where public

pay many taxes which create puzzlement for
them. Currently we pay two types of taxes
i.e. Direct and Indirect in a variety of divisions.
Direct Tax paid directly to the government by
the taxpayer i.e. Income Tax, Wealth Tax, and
Business Tax. Indirect Tax is a tax charge on
goods and services a little than on income or
profits. It is not directly paid to government
but composed from disinterested party (such
as retail stores) from the individual who stand
the eventual economic weight of the tax (such
as consumers). The agent later documents as
a tax return and forwards the tax proceeds to

government with the return for example Sales
Tax, VAT, Excise Duty, and Custom Duty and
so on.

GST is a mantle of Indirect Tax that will
include a number of indirect state and central
taxes such as Value Added Tax (VAT) and
Excise Duty and different State Taxes, Central
Surcharges, Amusement Tax, Luxury Tax and
many more. GST was firstly commenced in
France in 1954, with forwarded of GST France
became the first country ever to introduce
GST. Its forwarded was requiring because
very high sales taxes and duty hearten corrupt
and smuggling. After France it was taken up
by 165 nations. Now, India is also leaving to
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adopt it. After its accomplishment in India,
India will become 166th nation to accept it In
India before 16 years, in 2000 Shri Atal Bihari
Vajpy brought this structure but no one paid
consideration on it and due to some grounds it
was not passed. On 28th February 2006, the
finance minister P. Chidambaram, had
proclaimed the target date for accomplishment
of GST on 1 April, 2010.

The Constitution (122nd Amendment) Bill
was introduced in the Lok Sabha by Finance
Minister Arun Jaitely, on 19th December 2014,
and approved by the house on 6th May 2015.
The bill was accepted by Lok Sabha on August
2016. The bill, after approval by the States,
received assent from President Pranab
Mukherjee on 8th September 2016. GST bill
is brought for the motive that the dissimilar
taxes paid by us on different rates would be
brought under one crown so that all the taxes
may get rejected and only one tax is paid which
is GST. Goods and Services Tax (GST) will
comprise one tax one nation; this statement
was given by the honorable Prime Minister Mr.
Narandra Modi of India. In today’s state of
affairs we pay 30% to 35% tax on unusual
things but with GST it will be only 18%, which
shows it will be helpful and one key thing that
GST will stay comparable in all countries.

The GST is predicted to modify the whole
situation of current Indirect Tax. GST will
combine all Indirect Taxes beneath an umbrella
and will help in formation of horizontal market.
Experts say that GST will help in economic
enlargement of the nations. It is probabled that
GST will help in formation of single,
homogeneous market that will assistance both
corporate sector and the Indian economy. Both
the state and the Central Government will
charge GST on approximately all goods and
services shaped in India
Review of literature

Borec, (2015) have argued how assesses
may obey with the VAT laws given that the
GST is a purpose based tax. The authors

mostly deal with B2C cases where the VAT
compliances would need to be finished in the
state where the client is situated. The authors
have conversed the obscurity in this fulfillment
particularly in the e-commerce dealings.

Benedict, (2017) revise the law
requirements dealing with financial armed
forces under the Australian GST law with the
aim to confirm whether the requirements have
been understand  in the approved manner and
in light of the unique reason of the legislation
and how the apprehension acknowledged may
be corrected.

Bovenberg, (2017) deliberated that, GST
will make sure that indirect tax rates and
constructions are widespread across the
country, by this means growing conviction and
ease of doing business. In other words, GST
would make doing business in the country tax
unbiased, irrespective of the alternative of place
of doing business.
Objectives of GST
1. To analyze the spilling result of tax on tax

will be eradicated.
2. To established and civilizing the

competitiveness of the unique goods and
services, thereby humanizing the GDP
tempo too.

3. To find out the accessibility of effort credit
crosswise the value chain.

4. To assess the impediment in tax
management and observance.

5. Creating an amalgamated law connecting
all the tax bases, laws and government
events transversely by the country.

6. To discovered in declining the harmful
opposition among the states owing to taxes
and revenues.

7. To dropping the tax slab rates to shun
additional amplification issues.

Scope of GST
1. The study is vigorous and wide-ranging

IT system would be the establishment of
the GST system in India.
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2. The study standardization of tax rates and
structures.

3. The study exclusion of spilling system.
A four tier GST tax makeup as above has

been projected by the GST Council. Keeping
zero or very low rates for necessary food
items which makes up the half of the consumer
container will make certain there is no extensive
inflation due to accomplishment of modifies
tax slabs under GST. At the same time, luxury
goods and negative items would be taxed at a
considerably superior rate so as to guarantee
revenue impartiality for central and state
governments once the new GST tax rates are
executed. An  supplementary  concessional
GST tax slab is likely to be employed for gold
and other valuables that currently create a
center of attention only 1% VAT. The projected
GST rates are likely to simplicity weight on
common man as the rates are lower than
obtainable tax on most mass utilization items.
Limitations of GST

Some Economist says that GST in India
would crash unconstructively on the real estate
market.  Some Experts says that CGST
(Central GST), SGST (State GST) are nothing
but new names for Central Excise/Service Tax,
VAT and CST. Some retail products currently
have only four percent tax on them.
Impact of GST on prices of goods and
services

Tax specialist assert that the current
perform of tax on tax – for example, VAT is
being charged on not just cost of manufacture
but also on the excise duty that is extra at the
factory entry important to cost building up,
will go once GST is rolled out. This will help
in carry down the cost of consumer durables,
electronic products and ready-made garments.
On the other hand, for goods which at present
taxed at low rate, the crash of GST will carry
price ramble. Services excepting important
ones like ambulance, cultural activities,
pilgrimages etc. are excused from levy, will

become costlier. GST is the most influential
tax restructuring that India has seen, aims to
do absent with multiple - tax rule on goods
and services and transport them below one
rate. We can just forecast the following shock
of GST on value.
What would be cheaper?

Electronic Goods: Electronic goods like
AC, microwave ovens, refrigerators, washing
machines etc will be cheaper because presently
there is 12.5% excise and 14.5% VAT is
charged on them but after GST only solitary
tax will be levied which will convey the prices
of these electronic goods.

Restaurant Bill: Consumption out will
also be cheaper because at present both VAT
and service taxes are levied on it. But when
GST will be charged, it will cut the bill.

Multiplex and Media: At present 22 to 24
percent taxes are charged on movie theater
complex and media as service tax and
amusement tax both are levied. But after
accomplishment of GST this tax amount will
be abridged to 18 to 20 percent.

Medicines: On drug different taxes are
levied. After GST the rate of tax may be
concentrated by 6 percent.

Small SUV Cars: Small cars will also be
cheaper.

Cement: After accomplishment of GST 18
to 20 percent less tax will be electric on
cement, this will decrease the prices of
cement. Accepts these luxury cars, FMCG
products, consumer durable, ready-made
garments etc will be cheaper when GST will
be accomplishment. On the other hand
following are some items which will be costly
after levy of GST.
What will be Costly?

Packed Food: Packed food will be costly
by 12 percent. It include tea, coffee etc. on
which currently no duty is charged, but after
charged of GST, if Govt. charge at base rate,
even then prices of packed food will add to.
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Diamonds, Jewellery, Ready-made
Garments After GST accomplishment
diamonds, jewellery and readymade garments
will be expensive because at present three
percent tax is charged on them and after
accomplishment GST the tax may be 12%.

Services: There will be increase in prices
of mobile bill, Credit Card bill etc. Presently
15% tax is exciting on these services and with
levy of GST it will be 18%, which will
formulate these services costly.

Textile, edible oil, Low Value Footwear:
Tax rate of excise duty is nil and VAT in most
states is 5%. Thus the overall tax cost for these
goods is about 8 to 9 percent. If these goods
are kept at standard GST rate of 18% then
there would be momentous increase in cost of
these items for the end customers. If these
are reserved at lower GST of 12% there would
be boost in cost for consumers. While the Govt
is in no doubt of the profit of GST will bring
to common man, it is still early days to
forecast that which substance will be cheaper
are luxurious. Experts say inflation can go up
for a year after accomplishment of GST that’s
has been the worldwide understanding. We
have on economy where armed forces tend to
control and GST will on armed forces will be
higher that current state of affairs. On the other
hand some articles are outside the taxation right
now which will also get added. This is also
the reason of higher prices. ~ 387.

Impact of GST on organized Sector:
Another main command is that it will move
trade from unorganized to prearranged sector
and get better competence in the scheme. India
has major being there of unorganized sector.
According to some approximation in 2005, out
of 485 million persons employed in India,
86%to 395 million worked in unorganized
sector, creating 50.6% of GDP. Execution of
GST is probable to slender the huge indirect

tax dissimilarity between organized and
unorganized section. This would be attained
by make certain improved ceremony and
enforcement by dropping the thresh-hold limit
for exclusion from indirect taxes, path the flow
of GST in entire chain.

Impact on Employment: Analysis say that
the fear of job losses in GST command persist
as it hits the unorganized players, who have to
now come under tax observance while
benefitting the mid large sized companies
which are previously under the organized
division.
Conclusion

At the closing stages we can articulate no
doubt it is the major ever modify in tax
construction of India. There will be plunge in
prices of some possessions but on the other
hand price of various other goods and services
will increase. There is threat of inflation too
and states may expression diminution in their
financial property. But on the whole it will be
an immense modify.
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Abstract
Swachh Bharat Abhiyan is a cleanliness campaign run by the government of India and

initiated by the Honourable Prime Minister, Narendra Modi. Swachh Bharat Abhiyan is also
called as the Clean India Mission or Clean India drive or Swachh Bharat Campaign. The
main objectives of this study are to find the awareness about the Swachh Bharat Abhiyan
among the people of Chennai, and to create the awareness among the people of Chennai. The
Research methodology used for the study is Descriptive research design with the sample
focused on the public and the technique used as convenient sampling with the sample size of
100. Primary data collection was collected through a questionnaire method and the secondary
data was collected through number of sources like books, journals, magazines and periodicals.
This study analyses that most of the people in Chennai are not aware of Swachh Bharat.
Majority of the public do not know about Swachh Bharat and the reach of Swachh Bharat is
less.

Keyword: Swachh Bharat, Clean India, Sanitation, Nirmal Bharat Abhiyan, TSC
Introduction

Swachh Bharat Abhiyan focus on
cleanliness is not new to successive
governments. It was Nirmal Bharat Abhiyan
which became an integral part of Total
Sanitation Campaign (TSC) launched an earlier
UPA Government. The aim was to provide
universal household sanitation coverage by
2012. It did not create the desired impact even
though money poured from government
coffers. The Prime Minister led the launch of
Swachh Bharat Mission on Mahatma Gandhi’s
birthday (October 2, 2014) He quoted the

words of M.K. Gandhi “Sanitation is more
important than Independence.” The impact was
bound to be immediate. The plans are
ambitious and the scale of the cleanliness
mission is huge. Out of 2.00 lakh crores to be
spent over next five years, the urban part
would be 62009 crores. The bigger allocation
of Rupees 1.34 lakh crores would be the rural
component. The effort is to transform
sanitation in these areas by constructing 11.11
crores toilets, eliminate manual scavenging and
sensitizing rural folks to the benefits of living
healthier lives, reducing disease and death
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which arises out of bad management of solid
waste. The move of the Government has
caught the imagination of different agencies,
private firms, multinationals and Indian
companies, and their involvement is increasing
with every passing day. The Government of
Maharashtra decided that each college adopts
one village in the state.
Objectives

To study about the execution and reach of
sanitation facilities to every families in Chennai
including solid, liquid waste disposal,
Cleanliness, safe and adequate drinking water
supply
Research Methodology

Descriptive Research Design have been
utilized for this study. The sample size utilized
for the study is 105 people. This survey was
conducted through convenient sampling
technique. The relevant data was collected
from both primary and secondary sources. The
study is based on Students opinion through
questionnaire. Data was collected through a
questionnaire method. The secondary data was
collected through number of sources_ books,
journals, magazines and periodicals. Tools used
for Analysis are Kruskal Wallis-test,
Correspondence Analysis, Mann-Whitney test,
Chi-Square test.
Review of Literature

Delhi university students studied about the
Swachh Bharat Abhiyan’s impact in Delhi PTI,
which was launched by Prime Minister
Narendra Modi on October 2. These will be
among the many aspects that students of Delhi
University will study for a report which they
will submit to ministry of environment and
forests after completion of five years of
‘Swachh Bharat Abhiyan’. Usually projects are
launched by the government but this is a one-
of-its-kind campaign. It is important to study
its impact and success rate. Therefore, DU
students will undertake this study for five years
and suggest the policy makers about aspects

where there is room for improvement. The
project began in February 2017. The students
will study the problem areas identified during
earlier research and will observe the changes
— positive or negative — over the period of 5
years in those problem areas. After the
completion of five years and culmination of
the cleanliness campaign in 2019, they will
prepare policy making documents and send
them to MoEF for their consideration. The
study will be limited to the campaign’s impact
in Delhi and will also take note of contribution
of various stakeholders in the success of the
campaign.

The anthropology department had
previously conducted a four-year-long study
during 2004-2008 on the ‘human civic
behaviour in public places’. The survey over
120 localities and interview over 10,000 people
in Delhi, Lucknow, Kohima, and Guwahati and
studied the patterns of how people behave in
terms of civic etiquettes in public. The team
will now revisit the same localities and study
what is the impact of the cleanliness campaign.
A research on commuters maintaining
cleanliness in Delhi Metro trains and stations
had also been conducted, he added. Meanwhile,
DU’s geography department has decided to
conduct research on sustainable development
options available in Delhi and give their
suggestions to the MoEF.

The nationwide ‘Swachh Bharat
Campaign’, which was launched by Prime
Minister Narendra Modi on October 2, will
culminate in 2019 on the 150th birth anniversary
of Mahatma Gandhi.
Results and Discussion:
1. 70% of the respondents are not aware of

the Swachh Bharat Campaign of
Government of India in area like Surapet,
Padi & Mogappair.

2. 61% of the respondents say changes were
not implemented in their area with regards
to Swachh Bharat Campaign of
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Government of India in areas like Surapet,
Padi & Mogappair

3. 71% of the respondents donot seggregate
the organic and inorganic waste before
disposal in areas of Chennai like Surapet,
Padi & Mogappair

4. 40% of respondents say that the litter found
on the way of the Respondents are Plastic
bags.

Chi-Square test is performed between type
of media and the awareness of Swachh Bharat:

H0: There is no dependency between the
age and the type of media used by the
respondents
Table 1: Age and the media used by the
respondents cross tabulation

Among 105 Respondents 17 of them use
the Telivision,53 of the  respondents use
Radio,27 of the respondents use Newspapers
and only 8% of respondents use Social media
in the areas of Chennai like Surapet, Mogappair
& Padi.
Table1.1: TEST STATISTICSA

The calculated significant value is .423
which is greater than the table value Hence
the Null Hypothesis is accepted. Thus there is
a no significant difference between age and
type of media used by the respondents.

Correspondence analysisis performed
between Location  and facilities need to be
implemented in the respondents area

H0: There is no significant correspondence
between Location  and facilities need to be
implemented in the respondents area
Table 2:  Summary of Correspondence
Between Location And Facilities Need To
Be Implemented In The Respondents Area

The significance or the calculated value is
0.643 which is greater than the table value
hence there is no significant correspondence
between Location  and facilities need to be
implemented in the respondents area.
 Respondents in Padi requires Rain water

disposal facility
 Respondents  in Mogappair requires

Disposal of Waste facility
 Respondents at Avadi requires Public toilet

facility
Kruskal Wallis test is performed

between the Awareness among  the
Respondents and age of the respondents:

H0: There is no significant difference
Awareness among  the Respondents and age
of the respondents
Table 3: Rank of Awareness Among  The
Respondents And Age Of The Respondents

Table 3.1: TEST STATISTICSA,B

The calculated values are less than the table
value 0.05, hence there is a significant
difference between awareness among  the
respondents and age of the respondents.
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Mann-Whitney test is performed between
the motive of the government to create
awareness of Swachh Bharat and Awareness
about swachh Bharat among the respondents
and the findings are as below

H0: There is no significant difference the
motive of the government to create awareness
of Swachh Bharat and Awareness about
swachh Bharat among the respondents
Table 4:  Motive of The Government To

Create Awareness Of Swachh Bharat
 The Mean Rank of the respondents believe

that the motive of the Government to create
Swachh Bharat awareness is to make India
Clean is 50.81

 The Mean Rank of the respondents believe
that the motive of the Government to create
Swachh Bharat awareness is to improve
the country image is 53.31

 The Mean Rank of the respondents believe
that the motive of the Government to create
Swachh Bharat awareness is to contribute
to the Economic Development is  52.01

 The Mean Rank of the respondents believe
that the motive of the Government to create
Swachh Bharat awareness is just a publicity
stunt is 60.12

Table 4.1: Test Statisticsa

The calculated value 0.05 is greater than
the table value 0.05, hence there is a no
significant difference between awareness
about Swachh Bharat among the  respondents
and the motive of the govenrnment to create
awareness of Swachh Bharat
Survey Suggestions

The people in the rural areas mainly use
the media like Television, but the Swachh
Bharat advertisements in TV are less compared
to those ads on the Radio for Swachh Bharat.
So in order to create more awareness the Govt
of India should invest in creating more ads
and campaigns in local language of the cities.
Govt of India should implement special teams
in colleges and make them inspect the rural
areas and hear to the needs of the people in
that area. The illiterate people cannot use the
internet to contact or submit any complaints
in that case the Swachh Bharat Team should
be more approachable and activities should be
explained clearly to the people through the
Municipality people.
Campaign Findings
1. An awareness campaign was conducted

by the Swachh Chennai Team and chose
a place to clean in Mogappair to create
awareness among the people in that area.

2. People liked to keep their place clean and
they found no initiative to start. When the
Swachh Chennai Team gathered the area
people and informed them about the
Swachh Cleaning Campaign they eagerly
joined with us to clean their place and  to
remove the waste we called the
Municipality people and segregated the
organic and inorganic waste and finished
the campaign successfully

3. The Swachh Chennai Team took a Swachh
Bharat pledge with the people of Mogappair
after cleaning the Area and shared them
the importance of Swachh Bharat and its
effectiveness in helping India become a
Developed Nation.
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To Clean Your Area Follow These Simple
Steps
1. Inform the corporation supervisor and ask

them for Corporation workers to clear the
garbage with garbage vehicle and brooms
to sweep.

2. Form a team with your neighbors
3. Send write-ups to Newspapers and

Magazine motivate others to keep their
surroundings clean

Conclusion
Analysis of all facts, figures and

observation and the experience during the
study period it’s found that the people
awareness on Swachh Bharat varies based on
the age and the type of media used by them
and expectations are not satisfied with the

current implementation of toilets. People
should be educated about the importance of
Swachh Bharat and waste Segregation. Here
by concluding that the awareness of Swachh
Bharat should be increased through medias and
the Government should educate the people
about the ill effects of improper disposal of
waste and open defecation in the rural areas
and make India become clean by October 2019.
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Abstract
The economic reforms initiated by the Government of India about two decades ago have

changed the landscape of several sectors of the Indian economy. The Indian banking sector
is no exception. This sector is going through major changes as a consequence of economic
reforms. The role of banking industry is very important as one of the leading and mostly
essential service sector. India is the largest economy in the world having more than 120 crore
population. The significant role of banking industry is essential to speed up the social
economic development. Banks plays an important role in the economic development of
developing countries. Economic development involves investment in various sectors of the
economy. The economic reforms have also generated new and powerful customers (huge
Indian middle class) and new mix of players (public sector units, private banks, and foreign
banks). The emerging competition has generated new expectations from the existing and the
new customers. There is an urgent need to introduce new products. Existing products need to
be delivered in an innovative and cost-effective way by taking full advantage of emerging
technologies. The biggest opportunity for the Indian banking system today is the Indian
consumer. Demographic shifts in terms of income levels and cultural shifts in terms of lifestyle
aspirations are changing the profile of the Indian consumer. This is leading to a growing
demand for competitive, sophisticated retail banking services. This paper explains the
changing banking scenario, the impact of economic reforms and analyses the challenges
and opportunities of national and commercial banks.

Keywords: E-Banking, Customer Retention, Economic Reforms, Information Technology, lifestyle,
GDP, CRM
Introduction

India is one of the top 10 economies in the
world, where the banking sector has
tremendous potential to grow. The last decade
saw customers embracing ATM, internet and
mobile banking. India‘s banking sector is
currently valued at Rs. 81 trillion (US$ 1.31

trillion). It has the potential to become the fifth
largest banking industry in the world by 2020
and the third largest by 2025, according to an
industry report. The face of Indian banking
has changed over the years. Banks are now
reaching out to the masses with technology to
facilitate greater ease of communication, and
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transactions are carried out through the
Internet and mobile devices. A bank is a
financial institution that provides banking and
other financial services to their customers. A
bank is generally understood as an institution
which provides fundamental banking services
such as accepting deposits and providing
loans. There are also nonbanking institutions
that provide certain banking services without
meeting the legal definition of a bank. Banks
are a subset of the financial services industry.
A banking system also referred as a system
provided by the bank which offers cash
management services for customers, reporting
the transactions of their accounts and
portfolios, throughout the day. The banking
system in India should not only be hassle free
but it should be able to meet the new challenges
posed by the technology and any other external
and internal factors. For the past three decades,
India‘s banking system has several outstanding
achievements to its credit. The Banks are the
main participants of the financial system in
India. The Banking sector offers several
facilities and opportunities to their customers.
All the banks safeguards the money and
valuables and provide loans, credit, and
payment services, such as checking accounts,
money orders, and cashier‘s cheques.
Objective

The objective of this paper is to explain the
changing banking scenario, to analyze the
impact of liberalization, privatization &
globalization and to study the challenges and
opportunities of national and commercial banks
in changing banking scenario. In addition to
this, an attempt is made to understand the
significance of banks in India.
Methodology

This paper is the outcome of a secondary
data on Indian Banking Sector with special
reference to Indian context. To complete this,
annual reports, various books, journals and
periodicals have been consulted, several

reports on this particular area have been
considered, and internet searching has also been
done.
Evolution of the Indian Banking Industry

The first bank in India, called The General
Bank of India was established in the year 1786.
The East India Company established The Bank
of Bengal/Calcutta (1809), Bank of Bombay
(1840) and Bank of Madras (1843). The next
bank was Bank of Hindustan which was
established in 1870. These three individual units
(Bank of Calcutta, Bank of Bombay, and Bank
of Madras) were called as Presidency Banks.
Allahabad Bank which was established in 1865,
was for the first time completely run by
Indians. Punjab National Bank Ltd. was set up
in 1894 with headquarters at Lahore. Between
1906 and 1913, Bank of India, Central Bank
of India, Bank of Baroda, Canara Bank, Indian
Bank, and Bank of Mysore were set up. In
1921, all presidency banks were amalgamated
to 22 forms the Imperial Bank of India which
was run by European Shareholders. After that
the Reserve Bank of India was established in
April 1935.

At the time of first phase the growth of
banking sector was very slow. Between 1913
and 1948 there were approximately 1100 small
banks in India. To streamline the functioning
and activities of commercial banks, the
Government of India came up with the Banking
Companies Act, 1949 which was later changed
to Banking Regulation Act 1949 as per
amending Act of 1965 (Act No.23 of 1965).
Reserve Bank of India was vested with
extensive powers for the supervision of
banking in India as a Central Banking Authority.
Phases of Evolution of Indian Banking
Industry

In the evolution of this strategic industry
spanning over two centuries, immense
developments have been made in terms of the
regulations governing it, the ownership
structure, products and services offered and
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the technology deployed. The entire evolution
can be classified into four distinct phases.
1. Phase I- Pre-Nationalisation Phase (prior

to 1955)
2. Phase II- Era of Nationalisation and

Consolidation (1955-1990)
3. Phase III- Introduction of Indian Financial

& Banking Sector Reforms and Partial
Liberalisation (1990- 2004)

4. Phase IV- Period of Increased
Liberalisation (2004 onwards)

ORGANISATIONAL STRUCTURE
Indian banking industry has a diverse

structure. The present structure of the Indian
banking industry has been analysed on the
basis of its organised status, business as well
as product segmentation. The entire organised
banking system comprises of scheduled and
non-scheduled banks. Largely, this segment
comprises of the scheduled banks, with the
unscheduled ones forming a very small
component. Banking needs of the financially
excluded population is catered to by other
unorganised entities distinct from banks, such
as, moneylenders, pawnbrokers and indigenous
bankers.
Scheduled Banks

A scheduled bank is a bank that is listed
under the second schedule of the RBI Act,
1934. In order to be included under this
schedule of the RBI Act, banks have to fulfil
certain conditions such as having a paid up
capital and reserves of at least 0.5 million and
satisfying the Reserve Bank that its affairs are
not being conducted in a manner prejudicial to
the interests of its depositors. Scheduled banks
are further classified into commercial and
cooperative banks. The basic difference
between scheduled commercial banks and
scheduled cooperative banks is in their holding
pattern. Scheduled cooperative banks are
cooperative credit institutions that are
registered under the Cooperative Societies Act.

These banks work according to the cooperative
principles of mutual assistance.
Business Segmentation

The entire range of banking operations are
segmented into four broad heads- retail
banking businesses, wholesale banking
businesses, treasury operations and other
banking activities. Banks have dedicated
business units and branches for retail banking,
wholesale banking (divided again into large
corporate, mid corporate) etc.
Retail Banking

It includes exposures to individuals or small
businesses. Retail banking activities are
identified based on four criteria of orientation,
granularity, product criterion and low value of
individual exposures. In essence, these
qualifiers imply that retail exposures should be
to individuals or small businesses (whose
annual turnover is limited to Rs. 0.50 billion)
and could take any form of credit like cash
credit, overdrafts etc. Retail banking exposures
to one entity is limited to the extent of 0.2% of
the total retail portfolio of the bank or the
absolute limit of Rs. 50 million. Retail banking
products on the liability side includes all types
of deposit accounts and mortgages and loans
(personal, housing, educational etc) on the
assets side of banks. It also includes other
ancillary products and services like credit
cards, demat accounts etc. The retail portfolio
of banks accounted for around 21.3% of the
total loans and advances of SCBs as at end-
March 2009. The major component of the retail
portfolio of banks is housing loans, followed
by auto loans. Retail banking segment is a well-
diversified business segment. Most banks have
a significant portion of their business
contributed by retail banking activities. The
largest players in retail banking in India are
ICICI Bank, SBI, PNB, BOI, HDFC and Canara
Bank. Among the large banks, ICICI bank is a
major player in the retail banking space which
has had definitive strategies in place to boost
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its retail portfolio. It has a strong focus on
movement towards cheaper channels of
distribution, which is vital for the transaction
intensive retail business. SBI‘s retail business
is also fast growing and a strategic business
unit for the bank. Among the smaller banks,
many have a visible presence especially in the
auto loans business. Among these banks the
reliance on their respective retail portfolio is
high, as many of these banks have advance
portfolios that are concentrated in certain
usages, such as auto orconsumer durables.
Foreign banks have had a somewhat restricted
retail portfolio till recently. However, they are
fast expanding in this business segment. The
retail banking industry is likely to see a high
competition scenario in the near future.
Wholesale Banking

Wholesale banking includes high ticket
exposures primarily to corporates. Internal
processes of most banks classify wholesale
banking into mid corporates and large
corporates according to the size of exposure
to the clients. A large portion of wholesale
banking clients also account for off balance
sheet businesses. Hedging solutions form a
significant portion of exposures coming from
corporates. Hence, wholesale banking clients
are strategic for the banks with the view to
gain other business from them. Various forms
of financing, like project finance, leasing
finance, finance for working capital, term
finance etc. form part of wholesale banking
transactions. Syndication services and
merchant banking services are also provided
to wholesale clients in addition to the variety
of products and services offered. Wholesale
banking is also a well-diversified banking
vertical. Most banks have a presence in
wholesale banking. But this vertical is largely
dominated by large Indian banks. While a large
portion of the business of foreign banks comes
from wholesale banking, their market share is
still smaller than that of the larger Indian banks.
A number of large private players among Indian

banks are also very active in this segment.
Among the players with the largest footprint
in the wholesale banking space are SBI, ICICI
Bank, IDBI Bank, Canara Bank, Bank of India,
Punjab National Bank and Central Bank of
India. Bank of Baroda has also been exhibiting
quite robust results from its wholesale banking
operations.
Treasury Operations

Treasury operations include investments in
debt market (sovereign and corporate), equity
market, mutual funds, derivatives, and trading
and forex operations. These functions can be
proprietary activities, or can be undertaken on
customer‘s account. Treasury operations are
important for managing the funding of the
bank. Apart from core banking activities,
which comprises primarily of lending, deposit
taking functions and services; treasury income
is a significant component of the earnings of
banks. Treasury deals with the entire
investment portfolio of banks (categories of
HTM, AFS and HFT) and provides a range of
products and services that deal primarily with
foreign exchange, derivatives and securities.
Treasury involves the front office (dealing
room), mid office (risk management including
independent reporting to the asset liability
committee) and back office (settlement of deals
executed, statutory funds management etc).
Other Banking Businesses

This is considered as a residual category
which includes all those businesses of banks
that do not fall under any of the aforesaid
categories. This category includes para
banking activities like hire purchase activities,
leasing business, merchant banking, factoring
activities etc.
Conclusion

The pre and post liberalization era has
witnessed various environmental changes
which directly affects the aforesaid
phenomena. It is evident that post liberalization
era has spread new colours of growth in India,
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but simultaneously it has also posed some
challenges. This article discusses the various
challenges and opportunities like High
transaction costs, IT revolution, timely
technological up-gradation, intense
competition, privacy & safety, global banking,
financial inclusion. Banks are striving to
combat the competition. The competition from
global banks and technological innovation has
compelled the banks to rethink their policies
and strategies. Different products provided by
foreign banks to Indian customers have forced
the Indian banks to diversity and upgrade
themselves so as to compete and survive in
the market. The biggest challenge for banking
industry is to serve the mass and huge market
of India. Companies have become customer
centric than product centric. The better we
understand our customers, the more
successful we will be in meeting their needs.
In order to mitigate above mentioned
challenges Indian banks must cut their cost of
their services. Another aspect to encounter the
challenges is product differentiation. Apart from
traditional banking services, Indian banks must
adopt some product innovation so that they
can compete in gamut of competition.
Technology up gradation is an inevitable aspect
to face challenges. The level of consumer
awareness is significantly higher as compared
to previous years. Now-a-days they need
internet banking, mobile banking and ATM
services.

References
1. Alpesh Shah et.al., Indian Banking 2020: Making

the Decades Promise Come True, www.bcg.com,
www.ficci–banking.com, www.iba.org.in

2. Chellaswamy P. (2010), ¯Modern Banking
Management, Himalaya Publishing House.

3. Clark, M. (1997) ¯Modelling the Impact of
Customer-Employee Relationships on Customer
Retention Rates in a Major UK Retail Bank.
Management Decision, 35(4): 293-301.

4. Dev, S. M. ¯Financial Inclusion: Issues and
Challenges. Economic & Political Weekly

5. Goyal, K. A. and Joshi, V. ¯Mergers in Banking
Industry of India: Some Emerging Issues. Asian
Journal of Business and Management Sciences,
1(2): 157-165, 2011a.

6. Gupta V, (2004) ¯Risks of E - banking in India in
E-Banking, the ICFAI University Press.

7. IBEF (India Brand Equity foundation),
www.ibef.org Industrial Investment Bank of India
Ltd., www.iibiltd.com

8. McKinsey report, (2012) – Human Capital is the
Key to Unlocking a Golden Decade in Indian
Banking Indian Banking Industry.

9. National Bank for Agriculture and Rural
Development (NABARD), www.nabard.org

10. National Housing Bank, www.nhb.org.in
11. Rajkumar S Adukia, An Overview of Banking

Sector in India, www.caaa.in
12. Reserve Bank of India, www.rbi.org.in
13. Small Industries Development Bank of India,

www.sidbi.com

Websites
1. www.preservearticles.com/201012291875/

indigenous-bankers.html
2. ww.banknetindia.com/banking/boverview.htm
3. www.ibef.org

visit our website www.selptrust.org to refers and download
the previous issue of

 SELP JOURNAL OF SOCIAL SCIENCE,
RESEARCH  EXPLORER,  TAMILAIVU  SANGAMAM

 at free of cost

http://www.bcg.com,
http://www.iba.org.in
http://www.ibef.org
http://www.iibiltd.com
http://www.nabard.org
http://www.nhb.org.in
http://www.caaa.in
http://www.rbi.org.in
http://www.sidbi.com
http://www.preservearticles.com/20
http://www.ibef.org
http://www.selptrust.org


SELP Journal of Social Science

Vol. IX,  Issue . 36 ISSN : 0975-9999 (P), 2349-1655 (O)

April - June 201894

NON-PERFORMING ASSETS OF THE SELECTED CHITTOOR
DISTRICT CO-OPERATIVE CENTRAL BANK BRANCHES IN

CHITTOOR DISTRICT

J. MUNI NARENDRA
Research Scholar, Dept.of Commerce, Sri Venkateswara University, Tirupati

Dr. G. SUDHAKARAIAH
Lecturer in Commerce, JMJ College for Women(A), Tenali,Guntur Dist.A.P

Prof. M. VENKATESWARLU
Professor, Dept.of Commerce, Sri Venkateswara University, Tirupati.

Abstract
Non-performing asset (NPA) is defined as a credit facility in respect of which the interest

and/or installment of Bond finance principal has remained ‘past due’ for a specified period
of time. NPA is used by financial institutions that refer to loans that are in difficulty of default.
Once the borrower has failed to make interest or principle payments for 90 days the loan is
considered to be a non-performing asset. Non-performing assets are problematic for financial
institutions since they depend on interest payments for income. Trouble some pressure from
the economy can lead to a sharp increase in non-performing loans and often results in massive
write-downs. One of the important indicators of efficiency of the banking industry is the level
of non-performing assets (NPAs). The higher the non-performing assets, the lower the
profitability of banks, as there will not be any interest income and there is a need to incur
operational and recovery cost. Moreover, it affects the image of the bank. An effective
management of non-performing assets is equally important to protect and safeguard the
financial health of DCCBs. The development of banking sector is an inevitable precondition
for the healthy and rapid development of the national economic structure. This attempts to
study the non-performing assets of the selected Chittoor district co-operative central bank
branches in Chittoor district.

Introduction
The maintenance of sound asset quality is

a functional aspect of banking as it determines
its healthiness and the overall business
performance. The most important asset
category of every bank is loans and its quality
apart from raising resources through fresh

deposits and recycling of funds received from
borrowers constitutes a major part of funding
credit dispensation activity.  Non-recovery of
installments as also interest on the loan
portfolio renders the effectiveness of this
process of the credit cycle.  Non-recovery also
affects the profitability of banks besides being
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required to maintain more owned fund by way
of capital and creation of reserves and
provisions to act as cushion for the loan losses.
Non-performing asset (NPA) is defined as a
credit facility in respect of which the interest
and/or installment of Bond finance principal
has remained ‘past due’ for a specified period
of time. NPA is used by financial institutions
that refer to loans that are in difficulty of
default. Once the borrower has failed to make
interest or principle payments for 90 days the
loan is considered to be a non-performing
asset. Non-performing assets are problematic
for financial institutions since they depend on
interest payments for income. Trouble some
pressure from the economy can lead to a sharp
increase in non-performing loans and often
results in massive write-downs1.One of the
important indicators of efficiency of the
banking industry is the level of non-performing
assets (NPAs). The higher the non-performing
assets, the lower the profitability of banks, as
there will not be any interest income and there
is a need to incur operational and recovery cost.
Moreover, it affects the image of the bank.
Objective of the Study

The specific objective of the study is to
examine the NPAs of the selected 6 DCCB
branches.
Sample Selection

Chittoor District in Andhra Pradesh state
has been selected as the research area for the
present study. Chittoor district has been divided
into three revenue divisions namely Chittoor,
Madanapalli and Tirupati revenue divisions. It
has been observed that there are 31 branches
of District Co-operative Central Bank with 9
branches in Chittoor revenue division; 10
branches in Madanapalli revenue division and
12 branches in Tirupati revenue division.
Among the 31 branches, 6 branches have been
selected randomly by choosing 2 branches
from each of three revenue divisions.

Definition of Non-Performing Asset
(NPA)

According to Shri M. Narasimham
Committee it has been decided that an NPA
should be defined as ‘a credit facility or an
advance as on the date of the balance sheet, in
respect of which interest has remained unpaid
for a period of four quarters during the year
ending 31-03-1993, for three quarters during
the year ending 31-03-1994 and for two
quarters during the year ending 31-03-1995
and onwards’. These reform measures were
subsequently extended in stages of the co-
operative banks for income recognition, Asset
classification, provisioning and other related
matters of urban co-operative banks with
effect from 31st March 2001 for effective
functioning.
Table – 1  RBI GUIDELINES TO UCBS FOR
RECOGNIZED NPAs

Source: www.RBI.org.in
Types of NPAS

Starting from 1st April 2009, banks in India
switched over to recognition of income,
classification of assets and provisioning for
bad debts on a prudential basis which is
objective, based on record of recovery and
ensuring uniform and consistent application of
norms. Prior of this, banks were classifying
the advances under a health code system.
Under the existing income recognition, asset

http://www.RBI.org.in
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classification and provisioning norms, banks
assets are classified under the following
categories i.e., Standard Assets, Sub-Standard
Assets, Doubtful Assets and Loss Assets .The
R.B.I’s norms of classification of assets are
presented in table 2.
Table – 2 RBI NORMS TO UCBS FOR
CLASSIFICATION OF ASSETS

Source: www.RBI.org.in
The NPA particulars of selected DCCBs in

Chittoor district of three revenue divisions are
presented in the table 3.

H0: There are no significant variations in
the growth rates in Non-performing assets of
selected DCCBs in Chittoor district.
Table – 3 NPAs OF SELECTED DCCBs IN
CHITTOOR DISTRICT DURING THE
PERIOD 2007-2016 (Rs. in Lakhs)

**Significant at 0.01 per cent level;
*Significant at 0.05 per cent level;

     @ - Not significant;
    Source: DCCB, Head office, Chittoor,

from 2006-07 to 2015-16
Table 3 delineates the total NPAs of selected

DCCBs in the Chittoor district. In Srikalahasti
DCCB, the NPAs decreased from Rs.701.75

lakhs to Rs.263.80 lakhs during the period
2006-07 to 2015-16 with negative growth rate
of -8.49 LGR, -8.00 CGR and -3.703 t-value
which was significant at 1 per cent level. In
Tirupati DCCB, the NPAs decreased from Rs.
1502.87 lakhs to Rs.1350.40 lakhs during the
period 2006-07 to 2015-16 with fluctuations
with negative growth rate of -1.08 LGR, -1.00
CGR and -0.442 t-value which was not
significant. In Chittoor DCCB, the NPAs
decreased from Rs.757.96 lakhs in the year
2006-07 to Rs.125.29 lakhs in the year 2015-
16 with fluctuations with -14.82 LGR, -14.00
CGR and -3.353 t-values which was significant
at 5 per cent level. In P.S.Gate DCCB, the NPAs
decreased from Rs.715.40 lakhs to Rs.214.14
lakhs during the study period with negative
growth rate of -15.26 LGR, -15.00 CGR and
-4.018 t-values which was significant at 1 per
cent level. In Madanapalli DCCB the NPAs
decreased from Rs.109.57 lakhs in the year
2006-07 to Rs. 47.95 lakhs in the year 2015-
16 with fluctuations in the study period. The
growth rates were -6.38 LGR, -6.00 CGR and
-4.575 t-values which was significant at 1 per
cent level. Finally in Punganur DCCB, the
NPAs decreased from Rs.1134.63 lakhs to Rs.
360.42 lakhs during the study period. The
growth rates were -10.73 LGR, -11.00 CGR
and -12.352 t-value which was significant at
1 per cent level. The mean value Rs.1950.26
lakhs was the highest value of NPAs in Tirupati
DCCB and lowest value Rs.81.99 lakhs in
Madanapalli DCCB, The standard deviation
Rs.414.37 lakhs was the highest value of NPAs
in Tirupati DCCB and lowest value was
Rs.18.61 lakhs in Madanapalli DCCB and
coefficient of variation 58.68 per cent was the
highest value of NPAs in Chittoor DCCB and
lowest value was 21.25 per cent in Tirupati
DCCB in Chittoor district. The amount of
NPAs decreased from 2006-07 to 2015-16 in
three revenue divisions.The null hypothesis is
rejected and it can be concluded that there are
significant variations in the growth rates in
NPA of selected DCCBs in Chittoor district.

http://www.RBI.org.in
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NPAs to Loans and Advances
The assets of the banks which don’t

perform (that is-don’t bring any return) are
called Non Performing Assets (NPAs) or bad
loans. Bank’s assets are the loans and advances
given to customers. If customers don’t pay
either interest or part of principal or both, the
loan turns into bad loan. This is a price
effectiveness factor. It indicates how good the
qualities a bank provisioning practices get
recovery from advances5. The percentage of
NPAs to loans and advances of selected DCCBs
in Chittoor district of three revenue divisions
is presented in the table 4.

H0: There are no significant variations in
the NPAs to loans and advances of selected
DCCBs in Chittoor district.
TABLE – 4  PERCENTAGE OF NPAs TO
LOANS AND ADVANCES OF SELECTED
DCCBs IN CHITTOOR DISTRICT
DURING THE PERIOD 2007-2016

(Figures in Percentage)
  **Significant at 0.01 per cent level;

*Significant at 0.05 per cent level; @ - Not
significant;

Source:  DCCB, Head office, Chittoor,
from 2006-07 to 2015-16

Table 4 shows the percentage of NPAs to
loans and advances of selected DCCBs in
Chittoor district. In Srikalahasti DCCB,
percentage of NPAs to loans and advances
decreased from 90.71 per cent in  the year
2006-07 and declined later to a low level of
8.47 per cent in the year 2015-16 with L.G.R

of -26.13, C.G.R of -31.00 and t-value of -
8.769 which was significant at 1 per cent level.
In Tirupati DCCB, the percentage of NPAs to
loans and advances increased from 24.71 per
cent to 39.22 per cent having fluctuations
during the study period with L.G.R of 7.10,
C.G.R of 7.50 and t-value of 5.091 which was
significant at 1 per cent level. In Chittoor
DCCB, the percentage of NPAs to loans and
advances decreased from 51.27 per cent  and
declined later 25.05 per cent during the study
period with fluctuations during the same period
with L.G.R of -1.34, C.G.R of 0.00 and  t-
value of -0.304 which was not significant. In
P.S.Gate DCCB, the percentage of NPAs to
loans and advances decreased from 29.86 per
cent in the year 2006-07 to 11.77 per cent in
the year 2015-16 with L.G.R of -15.70 ,C.G.R
of -15.00 and  t-value of -2.281 which was
not significant. In Madanapalli  DCCB, the
percentage of NPAs to loans and advances
decreased from 12.10 per cent to 2.62 per cent
during the study period and with L.G.R of -
13.52, C.G.R of -13.00 and t-value of -3.207
which was significant at 5 per cent level and
finally in Punganur DCCB, the percentage of
NPAs to loans and advances decreased from
51.29 per cent to 16.83 per cent during the
study period with fluctuations during the same
period with L.G.R of -10.96, C.G.R of -11.00
and  t-value of -5.778 which was significant
at 1 per cent level. There were fluctuations in
the percentage of NPAs to loans and advances
in the study period 2006-07 to 2015-16.One
can observe that the percentages of NPAs to
loans and advances of selected DCCBs were
showing downward trend from 2006-07 to
2015-16. Hence, it is concluded that the null
hypothesis is rejected pertaining to Srikalahasti,
Chittoor and Punganur DCCBs.
Conclusion

 Indian rural economy is based on
agriculture. But the rural agricultural families
have been facing a number of problems like
flood, draught, and changes in climate. To
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uplift the economic conditions of the
agriculturists, the cooperative banks are
playing plays an important role.  From this
article one can observe that the percentages
of NPAs to loans and advances of selected
DCCBs were showing downward trend from
2006-07 to 2015-16 and the amount of NPAs
decreased from 2006-07 to 2015-16 in three
revenue divisions. Only when economic
activities are undertaken, wealth is created and
employment generated resulting in the welfare
of the people. To ensure this timely financial
assistance, services to the agriculturist are very
important. But at the same time due to natural
calamities and low rate of crops they are not
in a position to repay the loan and in time this
leads to Non-performing assets. Co-operative
bank in India plays an important role in the
economic development of the country. They

are giving timely assistance to rural peoples
by way of giving loans and other amenities to
agriculturists. But any default in repayment of
loan, will affect the operational efficiency and
financial health of the bank. So management
of loans is very important in primary
agricultural co- operative bank.
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Abstract
Social Media are the different types of media that can be used to educate the students and

the people. Social Media can include YouTube, Facebook, Twitter, Skype and WhatsApp.
Three properties of social media and technology which exists text, messages, words and
lesson. The students are being educated not only in the classroom but also in the place of
stayingplace of learning and worship. Social Media technologies entering nowadays in
Education with a powerful tool and provides effective domain of knowledge and learning for
the students in their learning process. The sample of the study is 201 higher secondary
students of Tiruchirappalli district used simple random sampling technique. The study found
that there was a greater awareness among higher secondary students’ in the use of Social
Media and their attitude towards the use of Social Media is found to be favourable.
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Introduction
In the modern age, Education is regarded

as an essential expense and well productive
investment. Whatever expenditure is incurred
on education as equipment, building and some
investments, which have a greater form of
economic for the country makes useful to the
education. Modernization is generally a
process of change of traditional society which
is based on Science and Technology. Education
involves teaching and learning process of some
paradigm shift has been from teaching to

learning. The world of today is experiencing
two explosions like; Wisdom wealth and
Knowledge Explosions. These explosions had
a tremendous influence on education and the
associated problems have been solved using
educational technology.

Social Media Technologies and Networks
Social Media use web-based technologies,

desktop computers and mobile technologies
(e.g., smart  phones and tablet  computers)  to
create highly interactive platforms through
which individuals, communities and

http://www.selptrust.org
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organizations can share, co-create, discuss,
and modify user-generated content or pre-made
content posted online. They introduce
substantial and pervasive changes to
communication between businesses,
organizations, communities and
individuals. Social Media  changes  the  way
individuals and large organizations
communicate. These changes are the focus
of the emerging field of self-studies.

The term ‘Social Media’ is usually used to
describe social networking sites such as:
1. Facebook – an online social networking

site that allows users to create their
personal profiles, share photos and videos,
and communicate with other users

2. Twitter – an internet service that allows
users to post “tweets” for their followers
to see updates in real-time

3. LinkedIn – a networking website for the
business community that allows users to
create professional profiles, post resumes,
and communicate with other professionals
and job-seekers.

4. Pinterest – an online community that
allows users to display photos of items
found on the web by “pinning” them and
sharing ideas with others.

5. Snapchat – an app on mobile devices that
allows users to send and share photos of
themselves doing their daily activities.

Need and Significance of the Study
The 21st century is interpreted in multiple

ways as the Information Era, Digital Era and
more importantly as Knowledge Age. The late
20th century was a period of major social,
economic and political changes. It was also a
time in which there were big changes in
knowledge – in how people see knowledge and
how they use it. The Knowledge Age is a new,
advanced form of capitalism in which
knowledge and ideas are the main source of
economic growth (more important than land,

labour, money, or other ‘tangible resources).
New patterns of work and new business
practices have developed, and as a result, new
kinds of workers with new and different skills
are required. The very meaning of knowledge
is changing.

The rate at which new technologies are
being developed and adopted around the world
is hastening. While this acceleration of change
gives us new opportunities to improve the
learning process, learners must not ignore
what to learn about good pedagogy from
centuries of experience. Improving education
through integration of new technology to our
large and complex school system can have a
major impact. Social Networking used for
sharing various information with others and
create the awareness about social media are
used in education. There are some of the
opportunities to seize social media and learning
in unique attributes to improve education.
Social Media are playing vital role for students
in this digital age for many purposes like
entertainment, academic and information
searching. Hence, the present study attempts
to find out the “Social media awareness of
higher secondary students in relation to certain
select variables”
Objectives of the study

The objectives of the study are stated as
follows;
1. To assess the level of Social Media

Awareness among Higher Secondary
Students

2. To assess the attitude of Higher Secondary
Students towards the Social Media.

3. To find out the significance difference, if
any in the Social Media Awareness of the
Higher Secondary Students with respect
to Gender, Locality, Medium of Instruction
and Type of School.

Hypotheses of the Study
Based on the above objectives, the following
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hypotheses were formulated.
1. The level of Social Media Awareness of

Higher Secondary Students is not high.
2. The level of attitude towards Social Media

among Higher Secondary Students not
high.

3. There is no significant difference, in the
Social Media Awareness of Higher
Secondary Students with respect to
Gender, Locality, Medium of Instruction
and Type of School.

Methodology in Brief
The investigator followed the survey

method for the study. Social Media Awareness
and a Scale on attitude towards Social Media
were developed and administered by the
investigator to the Higher Secondary Students
in Tiruchirappalli District. The population for
the study consisted of Plus One Students in
Tiruchirappalli District. The investigator
selected 201 students from the selected higher
secondary schools by using simple random
sampling technique.
Statistical Techniques Used

The obtained data were tabulated and
statistically analyzed by adopting mean,
standard deviation, t-test and also done
percentage analysis.
Data Analysis
Hypothesis – 1

The level of Social Media awareness among
higher secondary students of Tiruchirappalli
District is not high.
Table –1.1  Level of Social Media Awareness
of Higher Secondary Students in
percentages

The above table (1.1) denotes an analysis
of the levels of Social Media Awareness of
Higher Secondary Students with reference to

Tiruchirappalli District. Among 201,the
maximum number of students are at average
level of Social Media Awareness i.e. (64.17%
&33.33%) of higher secondary students have
at low level of Social Media Awareness. Only
2.48% of students have a higher level of Social
Media Awareness. Hence, the hypothesis is
rejected and it can be concluded that higher
secondary students Social Media Awareness
is found to be at average level.
Hypothesis – 2

The level of attitude towards the Social
Media of Higher Secondary Students is not
high.
Table – 1.2 Analysis of Attitude towards
Social Media of Higher Secondary Students

The above table (1.2) denotes an analysis
of the mean and standard deviation of Attitude
towards Social Media Awareness of whole
sample. The maximum obtainable score is 260,
Mean 194.76 and Standard deviation is 22.54.
This reveals that Attitude towards Social Media
of the higher secondary students with
reference to Tiruchirappalli district have in
favourable attitude towards the use of Social
Media.
Hypothesis –3

There is no significant difference in the
Social Media Awareness mean scores between
boys and girls.
Table – 1.3  Significance of difference in
the Social Media Awareness scores of higher
secondary boys and girls

The above table (1.3) presents the analysis
of Social Media Awareness scores of the
higher secondary boys and girls students. The
mean Social Media Awareness scores of the
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higher secondary boys is 9.74 and that of girls
is 9.87. The standard deviations are 3.49 and
3.28 respectively. The calculated ‘t’ value is
0.23 is less than the critical value 1.98 at 0.05
level. Hence, the hypothesis is accepted and it
concludes that higher secondary boys and girls
do not differ significantly in their Social Media
Awareness. Both of them have similar in their
level of awareness of Social Media.
Hypothesis – 4

There is no significant difference between
the Social Media Awareness mean scores of
higher secondary students of Tiruchirappalli
District based on their locality.
Table – 1.4  Significance difference in the
Social Media Awareness scores between
rural and urban students

The above table (1.4) presents the analysis
of Social Media Awareness scores of the
higher secondary students of rural and urban
area. The mean Social Media Awareness score
of the rural higher secondary students is
190.61 and that of urban students is 199.93.
The standard deviations are 23.68 and 20.30
respectively. The calculated ‘t’ value is 2.97 is
higher than the critical value 1.98 at 0.05 level.
Hence, the hypothesis is rejected and it
concludes that rural and urban higher
secondary students differ significantly in their
Social Media Awareness. Further the higher
mean scores of urban students have a greater
level of awareness of Social Media than the
rural students.
Hypothesis – 5

There is no significant difference between
the attitude towards Social Media mean scores
between boys and girls.
Table – 1.5  Significance of difference in
the Attitude Social Media scores of higher

secondary boys and girls
The above table (1.5) presents the analysis

of Attitude towards Social Media scores of the
higher secondary students, the mean score of
Attitude towards Social Media of the boys
higher secondary students is 9.51 and that of
girls is 10.12. The standard deviations are 2.98
and 3.57 respectively. The calculated ‘t’ value
is 1.37 is less than the critical value 1.98 at
0.05 level. Hence, the hypothesis is accepted
and it concludes that boys and girls higher
secondary studentsdo  not differ significantly
in their Attitude towards Social Media.
Hypothesis – 6

There is no significant difference between
the Attitudes towards Social Media mean scores
of higher secondary students based on their
locality.
Table – 1.6  Significance difference of
Attitude towards Social Media scores
between rural and urban students

The above table (1.6) presents the analysis
of attitude towards Social Media scores of the
higher secondary students, the attitude towards
Social Media mean score of the rural higher
secondary students is 208.64 and that of urban
is 194.13. The standard deviations are 15.56
and 22.74 respectively. The calculated ‘t’ value
is 2.08 is higher than the critical value 1.98 at
0.05 level. Hence, the hypothesis is rejected
and it concludes that rural and urban higher
secondary students differ significantly in their
attitude towards Social Media.
Findings of the Study
1. The level of Social Media Awareness of

Higher Secondary Students with reference
to Tiruchirappalli District is found to be
average.
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2. The level of Attitude towards Social Media
of Higher Secondary Students of
Tiruchirappalli District is neither higher
nor lower. They have a better attitude
towards Social Media.

3. No significant difference is found in the
Social Media awareness mean scores
between higher secondary boys and girls.
They possessed similar in their level of
awareness of Social Media.

4. Significant difference is found in the Social
Media awareness mean scores between
rural and urban students. The urban
students have better in their level of
awareness on Social Media than the rural
students. This is happened, maybe, due to
access and availability of technology on
the part of urban students.

Recommendations of the Study
Based on the findings of the study, the

following recommendations have been made
for policy planning.
1. Steps must be taken to increase the

awareness of Social Media for higher
secondary school students in particular.

2. Social Media should be included in
Education Curriculum at all levels.School
Teachers should be encouraged that their
students to make use of the Social Media
and technologies for their academic
development with ethical consideration and
ethical hacking.

3. The rural students should undergo a special
training about the use of Social Media and
technology to develop enough awareness
to use Social Media for their learning and
academic performance.

4. Every higher secondary students, it is quite
necessary to know the do’s and don’ts
about the use of Social Media in the present
context of education and becoming
netizens good in the country.

5. It is suggested that the institution is
association with the National Cyber Safety

and Security standards to create
awareness on cyber safety and cyber
security, while using Social Media.

Conclusion
The present study has been conducted with

specific reference to Social Media Awareness
of Higher Secondary Students of
Tiruchirappalli District. Social Media
Awareness among students community which
will immensely be benefited from the effective
use of media and technology at their own risk
and own pace of learning. There will be an
improvement in learning among higher
secondary students and also in teaching –
learning process to fulfill the objectives and
techno-pedagogy integration. The higher
secondary students are cope with Social Media
awareness at a great extent.
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Abstract
This study tried to find out the personality and success among post graduate of Bharathiar

University. Objectives of the study: 1. To examine the personality and success among the post
graduate students of Bharathiar University. Methodology: The investigator adopted survey
method for the study.  Sample: Four hundred and Fifty (450) post graduate students were
selected as sample for the study. Tool: Researcher’s self-made personality and success scales
were used for the study. Findings: The results showed that the there is a significant prediction
of Emotional Stability on success.

Introduction
Personality refers to the total quality of a

person. It refers to the unique way he adjusts
himself to the outside world.  It covers the
physical, intellectual, emotional and social
aspects of his individually. The acid test of
one’s personality is one’s social effectiveness.
Personality gains meaning only in social
situations.  There are two major approaches
to assessment of personality trait approach and
Holistic approach.  In Holistic approach one’s
personality is assessed as a ‘whole’.
Personality is operationally defined as
constituting several fairly consistent traits
which are identified and the individuals are
assessed in each of the traits.  The individual
can identify his plus points and minus points.
He can make the best use of his plus points
and employ measures of rectifying his minus

points.   Their way of dressing expresses their
attitude in which they think they should look
different from others.  Education also plays
an important role in student’s life. It helps
students to acquire knowledge and also builds
their personality. Student’s personality decides
their uniqueness in their emotions, behavior
and motivations in different situations. By
predicting the personality of human reaction
in the form of success, facing the challenges.
Personality matters in many ways in shaping
individual lives. Their thinking process helps
student by getting new ideas and also student
focus on the ideas and they will execute in
different manner. By all these a student’s
personality develops and they learn many
things out of this, they also express their
feelings in a psychological manner. Personality
of students mind is that they try to get many
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information and also they try to surround in a
different way. Personality of students mind and
also their perspective will always be unique
and thus they shift their thoughts and feelings.
In academic perspective students personality
is that they should explore their talent in a
different way by acquiring their thought and
by this student excel their personality. The
aspects of personality that are relatively stable
over time and differ across the individuals,
some people are outgoing where as others are
not. And relatively consistent over situations
and they influence behavior.

Academic Mindsets are four key beliefs
which deeply influence our behaviors as
learners, and which enable learning success. 
These mindsets affect our motivation,
strategies, and perseverance.  They are:
1. I belong in this learning community.
2. I can change my abilities through effort (a

growth mindset).
3. I can succeed.

Students should experience the taste of
success once they got the will keep on doing
to obtain success. Hence the researcher made
an attempt to the study of personality and
success among P.G. students of Bharathiar
University.
Operational Definition Of Terms Used

Personality: Personality is defined as the
set of habitual behaviors, cognitions and
emotional patterns that evolve from biological
and environmental factors.

Success: Success denotes the achievement
of aims or attainment of goals or social status.
It is often used specifically to mean financial
profitability. People who achieve their goals
are frequently termed “successes”.

Post-graduate (PG) student: A student
who is pursuing a postgraduate degree and
who had already completed a bachelor degree
in any stream (science, arts or professional/
technical).

Objectives Of The Study
The specific objectives of the study are

1. To find out whether there is any significant
difference between male and female
Postgraduate Students of Bharathiar
University towards personality traits and
Success.

2. To find out whether there is any significant
relationship between personality traits and
Success among the Postgraduate Students
of Bharathiar University.

3. To find out whether there is any significant
prediction of personality trait on success.

Hypotheses Of The Study
The hypotheses formulated in this study

are as follows
1. There is no significant difference between

male and female Postgraduate Students of
Bharathiar University towards personality
traits and Success.

2. There is no significant relationship between
personality traits and success among the
Postgraduate Students of Bharathiar
University.

3. There is no significant prediction of
personality trait on success.

Delimitaions Of The Study
The study is confined to the students of

the Post Graduate courses in Bharathiar
University Departments only. It does not
involve the research programmes, certificate
diploma, advanced diploma and P.G Diploma
students.
Methodology

Design
This study is a correlation design with

analysis of regression.
Population and Sampling

Population in this study included male and
female postgraduate of Bharathiar University..
The population size was reported as 2140
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(1205 female and 965 male) students.
According to kregcie and Morgan (1970)
tables, 278 students should have been sampled
from among the population, but it was decided
450 participants (264 female and 186 male) be
selected, as we wanted to err on the side of
caution. Meanwhile, the male/ female
proportion in the population was observed in
the sample group so as to help make gender
comparisons as accurate as possible. After
determining the sample size, participants were
selected through random cluster sampling.
Instruments

Personality traits were measured using
Twelve Factor Inventory. This 48-item of
personality inventory was standardized by
researcher. It is scored on a 5- degree Likert-
type Scale, ranging from 1(rarely) to 5
(always). Cronbach’s alpha was used to
estimate reliability of the inventory. Reliability
coefficient had been calculated at 0.81, 0.81,
0.79, 0.74, 0.78, 0.89, 0.76, 0.88, 0.82, 0.79,
0.74, 0.92, and 0.83 for Self Confidence,
Persistence, Cooperativeness, Emotional
Stability, Emotional Control, Sense of
Responsibility, Courtesy, Sociability,
Leadership, Initiative, Attitude towards Life,
and Attitude towards Self, respectively.

Success scale was measured using Three
Factor Inventory. This 50-item of success
inventory was standardized by researcher. It
is scored on a 3- degree Likert-type Scale,
ranging from 0(rarely) to 2 (often).
Cronbach’s alpha was used to estimate
reliability of the inventory. Reliability coefficient
had been calculated at 0.77, 0.85, and 0.89
for Basics, Specifics and Facilitators. Face and
Content validity was determined for the
Research Tools.
STATISTICAL TECHNIQUES
· This study utilizes descriptive and

differential analysis.
ANALYSIS AND INTERPRETATION

The following findings relate to the

hypotheses stating personality traits can predict
success of the postgraduate students of
Bharathiar university .Table 1 presents mean
and standard deviation scores of variables of
the study in terms of participants’ gender.
TABLE. 1. Descriptive Indices of the
Research variable

Table.2. Correlation Matrix of the Research
variables

*. Correlation is significant at the 0.01 level
(2-tailed).
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*. Correlation is significant at the 0.05 level
(2-tailed).

Self Confidence, Emotional Control,
Leadership and Emotional Stability were
significantly positively related to frustration.
To determine the exact contribution of each
variable to the criterion variable, Stepwise
Regression was used. Firstly, the contribution
of the total sum of predictive variables to the
criterion variable was estimated, i.e. prediction
variables were entered into the regression
analysis based on their multiple-order and
differential correlation coefficients in the
correlation matrix. Table 3 and 4 show the
results of regression analysis for subsequent
steps.
Table.3. A Summary of the results of
stepwise regression analysis by participants
traits

Table.4.coeffiecients of stepwise regression
analysis for Success by participants traits

According to R Square values in table 3,
Emotional Stability accounts for 2.6% percent
of variance in success, the R Square Change
value, i.e. 0.028, was statistically significant;
one can conclude Emotional Stability can
significantly explain success. Persistence,
Cooperativeness, Sense of Responsibility,
Courtesy, Sociability, Initiative, Attitude
towards Life, and Attitude towards Self were
not entered in the analysis, for they did not
contribute to predicting success.

In order to explore gender differences in
Personality traits and Success, t-test for
independent groups was used for comparing
Personality traits and Success among male and
female participants. You can find results of the
comparison in table 5.

Table.5.t-test comparisons between male
and female in personality traits and success

Table-5 shows The calculated ‘t’ value of
5(i), 5(ix),5(x), 5(xiii), 5(xiv), 5(xv), and
5(xvi) are 0.01, 0.07, 0.00, 0.00, 0.15, 0.00
and 0.00 are less than the P value at 0.05 level.
Hence the null hypotheses 5(i), 5(ix),5(x),
5(xiii), 5(xiv), 5(xv), and 5(xvi) are rejected.
The calculated ‘t’ value for 5(ii), 5(iii), 5(iv),
5(v), 5(vi), 5(vii), (viii), 5(xi), and 5(xii) are
0.247, 0.904, 0.111, 0.433, 0.249, 0.276,
0.051, 0.05, and 0.280 are higher than P value
at 0.05 level. Hence the null hypothesis 5(i),
5(iii), 5(vii), (viii), 5(ix), 5(x), 5(xi), and 5(xii)
are accepted.
Findings
1. There is a significant difference in the mean

scores of the Self Confidence, Leadership,
and Initiative of students with respect to
their gender.

2. There is no significant difference in the
mean scores of the Persistence,
Cooperativeness, Emotional Stability,
Emotional Control, Sense of Responsibility,
Courtesy, Sociability, Attitude towards
Life, and Attitude towards Self of students
with respect to their gender.

3. There is no significant difference between
male and female Postgraduate Students of
Bharathiar University with respect to the
overall success, basics, specifics and
facilitators

4. There is a significant relationship between
Success and Self Confidence, Emotional
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Stability, Emotional Control, Leadership
5. There is a significant prediction of

Emotional Stability on success.
Recommendations
· Workshops and seminars should be

organized for training and re-training of
students on how to develop to use
personality.

· Pedagogy to be enhanced the systematic,
motivation, intuitive, and personality may
be framed.

· Practical work provides the most effective
means by which understanding of
personality, motivation, and academic
success can develop.

· The curriculum should include project
undertaking by the prospective students
the projects related not only psychological
area, but academic students’ success and
motivation also classroom problems.

· Teachers’ method of teaching should be
aimed at meeting the individual students’
differences in cognitive style, personality,
academic success, and behavior.

· It reinforces the need for an attaining
personality through effective are weak and
what to do in future to fill this gap in general
and the area selected for the particular
service. It also makes us to think to say
instead of saying something is impossible,
it is always better to be ready ourselves
towards what can be done to make it
possible. Let us make ourselves ready to
accept new things to come despite its
constraints.

Suggestion for The Further Research
Following are few areas of research related

to the present study which deserved further
investigation.
· The same study conducted among research

scholars.
· It is suggested that a nation or statewide

study can be carried out.
· The ongoing Research programmes in

State and Central Universities may be
studied.

· Replica of the present study may be
conducted among P.G students of
Colleges.

· The similar study can be conducted of
faculty members of University and
Colleges.
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Abstract
India is emerging as a major power economy and our cities and urban centers are

beginning to display marks of affluence. Unfortunately our development is lopsided. The
rural hinterlands are not able to march in tandem with urban India. About 69% of the
country’s total population continues to live in rural India There is no trickledown effect. The
benefits of economic growth are not percolating to more than two-thirds of the people. The
vital sectors such as agriculture, infrastructure development, and community and social
services, and in rural development as a whole, our performance is not appreciable. The
objectives of the paper is to analyze the challenges facing the rural areas and suggest ways to
overcome these challenges and to create opportunities of gainful self-employment for the
rural families, especially disadvantaged sections, ensuring sustainable livelihood, enriched
environment, improved quality of life and good human values. This is being achieved through
development research, effective use of local resources, extension of appropriate technologies
and up gradation of skills and capabilities with community participation.

Keywords: Challenges, Rural, Strategies, Sustainable Development, resources, pollution, etc.

Introduction
India lives in villages. This adage which

emphasizes the agrarian character of the Indian
economy continues to be true to this day in
spite of industrial development that has taken
place in the last six and half decades since
independence. The 2011census estimates about
69% of the country’s total population continues

to live in rural India that neither have adequate
land holdings nor alternate service
opportunities to produce or procure essential
commodities. In the absence of adequate
employment opportunities, the rural people are
unable to generate enough wages to sustain
their livelihood. As a result, 40% families, who
earn less than Rs.11, 000 per annum are
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classified as poor even though government
estimates is only 22%. Apart from lower
income, rural people also suffer from shortage
of clean drinking water, poor health care and
illiteracy which adversely affect the quality of
life. Presently, about 25% of the villages do
not have assured source of drinking water for
about 4-5 months during the year and about
70-75% of the water does not meet the
standard prescribed by WHO. Poor quality
drinking water is adversely affecting the health
and diarrhea is an important cause of infant
mortality.
Objective of the Study
1. To analyze the challenges of rural

economy.
2. Suggest possible ways to mitigate these

problems.
RESEARCH METHODOLOGY

The study is theoretical in nature
and the required material for the study is
collected through secondary sources like
books, journals, reports.
Rural Scenario

At present there are six major flagship
programmes implemented to develop rural
areas by the Ministry of Rural Development
like the Mahatma Gandhi Rural Employment
Guarantee Schemes (MGNREGS) with a
budgetary allocation of 33,000 billion INR in
2012-13, National Rural Livelihood Mission
(NRLM) with a budgetary allocation of 3563
billion INR in 2012-13, Integrated Water
Development Programe (IWDP) with a
budgetary allocation of 2744 billion INR in
2012-13, with a budgetary allocation of 3563
billion INR in 2012-13, Indira Awaas Yojana
(IAY) with a budgetary allocation of 9966
billion INR in 2012-13, National Rural Drinking
Water Programme (NRDWP) with a budgetary
allocation of 10,500 billion INR in 2012-13 and
Nirmal Bharat Abyian (NBA) with a budgetary
allocation of 3500 billion INR in 2012-13. The

important issue here is has there programmes
brought about a marked improvement of lives
of rural people? The real scenario is that rural
India is faced with multiple developmental
challenges. The critical ones include:
· Population: Increasing population which

causes severe pressure on natural
resources and the environment.

· Natural Resources: Depleting natural
resources, resulting in insecurity of food
and employment, compelling about 40%
of the rural population to live in poverty.

· Pollution: Pollution of the environment
and climate change, are causing shortage
of clean drinking water and creating
adverse impact on agricultural production.

· Education: Poor access to education,
resulting in low literacy and unemployment
of the youth. While the average literacy
rate in rural areas is around 50-65%, it is
as low as 20-25% among women in
backward areas. Education of girls was
felt to be unnecessary in the past and this
has seriously affected their quality of life.
Illiteracy has also hindered their
development due to lack of communication
with the outside world. They are slow in
adopting new practices, which are essential
with the changing times Low literacy rate,
particularly among women having adverse
effect on their skills development,
employment productivity, family welfare
and education of their children.

· Health: Poor health status due to lack of
clean drinking water, hygiene, sanitation
and drainage facilities; inadequate health
care facilities, leading to high child
mortality and morbidity; loss of labour
productivity, economic loss, indebtedness
and poor quality of life; The rate of infant
mortality in rural India is marginally higher
than in the cities on account of poorer
access to safe drinking water, sanitation
and health care support. Urban India has
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15 times the number of beds and four
times the number of doctors per capita
compared to rural India. Not only is there
an acute shortage of medical personnel,
but doctors and medical workers are absent
40 per cent of the time in rural public health
facilities.

· Infrastructure: Poor infrastructure for
receiving timely information on
development opportunities, market demand
and prices for agricultural commodities,
new technologies, forward and backward
linkages, credit facilities and development
policies of the government.

· Globalization: Liberalized trade regimes
as well as more integrated and consumer
driven agricultural and food markets are
globalizing rapidly and driving innovations,
forcing farmers to adapt or lose out. Poor
farmers do not have the capacity face the
cut throat competition and hence they are
bound to perish.

· Problems of Livelihood: In India,
although the contribution of agriculture to
the Gross Domestic Product (GDP) is
around 19%, in the absence of employment
opportunities in industrial and service
sectors, over 85% of the rural income is
generated from agriculture, who spend
about 75% - 80% of their earnings on food.

ROLE OF NGOs AND SHGs
Voluntary social services have been an

integral part of the socio-cultural and religious
ethos of our society from ancient times. The
objective has been to increase human capacities
by promoting non-economic factors such as
education, health and nutrition, which in turn
would speed up the process of economic
development. The role of NGOs is both co-
operative and complementary to the state. The
existence of NGOs assumes importance in the
context of rural settings, as living conditions
have deteriorated. State-NGO partnership alone
cannot resolve all the socio-economic

problems, hence it has to be in co-ordination
with all agents of social change, i.e., the state,
local self governments, the corporate sector,
academics and civil society groups.

NGOs can play a significant role in
strengthening local self-government by
facilitating interaction and co-operation with
state departments and also acting as catalysts
to effectively implement various departmental
schemes. The role of voluntary agencies in
the development of rural areas can be to
supplement efforts of government for the
upliftment of the poor and needy disseminate
information about development schemes and
programmes of the government to rural people;
make people aware of the consequences of
female foeticides and imbalance in sex ratio;
mobilize financial resources from the
community; help in upgradation of skills of
rural youths for self-employment
opportunities; facilitate the formation of self-
help groups and micro-finance; ensure
protection of women and children’s rights and
abolish ills of child labour; and, make available
technologies in a simpler form to the rural poor.

SHGs: When individuals, on their own
initiative, act in a conglomeration to meet their
individual and common needs with the primary
focus on self-reliance, it can be called a Self
Help Group (SHG). The benefits of self-help
groups are based on cooperation rather than
competition. They provide benefits of
economies of scale, cost effective alternatives
for different financial services, collective
learning, democratic and participatory culture
and a firm base and platform for dialogue and
co-operation. SHGs develop from a common
binding force, common need, interest and
concern, especially for the rural poor. It is this
common binding force, which makes SHGs
function more efficiently. The effectiveness
of SHGs would be considerably enhanced if a
symbiosis could be worked out between them
and Panchayati Raj Institutions (PRIs). The
key to this is the integration of SHGs with the
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democratically elected and empowered
panchayats.  There is urgent need to work out
a mechanism that will allow the SHGs and the
PRIs to work in coordination and establish a
system of supporting each other’s work.
Conclusion

The spirit of India lives in villages and only
by changing the face of rural areas, we can
hope for a better future for the state and nation
as a whole. If we have to meet the target 9%
annual growth of GDP then it is essential to
sustain an annual growth of 4% in the
agricultural sector. This is important for
ensuring that growth is more inclusive.
Although agriculture contributes only 19% of
India’s GDP, it is the main source of income
for 58% of the rural population. Agriculture
has significance on food security and prices
of goods and therefore on money wages.
Further, agriculture has a strong multiplier
effect because of its impact on rural income,
demand and its supply of raw materials to
several industrial sectors. The inter link
between agriculture and industrial sector is so
strong that if there is a 1% fall in agricultural
growth, it will pull back industrial growth and
GDP by 0.52%. If sustainable economic
development has to be achieved it is essential
that rural development must be a priority. For
rural development modernization of agriculture
is the most important requisite. This will lead
to improvement in the economic conditions of
the rural masses. The increased purchasing
power of the rural masses will provide larger
market for the products of the manufacturing
sectors. It is essential to Greening rural
development which refers to a variety of
activities that regenerate and conserve the
natural resource base, innovate and use clean

materials, technologies and processes to create
environment-friendly products, livelihoods,
enterprises and jobs. India will grow only
when rural India marches in tandem with the
urban India.
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Abstract
Information and communication technology is one of the innovative method promoting

entrepreneurs sharing exchange for trading goods and services. Tribal entrepreneurs is
backbone of ICT preparation on sales receipts, purchasing order, payroll system adopted
faster way communication sharing among customer and clients. Information communication
and technology creativity website linkage customer purchase chosen quality of durable
goods through on-line. Tribal entrepreneurs have not sufficient knowledge utilizing ICT is
very short cut method development of modern business extent the reputed brand of
entrepreneurs. Entrepreneurs are ensuring information and communication technology
learning new updating of business techniques sharing more information connectivity with
linkage of network. ICT is creativity of customer relationship management day to day
increasing sales promotion entering global marketing and reduces the cost benefit of ICT
among tribal entrepreneurs in Kalvarayan hills, Villupuram District.

Key Words:  Information, Entrepreneurs, Technology, Networks, Communication
Introduction

Tribal entrepreneurs is milestone of
commercial activity promote social welfare of
our Indian society which support business
enterprises extent services sector.
Entrepreneurs have lost number of difficulty
manage trading exchange of service marketing
such as working capital, information and
communication technology and government

inference. Tribal entrepreneurs have set up
traditionally discrimination against economic
violation affected entrepreneurs and not proper
communication sharing local and global
marketing. Present day’s tribal entrepreneurs
have insufficient networks exchange business
information regarding marketing management
and also communication gap among
entrepreneurs. Tribal entrepreneurs promote
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employment opportunity manufacturing of
standard quality and quantity based supply and
distribution fulfill regular demand.
Entrepreneurs have earning lean profit but not
adopted communication sharing network and
changing the modern business nature.
Government of India follows necessary
requirement to arrange entrepreneurs
association every sate and district level
exchange more information regarding
marketing strategic analysis future growth
value of trading activities. Entrepreneurs have
not enough promotional and marketing material
presentation programme give the proper
message sharing staff training activity
improving valuable of modern business
networks. Now days tribal entrepreneurs have
not sufficient manpower equipment promote
information technology develop the export and
import in various countries. ICT enables quality
of communication exchange for entrepreneurs
gathered relevant marketing strategic extent
business activities. Information and
communication technology is faster growth
of networks number of people learning new
ideas however inclusive growth of business
progress through on-line networks. Every
entrepreneurs utilized preparation of sales
voucher exchange of cash transaction for
purpose of marketing activities gathered many
more information all over the countries.
Objectives of the study
1. The researcher has framed following

objectives
2. To determine process of ICT among the

tribal entrepreneurs are benefited marketing
activity.

3. To analysis the cost benefit of ICT promote
business enterprises to reach large number
of people.

4. To prepare documentation preparation
quick and short cut way through on-line
networks sharing maximum number of
customers.

Sources of Data
The primary data collected resources from

tribal entrepreneurs used interview schedule
techniques and undertaken secondary data
referred journals, magazines, related textbooks
and various website collected necessary data
to help analysis of fulfill research gap. In this
regards researcher has framed simple random
sampling techniques used collected primary
data. Hence total sample size is 50 respondents
among tribal entrepreneurs.
Scope and Period of the Study

The study mainly covered information and
communication technology sharing business
extent through quality of communication
networks. The researcher article does not
included scheduled caste entrepreneurs and
mainly focused tribal entrepreneurs. Therefore
period of the study primary data collected for
time spent from January to Feburary-2018.
Table -1 Process of ICT

Sources: Primary Data
It is exhibits that 24 percent of the tribal
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entrepreneurs are preference of sales
vouchers, 20 percent of the entrepreneurs are
preference of purchase order, 16 percent of
the entrepreneurs are payroll, 18 percent of
the entrepreneurs are cash inflow/outflow
statements and remaining 22 percent of the
entrepreneurs are financial statements analysis.

22 percent of the respondents strategic of
ICT have customer relationship management,
20 percent of the respondents have adopted
growth and increasing of marketing, 16 percent
of the respondents have connected for social
media networks, 16 percent of the respondents
have got for sharing healthy competition, 14
percent of the respondents have linked for
Cash transaction sharing, 12 percent of the
respondents have growth and increasing of
marketing strategic.

Out of 50 respondents 40 percent of the
respondents communication and information
management by smart phones, 24 percent of
the respondents are video-conferencing
equipment, 20 percent of the respondents are
portable device, 16 percent of the respondents
are laptops.

30 percent of the respondents for purpose
of promotional and marketing material, 30
percent of the respondents for information for
shareholders, 26 percent of the respondents
are presentation program, 14 percent of the
respondents for staff training. 26 percent of
the respondents are resources of sales
presentation from Google slides, 24 percent
of the respondents are from apple keynote, 20
percent of the respondents are from Microsoft
power point, 14 percent of the respondents
are from text images.

28 percent of the respondents have been
utilizing technologies through web pages, 20
percent of the respondents have been
connecting through SMS, and remaining18
percent of the respondents have been linked
sharing through blogs.

Table -2 Cost Benefit of ICT

Sources: Primary Data
It is reveals that 22 percent of the

respondents have opportunity for save on long-
distance telephone bills, 20 percent of the
respondents have for reach a large number of
customers, 18 percent of the respondents have
avoid lost opportunities online presence, 16
percent of the respondents have use the
internet as an additional marketing tool, 14
percent of the respondents have generate
additional sales, 10 percent of the respondents
have ensure easy access by customers. 24
percent of the respondents are cost of standard
purchase price, 24 percent of the respondents
are cost of system operation and maintenance,
20 percent of the respondents are cost of
installation of security measures, 18 percent
of the respondents are cost of change new
version and remaining 14 percent of the
respondents are cost of inefficiencies caused
by spam.

24 percent of the tribal entrepreneurs are
benefit saves time in record keeping, 22 percent
of the entrepreneurs are benefit improves
accuracy of data, 20 percent of the
respondents are efficiency of processing
documentation, 18 percent of the respondents
are assists decision making and remaining 16
percent of the respondents are improves
management abilities.



SELP Journal of Social Science

Vol. IX,  Issue . 36 ISSN : 0975-9999 (P), 2349-1655 (O)

April - June 2018117

Table -3 Cross Tabulation

It is reveals that there are 26 respondents
belonging to opportunity of ICT, 29
respondents are belonging to benefit of ICT,
65.5 percent of the respondents are belongs
to cost of ICT, 84.6 percent of the
entrepreneurs are opinion that opportunity of
ICT. 15.4 percent of the respondents are said
that not preferred opportunity of ICT, 34.5
percent of the entrepreneurs not preferred cost
of ICT and remaining 71.1 percent of the
respondents are not befitted of ICT.
Suggestions
1. ICT is one of the transformer exchanges

for reach a large number of customers to
attract within minimum period reduces the
cost of expenditure at same time reach
more number of people. Tribal
entrepreneurs have not sufficient marketing
network extent large scale business
because insufficient of communication for
exchange between producers and
customer.

2. Tribal entrepreneurs are maintain saves
time in record keeping preparation of
financial statement along with sales and
purchase voucher improves accuracy of
data efficiency of processing
documentation through computerised.
Entrepreneurs are learning updating new
version of business enterprise will be
increasing plenty of information gathered
from ICT networks.

3. ICT is the cost standard purchase price
sometime change new version and
updating software technology installation
of security measures. Tribal entrepreneurs
have no awareness effective cost control
and reduces shortcut way work done
within duration. Entrepreneurs should be

creating information and communication
technology however is applicable in quality
of business enterprises exchange group of
customer.

4. Information and communication
technology is the faster growth of business
networks developing modern language.
Entrepreneurs must establish business
sharing regarding marketing activity and
improve reputed business enterprises
quick way learning processing of
networks.

5. Communication and information
management is the backbone of business
enterprises through portable device
networks and connectivity of laptops,
smart phones and video-conferencing
equipment presentation and sharing
valuable networks. Now day wonderful
opportunity will be establishing various
communication networks are available
search many more information from ICT.

Conclusion
Tribal entrepreneurs is most backward of

financial strengthen in Indian business
enterprises which de- promote social facility
of entrepreneurs for its impact on inclusive
growth of tradational business. Our society is
determined tribal entrepreneurs is partiality of
weakness on socio-economic growth of
business in our society. Bank and financial
companies contribute the short-term and long
term loan for lengthy procedures framed
getting financial assistance help and support
to tribal entrepreneurs. Tribal entrepreneurs
have not marketing association sharing plenty
of information regarding marketing price sales
promotion and day to day world competition
level. Government of India should be analyzing
state level entrepreneurs requirements collected
information and finalized contribute business
equipment along with financial grant to their.
Tribal entrepreneurs should be come forward
establish information and communication



SELP Journal of Social Science

Vol. IX,  Issue . 36 ISSN : 0975-9999 (P), 2349-1655 (O)

April - June 2018118

technology adopted searching new terms of
business learning through software technology.
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Abstract

Women entrepreneurs are the lifeblood of India. A women entrepreneur may be defined as
confident, innovative and creative women capable of achieving economic independence
individually or in collaboration, generating employment opportunities to others through
initiating, establishing and running enterprise by keeping pace with her personal, family
and social life. The challenges in the path of women entrepreneurship are in initial lack of
confidence due to social cultural barriers, market oriented risks, poor knowledge of business
administration, lack of awareness about possible sources of financial assistance and lack of
exposure to training programmes.

Key words: women entrepreneur, employment opportunities, business administration, training
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programme, collaboration.
Introduction

The origin of the term, “entrepreneur” is
stated out by J. R. Hicks in the following
words, “In this primitive organization of
business the manager and controller of the firm
and the owner of the capital goods employed
were one and the same person”. Richard
Cantillon, in France was the first person to
use the term entrepreneur. The word
“Enterprendre” which means “to undertake”.
According to Joseph Schumpeter, “A person
who introduced innovations is an entrepreneur.
He is the one who introduces something new

in the economy”. Thus, entrepreneur exists
only when new factors are identified for the
first time and not in the continuous activities.
Entrepreneur is the person who promotes a
new venture, raises the fund for it, assembles
the factors of production, handless various
managerial affairs and sets the business
growing profitability.
Functions of Entrepreneurs
1. If the entrepreneur who thinks to start a

business, he is convinced of the prospects
of the venture, primarily with reference to
his own funds, he proceeds further.

http://www.selptrust.org
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2. He is the ultimate decision maker; he has
to decide what to produce, when to
produce, where to sell, what is produced,
how to sell, how to combine the factors
of production and how to price the
products and the factors.

3. He is the core manager of the business:
He organizes the factors of production and
selects the technique of production. He
supervises the working system, directs and
controls the business.

4. Bearing the risks of the business is the
singular function of the entrepreneur.

5. The entrepreneur has to be always active
and move with the times- to try new ideas,
newer machinery, fresh source of old
materials, additional or alternative materials etc.

Women as an Entrepreneur
Women constitute around half the world’s

population. So it is in India too. They are,
therefore, regarded as the better half of the
society. In traditional societies, they were
confined to the four walls of the house
performing household activities. In modern
societies, they have come out of the four walls
to participate in all sorts of activities.
Problems of women entrepreneurship

In the Indian context it is customary and
tradition that certain communities and
individuals have traditional wisdom of business.
They are acquired and inherited through
decades from generation to generation. The
entrepreneurial skill is not an exception to this.
Thus, the entrepreneurial talent is also being
influenced by the socio- economic background
of the entrepreneur and the woman is also not
an exception to this.

Basically, the entrepreneurial spirit is one
which helps to exploit the resource and the
spirit is found most often among the business
people. Undoubtedly, the entrepreneurs both
in developed and developing countries have
been in the forefront in economic growth,
employment generation, innovation and capital

formation.
Objectives of the Study
1. To analyze and interpret the socio-

economic and demographic status of the
conditions of the women entrepreneurs in
Kanyakumari District.

2. To identify the problems faced by the
women entrepreneurs.

3. To understand the opinions of the sample
women entrepreneurs of the district on the
problems faced by them in starting and
running the unit.

Methodology
The prime focus of the present piece of

research is to examine the problems and
prospects of the women entrepreneurs in the
district of Kanyakumari. For the purpose of
examining the problems associated with the
women entrepreneurial unit, it was proposed
to collect the data of the women enterprises
operating in the district of Kanyakumari.
Hence, it becomes patient to identify the
enterprises owned and managed by women.
Since it was understood that the number of
women enterprises operating in the district of
Kanyakumari could not be identified from a
single source, the researcher had to depend
on multiple sources. There are innumerable
units operating in the district which are both
registered and unregistered units managed and
run by women. These units are scattered all
over the district. Hence, for the purpose of
identifying the sample units, the study had to
consider only the units which have registered
in various financial institutions and specialized
agencies. These include the commercial banks,
District Industries centre, Khadi and Village
Industries Board. Hence to maintain uniformity
in the selection of samples, and due to uneven
distribution of beneficiaries across the lending
institutions and over period, it was decided to
consider the women beneficiaries for the past
5 years. Were randomly selected 120 sample
respondents on the basis of 72 respondents in
Commercial Banks, 43 respondents in Direct
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Industries Centre and 5 sample respondents in
Khadi and Village Industries Board.
DATA ANALYSIS
SOCIO- ECONOMIC PROFILE

An attempt to understand the data provided
in table on the age distribution, level of
education, marital status, occupational status
and the level of monthly income of the sample
respondents.
Table: Socio- Economic Profile of the
Respondents

Source: Primary data
As pointed out in table, among the sample

respondents of 120, 30 per cent fall in the age
group of 45- 55 years. Another 26.7 percent
are in the age group of 35-45 years. While
there are 21.7 per cent who are in the age group
of 25- 35 years, 15.5 per cent of the
respondents in the age group of 55 and above,
the remaining 5.8 per cent of the rural
respondents are in the age group of below 25
years. The highest shares of 41.7 per cent of
the respondents are graduates. Another 33.3

per cent have acquired the required technical
graduation degree to run the business. There
are 18.3 per cent of the respondents whose
qualification is below degree. Only 6.7 per cent
of the sample respondents have below S.S.L.C.
qualification. The highest share of 74.2 per
cent is married. Another 10 percent are
divorced. There are 10 per cent who are
widowed and the remaining 5.8 per cent are
unmarried. 45 per cent are businessmen.
Another 25.7 per cent are working is
Government sector. There are 21.7 per cent
respondents who are working in private sector.
The remaining 7.5 per cent are engaged in some
agricultural activities. The highest share of 27.5
per cent of the families of the respondents earns
a monthly income of Rs. 30,000- 35,000. For
another 24.2 per cent of monthly income is
Rs.25,000- 30,000 while for 23.3 per cent of
the families the monthly income is Rs.20,000-
25,000 for 20 per cent of the sample
respondents the family income is less than Rs.
20,000. For the remaining 5 per cent of the
sample households the monthly income
exceeds Rs. 35,000.
Level of Monthly Savings of the Family

The amount of savings of the households
is an important indicator of the ability of the
households to purchase consumer durables.
Hence an understanding of the amount and
pattern of savings becomes essential and in
the present and in the next paragraphs such
an attempt is being made.
Table: Level of Monthly Savings of the
Family

Source: primary data
An attempt to understand the data provided

in table on the level of monthly savings of
sample respondents would indicate that the
highest 28.3 per cent of the sample
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respondents save a monthly amount of
Rs.7500- 10,000. There are 24.2 per cent
respondents who have a monthly savings Rs.
5000- 7500. While 18.3 per cent of the
respondents have a monthly savings Rs.
10,000-12,500. 16.7 per cent have a monthly
savings greater than Rs12,500. The remaining
12.5 per cent of the sample respondents save
an amount less than Rs. 5000.
Nature of concern

The success or failure of any unit depends
on the product and service it selects for
business. The products and services offered
by the sample women entrepreneur units are
classified into five categories in table.
Table: Activity wise products and services
offered by women entrepreneurs

Source: Primary data
In the table, among the sample respondents,

the highest share of 54.2 per cent of women
entrepreneurs runs the service industry.
Another 18.3 per cent run business concerns.
This is being closely followed by women
entrepreneurs who run industrial production
unit (17.7 per cent). While 5.8 per cent have
agro based production units, the remaining 4.2
per cent run other non- categorized
miscellaneous units.
Type of Problem Faced at the Inception of
the Unit

The basic necessities of starting a business
are the availability of the factor inputs, and
satisfying the formalities of the government.
Depending on the nature of the units initiated,
the entrepreneurs face problems in satisfying
these requirements. In the present and in the
subsequent paragraphs it is attempted to
examine the intensity of the problems faced
by the sample entrepreneurs in getting the

required inputs and in satisfying of Government
formalities.
Table: Distribution of Sample Women
Entrepreneur Respondents by Type of
Problem Faced at the Inception of the Unit

Source: Primary data
From the table it is observed that 34.2 per

cent of the respondents gave first rank and
25.8 per cent of the respondents gave third
rank for “Land” as their problem. 31.7 per cent
of the respondents gave first rank and 48 per
cent of the respondents gave third rank for
“Labour”. 36 per cent of the respondents gave
first rank and 39 per cent of the respondents
gave the third rank for “capital needs”. 30 per
cent of the respondents gave first rank and
31.7 per cent of the respondents third rank
for “managing the business”. 39.2 per cent of
the sample respondents revealed the problem
of formalities to start business as their prime
problem and 35 per cent revealed the same as
the least one for them. 35.8 per cent of the
respondents gave first rank 35 per cent of the
respondents gave the third rank for
“technology”.
Type of Problem Faced at Present in
Running the Unit

During the course of business, the women
entrepreneurs may come across some
problems like non- availability of raw materials,
technological problems and high level
competition. Some of the problems are given
to the sample respondents and the opinion given
by them is given below.
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Table:  Type of Problem Faced at Present
in Running the Unit

Source: Primary Data
The table shows that 39.2 per cent of the

respondents felt that the problem regarding raw
materials is the major one and the same
problem 25.8 per cent of the respondents. The
problem of getting subsidy is a major one for
31.7 per cent of the respondents and it is minor
on for 40 per cent of the respondents. 34.2
per cent of the respondents revealed that they
are having technological problems at high level
and 25.8 per cent of the respondents are having
the same problem at a low level. 30 per cent
of the respondents experienced the problem
of EDP training at the major level and the same
is a minor one 32.5 per cent. The problem of
competition is the most major one according
to 35.8 per cent of the respondents and it is a normal
one for 29.2 per cent of the respondents.
Findings

Majority of the sample respondent fall in
the age group of 45- 55 years. Majority of the
sample women respondents are Graduate. The
analysis can be concluded that a majority of
the respondents are married. Majority of the
sample respondents occupation is business.
Majority of the sample respondents the monthly
income is Rs. 30,000- 35,000. Thus from the
analysis majority of the sample respondents
save a monthly amount of Rs.7,500- 10,000.
Majority of the sample respondents services
offered in the service sector. Finding out a
suitable place to start the business is the prime
problem in the initial stage. In due course of
business, getting the high quality raw materials
at cheaper price, has become the major
problem.

Suggestions
 Special cells may be opened for providing

easy finance to women entrepreneurs in
various public financial institutions and banks.

 Adequate and regular supply of raw
materials is another requirement which
needs to be looked into.

 More seminars, conferences and
workshops on women should be
organized. They should be encouraged to
participate in them and express their views.

Conclusion
An integrated approach is necessary for

making the movement of women
entrepreneurship a successful one. For this
purpose both the government and non
governmental agencies have to play a vital role.
In order to achieve the desired goal, there
should be re-orientation of educational system
for women. In the present study it is noted
that as per the database, women entrepreneurs
in Kanyakumari District are economically and
socially empowered, after they became
entrepreneurs. They are able to take decisions
independently. And their status also improved
after they became an entrepreneur, as
compared to their previous status as
housewives.
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