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ABSTRACT

The role of micro, small and medium enterprises (MSMES) in the economic and social developrmeent of th
country is well established. The Union Government through th&8ME provides funds to KVIC for undertaking

its various activities under Plan and Non-Plaeads. Budgetary Support to KVIC increased consistently plan
from Rs.340.55, non-plan Rs.84.87 crore during the year 2003-04 and plan Rs.1008.05, non plaQ(Rs.117
crore during the year 2012-13. KVI sector has registered a growidrafnd 9.96 % in 2011-12 over the
performanceof previous year. The subsidy provided by KVIC also increased from 10.46 in 2012-13 to 35.56
showing an ever increasing trend from 2003-04 to 2012-13.

Key WordsMSMESs,KVIC, GDP, dynamic sector, Indian economy

Introduction Khadi Sector

The role of micro, small, and medium enterprises Khadi & Village Industries Commission (KVIC)
(MSMESs) in the economic and social development of established under the Khadi and Village Industries
the country is well established. The MSME sector is aCommission Act, 1956 (61 of 1956), is a statutory
nursery of entrepreneurship, often driven by individual organisation under the aegis of the M/o MSME, engaged
creativity and innovation. This sector contributes 8 perin promoting and developing Khadi and Village Industries
cent of the country’s GDP, 45 per cent of the (KVI)for providing employment opportunities in the rural
manufactured output and 40 per cent of its exports. Theareas, thereby strengthening the rural economy. KVIC
MSMESs provide employment to about 60 million persons has been identified as one of the major organisations in
through over 26 million enterprises producing over six the decentralised sector for generating sustainable non-
thousand products. The labour to capital ratio in MSMEsfarm employment opportunities in rural areas at a low
and the overall growth in the MSME sector is much per capita investment. It undertakes activities like skill
higher than in the large industries. The geographicimprovement, transfer of technology, research &
distribution of the MSMEs is also more even. Thus, development, marketing etc. and helps in generating
MSMEs are important for the national objectives of employment/self-employment opportunities in rural areas.
growth with equity and inclusion. It would be an To realize the growth potential of KVI sector, it
understatement to say that MSME sector in India is highlyig necessary tharoduction, value addition and sale grow
het_erogeneous in terms of.the size of the enterprisesSq stainably. The XII plan approagaper requires that
variety of products and services produced and the Ievel%anufacturing sector grows at 11-12% annually and an

of technology employed. Cutting across all sections of 5 era|| growth of 9-10% is realizédccordingly, keeping
production and services, MSME sector is truly a strategic, , eye on the sectorgrowth potential and the

asset for the economy of the country. requirement of plan mandate, a growth of 13% has been
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envisaged for khadi and village industries production (khadi-Rs.340.55, non plan Rs.84.87 crore during the year 2003-
11%, villageindustries-13%). During the first four years of 04 and plan Rs.1008.05, non plan Rs.117.00 crore during
Xl plan period, KVI production hagrown 9.1% annually  the year 2012-13. It is striking to observe that the
as is evident. Considering this, thewth target of 13%  budgetary support to khadi village industries commission
for KVI production is ambitious but achievable. Vadaielition oscillated between a minimum of Rs.83.36 crore, and a
is taken as a major thrust area in order to make khadi activitiemaximum of Rs.84.91 crore during the pre-reform
attractiveand economically viable. KVIC had set an objective period. In absolute terms, the budgetary support to KVIC
of achieving 70% valuaddition. This will need to be in funds allocation has increased from Rs.394.67 crore
enhanced to 100% and will need torbenitored through  in 2003-04 to Rs.592.93 crore in the year 2006-07 during
an appropriate measurement mechanism the post- reforms period the budgetary support to KVIC
in funds allocation has ranged between a minimum of
Rs.107.63 crore and maximum of Rs.195.58 crore. In
The Union Government through the MISBME ~ absolute terms, the budgetary support to KVIC plan
provides funds to KVIC for undertakinigs various  allocation was Rs.1104.95 crore in 2008-09 to plan
activities under Plan and Non-Plarads. These funds allocation Rs.1607.11 crore in 2012-13.
are provided primarily byay of grants and loans and
KVIC in turn reallocateghem to its implementing
agenciesnamely the State KVIBs; institutions registered KVI sector has registered a growth axfound
under the Societies Registration Act, 1860 and9.96 % in 2011-12 over the performanaieprevious
cooperative societies registered under @o@perative  year. The total KVI productioduring 2012-13(up to 31
Acts of the State Governmentsnplementing banks, December 2012) igstimated at Rs. 18,017.61 crore
District IndustriesCentres etc. The Commission’s (Khadi Rs. 569.30 crore and V.I. Rs. 17,448.31 crore)
administrative expenditure including pension paymentsas against Rs. 21,852.04 crore (Khadi Rs. 716.98 crore
is met out of Non-plan Government budgetary support.and V.I. Rs. 21,135.06 crore) in 2011-12. Similarly,
The details of funds provided from budgetary sourcesestimated sales of KVI products up to 31 December 2012
(both under Plan and Non- Plan head) during the last terlso increased to Rs. 21,111.51 crore (Khadi Rs. 790.78
years and those earmarked in the Budget Estimate 201Zrore and V.I. Rs. 20,320.73 crore) in 2012-13 as against
13 are given in table 1. Rs. 26,797.13 crore (Khadi Rs. 967.87 crore and V.I.
Table 1 Budgetary Support to KVIC Rs. 25,829.26 crore) of the previo_us year (up to ?_>1
(Rs. in crore) December 2011_). Th(_a total cumulative employment in
Year Allocation Funds Released the KVI sector is estimated to haye also_lncreased to
Plan | Non plan Plan Non plan 121.?3 lakh persons (10.69 lakh in Khadi gnd 111.04
500304 | 39467 84.87 340.55 3336 lakh in V.I.) by 31 Decemper, 201_2 as against 119.}0
lakh persons (10.45 lakh in Khadi and 108.65 lakh in
200405 | 444.75| 83.75 423.60 63.70 P

Budgetary Support To KVIC

Physical Performance

200506 | 462.00| 84.91 | 460.99 | 83.90 Production | o\ vale | Cumulative
Year (Value ( Employment

200607 | 560.82| 84.82 | 55856 | 84.76 Rs.crore) ploy
Rs.crore) (lakh persons)

200708 | 592.93| 84.82 589.82 83.91
200809 |1104.95 107.63 | 1104.94| 107.62

Khadi VI Khadi Vi Khadi VI
200304482 2312957 47641.8219954 5p 8.87 | 79.81
200910| 919.20| 192.41 | 836.00 | 192.38 | 5550405221.871348.25521.6417951.28 8.76 | 67.38
201011 |1543.96| 172.64 | 145246 | 17164 | 1500506364.4312312.4854345(16548.98 8.42 | 79.96
20111211494.22 185.22 | 1258.46 | 184.72 200607/491.5413527.10663.1918888.2]L 8.84 | 80.08
)
3

201213|1607.11 195.58 | 1008.05@ 117.00@| [2007.08543.3%6134.32724.3920819.09 9.16 | 90.11

Mean | 912.46| 127.67 | 803.34 | 117.30 200809585.2%16753.62799.6021948.58 9.50 | 94.41
Cv 53.84 | 40.28 48.09 40.73 200910484.4%11730.60762.5521470.48 9.77 | 95.19
LGR | 16.77 | 11.82 13.70 10.00 201011673.0]19198.85917.26(24875.78 10.15 | 103.65

R | 0.89 0.79 0.74 0.55 2011-12716.9%1135.06967.8725829.26 10.45|108.65

t-value | 8.033* | 5.486** | 4.816** 3.142* 201213569.3(1.7448.31790.7820320.78 10.69 | 111.04
Mean |533.2415254.61733.2620860.69 9.46 | 91.03
CV_ [20.26] 22.13 | 19.90| 13.78 | 8.23 | 15.65

**significant at 1 per cent level,

*significant at 5 per cent level, LGR | 7.62| 551 | 554 | 317 | 2.56 | 4.91
Source Micro, Small and Medium Enterprises, Annual| R® [0.71] 0.57 | 0.71 | 0.48 | 0.89 | 0.90
Report, 2012-13 t-value|3.203% 3.240* |4.439*% 2.736* |7.941*48.644**

It is observed from the table 1 that Budgetary Source: Micro, Small and Medium Enterprises, Annual
Support to KVIC increased consistently plan from Report, 2012-13
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V.1.) of corresponding period of previous year. The to khadi and polyvastra institutions from 226.12 in 2007-

performance of KVI sector in respect of production, sales08 to 279.02 in 2009-10. By and large, there is an

and employment during the last ten years and in 2012-13ncreasing trend in the credit flow to khadi and polyvastra

is shown in table 2. institutions. The subsidy provided by KVIC also

Interest Subsidy Eligibility Certificate (ISEC)  'ncreased from 10.46 in 2012-13 to 35.56 subsidy

Scheme provided by KVIC shown an ever increasing trend from
2003-04 to 2012-13.

The Interest Subsidy Eligibility Certificate . .
(ISEC) Scheme is an important mechanism of fundinggroﬁuc_t De;;lggrlr;ent, Design Intervention and
khadi programme undertaken by khadi institutions. It was ackaging ( )
introduced in May 1977 to mobilise funds from banking The Product Development, Design Intervention
institutions for filling the gap between the actual fund and Packaging (PRODIP) Scheme was launched in
requirements and availability of funds from budgetary November 2002 as a small intervention with a view to
sources. Under the ISEC Scheme, credit at a concessionatlectively improving the quality of khadi products and
rate of interest of 4 % per annum for working capital, is also to diversify into new products. It also seeks to
made available as per the requirement of the institutionsimprove the marketability of khadi by enlisting the support
The difference between the actual lending rate and 4 %of professional designers approved by the National
is paid by the Central Government through KVIC to the Institute of Design (NID). Under this scheme, financial
lending banks and funds for this purpose are providedassistance is provided to the institutions or entrepreneurs
under the khadi grant head to KVIC.The Institutions affiliated to the KVIC or State KVIBs up to Rs. 2 lakh
registered with the KVIC/State Khadi and Village per project per year or 75 per cent of the project cost
Industries Boards (KVIBs) can avail of financing under whichever is less. In the case of individual entrepreneurs,
the ISEC Scheme. Initially, the entire KVI sector was the quantum of assistance is up to Rs. 1 lakh or 75 per
covered under the Scheme. However, with thecent of the project cost whichever is less. The internal
introduction of REGP for village industries (V1) in 1995 studies conducted by KVIC have indicated that
and PMEGP in 2008, the Scheme now supports only thgoroduction and sales have increased approximately by
khadi and the polyvastra sector. The extent of credit flow13 per cent and 21 per cent respectively in the case of
to the institutions under the Scheme during the past tetthe projects taken up under Product Development, Design

years and in 2012-13 is depicted in table 3. Intervention and Packaging (PRODIP). The progress
Table 3 Credit Flow under ISEC Scheme made under this scheme during the last ten years is given
in table 4.
4Ry c Table 4 Progress under Product Development,
Credit Flow to Khadi Subsidy Design Intervention and Packaging
Year andPolyvastra Provided by . ,
Institutions KVIC Year Total No. of KVI Projects Assisted
200304 256.51 28.48 200304 121
200405 231.86 14.79 200405 69
200506 219.89 10.14 200506 116
200607 233.62 10.62 200607 162
200708 226.12 17.61 200708 124
200809 244.85 27.54 200809 256
200910 279.02 25.00 200910 119
201011 275.52 29.09 201011 169
20112 305.03 35.56 201112 175
201213 305.08 10.46 201213 122
Paired |t-value = 26.063 p = 0.000* Mean 143.30
Sample [Table value =2.62 cv 35.20
ot CGR 5.00
Source Micro, Small and Medium Enterprises, Annual R 0.19
’ ’ t-value 1.129

Report, 2012-13

The table 3 quite obviously show that the credit . . .
flow to khadi and polyvastra institutions increased from gourc?. ';A(;ir; ’ 1§ma” and Medium Enterprises, Annual
219.89 in 2005-06 to 305.08 in 2012-13. But, prior to ~cPOL )

2009-10, there was continuous increase in the credit flow
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The table includes shows that the KVIC assisted The table 5 presents that the KVI assisted
the lowest number of projects at 69 is 2004-05 and theprojects for rural industries services centres varying from
highest number of projects at 256 in 2008-09. Later on,08 in 2012-013 to 76 in 2007-08. It also shows that the
it declined the assisting the projects including productsassistance rapidly increased from 2003-04 to 2007-08
development, design intervention and packaging. and later on the assistance to projects rapidly curtailed.
Rural Industries Service Centres (RISC)

KVIC has also taken up another small intervention
called “Rural Industries Service Centers (RISC)” Scheme KVIC has been supplying its products under the
from 2004-05 onwards for providing infrastructural support ‘Rate Contract’ of Director General of Supplies and
and services to the selected units with a view to upgradind?isposal (DGS&D) to various Government Departments/
their production capacity, skill upgradation and market Agencies. Based upon DGS&D Rate Contract, the items
promotion. RISC, inter alia, provide testing facilities by like dasuti khadi, dungari cloth, dusters, long cloth,
establishing laboratories for ensuring quality of products;bunting cloth and sheeting cloth etc., are being supplied
improved machinery/equipment to be utilised as commonto Government Agencies and bed rolls, curtains, pillow
facilities by nearby units /artisans for enhancing productioncovers, “kulhars” (earthern cup) etc., are being made
capacity or value addition of the product attractive andavailable to the Indian Railways. The position of the
appropriate packaging facilities and machinery to the localsupplies made by KVIC to Government Offices during
units/artisans for better marketing of their products trainingin the year 2012-13 is given in the table 6.
facilities for upgrading artisans’ skills in order to increase
their earnings and new designs and diversified products in
consultation with experts /agencies for value addition of

Government Supplies

Table 6 Khadi Village Industries Commission
Supplies to Governmental Agencies

) ; . o (Rs. crore)
rural manufacturing units. This scheme is being implemente
through KVIC/KVIBs, National level/ State level Khadiand | __Year Amount of Government Supplies
VI Federations, Khadi and VI Institutions affiliated to KVIC | 200304 25.35
and KVIBs and NGOs which have already worked for the| 200405 23.43
implementation of the programmes relating to rural | 200506 26.21
industries. Under this scheme, financial assistance fof 200607 29.10
establishing smaller projects costing up to Rs. 5 lakh each 200708 33.99
is provided to KVI units while in bigger projects, such | 200809 31.82
assistance is up to Rs. 25 lakh. Each project costing up o 200910 21.36
Rs. 5 lakh is expected to provide benefit to at least 25 201011 30.28
individuals. The number of projects assisted under thig 201112 29.94
programme during the last ten years is given in the table §. 201213 19.69
Table 5 Number of Projects Assisted Rural Mean 27.12
Industries Service Centres CvV 4.68
Year | Total No. of KVI Projects Assisted CGR -0.01
200304 56 R 0.007
200405 63 t-value -0.116°
200506 68 @ -Not significant
200607 72 Source Micro, Small and Medium Enterprises, Annual
200708 76 Report, 2012-13
2008-09 54 . .
200910 18 Itis obviously observed from the table that KVIC
201011 18 supplied to government agencies varying from Rs. 19.69
201112 10 crores in 2012-13 to Rs. 33.99 crores in 2007-08. The
201213 08 KVIC supplies to government agencies increased from
Mean 44.30 2003-04 to 2007-08 and decreased later on.
CV 62.01 Central Sliver Plants
C(32R -25.00 Khadi institutions and State KVI Boards are
R 0'754** implementing khadi programmemes of KVIC. Around 25
t-value -4.149 per cent of the working capital given to them is meant
**significant at 1 per cent level, for raw material. In order to ensure that khadi institutions
Source: Micro, Small and Medium Enterprises, Annual maintain regular spinning work for artisans and to improve
Report, 2012-13 the quality of raw material in khadi sector, KVIC continued
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to operate its six Central Sliver Plants (CSPs) at Kuttur,35.46 in 2009-10. Similarly the value varies from 18.93
Chitradurga, Sehore, Raibareilly, Etah and Hajipur. Thein 2004-05 to 42.76 showing variation in the value of
performance of these sliver plants in terms of productionsupply in different years.

and supply to the khadi institutions during the last ten-gnclusion

years and in 2012-13 are given in the below table 7. )
The MSME sector is a nursery of

Table 7 Performance of the Central Sliver Plants entrepreneurship and contributes 8 per cent of the

Year Production Supply country’s GDP, 45 per cent of the manufactured output
Quantity | Value | Quantity | Value and 40 per cent of its exports. The MSMEs provide
200304 | 22.14 19.63 21.86 19.34 employment to about 60 million persons through over
200405 | 21.74 18.12 20.62 18.93 26 million enterprises producing over six thousand
200506 | 24.46 21.32 25.94 22.36 products. Khadi & Village Industries Commission (KVIC)
200607 | 29.86 26.91 32.73 27.18 undertakes activities like skill improvement, transfer of
200708 | 33.96 33.26 30.13 29.53 technology, research & development, marketing etc. and
200809 | 24.51 24.98 23.73 24.03 helps in generating employment/self-employment
2009-10 35.27 35.70 35.46 35.82 opportunities in rural areas. The Union Government
201011 | 32.98 42.88 34.17 41.14 through the M/oMSME provides funds to KVIC for
201112 29.63 48.81 24.98 42.76 undertakingits various activities under Plan and Non-
201213 | 14.42 22.21 18.96 29.60 Plan heads. Budgetary Support to KVIC increased
Mean 26.90 29.38 26.86 29.07 consistently plan from Rs.340.55, non-plan Rs.84.87
CV 24.47 35.49 21.96 29.25 crore during the year 2003-04 and plan Rs.1008.05, non
LGR 0.79 7.50 1.07 7.78 plan Rs.117.00 crore during the year 2012-13. KVI sector
R’ 0.009 0.41 0.021 0.649 has registered a growth afound 9.96 % in 2011-12
t-value | 0.278% | 2.359*| 0.421° | 3.851* over the performancef previous year.

@- Not significant; *significant at 5 per cent level  References

Source Micro, Small and Medium Enterprises, Annual Strategic Action Plan of Ministry of Micro, Small and
Report, 2012-13 Medium Enterprises 2012-13.

The table 7 shows the performance of central Report of the working group on MSMEs growth fof"1five
silver plants in terms of production and supply. The  Year plan (2012-2017).
production in quantity ranges from 14.42 in 2012-13 to MSMEs XII Plan Approach Paper, Planning Commission
35.27 in 2009-10. But the value varies from year to year  Hyderabad, 2012-13.

and ranges -from 18112 in _2004'05 o 48'81 in 2011'12'\/\/\/\/\N.Khadi\ﬁllage Industries Commission, Annual Report,
The supply in quantity varies from 18.96 in 2012-13 to 5415
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ABSTRACT

Marketing is very essential though strenuous, in developing countries like India. The importanedlScale
Industries (SSIs) is such that their development is concomitant with the balanced growth of dod@mmye

Small, Medium or Large scale industries prospects depend upon how well they market their prothects in
dynamic competitive markets. So with the importance of marketing management in small scale Sndustrie
increasing and sell the products effectively in the markets. In other words, effective markstivadl stcale
industrial products would ensure higher levels of income, consumption, and employment which therease
standard of living of the people. Marketing is demanding greater attention not only from indststaapecially

of the small scale sector but also from our planners and economists. This empirical study cosecsothe
economic conditions, marketing strategies of SSIs and identifies the marketing problems of @&isofings

is to generate the awareness to the SSlis regarding the blind spots in marketing of their products.

Keywords:Marketing Management, Marketing Problems, Marketing Strategies, Small Scale Industries.

Introduction development, government policy and administrative set

In most of the developing countries like India, UP Of the particular country.

Small Scale Industries (SSI) constitute an important and Every country has set its own parameters in

crucial segment of the industrial sector. They play andefining small-scale sector. Generally, small-scale sector
important role in employment creation, resource utilisationis defined in terms of investment ceilings on the original

and income generation and helping to promote changesalue of the installed plant and machinery. But in the earlier
in a gradual and phased manner. They have been givetimes the definition was based on employment. In the
an important place in the framework of Indian planning Indian context, the parameter are as follows.

since beginning both for economic and ideological The Fiscal Commission. Government of India

reasons. The reasons are obvious. Small scale enterprisgg., Delhi. 1950. for the first time defined a small-scale

are generally more labour intensive than largerinqysiry as, one which is operated mainly with hired
organisations. As a matter of fact, small scale sector hag,pq usually 10 to 50 hands.

now emerged as a dynamic and vibrant sector for the _

Indian economy in recent years. It has attracted so mucfR€View of Literature:

attention not only from industrial planners and economists Vasandhara Raj€2000) states that credit is an
but also from sociologists, administrators and politicians. essential input for the working of small-scale Industries.
Any delay or inadequate supply of credit is dctriincntal
i ) . to thc growth ol Ihc SSI units. ‘I'hcrcforc timely and
Small-scale industry is a difficult task because 5ycquaic ava~ili~bilitoyl credit is of crucial importance

the definition of small-scale industry varies from country ¢, setting up and for expanding the existing SSI units.
to country and from one time to the another in the same Moli. Kosh D h (2000) in the
oli. Koshy and Mary Josep in their

country depending upon the pattern and stage of . ‘ :
study reported that the considerable increase in the

Definition of Small Scale Industry
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numl3er of women entrepreneurs is a result of the varioughe district being the basic unit in terms of geographical
support measures extended by governmental and noarea.

governmental agencies and the changing attitude towardg s finition of Lead Bank Scheme:

women entrepreneurship, However, women _ _ _
entrepreneurship registers low level in backward districts The lead Bank Scheme is basically a coordinated
of Wynad, Kannur and Kasargod Specific programme approach whereby banks are allotted particular districts

may be implementet! in these areas to increase the levélhere they are expected to take the lead in assessing the
of entrepreneurship. scope for banking development particularly expansion

. o of credit facilities. Based on the recommendations of
_ Suni George(2000) in his study observed that Nariman committee the Reserve bank of India prepared
the policy of protection with privileges for SSI has induced ha |ead Bank Scheme. This was an effort towards “area
this sector to remain small, to become more i”eﬁiCie”tapproach” to banking development as advocated by the
with poor product quality. It is not protection but G5qgil study Group. The Committee of Bankers known
competition should be the rule of the day. as Nariman Committee appointed by the Reserve bank
Objectives of India in 1969 accepted the “area approach” and gave
1. To study the structure and growth of small scale Practical shape to it under the title of “Lead Bank
industry in the state. Scheme”

Guidelines of the Lead Bank Relating to Minority
Communities

2. To examine the level of contribution of these units in
providing employment and income opportunities
to the people. 1. The Lead Bank in each of the minority

concentration districts should have an officer who shall

exclusively look after the problems regarding the credit

) o flow to minority communities. It shall be its responsibility

4. To analyze the impact ofGovernment.PoI|C|e_s to_vvardstO publicise among the minority communities various
the development of small scale industries in the yroqrammes of bank credit and also to prepare suitable
region. schemes for their benefit in collaboration with branch

5. To suggest suitable measures for the development afhanagers.
small scale industries.

3. To examine the problems of small scale industries
related to finance, marketing etc. in the study area.

2. The designated officer should exclusively look
Sources of Data after aspects relating to credit assistance to minority
The secondary data was conducted through theco.mmunities in the concerned districts. The designated
annual reports of Small Industries Development ©fficer may be attached to the Lead Bank set up at the
Organisation (SIDO), National Institute of Small Industry diStrict level. He would thus, be able to receive necessary
Extension Training (NISET) Hyderabad. The information guidance from Lead Bank Officer, wh_o will be senior
available from District Industries Centre, Mahabubnagar€"0ugh and have adequate experience for liasing
District is used. The information was collected through &fféctively with the other credit institutions and

various books, journals, research reports, magazines(,?’ovemme”t agencies and will also be working in close

manuals and news letter reports on small scale industry©!l@boration with the branch managers of other banks
and entrepreneurship. in the district. The designated officer will also arrange

ground meetings for their guidance for formulation of

schemes suitable for the members of the minority
The Lead Bank Scheme, introduced towards thecommunities. It will be necessary for the banks

end of 1969, envisages assignment of lead roles taowoncerned to ensure that the role assigned to the

individual banks (both in public sector and private sector)designated officers is effectively fulfilled.

for the districts allotted to them. Abank having a relatively 3. The Convenor Banks of the District

large network of branches in the rural areas of a givenconsyltative Committee (DCCs) and the State Level

district and endowed with adequate financial and gankers’ Committees (SLBCs) should ensure that steps
manpower resources has generally been entrusted witfhyen 1o facilitate ‘the flow of credit to the minority
the lead responsibility for that district. Accordingly, all communities and the progress made in this regard are
the districts in the country have been allotted to various;qyiewed regularly at their meetings

banks. The lead bank acts as a leader for coordinating
the efforts of all credit institutions in the allotted districts ~ 4. The Convenor Banks of DLRC/SLRM/ SLBCs
may invite Chairman/Managing Directors of State

to increase the flow of credit to agriculture, small-scale 'Y " - o
industries and other economic activities included in theMinority Commissions/Boards or the State Minorities

priority sector in the rural and semi-urban areas, with Financial Corporations or their representative to attend
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the meetings of District Level Review Committee the various parts of the country thus promotes balanced
(DLRC), State Level Review Meeting (SLRM) and State regional development. Small-scale industries have
Level Bankers Committee (SLBC). tremendous capacity to generate or absorb innovations.

5 The Lead Banks in the identified districts 1h€Y provide ample opportunities for the development

having concentration of minority, communities may of tgchnology and-technology In return, creates an
involve the State Minority Commission/Finance environment conducive to the development of small units.

Corporation in the extension work including creating The entrepreneurs of small units play a strategic role in

awareness, identification of beneficiaries, preparation ofcOmMmercialising new inventions and products. It also
viable projects, provision of backward and forward facilitates the transfer of technology from one to the other.

linkages such as supply of inputs/marketing, recovery,As a result, the economy reaps the benefit of improved

etc. technology.

6. The Lead Banks in the identified districts may Summary and Conclusion
collaborate with DDMs of NABARD/NGOs Voluntary After independence of the country, the definition
Organisations in reaching the poor through Self-Help of a small scale industry has been modified various times.
Groups (SHGSs). The limit is revised from time to time to offset the impact
Importance: of inflation and to meet technological needs. Presently in

) ) ) _India the Small Scale Industry is defined as an industrial

The basic problem that is confronting the Indian \;nqertaking in which, investment is fixed assets in plant

economy is increasing pressure of population on the land,, machinery whether held on ownership terms, on
and the need to create massive employment opportuniti€§esse or on hire purchase does not exceed Rs. 1 crore

This problem is solved to larger extent by small—scale(subject to the condition that the unit is not owned,
industries because small- scale industries are labougqyntrolied or subsidiary of any other institutional

intensive in character. They generate huge number ofnjertaking). 199 Small scale industries play an important
employment opportunities. Employment generation by rgje in socioeconomic transformation of the economy
this sector has shown a phenomenal growth. It is acharacterized by lack of capital, chronic unemployment,
powg_rful tool of job creation. Small—scale industries €an gross income inequality, huge quantity of unused and
mobilize a good amount of savings and en-trepreneurlaﬁidden wealth and glaring .imbalances in the inter-regional
skill from rural and semi-urban areas remain untouchediqstrial development. Small-scale industries deserve to
from the clutches of large industries and put them intoe 45signed a very crucial role in the development of the
productive use by investing in small-scale units. Small yistrict, state and country. Small-scale industries face a
entrepreneurs also improve social welfare of a countrynmper of financial, technical managerial, marketing and
by harnessing dormant, previously overlooked talent.jncasiructural problems. Small Entrepreneurs suffer
Thus, a huge amount of latent resources are beingom |ack of finance for working capital and fixed capital,

mobilised by the small-scale sector for the developmenipeir own financial resources are limited and they do not
of the economy. Small entrepreneurs stimulate get adequate amount of loans from banks and other

redistribution of wealth, income and political power inancia| institutions which are setup for assisting SSIs.
within societies in ways that are economically positive As § wth of SSI in Alicarh district i
s far as gro o] in Aligarh district is

and without being politically disruptive. Thus small-scale : ,
industries ensures equitable distribution of income andconcerned it may be said that growth of small-scale

wealth in the Indian society which is largely characterisedNdustries is satisfactory, the number of registered units
by more concentration of income and wealth in the of SSl are increasing. I_Employment is glso being g_enerated
organised section keeping unorganised sectorPut the growth of SSI, in urban areas is more satisfactory

undeveloped. This is mainly due to the fact that smallthan the growth of SSI in rural areas of the district. The

industries are widespread as compared to large industrig9t@l number of Registered units and factories in 7,134
and are having large employment potential. There had©SPectively. 219 units are engaged in the production of
been massive concentration of industries m a few |argéocks, buildinfitting materials, electrical eqU|pment, belt

cities of different states of Indian union. People migrate °2dges, letter boxes, other metal products like, lantern,
from rural and semi urban areas to these highly developedCiSSors, metal notice sign board etc. in which there are

centres in search of employment and sometimes to earfPout more than 37484 workers employed. In various
a better living which ultimately leads to many evil institutions such as lead Bank (Canara Bank), SIDBI,

consequences of over-crowding, pollution, creation of Y-P- Financial Corporation, NSIC, DIC, 200 and some
slums, etc. This problem of Indian economy is better COMMercial banks and cooperatives provide finance to
solveé by small- scale industries which utilise local small-scale industries and cottage industries. But in this

resources and brings about dispersion of industries irflistrict no enterprise has received loan from any financial
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institution either because of high rate of interest or (DIC) officials and bank officials to inspect the working
because of problem of repayment of loan or they haveof SSI units. But they hardly visit the concerned SSI
failed to get the loan. The banks and financial institutionsunits to check whether they are working properly or
do not show interest in financing new entrepreneurs.not. So these are some of the problems, which influence
This is due to low risk involved in lending to those who the growth of SSlis of the District.

are already financially sqund. The p_rocedure of takingreferences
both term loan and working capital is so cumbersome I _
that people take the help of relative, friends and Ramesha, K. In§t|tut|onal creditto SSIsectqr ’r,ole of Bar_lks
moneylender in times of need or they use funds from and SF(.:S o f[he post-reforms scenarior, The Asian
their own sources. Apart from financial problem, there Economic Review Vol. 41 No.1, April 1999, pp. 20-31.
are number of prob|ems which are faced by the Prasad, J. Chandra, “Small Scale Industry in the Area of
entrepreneur of SSis and cottage industries of the district. ~ Export”, Southern Economist Vol. 34 No. 17, January 1,
For the payment of raw material and their daily needs, 1996 pp. 7-12.

the entrepreneurs have to sell their product to retailers oReddy, C. Sivarami, “Financing of working capital in Small
wholesale dealers at low prices. If they work for other Scale Industry, An analysis”, Banking Finance Vol. 12
concerns they receive payments after a week. During No. 12 December 1999. pp. 3-6 & 16.

that week they become highly indebted and subsequentlgajindran, N., “Institutional assistance for small scale
the whole amount is used for the payment of debt. There  |ndustries in Tiruchirapalli District’”, SEDME (Small

is lack of proper co-ordination among financial Enterprise Development Management and Extension)
institutions, promotional agencies and the institutions, Journal, Vol. 26 No. 2, June 1999.

which provide land to entrepreneurs. This results in deIayAmhony Valsamma, “The Prospects and Growth of SSI in
and the ultimate sufferer is the entrepreneur. There is | 4ia an overview”, Southern Economists Vol. 41 No.1,

lack c_>f awareness among the (_entrepreneurs of_ the new May 2003, pp. 23-26.
machinery and technology, which have come in other )
201 regions. There is no Research and Developmen“and Book on Lead Bank Scheme, Canara Bank, Head Office
facilities in the SSI units and this retards the growth and Bangalore_, 2004, pg. 78. _ _
innovation among the entrepreneurs. Though it shouldMishra & Puri (2005), “Indian Economy” Himalaya
have been a routine affair for the District Industry Centre Publishing House, New Delhi p. 447.
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ABSTRACT

Many empirical papers have used the APT approach to analyze the unconditional relationship bistwveen r
factors and stock return. Pettengill, Sundaram and Mathur (1995) make a further extension toahddkls
and return. They find that a positive relationship is always predicted between beta and expectsd bet

this relationship is conditional on the market excess returns when realized returns are usetsfarneg
therefore introduce a multi-factor conditional relationship between betas and realized returnsepiates
positive market returns from negative market returns as an alternative approach to unconditioal. mod

Key Words risk-return trade-off, Risk factors, systematic risk, Unsystematic risk

Introduction stock return is not normal, two additional risk factors,
skewness and kurtosis of returns, can affect stock returns
as well. There are a variety of models that quantify the
trade-off between risks and return, including the Capital
risk factors have long interested economists. Risk factorsAsset Pricing Model (CAPM) and the Arbitrage Pricing
that affect stock returns include unsystematic risk (orModel (APT). The CAPM, which was introduced by
diversifiable risk) and systematic risk. Unsystematic risk Treynor (1961, 1962), Sharpe (1964) and Lintner (1965)
is specific to a portfolio and it is controllable and reducible and was extended by Fama and MacBeth (1973), models
by diversification, but systematic is due to external factorsonly one risk factor: market risk. The CAPM has been
and is not reducible by diversification. The systematic criticized for its unrealistic assumptions (Tunali, 2010),
risk-return trade-off in the stock market and the reactionwhich has led to further theoretical work on the CAPM
of stock returns to a variety of systematic risk factors that refines the model by adding other variables. Ross
are very important subjects in the financial field. Among (1976) extended the CAPM by creating a multi-factor
the various systematic risk factors affecting stock asset pricing model, the Arbitrage Pricing Theory (APT),
returns, market risk is one of the most important andas an alternative to the CAPM. This model has more
many studies have focused on it. Some studies showilexible assumptions compared with the CAPM and
that individual asset prices such as stock prices are alsmodels a linear relationship between an asset’s expected
sensitive to other systematic risk factors including return, market risk and other external risk factors such
economic news (Chen, Roll and Ross, 1986), and stoclas macroeconomic factors which can affect asset
returns are influenced by unexpected fluctuations inreturns..

macroeconomic variables such as oil prices, exchang
rates and inflation. Thus, in addition to market risk, the
economic risks faced by a country can also be considered Porter(1992) explain the effect of combing
risk factors that affect stock returns. All these risk factorsbanking and non bank. Financial activities on banking
affect corporate profit and can therefore influence stockorganizations’ risk and return. In general, securities
returns in many ways. Moreover, if the distribution of a activities, insurance agency, and insurance underwriting

The risk-return trade-off in the capital market
and the behavior of stocks in response to

PReview of Literature
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are all risker and more profitable than banking activities. Risk adjusted discount rate [Present value i.e. PV of
They also have the potential to provide diversification future inflows with discount rate] However in practice,

benefits to banking organizations. While real estatesensitivity analysis and conservative forecast techniques
operations are more profitable than banking. Real estatbeing simpler and easier to handle, are used for risk
development may not be real estate activities in generaéinalysis. Sensitivity analysis [a variation of break even
and their diversification benefits for banking organization analysis] allows estimating the impact of change in the
are less clear. behavior of critical variables on the investment cash flows.
Conservative forecasts include using short payback or

The Economist (2002) examines risk, return and . . : :
( ) higher discount rates for discounting cash flows.

the portfolio diversification among major painting and
financial markets over the period 1976-2001. The artMeasurement of risks

markets examined are contemporary masters, franch Statistical measures that are historical predictors

'CT dpiﬁ:lz;g?'ssti’rler;i?: folf[[]oggﬁpdrlatgnc?ir:ﬁrgn%u:gggsr?]of investment risk and volatility and major components
S N y Engiis in modern portfolio theory (MPT) . MPT is a standard
us paintings. The financial markets compriseus treasur

bills. Corporate and government bonds and small anﬁinancial and academic methodology for assessing the
' P 9 . . . performance of a stock or a stock fund compared to its
large company stocks in common with the literature in

. A o benchmark index. There are five principal risk measures:
this area, the study finds that the returns on paintings are princip

much lowers and the risk much higher than conventionalAlpha: Measures risk relative to the market or benchmark
investment markets, move over, while low correlation index

of returns suggest that opportunities for portfolio geta Measures volatility or systemic risk compared to
dlve_rsmcatlon in art works also and in conjunction W!th the market or the benchmark index

equity markets exist, the construction of Markowitz

mean-variance efficient portfolios indicates that no R-Squared Measures the percentage of an investment's
diversification gains are provide by art in financial assetsmovement that are attributable to movements in its
portfolios. However diversification benefits in portfolios benchmark index

comprised solely of art works are possible, with standard Deviation Measures how much return on an

Contemporary masters, 19th century European, oldiyyestment is deviating from the expected normal or
masters and 20th century English paintings dominatingayerage returns

the efficient frontier during the period in question. . o .
Sharpe Ratia An indicator of whether an investment’s

Capital Market and its Structure return is due to smart investing decisions or a result of
Cap|ta| market is a financial market, which €XCesSs risk. Each risk measure is Unique in how it

provides and facilitates an orderly exchange of long termmeasures risk. When comparing two or more potential

needs. The capital market in India is classified intol.investments, an investor should always compare the same

Primary market2. Secondary marketThe primary  risk measures to each different potential investment to

market deals with new issue of long term securities.9€t a relative performance.

Whereas the secondary market deals with buying anReturn Analysis

selling of old, second hand, existing securities, which

are already listed in official trading list of recognized stock

exchange.

An investment is the current commitment of
funds done in the expectation of earning greater amount
in future. Returns are subject to uncertainty or variance
Risk Analysis Longer the period of investment, greater will be the

Risk in investment exists because of the inability returns sought. An investor will also like to ensure that

to make perfect or accurate forecasts. Risk in investmenthe returns are greater than the rate of inflation. An investor
is defined as the variability that is likely to occur in future Will look forward to getting compensated by way of an
cash flows from an investment. The greater variability €xpected return based on 3 factors - Risk involved,
of these cash flows indicates greater risk. Variance orPuration of investment [Time value of money], Expected
standard deviation measures the deviation about expecte@fice levels.

cash flows of each of the possible cash flows and is The basic rate or time value of money is the real
known as the absolute measure of risk; while co-efficientyjsk free rate [RRFR] which is free of any risk premium
of variation is a relative measure of risk. For carrying and inflation. This rate generally remains stable; but in
out risk analysis, following methods are used- Paybackihe |ong run there could be gradual changes in the RRFR
[How long will it take to recover the investment] Certainty depending upon factors such as consumption trends,
equivalent [The amount that will certainly come to you] economic growth and openness of the economy.
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If we include the component of inflation into For example, putting your money under the mattress
the RRFR without the risk premium, such a return will invites the risk of theft and the loss in purchasing power
be known as nominal risk free rate [NRFR] NRFR = ( if prices of goods and services rise in the economy. When
1+ RRFR) * (1 + expected rate of inflation ) Third you recognize the different levels of risk for each type

component is the risk premium that represents all of investment asset, you can better manage the total risk
kinds of uncertainties and is calculated as follows - in your investment portfolio. A direct correlation exists
Expected return = NRFR + Risk premium. between risk and return and is illustrated in Figure. The

greater the risk, the greater is the potential return.

However, investing in securities with the greatest return
Investors make investment with the objective and, therefore, the greatest risk can lead to financial ruin

of earning some tangible benefit. This benefit in financial jf everything does not go according to plan.

terminology is termed as return and is a reward for takingRiSk and Return

a specified amount of risk. Risk is defined as the

possibility of the actual return being different from the A wide range of returns is associated with each

expected return on an investment over the period oftype of security. For example, the many types of common

investment. Low risk leads to low returns. For instance,stocks, such as blue-chip stocks, growth stocks, income

incase of government securities, while the rate of returnstocks, and speculative stocks, react differently.

is low, the risk of defaulting is also low. High risks lead

to higher potential returns, but may also lead to higher

losses. Long-term returns on stocks are much higher In the recent past the market has reached great

than the returns on Government securities, but the riskieights as a result of expansion of business and much

of losing money is also higher. more of globalization, the increased percentage of Foreign

Direct Investment which has a direct affect on the

demand and supply of the shares of a particular company.

uing thet follovx;mg f/o'rA‘muIa— tReturrl N df_'la‘m(.)ul? t redcel\;ed In this way the index of the stock market has reached to
- Amount invested) / Amount investedHe risk and return the maximum. With the boom in the market there are

tfade Of.f says that the po_tentlal rises with an increase .'nmany investors who are willing to take more risk and so
risk. An investor must decide a balance between the desir

for the | ¢ ble risk and hiahest ble ret fo cover the risk. Financial sector is booming and the
or the fowest possible Tisk and highest possIbIE TeWUM.yaaq for Risk-Return Analysis is growing. Also because

Risk-Return Relationship of the very tricky stock market behaviors it has become
mandatory to manage portfolio so as to reduce the risk

By now you should understand that even with hile maximizing the returns. Taking into consideration
the most conservative investments you face some eIemeHIK € ma 9 ' 9

of risk. However, not investing your money is also risky. Lee (lg\rlll:ts:l?étz d”j;f::\;;;\:;%u'rr:g;le;rt; portfolio should

Risk and Return Trade Off:

Conclusions

Rate of return on an investment cal be calculated
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ABSTRACT

The process of political decentralization, the ushering of Panchayati Raj, and the devisingeoV fistern of
financial devolution between the Centre and the States, and as between the state and the msfitation
decentralized polity would be the crucial factor, Ultimately, the issue would be how succesphtligra of
planning from the grassroots’ can be combined with economic activity undertaken by the publictisector
private sector, and the cooperative sector.

Key Words: Poverty, per capita consumption, expenditure cutoff, standard of living

Introduction lack of adequate income to buy the basic goods for
Poverty is a social problem in which a section zglz)s;ifrr:;e living is an important element in the definitions

of the society is unable to fulfill its basic needs of life,
food, clothing and shelter. Poverty is one of the mainPoverty In India
problems which have attracted attention of sociologists Even after more than 60 years of independence

and economists. ltis very difficult to draw a demarcation India still has the world's largest number of poor people

line between affluence and poverty. Poverty in India in a single country. Of its nearly 1 billion inhabitants, an

depends on the Ieyel of per capita_consumption. .Theestimated 260.3 million are below the poverty line, of
level of per capita consumption has four major

: o L . which 193.2 million are in the rural areas and 67.1 million
determ!nants. 0 produc{uwty and earning per employgd are in urban areas. More than 75% of poor people reside
labour in a household: (i) number of people employed in. villages. Poverty
a household: (iii) household size; and (iv) the saving '
propensity of a household. The definition of NSSO givenlevel is not uniform across India. The poverty level is
on the basis of “usual status”, including the subsidiarybelow 100% in states like Delhi, Goa and Punjab etc.
employment is adopted here. A poor is defined as ongvhereas it is below 50% in Bihar (43) and Orissa (47).
who cannot afford to spend a stipulated minimum reallt is between 30-40% in North Eastern States of Assam,
expenditure per capita. When estimated by the abovdripura, and Mehgalaya and in Southern States of Tamil
method, one would often find that there would be someNadu and Uttar Pradesh.

‘po_or’ who are above_ the poverty “expenditure cutpff” The Asian Development Bank estimates that
point whereas some rich may seems o be below this CUtyery third Asian is poor, judged by the World Bank
off point. According to Adam Smith — *Man is rich O yiterion of a per capita daily income of one U.S. Dollar.
poor according to the degree in which he can afford 051 Asia, one of the poorest regions in the world, now

enjoy the necessities, the conveniences and thg,g more than 900 million poor people of whom 450
amusements of human life”. The World Book (1990) njjjion are in India. In addition to the rich-poor divide,

has defined poverty as “the inability to attain a minimal 1 rra-urban divide is also increasing. It is pointed out
standard of living”. that in India 40 per cent of our villages do not have proper

In the words of Dandekar (1981) “want of roads; that 1.8 lakh villages do not have primary schools;
adequate income, howsoever defined its poverty.” Thusthat 4.5 lakh villages have drinking water and sanitation

Research Explorer 13 January - June2015


http://www.selptrust.org

\ol. IV : Issue 10 ISSN : 2250-1940 (Print), 2349 - 1647 (Online)

problems; that there is a shortage of 140 lakhs ruralives below the poverty line. Poverty affects that health
dwellings. Hunger and malnutrition are the most seriousof the people. It reduces the efficiency of the people. It
manifestations of poverty since the poor tend to use oveteads to low production and weakens, the economic
75 per cent of their earnings for the purchase of food.growth. The slow economic growth cannot fulfill the
In the United States, citizens spending over 33 per cenbasic needs of the poor people. It results in poverty
of their income on food are considered poor and arewhich exists both in rural and urban areas.

eligible for assistance under the Food Stamps Programme.
By this yardstick, nearly 90 per cent of all households in
India would be poor.

At present as per Government of India, poverty
line for the urban areas is Rs.296 per month and for
rural areas Rs.276 per month. That is people who earn

In India, 67 per cent of child births every year less than Rs.10 per day are considered to be below the
are unattended by trained health personnel, 53 per cergoverty line. As per GOI, this amount will buy food
of children aged below five years are underweight andequivalent to 2200 calories per day, medically enough, to
64 per cent of the female population is illiterate. The prevent death. At this level of earning, even in a poor
capability poverty measure-taken as the simple averageountry like india, survival on Rs.10 per day is a
of these three figures — thus works out to be 61.5 pemightmare. The greater development tragedy in India is
cent in case of India. As against this, the poverty ratio inthat about 260 million people are still living without even
india measured by the conventional head-count is 25.4Rs.10 per day.

per cent. Important Glimpses Of Poverty Line

However, that fact is that the extent of poverty

in India is really an area of darkness for various reasons Poverty line is unevenly spread among the
y various states in India. The vast majority of the poor are

No one .k”O_WS’ for_ example, as to what_ls_ happening tqiving in rural areas, about 51 percent of the poor are
the dlstrlputlon of Income among.those living below the living in rural areas. Poverty is much larger among the
Eovgrty line. While some famllle‘s Cross th,e POVETY \eaker sections of the society which comprise scheduled
arrier, _oth_ers go down from the ‘very poor’ stage to castes and scheduled tribes. In the case of Scheduled
the destitution stage. Caste it is 51 per cent of its population are poor and in
Causes Of Poverty the case of Scheduled Tribes, about 57 percent of its

population are poor. The rural poor consist of landless

Before examining the trends in poverty it is labourers, small farmers and rural artisans. They work
necessary to recall the various causes of poverty in India. ’ ' y

There is no single factor responsible for relative poverw:cgrﬂ:ﬁef;elgf \?V;”ZZ I?QS Ic:ir\(/j: ﬁngggllﬁﬁugzzzytlﬁgtiif .
or absolute poverty. The root cause of social insecurity, 9 ges, they . )
huts. The urban poor consist of people who work in

in india is poverty and that is largely due to lack of .
P y gey small factories, workshops, small hotels, tea shops etc.,

inadequate or productive employment opportunities. Itth le are livina in slums. chawls and on paverment
is described as “Chronic or structural degree of overall €s€ people are g insiums, chawls and on pavements.

economic development. Estimates Of Poverty

The main causes for poverty are; high rate of Pioneering attempt was made by Body-Orr, the
population, inequality in income, low per capita income, first Director General of FAO in 1945 interms of
backwardness of the economy, unemployment, lowstarvation line which referred to the consumption of less
consumption, expenditure, regional imbalances, inflation,tna 2300 calories per person per day. Since then many
backward technology and shortage of capital, social andeading economists and organizations have conducted
political factors etc. exhaustive studies on poverty in india. The prominent
poverty studies are P.D. Ohja (1970), V.M. Dandekar
(1971) and Nilakant Rath, Minhas (1974), Bardhan

Poverty line refers to the minimum income, (1990), Montek Singh Alhuwalia (1977), Finance
consumption, or more generally access to goods an@Commission (1978). World Bank (1989), Expert group
services below which individuals are considered to be(1989),Planning Commission. Since it is not possible to
poor. The poverty line is the expenditure level at which cover every study in this section, only prominent study
a minimum caloric intake and indispensable non-foodwould be highlighted.
purchase are assured. It may be noted that even amo
the poor, there are differences in the degrees of poverty.
So the focus of the government policies should be on The six decades of planned development in India
the poorest of the poor. Nutrition based poverty linesafter independence can be classified into three periods.
are used in many countries. One third of our populationThe first period covers two decades. There was not

Poverty Line

timates Of Poverty In India
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much change in the incidence of poverty and hencepoverty ratio declined by nearly 10 percentage points in
increase in the number of poor. The second periodthe 5 year period between 1993-94 to reach 26.1 percent
extending two decades witnessed significant decline inin 1999-00. While the proportion of poor in the rural
poverty. The third period covering one decade is a periodareas declined from 56.4 percent in 1973-74 to 27.1
for which no definite conclusion can be drawn regardingpercent in 1999-00 the decline in urban areas has been
the trends in poverty. from 49 percent to 23.6 percent during this period. In

The success of the anti-poverty strategy is absolute terms the number of poor declined to 260 million

reflected in the decline in the combined poverty ratio n 1?99'00’ with about 75 percent of these being in the
from 54.9 percent in 1973-74 to 36.0 in 1993-94. The'Ura areas.

Table-imates of Incidence of Poverty in India

Poverty Ratio (Percent) Number of Poor (Million)
Year Rural Urban Combined Rural Urban Combined
197374 56.4 49.0 54.9 261.3 60.0 321.3
197778 53.1 45.2 51.3 264.3 64.6 328.9
1983 45.7 40.8 44.5 252.0 70.9 322.9
198788 39.1 38.2 38.9 231.9 75.2 307.1
199394 37.9 324 36.0 244.0 76.3 320.3
199000 27.1 23.6 26.1 193.2 67.1 260.3
201011 21.1 15.1 19.3 170.5 49.6 220.1
201213 19.8 10.6 15.2 154.8 41.7 196.5

Source : Economic Survey 2012-13.

Poverty Alleviation Programmes urban poor grew by 28 percent (i.e. 64.6 million during

The problem of poverty eradication is one of 1970) to 322 million in 1988.
providing employment and raising the productivity of low Planning Commission implications
level of employment. The following measures like various
programmes have been taken by the government 4t natio
remove poverty from the country, like Land Reforms,

The estimates of poverty in the country are made
nal and state level by the planning commission at

S . . an interval of approximately five years from the large
Jawahar Gram Samridhi Yojana (JGSY), National SOCIaIsample survey data on consumer expenditure conducted

Assistance Programme (NSAP), Employment Assur_anceny the NSSO. Comparable estimates based on a
Scheme (EAS), Pradhan Mantri Gramodaya YOJar'aconsistent methodology and data set are available until

EE.IJVISC;;\(()) ﬁl?ezrrg?eéaéﬂpgl ggs:lzgmzonfgpirog;(:ri?nilQ%—ZOOO, some of the key results of the latest large

(IRDP), Common minimum Programme etc. sample survey data on consumer expendlture have been
’ made available by the NSSO from its"55und survey

World Bank implications on Indian poverty (July 1999 — June 2000). The Table 1 would help us to

The world bank survey (1989) clearly reveals know the present poverty rate in our economy.

that the proportion of population below poverty line in As per the estimates of 1999-2000 about 26.1
rural areas declined from 53 percent in 1970 to 44.90per cent of India’s total population (i.e. about one fourth
percent by 1983 a decline by about 8 percent duringof India’s total population) live below poverty line. The
1978 and 1983 and it is estimated to have fallen furthempopulation living below the poverty line in rural areas is
by about 3 per cent by 1988 and stands at about 42 pe23.6 percent of the urban population. It may be noted
cent. However, in absolute terms, the number of ruralhere that there has been a steady decline in the poverty
poor was about 237 million in 1970 and it rose to 252 rate in India thanks to the introduction of several poverty
million in 1983 and was around the same in 1988. eradication programmes. The overall poverty line has
. : declined from 51.5 percent in 1972-73 to 26.1 percent
line in u-rrgznp;cizgglc\j\?agf;sglilitgg zzlf\évexeinpi\gréy i'n 1999-2000. Similarly the poverty line in rural areas
' ~has declined from 54.1 to 27.09 from 1972-1973 to 1999-

declined to 36.4 per cent in 1983 and further fell to 33.6 T )

. 2000. The poverty line in urban areas also declined from
per cent in 1988. In otherwords, poverty percentage41 5 tin 1972-73 to 23.62 percent in 1999-2000
among the urban poor fell by about 12 percent during, percent in -/o10 £2.52 perce ¥

1970 and 1988. Nonetheless the absolute number o@lthough the poverty I|n_e has declln.ed but th? r.‘“mber of
poor has not been declined appreciably. This is because
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of the steady growth in population. development programme and pursuit of labour-intensive

If we look at the poverty rate in number wise. policies.

Uttar Pradesh tops the list with 5.3 crore people living References:

below the poverty line, Bihar has 4.3 crore people, Madhy andekar & Rath (1971), Poverty in India, Indian School of
Pradesh and Maharastra has 3 crore and 2.2 crore people  pjitical Economy.

are below the poverty line respectively. Whereas Orissa o
and Andhra Pradesh has 1.7 and 1.2 crore peoplgardr_lan, PK (ed), (1974), Poverty and Income Distribution
respectively. Himachal Pradesh has only 3.46 lakh people " India.

living below the poverty line. World Bank (1990): Poverty World Development Indicators,

. World Development Report.
Conclusion P P

) ) ) Planning Commission (2000): Planning Commission Report
The Government has emphasized its policy of on Poverty, Govt. of India, New Delhi.

economic growth with social justice. Social justice, in a
macroeconomic sense, is identified with a reduction in
the number of people below the poverty line and an
improved distribution of income and consumption per Balla G.S. (2008), “Globalisation & Employment Trends in
capita among the population. In a truly competitive India”. The Indian Journal of Labour Economics 51(1),
environment, the more productive and richer sections of ~ Jan-March.

society grow faster and lead to increase in inequality ofG.O.1. (2008), Economic Survey 2007-08, Ministry of Finance.
income. Some proponents of the free-market school ajit K. Ghose (2008), “Globalisation and employment in
however, claim that with accelerated growth, in the long- development economics”. The Indian Journal of
run, inequality will be reduced. This suggests that the Labour Economics. Vol.51, No.4, P.497.

poorer section gets a proportionately larger share of,

; ; -~ Rajarshi Majumdar, “Globalisation and employment a
incremental growth. There are many countries especially prelude”, The Indian Journal of Economics, Vol.51

in the South East and East Asia which achieved a No.4, 2008, P.505.
monotonic reduction in such parameters but only by
supplementing their market-led growth through income
or consumption transfers under a positive human

Hashim S.R. (2007), “Poverty and Inclusive Growth”, The
Indian Economic Journal 55(2), July — Sept.

Madan D.K. (2009), “ Globalisation, poverty, unemployment
and inequality in india”. International Journal of
economic research, Vol.6, No.1, pp.129-133.
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ABSTRACT

According to behavioral finance, investor market behavior derives from psychological principlessibl
making to explain why people buy or sell stocks. The research we have done was on the topidfiflaetaig
the Individual Investor Behavior”. The study aims at identifying the most and the least influtttorg of the
individual investor behavior. The project is based on descriptive research design. The dataewsdelith
the help of a questionnaire.

Key WordsBehavioral finance, Investors, stock, Economic investment, money management

Introduction rate of return that compensates them for the time, the
expected rate of inflation, and the uncertainty of the

Most financial theory is based on the idea that
return.

everyone takes careful account of all available information
before making investment decisions. But there is study In today’s world everybody is running for

of there is much evidence that is not the case. Behaviorainoney and it is considered as a root of happiness. For
finance, a study of the markets that draws on psychologysecure life and for bright future people start investing.
is throwing more light on why people buy or sell the Every time investors are confused with investment
stock they do-and even why they do not buy stock all.avenues and their risk return profile. So, even if
This research on investor behavior helps to explain theResearcher focuses on past, present or future, investment
various market anomalies ‘that challenge standard theoryis such a topic that needs constant up gradation as
It is emerging from the academic world and beginning economy changes. The research study will be helpful
to be used in money management for the investors to choose proper investment avenue

Factors Influencing Investor Behavior: and to create profitable investment portfolio.

Investment refers to the concept of deferred
’_’ ATTITUDES AND DISPOSITIONﬁ consumption, which involves purchasing an asset, giving
a loan or keeping funds in a bank account with the aim
MOTIVATORS B of generating future returns. Various investment options
| T are available, offering differing risk-reward tradeoffs. An
INFLUENCER ! understanding of the core concepts and a thorough
“An individual who purchases small amounts of analysis of the options can help Zen investor create a

securities for themselves, as opposed to an institutionaporthIIO that maximizes returns while minimizing risk
investor, also called as Retail Investor or Small Investor.” €XPOSUre.

At this point, researcher has answered theThere are two concepts of Investment:

questions about why people invest and what they wantl) Economic Investment: The concept of economic
from their investments. They invest to earn a return frominvestment means addition to the capital stock of the
savings due to their deferred consumption. They want asociety. The capital stock of the society is the goods
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which are used in the production of other goods. The Analysis of the Study
term investment implies the formation of new and  Taple 1 Gender Distribution of the Investors
productive capital in the form of new construction and Si NG of
producer’s durable instrument such as plant and NO‘ Gender Inveétors Percentage
machinery. Inventories and human capital are also 1 : Male 20 80
included in this concept. Thus, an investment, in > [Female 10 50
economic terms, means an increase in building, 1 [School Level 10 20
equipment, and inventory. > [Under Graduate > a4
2) Financial Investment: This is an allocation of 3 |Post graduate 18 36
monetary resources to assets that are expected to yield 1 |Own Business 18 36
some gain or return over a given period of time. It means| 2 |Pvt company 10 20
an exchange of financial claims such as shares and bondg,__|employee
real estate, etc. Financial investment involves contrastg 3 |Govt servant 4 8
written on pieces of paper such as shares and debentures.4 StUd?”t 2 4
People invest their funds in shares, debentures, fixed S |Retaired 15 30
deposits, national saving certificates, life insurance |_6_|Others 1 2
policies;fund etc. in their view investment is a commitment 1 [<Rs 10000 20 40
of funds to derive future income in the form of interest, 2 |Rs 10006Rs 20000 20 40
dividends, rent, premiums, pension benefits and the 3 [> 20000 10 20
appreciation of the value of their principal capital ; Ezlrlowa?)l/trhsoo g 151 ;g
Review of Literature (25_%/ 4yrlsj)
_ \_(|Imazer (2009 in his analyzed that the factors 3 Middle adulthood 15 30
influencing the portfolio allocation among 6 asset (35-49yrs)
categories using 1989, 1992, 1995, and 1998 Survey o 4 [Empty Nesters 19 38
Consumer Finance data. He showed that the probability] (50+yrg
that a household owns a home increases with eact 7 Very conservative 9 18
additional child while their share of investment in stocks 5 Moderately 20 39
decreases with an increase in the number of children. conservative
Annal Lourthu Regina.P(2010)in his revealed 3 [Moderate 12 24
that the Study on the individual investor behavior the | 4 [Moderately 9 19
study established the fact that the investment strategie$  |Aggressive
of the investors are largely influenced by the demography| 5 |Very aggressive 0 0
factor of the investor 1 [Less than 1/2 year 12 24
Tamini,H.A.H (2012)identified that the factors 2 (Between Y% to 16 32
of influencing the UAE investor Behavior .Using 1 years
questionnaires found six factors were most influencing | 3 |Between 1 to 2 years 8 16
factors on the UAE investor behavior namely expected| 4 |Between 2 to 3 years 9 18
corporate earnings, get rich quick, marketability past | 5 |More than 3 years S 10
performance of the firms of individual investors Total 50 100
Objectives of the Study _ _ Source: Primary data
To analyses the duration of investment for the o
individual investors From the table 1 indicated that out of the total
To know the most investment of investors respondent 80% were male and 20% were female. Hence

To study the factors influencing the different majority of the investor are male. Out of 50 respondents
set (or) group investors (in term of age group, education44% of respondents were stud_led under graduate. 36%
income etc.) of the respondents were studied postgraduate and the
Research Methodology remaining 20% of the respondents were only school level.

The primary dada has been used with the heIpOUt of the 50 respondent, nearly 36%of the investors

of questionnaires. The data has been collected througf® doing their own business whereas 20 % are private

survey method. The research has collected data from 560Mpany employees.8 % Government servant. 4%are
respondents as convenient sampling method. Thetudents.30% of retired person and 2%of the investor

secondary data has been collected from different neW_@ther category which comprises house wise and full time
papers, magazines website etc,. Investor.
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40% of investor’s have income < Rs 10000 per conservative, 24%of the respondents are moderate risk
month, 40% of investor’'s have a income betweentakers, 18% are moderately aggressive and no
Rs.10000 — Rs.20000 per month, 20% have a income ofespondents are very aggressive towards their
above 20000 per month. investments.

10% of the investors are single, 20% are under 22.5% of the investors are very short term
early Adulthood, another 20% of the respondents arenvestors with the investment time horizon less than 1
under middle adulthood and 38% are empty nesters iryear, 27% of the investors are investing for the time period
50+ years and 38% are retired persons. It shows thabetween 1 to 2 years, 19.5% of the respondents invest
the majority of the respondents are retired persons. between 2 to 5 years, 20% of them invest between 5 to

18% of investor’s are very conservative in their 10 years and only 11% of them are investing for more

investments, 40% of the respondents are moderatelyan 10 years.

1.Chi- square calculation for education and relation between employee and manageméint %)

Satisfaction| Very conservative Moderate conservativeModerate| Moderately Aggressive Total
Age
Below 25 4 3 2 1 10
2534 5 31 3 1 22
3549 4 9 10 7 30
Above50 5 14 9 10 38
Total 18 24 19 100

39
Source: Primary Data Bhalla, V. K. (1983), Investment Management, S. Chand &
Co, New Delhi.

Ho : there is no relationship between the job
satisfaction and age. Chandra Gnani Dharmaja .V,Ganesh .J,Dr. Santhi .V Study on
) . . : . the Individual Investor Behavior with Special

. Hl : there s a relationship between the job Reference to Geojit BNP Paribas Financial Service Ltd,
satisfaction and age. Coimbatore International Journal of Research in
Calculated value = 13.186 , Table value = 16.919 Management & Technology (IJRMT), ISSN: 2249-9563

Therefore by using the chi-square for the above YO 2N0-2, April 2011
given table, it is found that the calculated value is lessKiran D. and Rao U.S., “Identifying Investor Group Segments

than the tabulated value. So, Ho is accepted. Based on Demographic and Psychographic
Characteristics”, MBA Project Report, Sri Sathya Sai

Conclusion Institute of Higher Learning, 2004.

. The study entltled‘. Factors Influencing the Krizner E. and Francis J. C., “Investment: Analysis and
Individual Ipvestor Behavidr would help thg sharg Management”, First Canadian Edition, McGraw-Hill-
bro_ke_rage firms to take care of the factors |nf|uenC|.ng Ryerson, Toronto, Canada, pp. 700-783, 1988.
their investors and can give proper asset allocation h ham R.. “Factors Infl ing | iment Dedisi
strategy to their investors. The listed companies can alsenanmugham R., “Factors Influencing Investmen ecisions

. : Indian Capital Markets Trends and Dimensions (ed.)",
look at the most influencing factors and can focus much . _ o

. ) : Tata McGraw-Hill Publishing Company Limited, New
on these factors to attract the investors to invest in them. :
) Delhi, 2000.

The study was conducted for a period of 50 days. The _ _ _ _
study aimed at identifying the most and the least Investors Guidance from http://www.sebi.gov.in
influencing factors of the individual investors. Through Avdhani, V. A. (1992), Investment and Securities Market in

this, the researcher helped the company to know more  India: Investment Management, Himalaya Publishing

about the factors influencing their investors and also House, Bombay

helped to focus on those factors to provide bettergypta, S. P. Statistical Method, S. Chand & Sons, New Delhi

customer Service. 2000. Gupta, L. C. (200Z10.

Reference Indian Household Investors Survey-2004.

Bhole, L. M. (2004), Indian Financial System — Reforms, Sharma, S. “A study of Household Portfolios in Gujarat”,
Policies and Prospects, Edition, New Century Department of Commerce, Bhavnagar University,
Publications, New Delhi. Bhavnagar.
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FINANCIAL INCLUSION: AN OVERVIEW OF MICRO FINANCE IN INDIA

Dr. K. Visalakshi
Assistant Professor, Department of Economics
Vivekananda College, Agasteeswaram

ABSTRACT

In India the focus of the financial inclusion at present is confined to ensuring a bare minimsstaczeaving
bank account without frills to all. However, a sizeable section of the population, particulanyliterable
groups, such as weaker sections and low income groups, continue to remain excluded from evemasemos
opportunities and services provided by the financial sector. To add the issue of such finanggbexnl a
holistic manner, it is essential to ensure that a range of financial services is available tmmeixddpal. At this
moment it would be interesting to discuss the involvement of technology to solve the problem firfianics
system in India for focus on the maximum financial excluded people.

Key Words :

Introduction had been recommended by CRAFICARD even in Indian
In India the focus of the financial inclusion at Report submitted in November;1979. Consequently, the
present is confined to ensuring a bare minimum acces%()k Sabha pa_lssed abillon quember 30, 1981,_providing
to a saving bank account without frills to all. However, or the establishment of a National Bank for Agricultural
a sizeable section of the population, particularly theand Rural Development. Thus, the NABARD Act has

vulnerable groups, such as weaker sections and IOVpeen passed and the Bank has been established on July

income groups, continue to remain excluded from everi? 1985
the most basic opportunities and services provided by The modern origin of micro finance dates back
the financial sector. tomid 70s.  Among the key innovators was

Professor Muhammed Yunus of Bangladesh who
docated loaning to very poor people, especially women.
e started the Grameen Bank project in 1983. The

bank now has 6 million borrowers- 90% of them being

women and almost 2000 branches in 64,000 villages.

The repayment rate for loans in 98% and bank has

earned profit almost every year expect for three years

since its inception.

To add the issue of such financial exclusion in
a holistic manner, it is essential to ensure that a rang
of financial services is available to every individual. At
this moment it would be interesting to discuss the
involvement of technology to solve the problem of micro
finance system in India for focus on the maximum
financial excluded people.
Origin of Micro Finance in India The Grameen Bank experiment shows that it

The report of the (CRAFICARD) Committee s possible to make profit while doing good. It gives

to Review the Arrangement for Institutional Credit for one the opportunity to do good to oneself while doing
Agricultural and Rural Development has made agood to others.

number of recommendations for improving the structural ,
and operational capacities of credit institutions serving Over the last decade, bank’ outreach to s_maII
the rural sector. The establishment of a National Banlporr_owers (below Rs. 25.’000) ha? progresswely
for Agricultural and Rural Development (NABARD) declined, both as a proportion of credit and in terms of
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total bank accounts. Micro Finance Institutions (MFIs) loans to poor people for self employment projects that
have, since emerged as key providers of financialgenerate income, allowing them to care for themselves
services for the poor. Majority of Indian MFIs are not and their families. Micro finance is the provision of thrift
for profit organizations that facilitate the formation of and other financial services and products of a very small
self-help groups (SHGs) and link then with formal amount to the poor in the rural, semi urban and urban
banks, often as a subset of activities that extend beyondreas for enabling them to raise their income levels
micro finance. Championed by the National Bank for and improve their living standards (Babu, Reddy and
Agriculture and Rural Development (NABARD), this Reddy, 2010). Thus, micro finance is the provision of
model accounts for 70% of micro finance in India. thrift, credit and other financial services and products
of very small amounts to the poor for enabling them to
raise their income levels and improve their living

Micro finance is a set of financial activities standards. It has been recognized that micro finance
provided to the poor masses basically by incorporatinghelps the poor people meet their needs for small credit
loans, savings and deposits, insurance services and $thd other financial services. The informal and flexible
on to enable them to utilize their meager resources andervices offered to low income borrowers for meeting
entrepreneurial skills, including abilities to the maximum their modest consumption and livelihood needs have
extent so as to improve the economic conditions anchot only made the micro finance movement grow at a
shield themselves against risks. The Micro credit rapid pace across the world, but in turn, has also
summit (1977) defined micro finance as extending smallimpacted the lives of millions of poor positively.

Table-1 Overall Progress under SHG- Bank Linkage from 2009-10 to 2011-12
(Amount ‘in crore / Number in lakh)

The Concept of Micro Finance and Self Help Groups

200910 201011 201112
Particulars No. of No. of No. of
SHGs Amount SHGs Amount SHGs Amount

69.53 6198.71 74.62 7016.30 79.60 6551.41

Total SHGs (13.6%) | (11.8%) | (7.3%) 13.2%) | (6.7%) | (-6.7%)
SHG  |Of which SGSY 16.94 | 1292.62 | 20.23 1817.12 | 21.23 | 1395.25
savings |Groups (12.5%) | (-17.3%) | (19.4%) (40.6%) (5.0%) (-23.2%)

with bankg% of SGSY Groups

t 24.4 20.9 27.1 25.9 26.7 21.3
as on 3% [to Total
March All women SHGs 53.10 4498.66 60.98 5298.65 62.99 5104.33
(9.18%) | (1.46%) | (14.8%) | (17.8%) | (3.3%) | (-3.7%)
% of women Groups 76.4 72.6 81.7 75.5 79.1 77.9

15.87 14453.3 11.96 14547.73 11.48 16534.77

Total SHGs (-1.4%) | (17.9%) | (-24.6%) | (0.01%) | (-4%) (13.7%)
Loans |Of which SGSY 2.67 2198 2.41 2480.37 2.10 2643.56
distributed|groups (1.0%) (9.1%) (-9.9%) (12.8%) | (-12.9%) (6.6%)

to SHGs (% of SGSY Groupg

during thelto Total 16.9 15.2 20.1 17.0 18.3 16.0

year [ ehGs | 1294 | 1242937| 1017 | 1262233 | 9.23 14132.02
(5.8%) | (18.1%) | (-21.4%) | (1.6%) | (-9.2%) | (12.0%)
% of women groups 81.6 86 85 86.8 80.4 85.5
Total SHGS 4851 | 28038.28| 47.87 | 31221.17 | 43.54 | 36340.00
Loan _ (14.8%) | (23.6%) | (-1.3%) | (11.4%) | (-9.0%) | (16.4%)
outstandind OF Which SGSY 12.45 | 6251.08 | 12.86 782939 | 12.16 8054.83
against |SroURS (27.5%) | (6.6%) (3.4%) (25.2%) | (-5.4%) | (2.9%)
SHGs as Z‘)’ ?LtSa?SY Groups 55 7 22.3 26.9 25.1 27.9 22.2
T\’Anafi No of all Women 38.98 | 23030.36| 39.84 | 26123.75 | 36.49 | 30465.28
SHGs linked (18.9%) | (23.9%) | (2.2%) (13.4%) | (-8.4%) | (16.6%)
% of women SHGs|  80.3 82.1 83.2 83.7 83.8 83.8

Source: Status of Micro finance in India 2011-12
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The Indian micro finance sector has withessedRecommendations:
strong links with self- help groups. Self- help groups 1 Financial Literacy and Awareness:
are a small heterogeneous group of about 15-20 o ,
members who join together to address common issues, . considering the vuinerable groups to provide
The members undertake voluntary thrift on a regularf'nanc'al, services and to create flnanqlal awareness brings
basis, and these pooled savings are used to make interéato 0 growth and development in India.
earning loans to the group members. Once the group ig. Needs Strict Regulation:

stabilized, it gets linked to banks and avails financial The regulation was not a major concern when

services from them (Babu, Reddy and Reddy, 2010). the micro finance was in its nascent stage and individual

Major Aspects of Financial Inclusion institutions were free to bring in innovative operational
models. Regulatory environment enables to protect

~ When bankers do not give the attention 10 yierest of stakeholders as well as promotes growth, is
certain areas, the regulators have to step in to remedyeeded.

the situation. This is the reason why the Reserve Bank _
of India is placing a lot of emphasis on financial 3. Attention to all areas:
inclusion. Major three aspects of financial inclusion The bank should focus on all the areas of sector
make people to (a) Access financial markets, (b) Accesgnore particularly rural. This helps all the people to access
credit markets and (c) Learn financial matters (financialfor the financial services.

education). 4. Continues Supervision:

Internationally, the financial exclusion has been This will keep a check on the performance of
viewed in a much wider perspective. Having a currentground staff of various MFIs and their recovery practices.
account or savings account on its own is not regarded ashis will also encourage MFIs to abide by proper code
an accurate indicator of financial inclusion. There couldof conduct and work more efficiently.

be multiple levels of financial inclusion and exclusion. 5 Encourage Rural Penetration:

Objectives It has been seen that in lieu of reducing the initial

The paper has been conceived with the cost, MFIs are opening their branches in places which

following objectives in mind: already have a few MFIs operating.
1. To examine the role of micro finance in bringing 6- Number of Services:
Financial Inclusion. MFIs should provide complete various services

including credit, savings, remittance, financial advice and
also non-financial services like training and support. As
MFIs are acting as a substitute to banks in areas where
people don’t have access to banks, providing a complete
Asserting that micro finance institutions can play range of products will enable the poor to avail all services.
the role of a catalyst in broadening the scope of service
from “micro credit to micro finance” and broadening
services to include savings, remittances and insurance The customer needs are required to be
as well, the minister exhorted to reach out to the poor. understood first in order to provide complete financial
services. Thus helps in improving customer satisfaction.

2. To analyse various important regulatory initiatives
taken by the Reserve Bank of India regarding
Financial Inclusion.

. Limited understanding of client needs:

About half of the Indian populations still do not
have a savings bank account and they are deprived of af. Different pattern of interest rates:
banking services. Poor also need financial services to As it has been observed that, MFls are employing
fulfill their needs like consumption, building of assets gjtferent patterns of charging interest rates and a few
and protection against risk. Micro finance institutions are aiso charging additional charges and interest free

serve as a supplement to banks and in some sense @ osits. All this make the pricing very confusing and
better one too. These institutions not only offer micro napnce the borrower feels incompetent in terms of

credit but they also provide other financial services like bargaining power. So a common practice for charging

in savings, insurance, remittance and non-financialinierest should be followed by all MFIs so that it makes
services like individual counseling, training and support ihe sector more competitive.

to start own business and most importantly in a
convenient way.
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9. Weak legal infrastructure: MFIs. Banks have also leveraged the Self-Help Group
(SHGs) channel to provide direct credit to group
borrowers. With financial inclusion emerging as a major
policy objective in the country, micro finance has been
. found to be playing a vital role for extending financial
10. Incentives: services to unbanked sections of population. The credit

Incentives are to be offered to MFIs for opening PIus services of micro finance not only uplifted the poor

branches in unbanked villages, so as to increase rurdfOm income poverty but it also from the knowledge
penetration. poverty. Hence, easily accessible and affordable “credit

plus services” should be provided to the vulnerable poor

who are excluded socially and economically for a long
In absence of adequate founds the growth andperiod of time.

reach of MFIs become restricted and overcome _thiSReferences:

problem MFIs should look for other sources for funding

their loan portfolio. Some of the alternative fund sourcesAn overview of Micro finance in India, by Emerlson Moses,

GOl and RBI should take regulatory measures
in order to include those who are financially and socially
excluded from the benefits.

11. Alternative sources of fund:

include outside equity investment, portfolio buyouts and ~ International Referred Research Journal, April, 2011.

securitization of loans which only a few large MFIs are A book on Micro finance in India by N. Srinivasan, State

currently availing. Sector Report 2010, SAGE Publications in Pvt. Ltd.,
2010.

12. Advanced Technology:
Bank’s policy Research Working paper and latest status of

MFIs should use new technologies and IT tools financial inclusion in India

and applications to reduce their operating costs. Also
initiatives like development of common MIS can be taken
to make the operation more transparent and efficient.

Economic Survey 2009-10, Planning Commission of India,
Chapter 2, Micro foundations for inclusive growth.

Financial Inclusions and Banks: Issues and Perspectives,
RBI monthly Bulletin, November 2011.

_ Although, the Government has launched severalgi,ancial Literacy and Consumer Protection- Necessary
subsidized programmes for the benefit of the poor and  £qyndation for Financial Inclusion, RBI Bulletin, May
the cooperatives weaker section of the society could not o912,

be turned around. Of late, micro finance has emerged a
a catalyst of rural development, especially in the
overpopulated country like India. The impact of micro
finance programme especially through self help groupsRBI monthly Bulletin, Sept 2012.

has been effective in making positive social change to alResearch Report on Financial Inclusion, Ernst and Young,
members, irrespective of the direct borrowers of the 2010.

migro credit. Micro finance institu'_tions (MFIs) in India. Speech by dr. K.C. Chakrabarty, Dy. Governor, RBI at St.
exist as NGOs (registered as societies or trusts), Section'  xayier's College on Sep 6, 2011.

25 companies and Non Banking Financial Companies
(NBFCs), Commercial Banks, Regional Rural Banks
(RRBs), cooperative societies and other large lenders have
played an important role in providing refinance facility to

Conclusion

RBI Annual Report 2011-12 (p. 88-92) contains the detailed
India specific survey findings as per the world.

Performance and Sustainability of Micro finance Institutions
in India, Zohra Bi, Ajita Poudel, Junaid Saraf at Tenth
AIMS International Conference on Management, 2013.

Research Explorer 23 January - June2015



)

Available online @ www.selptrust.org
Research Explorer
ISSN : 2250-1940 (Print), 2349 - 1647 (Online)
Impact Factor: GIP - 0.389, RIP - 0.920;
Vol. IV : IssuelO ; January - June 2015

A STUDY ON GREEN BANKING TRENDS IN INDIA

V. Kanchana Naidu
Research Scholar, Bharathiar University,Coimbatore
Assistant Professor, Women'’s Christian College,Chennai

Dr. C. Paramasivan
Assistant Professor & Research Supervisor,
Periyar EVR College, Tiruchirappalli

ABSTRACT

Industrialization approximately the globe has triggered the detection of ever-increasing neeésramdlsl of

the population and it has become symbolic of prosperity and development of an economy. On tia@atlter

has resulted in the exploitation of the natural environment, which in turn has disturbed the ealdafgince.

The disturbance in ecological balance has adversely affected the human and its surrounding entifidmne
recent industrial disasters and natural disaster that occurred in the last three decades welg dliiedirectly

linked with the uneven industrialization. This in turn has raised an important issue of envirolpnetetztion

among environmentalists, government and organization from all over the world. Environmental silgiaina

and sustainable development have become the important agenda in the international communityin The ma
objective of this paper is to deeply understand how Indian banks are responding to environmieulizhter

and to provide an overview of their action in view of Go Green banking adoption & its advantages.

Key Words Climate change, Green banking , industrialization, Environmental sustainability.

Introduction must reduce the carbon footprints and preserve and
conserve the environment. Green is slowly and steadily
However, while the belongings of climate change arePecoming the symbolic colour of gco—consciou_sne_ss in
increasingly a risk to the health, economy and theth® world. “Green” as a marketing communications
environment of the country, economists are alsoPlatform is gaining a lot of attention. Every brand will
recognizing that there are financial rewards from have to beco_me green to s-omglextent becau-se the
controlling climate change and developing a low carbon€SPonse to climate changes is critical to the survival of
economy. Banks can provide important leadership forfUture generations. Taking the environment and climate
the required economic transformation that will provide change into consideration in what we do is important.
new opportunities for financing and investment policies Banking and finances is probably one of the area as you
as well as portfolio management for the creation of aMight not think you can do anything about, but there’s a
strong and successful low carbon economy.SUTPrising amount that you can do to ensure that your
Environmental awareness has spread like fire becaus8ney and finances are being managed in a green, ethical

we have started to see and feel the manifestation of global2y- AS green initiatives sweep across the globe; more
warming in the form of dramatic changes in weather @nd more financial institutions are taking note and taking

conditions and our ecology. Each one of us must2ction.

understand these climate changes and its looming effect This Go Green approach, popularly known as

and do our bit to better the environment i.e. an excelleniGreen banking or Sustainable banking varies from

endeavors are needed for creating greener tomorrow. organization to organization. Green banking as a term
As a responsible part of the society we must by COVers several different areas, but in general refers to

our processes, operations, people, facilities, and peopl@0W environmentally friendly your bank is, and how
Research Explorer 24 January - June2015

Climate change is a notable concern for India.


http://www.selptrust.org

\ol. IV : Issue 10

committed to green policies these institutions are. As green
initiatives flounce across the globe, many banks are taking
note of this and taking action.

What Is Green Banking?

Green Banking is like a normal bank, which

considers all the social and environmental factors; it is

also called as an ethical bank. Ethical banks have started

with the aim of protecting the environment. These banks
are like a normal bank which aims to protect the
environment and it is controlled by same authorities as
what a traditional bank do. Green banking is like a normal
bank, which considers all the social and environmental/
ecological factors with an aim to protect the environment

and conserve natural resources. It is also called as a
ethical bank or a sustainable bank. They are controlle

by the same authorities but with an additional agenda
toward taking care of the Earth’s environment / habitats
/ resources. For banking professionals green banking
involves the tenets of sustainability, ethical lending,

conservation and energy efficiency.

There are many differences compared with

normal banking, Green Banks give more weight to
environmental factors, their aim is to provide good 5

environmental and social business practice, they check |

all the factors before lending a loan, whether the project
is environmental friendly and has any implications in the
future, you will awarded a loan only when you follow all
the environmental safety standards.

4.

Defining green banking is relatively easy. Green

Banking means promoting environmental — friendly
practices and reducing your carbon footprint from your
banking activities. This comes in many forms :

1.
2.
3.

Using online banking instead of branch banking.
Paying bills online instead of mailing them.

Opening up accounts at online banks, instead of large

multi-branch banks 5.

. Finding the local bank in your area that is taking the

biggest steps to support local green initiatives.

Green banking can benefit the environment either

by reducing the carbon footprint of consumers or banks.
Either a bank or a consumer can conserve paper and
benefit the environment. Ideally, a green banking initiative
will involve both.Online bankingis a best example of
this. When a bank’s customer goes online, the
environmental benefits work both ways. Green banking
means combining operational improvements and
technology, and changing client habits

Online Banking Methods Adopting Green Banking

1. Online Savings Account:Online savings account

and mobile banking is the easiest way that you can
Research Explorer
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do your part to bank green and help the environment.
Green banking includes setting up direct deposit to
receive your paychecks, receiving electronic
statements from your bank and by paying bills online.
All of these steps can drastically reduce the amount of
paper produced by your bank. Online banking and
mobile banking are also highly effective ways to keep
track of your finances and to avoid late payment fees.
Another green banking step you can take is to suggest
that the company you work for sign up for a product
called “Remote Deposit’. Remote customers have to
physically deliver each check to their bank to make a
deposit. Remote deposits also allow banks to easily
clear checks digitally.

Paperless StatementsSending out bank statements
by mail is a big waste of paper. Signing up for online
banking at most banks includes an option for
customers to receive their statements electronically
through a secure log - in. Copies of banking records
and statements can then be stored electronically
instead of in a filing cabinet. Receiving statements
electronically also reduces the chance of identity
theft.

Use Direct Deposit: Most employers will give
employees the option to receive their paycheck
electronically. Not only does this speed up the
availability of your money and save you a trip to the
bank, it saves paper, lots of paper work etc.

Online Bill Payments: Paying bills online is
something of a lifestyle change, but it can be done.
Telephone bills, cable bills, utility bills, credit card
payments and mortgage payments can all be paid
electronically. In fact, some online banking customers
have thrown away their checkbooks and completely
converted to online payments. Not only is the
recordkeeping much easier, but again massive
amounts of paper is saved.

Reward Debit and Credit Cards: Some banks have
joined up with environment-friendly groups like The
Sierra Club or Defenders of Wildlife to create reward
debit cards and reward credit cards. Participating
banks will make a small charitable donation as a
percentage of your online banking activity to help
the environment.

Net Banking: Online banking is when customers
perform most of their banking related functions
without visiting the bank, personally. To do so,
customers must possess an internet banking ID and
a password provided by the bank in which the
individual customer has an account. Online banking
offers several benefits like time saving, convenience,
24 x 7 service, eco-friendly process, easy access
etc.
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» Credit and Debit Cards : Credit card and debit card companies. Although these companies may differ with
can be used while making the payment of variousregard to their stated motivations for increasing green
expenses without caring the money. products and services (e.g. to enhance long-term growth

prospects, or sustainability principles on which a firm is

based), the growth, variation and innovation behind such

developments indicate that we are in the midst of a

promising drive towards integrating green financial

* Electronic Fund Transfer : Electronic banking, also  products into mainstream banking. This concept of Go
known as electronic fund transfer (EFT), uses -“Green Banking” will be mutually beneficial to the banks,
computer and electronic technology as a substituteindustries and the economy. Not only it will ensure the
for checks and other paper transactions. EFTs isgreening of the industries but it will also facilitate in
initiated through devices like cards or codes that letimproving the asset quality of the banks in future.
you, or those you authorize, access your account
Many financial institutions use ATM or debit cards
and Personal Identification Numbers (PINs) for this Ray Vareen, ‘A Green Dream’, 4P’s Business and Marketing,
purpose. 21 Nov to 4 Dec 2008.

7. Mobile Banking: Mobile banking is a term used for Leslie D Monte, ‘It's Times for Green Banking’, Business
performing balance checks, account transactions, Standard, May 21, 2010.
payments, credit applications etc. via a mobile deviceRitwik Mukherjee, ‘SBI launches green policy for paperless

* Online Bill Payment:Through online paymenve
can make payments of telephone bills. Credit card
bills or loan installments.
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which make an impressive growth in the field of financial
system. Overall, Green banking is really a good way for
people to get more awareness about global warming; each
businessperson will contribute a lot to the environment _
and make this earth a better place to live. Thanks to greeM/ebsites

banking. Until a few years ago, most traditional banks http://en.wikipedia.org/wiki/Ethical _banking
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more prevalent, among not only smaller alternative andhttp://www.bancaetica.it/welcome/diventasocio/
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service providers, asset management firms and insurance
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ABSTRACT

Consumer Demeanor is the study of when, why, how, and where people do or do not buy a procregsiservi
blends elements from psychology, sociology, social anthropology, and economics. The study aflcehavioe
provides marketers to understand and predict the future market behavior. The insurance indusrgfithe
fastest growing industries in the country and offers abundance growth opportunity to the lifesingdinen
compared with the developed foreign countries, the Indian life insurance industry has achievadittiely
because of the lack of insurance awareness, ineffective marketing strategies, poor affordalityimavestment
in life insurance products. The huge and ever rising population levels in our country provideaatiegt
opportunity but still nearly 70% Indian lives is un-insured. The study is basically intended ¢cvetisnd
examine the factors affecting customer decision towards investment in life insurance policy.dyradsstu
intends to evaluate preferences of the customers while taking life insurance investment de ctsioarknithe
factors responsible for the selection of life insurance as an investment option.

Key Words:Consumer Demeanor, Life insurance, investment option, insurance industry

Introduction foreign players across the globe. Customers are the

Human life is a most important asset and life Main pillar of life insurance business. Every company
insurance is the most important type of insurance{ries to attract and retain existing customers to keep
which provides financial protection to a person andtheir profits high. The proper understanding of
his family at the time of uncertain risks or damage.CUStomers, their needs, and expectations help insurance
Life insurance provides both safety and protection tg°roviders to bring improvement in product as well as
individuals and encourages savings among people. Lifgérvices offered. When compared with the developed
insurance is necessary for everyone because life is vef§jeign countries, the Indian life insurance industry has
precious. With a population of over one bilion, nationalachieved only a little because of low consumer
and international life insurance companies, see Indigwareness, poor affordability, delayed customer
as a land of opportunities and a market for bigServices, lack of suitable products. Intoday’s cut throat
business. Until 1999, the business of life insuranc&CMpetition, it becomes essential for life insurers to
India was the monopoly of life insurance CorporationProvide better customer services, spread more
of India (lic). Privatization withessed dynamic changes@Wwareness, emphasis on need based innovative
in the insurance industry and most of the privateproducts and reasonable price. So that, every individual

insurance companies are joint ventures with recognizef’@y avail the benefits of insurance and protect their
lives against future uncertainties.
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Reason for Buying Life Insurance Products Size of Family:

Insurance is designed to protect a person and It is usually expected that formation of
the family from disasters and financial burdens. Theréhousehold increase in life insurance purchases, because
are some important reasons which plays a very vitahtensity for bequests tends to increase as people get
role in purchase decisions and buying of life insurancenarried or have children. Size of family is expected to
products, are as follows: have a positive relationship with purchase for life

« Life insurance provide funds to the family, leaves nsurance products.
behind a one’s and serves as a aastource, on  Employment:

premature death. Employment is expected to be positively
* It can have a savings or pension component thatelated to the life insurance purchase, because life
provides during the retirement. insurance is usually purchased to prevent from

- Some policies have riders like coverage of criticalUNcertainty about wage earners’ pre-retirement.
iliness or term insurance for the children or spouseOther factors:

* Having a valid insurance policy is considered as Other demographic factors such as sex, race
financial assets which improves the credit ratingand religious preference were suggested to be
when one’s need health insurance or a home omeaningful factors that can affect demand for
business loan. insurance. Inaddition, psychographic variables also

« Term life insurance has double benefits, it protect$ffects on the demand for insurance.
and one can get their money back during strategic Thus demographical factor has the major effect
points in their life. in the purchase decision of the customer. The

« It can contribute towards maintaining a family’s lfe 'éadership lies not in getting the maximum policy sold

style when one contributing partner suddenly dies Put in understanding the demography ofthe customer
and targeting them in their way. Finally, the success of

insurance marketing depends on understanding the
social and cultural needs of the target population.

Factors Influencing Customer Investment
Decision in Life Insurance Demographic Factors

Demograph_ics are the statistical c_haracteristic§Dr eference of the Policyholders
of human populations, such as age, income,s ex, o _
occupation, education, family size, etc that are used Majority of the policy holders prefer
by businesses to identify markets for their goods an@Overnment-owned Life insurance companies for
services. The explanations of the demographic factorg€tting insured because of security. The other private

on the customers for life insurance industry are adf€ insurance companies are having less percentage of
follows: share and those who prefer private insurers are

. because of better customer services and high returns.
Education: _
Type of Policy

It is expected that education has a positive _ o
There are various types of life insurance

relationship with the demand for insurance. Educated ' _ -
people understand the necessity of protectindOO"C'es with customized features and value additions

dependents from premature death of wage earners af@tering to the needs of specific target segments. That
the various types of life insurance products. a majority of the policy holders preferred money back
policy, followed by unit linked plans and then

endowment plans. Very few policy holders preferred
Income is one of the most important factors term plans. Thus it can depict that among many plans
that can affect the demand for life insurance. Allavailable, the most preferred one among the mass is
previous studies have revealed that family income i$noney back plan. This plan helps you to withdraw
positively related to life insurance ownership. your money at regular intervals and still staying insured.

Income:
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This planis famous for its high liquidity advantage. Thefollowed by the risk coverage & saving, premium
other product gaining popularity is ulip’s (unit linked charges, security with high return and insurance
insurance plan), as its serve multiple purpose, it giveservices can be ranked as 1st, 2nd, 3rd, 4th and 5th
high returns, tax benefit, life insurance , critical illnessrespectively. Thus it can be depicted that tax benefit is
cover and is admired for its flexibility for paying the main concern of customers while making investment

premium amount. in insurance policy.
The Most Attractive Features of Policy Conclusion
A majority of the policyholders believes that Life insurance is an important form of insurance

company reputation is the most influencing factor inand essential for every individual. With the opening up
policy buying decision, followed by the factor of money of insurance sector, so many players have entered in
back guarantee and then the factor of larger riskhe Indian Insurance Industry. This industry has been
coverage. Minority of the policy holders are influencedprogressing at a rapid growth. Insurance sector
with low premium rates and easy access to agentgrovides some security to the consumer for any type
respectively. Hence reputation of company is the mairof miss happening. Life insurance penetration in India
influencing factor during policy purchasing decision. is very low as compare to developed nation where
People Would Look For Insurance Company almost all the lives are covered and stage of s_aturation
Majority of the respondents look for a trusted nameN@s been reached. Customers are the real pillar of the
in a company for insurance then policy holders lookSUCCess of life insurance _busm_ess and thus rt’_s |_mportant
for good plans and then for a friendly service andfor insurers to keep thelr_ policyholders satisfied a_nd
responsiveness. Very few look for an ease Ofretalngd as Iong as possible ano! also ggt new business
accessibility in a company for insurance. Hence it carPut of it by offering need based innovative products.
be inferred that trust is very important factor, which a 1 NiS study reveals that many factors have an influence

majority of customers looks before buying policy from in the purchase decision of the customer. Out of all
; these factors, which affect customers investment
an insurance company.

decision in life insurance, demographic factors of the
people play a major and pivotal role in deciding the
purchase of life insurance policies.

Ranking Various Factors Responsible for
Investment in Life Insurance Products

Du_rlng the s_tuo_ly, rt was found that the INVestors o .¢orances
generally invested in life insurance due to the reasons _
like tax benefit, risk coverage, saving, return, insurance- WWw.lic.com
services, premium charges, security. Majority of the2. www.lio.com

respondents invest in life insurance for tax benefit,3 \\yw.irda.com

Last date for submissiorof papers to nextissue of
ResearchExplorer is 30" October2015
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ABSTRACT

The purpose of this paper is to identify the influence of emotional intelligence in organizadaysetspecially
considering the effect it can have different intelligences related to the generation of knowtbdgedganization.
The problem we are trying to address with this work should answer the question , Does maximinymenhp
outcomes is given by the influence of the different intelligences in people of the organizatioofi clir&on of
this essay is that there is a strong relationship between emotional intelligence and job performidnecmore
complex the work becomes more necessary emotional intelligence and can't exist independentiynefdath
the other.

Keywords: Emotional intelligence, multiple intelligences, performance in the organization.

Introduction and extensively, to a better orientation to change and
Today organizations are in a constant need toStrengthening commitment with the organization (Carmeli,

improve and startle their job performance with the only 2003; Vakola et al, 2004.).
end to achieve high market competition. The rapid Organizations in developing their practice try to
developments and changes that occur in society causegieet the objectives set and the performance of their
by the development of technology and methods ofhuman capital, not to respond to business skills. Goleman
teaching and learning, result in innovation in the (1999) states that more and more companies for who to
workplace toward emotional structures generated fromencourage these skills is vital to the management
the people in the companies or organizations with thephilosophy, currently compete not only with products,
sole aim to achieve an increase in productivity of workers,but with the efficient management of human capital
as mentioned Danvila and Sastre (2010). Emotions ofcomponent. All organizations regardless of the business
workers can influence the performance of their work. in which they operate are immersed in the progress and
From this perspective, there is an interest in changes that occur tpday. Taking these conside_ration_s,
developing the skills, qualities, skills, attitudes, etc., of (& Present paper aims to determine the relationship
each of the members of the company taken intoP€tween job per_fo_rmance and emo_tlo_nal intelligence in
consideration aspects such as creativity, logic, flexibility, rder to detect if job performance is influenced by the
understanding, and others where the importance offnultiple intelligences.
emotional intelligence is recognized. The effect of The study of feelings and emotions using the
emotional intelligence is not limited to the higher yield model of emotional intelligence has taken importance in
obtained, but apparently perceived that its influencethe organizational area. Initially, it considered the existence
extends to the satisfaction of the people in their work,of some individuals with a superior coefficient of
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intelligence than others, but because of new concept:
on this theory provides answers to this and it is consideret
that emotional intelligence is a skill which can understand
and manage one's own feelings, interpret and addres
the feelings of others, to feel satisfaction and to be
effective in each of the activities that develop while
creatingunfavorableownproductivityandjob
performancemental habits(Araujo andLeal, 2007).

This paper aims to analyze the influenceof
emotional intelligencein human resourceswithin the
organization, starting fromthe assumption
thatthedevelopment of emotionalintelligence isa
keyfactorin improvingthe relationshipsof people
intheorganizations, and thus, itmanifestsan increase
inwork performanceas it is expected ofthem.
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Background:Theory Of Multipleintelligences.

Fromthe papers presented by Gardner in 2003,
the concept of emotional intelligencebegan to be
increasingly present in organizational studies. Gardne
includes “personal intelligence” in his seminal work on 1)
the theory of multiple intelligences. Specifically, according
to this author, personal intelligencewas composed of
intrapersonal intelligence, based on the knowledge of the
internalaspects of a person, andby interpersonalz)
intelligence, based on the core capacityto notice
distinctions among others, in particular contrasting
moods, temperaments, motivations and intentions
(Gardner, Feeldman and Krechevsky, 2001). Ortiz (2007)
notes as a starting point for understanding the theory of
multiple intelligences the book published in 1983 by
Gardner, who had studied for many years the development
of the capacities of human knowledge.

Gardner (2009), along with other behavioral
scholars conducted extensive research using a variety
of sources, through which they made a great contribution
to education. Since he is taking the cognitive science,
the study of the mind, and neuroscience, the study of
the brain, its pluralistic view of mind is considering that
most people possesses a great spectrum of intelligences
and that each one reveals different ways of knowing.5)
These intelligences were determined from the study of a
variety of cognitive abilities or skills identified in
populations of individual's subject: talented individuals,
effects of brain injuries, developmental and cultural g
observations. For the observed skills received the epithet
of intelligences should meet the above criteria.

In 1983,Gardnerproposed eightintelligences asy)
depicted on the following figure:

Research Explorer 31

Figure 1: The eight intelligences.

~Source: Gardener (1983)

Linguistic intelligence: Used in readingbooks,writing

texts, understandingof words andthe useof everyday
language. This intelligenceis seen inthe poetsand
writers, but also speakers andspeakers ofthe media.

Logical-mathematical intelligence: Used in
mathematical problem solving, inthe contrastof
abalance or bank account and a multitude of tasks
that requires the use of inferential or proposition
allogic. It is typical of scientists.

3) Musical Intelligence: It manage stosing a song,

compose asonata, playing a musical instrument, orto
appreciate the beauty and structure of amusical
composition. Naturally, it is seen in composers and
musicians in general.

) Spatial intelligence: it is argued in performing

relocations for a city or building, to understand a map,
orient, imagine a furniture arrangement in a given
space or in predicting the trajectory of a moving
object. It is typical of the pilots, explorers or sculptors.

Body-kinesthetic intelligence: Used in running sports,
dancing and generally in those activities where the
body control is essential for good performance. Own
by dancers, gymnasts or pampering.

Interpersonal Intelligence: The ability to understand
and comprehend the moods of others, motivation or
psychological states of others.

Intrapersonal Intelligence: The ability to access one’s
feelings, emotions of oneself and use them to guide
the behavior and conduct of the same subject. It refers
to a cognitive ability to understand the moods of self.
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It is seed to understand ourselves, our desires, motive8.Referential framework: Theory of Emotional
and emotions. Intelligence.

8) Natural Intelligence is described as the power to Countless researchers have considered important to
perceive relationships between various species orthe study of emotional intelligence. Thus, there are numerous
groups of objects and people, and to recognize andjefinitions of the concept, such as the one of Mayer and
establish whether there are distinctions and similaritiessalovey (1997). They consider emotional intelligence a type

between them. of social intelligence that involves the ability to monitor and
Recently, Garder (2003) added 2 new types ofunderstand the individual’s own emotions and that of others,
intelligence to the original model: to discriminate among them and use the information to guide

9) Spiritual Intelligence: Described as a state of beingthe thinking and actions of one.

expressed by spiritual or religious issues, arguing the It is known that intelligent behavior is determined
importance of the human being has the need for aby an accumulation of experiences in this regard and
feasibility model itself for proper decision making. that intelligence does not occur outside of learning.
The ability to find meaning and direction of our According to Gardner (2009) the cultural, family and
actions. Religious belief is only a part of this intelligence. historical forces converge for a subject showing a great

10)Existential Intelligence: It delves into the supreme talent in his field, i.e. a person is not gifted or talented

interests of men, the meaning of life, love, death anddecause of heredity, environment, or be carrying a
the human condition. It is the ability to position itself Workout, but a constant and complex between a number

with respect to the cosmos and for the existentialOf forces that lead to achieve a competitive interaction.

features of the human condition. After multiple studies on multiple intelligences,
Itis very important to consider the interpersonai it has been found that the new vision of Gardner (1998)

intelligence mentioned by Gardner. It is called today on the mind claimed that human cognitive competence
emotional intelligence and this is considered as the basits better described as a set of skills, talents or mental
for the development and implementation of an efficient skills, which it is called intelligences. All normal individuals
behavior, which applied to companies, will positively possess these skills to some extent. Individuals differ in
influence on the results of the organization. Work practicethe level of skills and the nature of their combination.
is common to see people with a high 1Q and not
adequately perform their work and who have a lower
ratio considerably better do their work or even reach a
better position in the company.

In the organizational area, it has been studied
related to job performance, referring to it depends on
multiple factors, elements, skills, characteristics and
competencies related to knowledge, skills and abilities

Job performance is focused on identifying that are expected to develop a worker to do his job. This
training needs and employee development based on theas been demonstrated by Davis and Newstrons
analysis of the skills and abilities of the same, assessing2003)who conceptualized the following skills:
the possibility of grantinga promotionin the company adaptability, communication, initiative, knowledge, and
projected, but the employee is not considered as aeamwork, work standards, talent development, job
comprehensive entity formed by feelings and emotions.design power and maximize performance.

Goleman (1998), clearly statest his situation in its
definition of emotional intelligence, which cites that it is
the ability to recognize feelings in him and in others, being

skillful to motivate them to work with others, suggests : / : . .
that it is a feeling that affects thoughts, psychological ROPPINs (2004), it can be practiced a detailed, systematic
and critical variables, indicators and sulmdicators of

states, biological states and willingness to act. It is® ; )
important to recognize the capacity of feelings in him mtelhgenc_:es. In order to get an overview of the problem,
and other workers, this being the responsibility of themalso serving as support to confront and analyze the resuilts,

anager to assess the area of human resources. establish findings, analysis and the respective
recommendations which form a set of contributions to

Scholars in the educational managerial area.

Considering different authors such as Salovey and
Mayer(1990), Goleman (1995,1996,2000), Bittel and
Newstrons (1999), Gil Adi (2000), Chiavenato (2002) and

Nava (2006), a cutting edge concept emphasize

the organization’s focus, defining emotional intelligence .
as the ability to capture the emotions of a group and lead By 1990, Salovey and Mayer mentioned the term
to a positive outcome. There fore management as We"amotional inteIIigence without |mag|n|ng the future fame

as being central axis in the organization must find thethat would have this expression and the importance of
emotional needs and seek enhancement for betteknowledge in groups today. Few people in the cultural,

performance and increased productivity. academic or corporate environments ignore this concept
or its significance mainly through the work of Goleman.
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A precursor model of emotional intelligence was In 1997, the American Society for Training and
proposed by Bar-On (1997). In more recent years, otheDevelopment conducted a survey on the most common
theorists have developed variations of the same theorypractices of major companies and showed that four of the
for example, Weisinger (1998) proposes the creation offive visited companies not only try to encourage learning
an emotionally intelligent organization by managing and the development of emotional intelligence among
emotional intelligence, interpersonal knowledge and ability employees, but also have taken into account when assessing
to help others. But was Goleman, a researcher andhe performance of these and its hiring policy. Reuven
reporter for the New York Times, who tabled the issue Bar-On (1997) presents a model which basically describes
worldwide, through his works “Emotional Intelligence” emotional intelligence as a set of personal, emotional and
(1995) and “Emotional Intelligence in Business” (1999). social skills which determine the ability to succeed in facing

the demands and details of the environment. See 1able

Table 1.Model pf Bar-On (1997, p. 15).

This author joined the 15 key capabilities into 5 Marina (1993) also refers to emotional intelligence
main groups: and mentions: that the main feature of human intelligence
is the invention and promulgation of purposes. The creator
ﬁelects its own information in accordance with the
intended purpose, directs the view of reality and its own

) i . specific targets. It is the mode of action that solves new
2) Interpersonal skills are being confined to be awareproplems and allowing adjustment of reality. In the

and understand the feelings of others, and care aboyforkplace this intelligence can develop creative ideas and
people in general and be able to establish close tiegolve problems from a different viewpoint than usual.
emotionally. Intelligences can be found distributed in different ways
3) Adaptive capacity is defined as the ability to corroboratebetween people and especially among workers who are
feelings, pondering the matter, to change one’s feelinggart of the organization, as already mentioned. For Gardner
and thoughts and solve problems themselves. (2009), all minds are equally important, which means that
4) The stress management strategies, determined as tHBe success of any lesson lies in the use of various activities
ability to cope with stress and to control himunder that unfold and strengthen the workforce.
emotionally charged situations. In today’s workplace and not just looked to hire
5) And motivational factors related to mood, such as & worker training or experience, but a critical part is how

optimism, the ability to enjoy one and others to feel to relate to others.Interpersonal relationships of the
and express joy. members of an organization are today the basis the

1) The intrapersonal skills, including being aware of
oneself, understanding emotions and be able to asse
their own ideas and feelings.
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success of a company. Here the importance of diverse  Journal of Managerial Psychology, Vol. 18, n° 8, 2003,
and abundant studies today, whose basic objective is to ~ p. 788-813.

discover the level of importance and influence of this Chiavenato, 1. (2002)GestiondelTalentoHumano
intelligence in productivity and development of modern PrimeraEdicion. México: Editorial McGraw — Hill.
organizations.lt is important to note that these Danvila, I. y Sastre, M. (2010)nteligenciaEmocional:
intelligences can be developed and grown in the Unarevisiondelconcepto y lineas de investigacion.
organizations, and it is a management task, to identify Universidad Complutense de Madrid. Cuadernos de

h liti hei K E . | EstudiosEmpresariales 2010, vol. 20, 107-126
these qualities among their workers. Emotiona Davis, K. y Newstrom, J. (2008omportamiento individual

intelligence can be increased with the passage of time, ¢ interpersonal, en Comportamien to Humanoen el
experience and maturity that the person will acquire TrabajaMéxico:McGraw Hil,

throughout life will serve to review and direct their Gardner, H. (1983Frames of Mind: The Theory of Multiple
emotions to produce and occur in similar situations and Intelligences 1XHYD <RUN %DVLF %RRNYV
to confront them from another point of view. Gardner, H. (1998)nteligenciasmdltiples. La teoriaen la
practica Barcelona: EditorialPaidds.

Conclusions Gardner, H. Feeldman, D. y Krechevsky, M. (20(H)).

The theory of multiple intelligences helps to better proyecto spectrunMadrid: Editorial Morata.
understand human intelligence, supplying elements forGardner, H. (2003)La inteligenciareformulada. Las
learning the person, and this being a new beginning in inteligenciasmultiplesen el siglo XXBarcelona:

the way of understanding the human being. Human Editorial Paidos.

intelligence and working life cannot exist in an Gardner, H. (2009Reflections on Multiple Intelligences:

independent manner. Within the framework of labor Myths and Messagefsladrid: Editorial Phi Delta

relations, human intelligence develops the means to us&il Adi, D. (2000). InteligenciaEmocionalen la

the potential of the person as a job benefit. PracticaEspafa: E_dltorlal. I_VIcGr_aw—_HnI. i

Goleman, D. (1998)Morking emotional intelligenc&spafia:

There are no adequate methodological supports Editorial Kairos.

for a deeperemotional intelligence and job performanceGoleman, D. (1995)Emotional IntelligenceNew York:

analysis. There are few empirical studies devoted to such ~ Bantam Books.

research, which leaves open the possibility for studiesGoleman, D. (1996). Emaotional Intelligence: Why it can matter

that recognize the existence of a relationship between more than IQ. New York: Bantam Books Psychology.

emotional intelligence and job performance. Rather, Goleman, D. (1999).a inteligenciaemocionalen la empresa

emotional intelligence can be considered complementary, ~ Madrid: Editorial Vergara.

and the importance of the concept is because knowledg&cleman, D. (2000).eadership that gets resultdarvard

and emotions are interrelated, and explain the different _Business Review, 78, 2pp 78-90 _

levels of success in various spheres of life, including, Marina J. (1993)La teoria de la inteligenciacreadora.

. . Barcelona: Editorial Anagrama.
undoubtedly, in the field labor. Mayer, J y Salovey, P. (199Emotional Development and
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ABSTRACT

The earlier approach to human resource development emphasized individual development through trainin
and proper supervision. However, with the increasing complexity of organizations and societgdbwas
realized that training individuals plays only a limited role in the development of organizaticne.c€nd

for improving the quality of work life through making the job more satisfying and productive has bee
greatly felt. Factors such as the nature of the job or the role and involvement of employees in work
decisions are important for improving the quality of work life. The methods used to do so arecjuient,

job design, and role interventions. An understanding of these methods and their applicationsioexten
organizations are essential for extension managers to improve the performance of extensiontagiests. S
have shown that the work environment of extension organizations is poor and needs improvement.

Key Words:Quality of Work Life, human resource development, work environment, job design

Introduction At a minimum, a person’s basic needs must be met for

Quality of Work Life is becoming an increasingly them to have a high quality of life—they must be generally
popular concept in recent times. It basically talks aboutN€althy, have enough to eat and have a place to live. Once a
the methods in which an organization can ensure thd?€'SOn's baS|c.needs are met, that person's quall_ty of I|_fe is
holistic well-being of an employee instead of just focusing a"g€ly determined by their own personality, their desires
on work-related aspects.lt is a fact that an individual's 2d their level of personal fulfilment. A person with a high
life can't be compartmentalized and any disturbance orduality of life tends to fe(_al as though all of their important
the personal front will affect his/her professional life and needs and wants are fUIf'"?dj They are generally happy and
vice-versa. Therefore, organizations have started to focu§verall feel as though their life is good. A person without
on the overall development and happiness of the employegua"ty of life is lacking in one or several basic areas of his

and reducing his/her stress levels without jeopardizingife: FOr example, the very ill or those who are no longer
the economic health of the company. able to care for themselves or do activities they enjoy because

of physical, mental or financial restrictions are often said to

Meaning have a low quality of life.

Extent to which employees can enhance their
personal lives through their work environment and =
experiences.Quality of work life refers to the level of
happiness or dissatisfaction with one’s career. Those wh@- €HOW.com, a scholarly website defines QWL as the
enjoy their careers are said to have a high quality of work life, ~ level of (satisfaction/ happiness) or dissatisfaction with
while those who are unhappy or whose needs are otherwise ONe’s career.

Quiality of work life refers to the favorableness or
unfavorableness of the work environment

unfilled are said to have a low quality of work life. Various authors have proposed models of quality of
Definition: working life which include a wide range of factors.
Quiality of life is defined as the level of enjoyment Hackman & Othman (1976) drew attention to

in a person’s life. In general, it is based on many factors psychological growth needs as necessary considerations
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in QWL. These needs include skill variety, task identity,
task significance, autonomy and feedback.

Taylor (1979) came up with components such
as extrinsic job factors (e.g. wages, hours of work &
working conditions) and intrinsic job factors. He states
that quality of work life must have considerations such

ISSN : 2250-1940 (Print), 2349 - 1647 (Online)

Reward and compensation systems must also be
aligned to satisfy, motivate and retain employees.
Several reward criteria proposed include Rewards
based on performance, effort, skill, seniority, job
difficulty and discretion time. DeCenzo and Robbin
(2004)

as:- Need for quality work life

Employee participation in management The above contributions are largely based on the
need theories e.g. As identified by Maslow in his Hierarchy
of needs theory, all the five needs must be attended to in
order to achieve a quality working life. The needs are:-

Self development 1

Fairness and equity
Social support

. Physiological: These are basic physical comfort or
bodily needs: food, sex, drink, and sleep.

ok 0N e

Meaningful future at work

Mirvis and Lower (1948) suggested that QWL was 2. Security/safety: People want to feel safe, secure, and
associated with:- free from fear. They need stability, structure, and

Satisfaction of wages order.

3. Belongingness and love: This is a need for friends,
family, and intimacy-for social acceptance and
affection from one’s peers.

Hours and working conditions
Safe working environment

Equitable wages 4. Esteem: People want the esteem of others and they

want to be regarded as useful, competent, and
important. People also desire self-esteem and need a
good self image.

Equal employment opportunities

o gk wNRE

Opportunities for advancement

Danna & Griffin (1999) argues that Quality of
work life is a wider concept that incorporates not only *-
work based factors as pay and relations at work but also
reflect on life satisfaction and general feeling of well-being.

Self-actualization: This highest motivation level
involves people striving to actualize their full potential,
to become more of what they are capable of being.

i . ) They seek to attain self-fulfillment.
Job and Career Satisfaction (JCS) of quality

work life is said to reflect on employee's feelings and Factors Influencing the Quality of Work Life
their satisfaction and contentment with their jobs and The factors that influence and decide the Quality
the training they receive to do it. of work life are:

It has been proposed that positive job satisfaction had. Attitude: The person who is entrusted with a particular

been influenced by factors such as:- job needs to have sufficient knowledge, required skill
and expertise, enough experience, enthusiasm, energy
level, willingness to learn new things, dynamism,
sense of belongingness in the organization,
involvement in the job, inter personnel relations,
adaptability to changes in the situation, openness for
innovative ideas, competitiveness, zeal, ability to work
under pressure, leadership qualities and team-spirit.

Training and Development is aimed at nurturing 2. Environment: The job may involve dealing with

employee talent and enable them perform more difficult  cystomers who have varied tolerance level,
tasks. preferences, behavioral pattern, level of
understanding; or it may involve working with
dangerous machines like drilling pipes, cranes, lathe
machines, welding and soldering machines, or even
with animals where maximum safety precautions have
to be observed which needs lot of concentration,
alertness, presence of mind, quick with involuntary
actions, synchronization of eyes, hands and body,
sometimes high level of patience, tactfulness, empathy
and compassion and control over emotions.

Clarity of goals and role ambiguity
Appraisal

Recognition and reward

Personal development career benefits

ok~ N e

Enhancement and training needs

Alan Price (2007) states that empowering
frontline employees and emphasis on team work helps
to harness intelligence & energies of employees thus
creating potential for success and quality results. This is
achieved through giving knowledge and competencies
to handle high performance work through team work,
team briefings, interpersonal skills, appraisal and
information sharing.
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3. Opportunities: Some jobs offer opportunities for
learning, research, discovery, self-development,
enhancement of skills, room for innovation, public
recognition, exploration, celebrity-status and loads
and loads of fame. Others are monotonous, repetitive,
dull, routine, no room for improvement and in every
sense boring. Naturally the former ones are interesting
and very much rewarding also.

. Nature of Job: For example, a driller in the oil drilling
unit, a diver, a fire-fighter, traffic policeman, train
engine driver, construction laborers, welder, miner, 8.
lathe mechanic have to do dangerous jobs and have
to be more alert in order to avoid any loss of limb, or
loss of life which is irreparable; whereas a pilot,
doctor, judge, journalist have to be more prudent and
tactful in handling the situation; a CEO, a professor,

a teacher have more responsibility and accountability
but safe working environment; a cashier or a security
guard cannot afford to be careless in his job as it
involves loss of money, property and wealth; a
politician or a public figure cannot afford to be 9,
careless, for his reputation and goodwill is at stake.
Some jobs need soft skills, leadership qualities,
intelligence, decision making abilities, abilities to train

ISSN : 2250-1940 (Print), 2349 - 1647 (Online)

are the motivating factors for anyone to take keen
interest in his job. The work atmosphere should be
conducive to achieve organizational goal as well as
individual development. It is a win-win situation for
both the parties; an employee should be rewarded
appropriately for his good work, extra efforts,
sincerity and at the same time a lethargic and careless
employee should be penalized suitably; this will motivate
the former to work with more zeal and deter the latter
from being so, and strive for better performance.

Challenges: The job should offer some challenges at
least to make it interesting; That enables an employee
to upgrade his knowledge and skill and capabilities;
whereas the monotony of the job makes a person
dull, non-enthusiastic, dissatisfied, frustrating,
complacent, initiative — less and uninteresting.
Challenge is the fire that keeps the innovation and
thrill alive. Awell-accomplished challenging job yields
greater satisfaction than a monetary perk; it boosts
the self-confidence also.

Growth and Development: If an organization does

not give chance for growth and personal development
it is very difficult to retain the talented personnel and

also to find new talent with experience and skill.

and extract work from others; other jobs need 4 Risk Involved and Reward: Generally reward or

forethought, vision and yet other jobs need motor
skills, perfection and extreme carefulness.

. People: Almost everyone has to deal with three set of
people in the work place. Those are namely boss,
co-workers in the same level and subordinates. Apart
from this, some professions need interaction with
people like patients, media persons, public, customers,
thieves, robbers, physically disabled people, mentally
challenged, children, foreign delegates, gangsters,
politicians, public figures and celebrities. These
situations demand high level of prudence, cool temper,

compensation is directly proportional to the quantum
of work, man-hours, nature and extent of
responsibility, accountability, delegated powers,
authority of position in the organizational chart, risk
involved, level of expected commitment, deadlines
and targets, industry, country, demand and supply of
skilled manpower and even political stability and
economic policies of a nation. Although risk is
involved in every job its nature and degree varies in
them; All said and done, reward is a key criteria to
lure a prospective worker to accept the offer.

tactfulness, humor, kindness, diplomacy and some of the important techniques for improving the

sensitiveness.

quality of work life are:

. Stress Level: All these above mentioned factors are1l. Job Enrichment

inter-related and inter-dependant. Stress level need,
not be directly proportional to the compensation.
Stress is of different types — mental stress/physical

. Job Rotation and
3. Quality Circles (or Self-managed Work Teams).

stress and psychological or emotional stress. AWays to improve quality of work life:-

Managing Director of a Organization will have mental

Methods of improving work life quality:

stress, a laborer will have physical stress, aTg consider an enterprise to have improved their
psychiatrist will have emotional stress. Mental stressemployees’ work life quality, we should see about:

and Emotional stress cause more damage than physicil
stress. :

Payment:
Employees must be paid quickly and on time,

. Career Prospects: Every job should offer careerfairly, appropriately and adequately to their work.

development. That is an important factor which
decides the quality of work life. Status improvement,
more recognition from the Management, appreciations

2. Benefit

Carry out benefit programs in many aspects, care

about employees’ life and family by many various
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activities: give birthday presents, hold wedding for Reference

employees, and help their families in sudden difficulties. R oppins. s.P. Organizational Behavior: Concepts
3. The relationship between leaders and subordinates: Controversies, and Applications, Prentice-Hall,
Englewood Cliffs,

Enterprise needs to keep a close, sincere and _
, Murdick and Schuster (1985), Human resource

. . . latt
open — minded relationship between leaders and . o
subordinates. Allow straight — line managers to be able ?:/Isr:agﬁment, Ohio, Charter E.Merrul Publishing
to appraise or comment on their subordinates. A specialC . WFp 19);8 M ina h - broductivit
fund deduction should be given to managers only to asio, W.F( ). Managing human resources: productivity,

improve their relationship with employees, for example: quality of work life, profits, Irwin: McGraw-Hill, Boston,

Having a visit when the employee is sick MA.
9 . p. y . Schermernrhorn, J.R., John, R, Management for Productivity,
4. The Implementation of training programs to improve John Wily and Sons: Inc
special skills for managers. Hackman, J.R. and Oldham, G.R. (1980), Work Redesign,

5. Doing research on the opinions, wishes and estimation ~ Addison-Wesley, Reading, MA.
of all the employees in the company about the firm JOURNALS:

business activities. Kalra, S. K., & Ghosh, S. Quality of work life: A study of
) : - . associated factors. The Indian Journal of Social Work,
6. Employee’s performance evaluation period in which 1084, 45.54,

managers are required to discuss with employees

lizur, D., &Shye, S. Quality of work life and its relation to
about the development goals of th mpan welF : _ ) .
as individual emp‘ljoyee 9 the company as we quality of life. Applied Psychology: An International

_ o _ Review, 39 (3), .1990, 275-291.

7. The Establishment of quality circle in the company 0 Hannif, Zeenobiyah& et.al, Call Centers and the Quality of
make opportunities for every employee to be able to Work Life: Towards a Research Agenda, Journal of
take part in the decision making process that relate to Industrial Relations,50(2), 2008, 271-284.

their work. Hsu, M. Y., &Kernohan, G. Dimensions of hospital nurses’
8. The Use of flexible working time system; the reduction quality of working life. Journal of Advanced Nursing,
of working time in a week, working hours in a day or 54,2006, 120-131.
the change in working schedule to make it the mostKorunka, C., Hoonakker, P., &Carayon, P. Quality of working
appropriate, convenient and reasonable for employees life and turnover intention in information technology
to work. work. Human Factors and Ergonomics in Manufacturing
. & Service Industries, 18, 2008, 409-423.
Conclusion Lewis, D., Brazil, K., Krueger, P., Lohfeld, L., &Tjam, E.
Quality of work life gives sophisticated life to the Extrinsic and intrinsic determinants of quality of work
employee. Quality of work life improves or increases the life. Leadership in Health Services, 14, 2001, 9-15.
life span of the employee. The happiness and jobSchouteten, R. Group work in a Dutch home care
satisfaction give productivity and improve the loyalty organization: Does it improve the quality of working
among the employee. It also reduced the cost of life? The International Journal of Health Planning and

production. Improved quality reduced the stress of the Management, 19, 2004, 179-194.

employee. Quality service sustains customers’ confidencé/an Laar, D., Edwards, J. A., & Easton, S. The Work-related
and is essential for a competitive advantage. Yet many quality of life scale for healthcare workers. Journal of
companies are struggling to improve service, wasting Advanced Nursing, 60, 2007, 325-333.

money on ill-conceived service programs and underminingWalton, R.E. Improving the QWL, Harvard Business Review,
credibility with management rhetoric not backed up with 19 (12), May-June, 1980, 11-24. [10] Winter, R., Taylor,

action. Are there guidelines to help managers chart a  T.and Sarros, J., Trouble at Mill, “Quality of Academic

service-improvement strategy for their organizations work life issues within a comprehensive Australian
University”, Studies in Higher Education, 25 (3), 2000,
279-294.
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ABSTRACT

Women entrepreneurs have been making a significant impact in all segments of the economy iarlad&, C
Great Britain, Germany, Australia and the United States. The areas chosen by women are retedistadants,
hotels, education, cultural, cleaning, insurance and manufacturing The New Thrust suggests fal@wing
factors pulling or pushing women in an entrepreneurship Factors leading women to be an entrejdveneur.
entrepreneurs choose a Women takes up business enterprises to Profession as a challenge andkran get o
financial difficulties and respond- adventure with an urge to do some - visibility is thrust oxtieeim family

- thing new, liking for business and circumstances, to have an independent occupation. Withadheofspre
education and new approaches/awareness, women entrepreneurs are achieving higher level of 3f'§j)name
Engineering (ii) Electronics (iii) Energy. This present study is an attempt to explore the oppestamd
challenges of women entrepreneurs in Trichy city. This study reveals about the reasons to beotieeraneur,
reasons for slow progress of women entrepreneurs.

Key Words: Women Entrepreneurs, Opportunities, Challenges.

Introduction Second Category : Established in cities and towns Having
sufficient education Both traditional and non traditional
items Undertaking women services-kindergarten,
créches, beauty parlors , health clinic etc. Third Category:
llliterate women Financially week Involved in family
Women Entrepreneur is any women who business such as Agriculture, Horticulture, Animal
organizes and manages any enterprise, especially ®usbandry, Dairy, Fisheries, Agro Forestry, Handloom,
business. Women Entrepreneurs may be defined as theower loom etc. The challenges and opportunities
women or group of women who initiate, organize and provided to the women of digital era are growing rapidly
co-operate a business enterprise. Government of Indiahat the job seekers are turning into job creators.
has defined women entrepreneurs as an enterprise Own?gbjectives of the Study:
and controlled by a woman having a minimum financial . .
interest of 51% of the capital and giving at least 51% of x To study about the demographic profile of the
employment generated in the enterprise to women. With respondents.
the increase in the number of women getting educated X To confer the opportunities and challenges of women
there is considerable awareness among women to be self- €ntrepreneurs in Trichy.
employed and gradually the role of women is changing x To offer suggestions for future development.
in the society. Women make the second largest targefjethodology of the Study:
group for identification of potential entrepreneurs being
slightly less than 50% of the total population. Women
entrepreneurs can be divided into three categories : Firsg
Category : Established in big cities . Having higher level
technical & professional qualifications Non traditional
Items Sound financial positions.

“When woman moves forward, the family
moves, the village moves and the nation
moves” - Pandit Jawaharlal Nehru

The present study is to focuses the opportunities
nd challenges of women entrepreneurs. This study is
escriptive in nature with a sample size of 200. The
Primary data was collected from the respondents through
structured schedule on Simple Random Sampling
technique. Secondary data were collected from the
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various published sources. This study confined in TrichyTable No: 2 Purposes of the Respondents starting a
city. The data so collected were tabulated, edited andusiness

analyzed, assess the facts to draw conclusion. Reasons for starting a businesk Percent
Literature Review: Earn money 100
Schwartz (1979) in an exploratory study of 20 | Self employment 44
female entrepreneurs found that their prime motivationg. Compulsion of family members 22
for starting a business were the need to achieve, thg Social status 20
desire to be independent, the need for job satisfaction, Family improvement 16
and economic necessity. Total 200

Sinfield (1981) observed that with high levels of long- Source: Primary data
term unemployment in various ‘female sectors’ of the

economy, proprietorship is becoming an important means From the above table clearly point out that 100%
of employment for many women. of the respondents expressed their reasons for starting

, their business only to earn money, 44% of the
Sulochana A. Nadkarni (1981)102 conducted a respondents said their opinion related to start their

study on ‘Women, Entrepreneurship and ECONOMICy, giness for their self employment, 22% and 20% of the
Development’ in Pune city. She found that the yegpondents are start their business for the reason of
development plans and supportive services had generall;;/am”y members compulsion and for social status and

overlooked the need to devise plans to help women tGemaining 16% of the respondents to invent their business
overcome constraints and difficulties. for family improvement

Lokeswara Choudary (1999)114 carried out & 14 produce new and better quality products:
study on women entrepreneurs of Vikram Sarabhai Ot of the total sample respondents. 40 per cent
Industrial Estate in Chennai city. The study observed that £ th dents st | P g g ' h P 21
most of them had the following constraints, viz. lack of of the respondents strongly agreed, and another per

proper training, experience, lack of encouragement fromcent of the respondents agreed that the factors for the

the society, inadequate Government assistance, morgpportunltles of women entrepreneurs. Only 15.5 per

competition, inadequate knowledge and experience ipcent of the respondents expressed strongly disagreed with

: the opportunities of women entrepreneurs.
management of various factors.

Table No:1 Demographic Data Availability of appropriate technology:

The highest percentage of the respondents

Age | Percent|  Educational |Percent (36%) strongly disagreed and 27 per cent of the
_Qualification respondents disagreed with the availability of appropriate
Below 20 20 |lliterate 40 technology.
21- 30 60 |Primary 60 .
3140 50 |Secondary 20 Favourable Govt. policies:
41-50 40 |Diploma 35 Of the total number of respondents 46%
Above 50 30 |Graduate 20 strongly disagreed and 42 per cent of the respondents
Total 200 Total 200 disagreed with the favourable Government policies.
Marital | Percent Monthly Percent Better customer satisfaction:
Sins fans Earnings The highest percentage of the respondents (32.5
gle 40 |Below Rs.5000 15
Married 120 |Rs.5,001Rs.10,000| 70 per cent) strongly agreed and another 21 per cent of the
Separated 30 |Rs.10,001Rs.15.000 95 res_pond_ents disagreed that the better customer
Widow 10 _|Above Rs.1500L | 20 satisfaction.
Total 200 Total 200 Financial institution support:
Source: Primary data Among the total 35.5% of the respondents

disagreed and 23 per cent of the respondents expressed

60% of the respondents are found in the ageeir neutral opinion about the financial institution support.
group of 21-30 and 31-40. 120% of the respondents are

married. Overall 60% of the respondents are havingShortage of power, water etc:

primary education 95% of the respondents monthly The highest percentage of the respondents

earning ranges between Rs.10,001-Rs.15,000 (49.5%) strongly agreed and 43.5 per cent of the
respondents agreed with the statement that shortage of
power, water etc.
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Table: 3 Satisfactory Level towards the attribute of Opportunities & Challenges faced by the Women
Entrepreneurs

(SA-Strongly Agree, A-Agree, N-Neutral, DA-Disagree, SDA-Strongly Disagree)

Attributes of the opportunities faced by women Responses
entrepreneurs SA A N DA SD
1.To produce new & better quality products 80 42 33 14 31
(40%) (21%) | (16.5%)| (7%) | (15.5%)

2.Availability of appropriate technology 9 22 43 54 72
(4.5%) (11%) | (21.5%)| (27%) | (36%)

3.Favourable Govt. policies 6 11 7 84 92
(3%) (5.5%) | (3.5%) | (42%) | (46%)

4 Better customer satisfaction 65 38 16 39 42
(32.5%) | (19%) (8%) | (19.5%)| (21%)

5.Financial institution support 28 23 46 71 32

(14%) | (11.5%)| (23%) | (35.5%)| (16%)

Attri butes of the Challenges
Faced by women entrepreneurs

1.Shortage of power, water etc 99 87 14 i -
(49.5%) | (43.5%)| (7%)

2.Tough competition 100 73 21 6 -
(50%) | (36.5%)]| (10.5%)| (3%)

3.Political instability 51 62 75 7 5
(25.5%) | (31%) | (37.5%)| (3.5%) | (2.5%)

4.Climatic change 13 36 88 23 40
(6.5%) (18%) | (44%) | (11.5%)| (20%)

5.Changing customer tastes & preferences 121 67 12
(60.5%) | (33.5%) i (6%) i

Tough competition: Suggestions
Among the total 50% of the respondents strongly The Government should take necessary steps

agreed and 36.5% of the respondents agreed with thgegarding positive business environment for female

statement that tough competition. Only 3 per cent of theentrepreneurs.

respondents have disagreed with the tough competition.
The financial institutions and banks which
provide finances to entrepreneurs must create special

Out of the total sample respondents 37.5 Perqqis for providing easy finance to women entrepreneurs.
cent of the respondents expressed their neutral opinion

and 31 per cent agreed that political instability. Only 5 Government should increase the training
per cent of the respondents strongly disagreed with thgorogrammes to develop skills, profession competencies,
statement that political instability. leadership etc.

Political instability:

Climatic change: Conclusion

Of the total number of respondents 44% of the Women constitute almost half of the total
respondents said their neutral opinion and 20 per cent Of)opulation in India but they are not enjoying their
the respondents strongly disagreed with the statemenfreedoms, equalities, privileges, on par with their male
that climatic change. counterparts. Since implementation of planning in India,
several policies and approaches were made to reduce

, inequalities between women and mas a result a shift
For the statement changing customer tastes ang,,m welfare to ,development to ,empowerment

preference, 60.5 per cent of the respondents strongly, ,human development approaches has taken place

agreed and 33.5% of the respondents agreed and only & change the position and status of womerBoth

per cent of_the respondents disagreed with the Stateme@tovernment and NGOs sectors were intervening to

that changing customer tastes and preference. empower the women. The National Empowerment
Policy, 2001 also emphasized that womgreconomic

Changing customer tastes and preference:
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empowerment may be visualized only with the Kumar K.P. (1997), “Self — help Groups: An alternative to
development of women entrepreneurship. Women institutional credit to the poor — A Case Study in A.P.”,
entrepreneurial development is one of the important areas ~ Journal of Rural Development, Vol.16, No.3, pp.515-
where majority of countries have focused upon as a part 530.

of overall Human Resource Development. It is well shodhganga.com.

ascertained by policy makers across the countries tha§ylochana A. Nadkarni , ‘Women, Entrepreneurship and
strategic development of an economy required equal Economic Development’, Paper of

participation and equal opportunities to all sectlons_ andr; st National Conference on Women's Studies, Bombay,
gender. Entrepreneurial development is one significant April, 1981.

i nt for inabl nomi velopment. .
instrument for sustainable economic development www.google.co.in.
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ABSTRACT

The micro, small and medium (MSMES) enterprises constitute a very important segment of the dmaiany.ec
The MSMEs play a vital role in the economic structure due to its significant contribution in teoutpuot,
exports and employment. For developing India, where the labour is abundant and capital is seatsMVa
sector is a major source of employment for millions of people. Keeping in view the importance ks, Nt&M
Indian government has included these sectors in its five year plans. The MSMEs are still hampkesd by
problems of finance, marketing and low quality. Taking into account the enormous potential séttess the
entrepreneurs and the policy-makers must act collectively to facilitate growth in this sectae Jérg prticle
deals with the performanc®pportunities for MSMES in Indiaome suggestions for revival of MSMEs in India
and the study is only based on secondary data and information.

Key WordsMSMEs, MSEs, Policy Makers, SSI (Small Scale Industry)

Introduction: accounts for about 45 percent of the manufacturing
_output and 40 percent of the total exports of the country.
The concept of SSI sector has undergone_ draS'['Grhe sector is estimated to employ about 595 lakhs persons
changes over the year. The government of India havgy, qer 261 lakhs enterprises throughout the country.
adop’Fed Investment I!m't |n.the yalue of plant _a”F" Further, this sector has consistently registered a higher
machinery items of an industrial unit as the sole criteria g i rate than the rest of the industrial sector. There
for defining the SSI sector. In the pursuit to help the 50 oer 6000 products ranging from traditional to high

sector to grow further the investment of the SSI sectorio 1, items. which are being manufactured by the MSMEs
has been raised from time to time ranging from 5 lakhs;, | 4ia. It is well known that the MSMEs provide good

in plant machinery during 1960, rest 7.5 lakhs during opportunities for both self employment and wage
1996, Rs.10 lakhs during 1975, Rs.20 lakhs during 1980employment.

Rs.35 lakhs during 1985, Rs.60lakh during 1991, Rs.300
lakhs during 1997 and to Rs.500 lakhs during 2006, Definition of Micro, Small and Medium Enterprises
Government of India in its recent enactment of the Microin India:
Small and Medium Enterprise development Act 2006 has There exist several definitions of the term small
changed SSI sector into SME sector giving due gng medium enterprises (SMEs), varying from country to
importance to the enterprise segment and at the samgoyntry and varying between the sources reporting SME
time bring or emerging the medium sector into fold.  gtaistics. The commonly used criteria at the international
The Micro, Small and Medium Enterprises level to define SMEs are the number of employees, total net
(MSMESs) sector contributes significantly to the assets, sales and investment level. If employment is the
manufacturing output, employment and exports of thecriterion to define, then there exists variation in defining the
country. It is estimated that in terms of value, the sectorupper and lower size limit of a SME.
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(a) a micro enterprise is where the investment in(c)a medium enterprise is where the investment in

equipment does not exceed ten lakh rupees. equipment is more than two crore rupees but does not
exceed five crore rupees According to the Ministry of
Micro, Small and Medium Enterprises, recent ceilings
on investment for enterprises to be classified as micro,
small and medium enterprises are as follows

(b)a small enterprise is where the investment in
equipment is more than ten lakh rupees but does not
exceed two crore rupees.

Classification Manufacturing Enterprises* Service Entreprises**
Micro Rs. 2.5 million/ Rs. 25 lakh Rs.1 million/ Rs. 10 lakh (US$ 20,000)
(US$ 50,000)
Small Rs. 50 million/ Rs. 5 crore (US$ 1 million) [Rs. 20 million/ Rs. 2 crore (US$ 40,00,000)
Medium Rs. 100 million/ Rs. 10 crore (US$ 2 millions}s. 50 million/ Rs. 5 crore (US$ 1million)
* Investment limit in Plant & Machinery * Leather and leather goods
** Investment limit in equipments » Meat products
*¥* Rs 50 =1 USD * Bio-engineering
Objective of the Study  Sports goods

To study the opportunities and challenges of MSMEs ine Plastics products

India « Computer Software, etc.

Opportunities for M SMEs in India Key characteristics of Indian MSMEs such as

Government of India has developed key strategieshigh contribution to domestic production, significant
to promote and support the MSME sector to promoteexport earnings, low investment requirements, operational
competitiveness, quality upgrading, finance, technology,flexibility, location wise mobility, capacities to develop
etc. This has resulted in a dramatic positive change irappropriate indigenous technology, import substitution,
the sector. Over the years, this sector in India hascontribution towards defence production, technology —
progressed from the production of simple consumeroriented industries, and competitiveness in domestic and
goods to the manufacture of many sophisticated andexport markets help them tap opportunities in various
precision products like electronics control systems, microsectors.
wave components, electro medical equipment, etC.parformance of MSMEs
MSMEs in India are considered to be important members

within the supply chain and are established in almost allThe performance of MSME sector is assessed by its
major sectors in Indian industry such as: contribution to exports, employment and economic

growth, production and investment growth and
contribution to GDP and National Income etc.

* Agricultural Inputs Product of MSMEs
» Chemicals & Pharmaceuticals

» Food Processing

There are over 6000 products ranging from handloom
 Engineering; Electricals; Electronics sarees, carpets and soaps papads to pickles, and machine

« Electro-medical equipment parts for large industries.

* Textiles and Garments
Employment Growth of MSMEs

Sl.| Year |[Total Working Enterprises| Employment Market Value of Gross Out Put
No (in Lakh) (in Lakh) Fixed Assets (Rs in Core)
1 | 200304 113.95 271.42 170,219.00 314850.00
2 | 200405 118.59 282.57 178,699.00 364547.00
3 | 200506 123.42 294.91 188,113.00 429796.00
4 | 200607 361.76 805.23 868,543.00 497842.00
5 | 200708 377.36 842.00 920,459.84 1351383.45
6 | 200809 393.70 880.84 977,114.72 1435179.26
7 | 200910 410.890 921.79 1,038,546.08 1524234.83
8 | 201011 428.73 965.15 1,105,934.09 1619355.53
9 | 201112 447.66 1,011.80 1,183,332.00 1721553.42
10| 201213 467.56 1,061.52 1,269,338.02 1834332.05

Source: MSMEs Annual Report 2012-13
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The MSE sector has maintained a higher rate of growth vis-a-vis the overall industrial sector.

Contribution of manufacturing output of MSME in GDP

Year Gross Value Percentage Share of MSME
of Output Total manufacturing output Gross Domestics Product (GDP)
200607 1198817.55 42.02 7.73
200708 1322960.41 41.98 7.81
200809 1375698.60 40.79 7.52
200910 1488390.23 39.63 7.49
201011 1655580.6 38.48 7.42
2011-12* 1790804.67 37.52 7.28

Source: Fourth All India Census of MSMEs 2006-07, ¥ High cost of credit Access to adequate and timely

Natonal Account Statistics 2013, CSO, M/O SPI and
Annual Survey of Industries, CSO, M/O SPI. Note: *
Provisional, The following “Twelve Strategy Challenges”
have been identified by the Planning Commission for
preparation of the XII Five Year Plan:

9 Enhancing the Capacity for Growth

9 Enhancing Skills and Faster Generation of
Employment

Managing the Environment

Markets for Efficiency and Inclusion
Decentralisation, Empowerment and Information
Technology and Innovation

Securing the Energy Future for India

© © © © ©O© ©O© ©

Rural Transformation and Sustained Growth of
Agriculture

9 Managing Urbanization
9 Improved Access to Quality Education
9 Better Preventive and Curative Health Care

Out of above twelve Strategy Challenges, the Ministry
has substantive role to play in the following areas:

™ Enhancing the Capacity for Growth

™Enhancing Skills and Faster Generation of
Employment

™ Markets for Efficiency and Inclusion

™ Technology and Innovation.

Key Challenges Faced By Indian Msme Sector
Despite its strategic importance in any

industrialization strategy, the opportunities that the Indian
landscape presents and its immense potential for

credit at a reasonable cost is the most critical problem
faced by this sector. The major reason for this has
been the high risk perception among the banks about
this sector and the high transaction costs for loan
appraisal. While the quantum of advances from the
public sector banks (PSBs) to the MSEs has increased
over the years in absolute terms, from Rs.46, 045
Croresin March 2000 to Rs.1, 85,208 Crores in March
2009, the share of the credit to the MSME sector in
the Net Bank Credit (NBC) has declined from 12.5
percent to 10.9 percent during the same period

¥ Collateral requirements: Players in MSME sector

are not in a position to provide collateral in order to
avail loans from banks and hence denied access to
credit.

Accelerated Development of Transport Infrastructure ¥+ Limited access to equity capital:This is common

challenge faced by this sector in spite of the fact that
overall capital inflows have withessed significant
increase in the recent years. Absence of equity capital
may pose a serious challenge to development of
knowledge based industries, particularly those that
are sought to be promoted by the first-generation
entrepreneurs with the requisite expertise and
knowledge.

¥ Problems in supply to government departments

and agencies:Majority of government tenders
prescribe high eligibility criteria such as annual
turnover, past experience etc which deters entity to
MSME sector.

¥% Procurement of raw materials at a competitive

cod: This is a growing challenge faced by this sector
as procurement for raw materials is carried out within
local territory due to their financial constraints and
procurements are much smaller in scale as compared
to industry at large.

employment generation the MSME sector confronts ¥2 Problems of storage, designing, packaging and
several challenges. They face problems at every stage of Product display:
their operation, whether it is buying of raw materials, % MSMEs face problems of storage, display and designs

manufacture of products, marketing of goods or raising

for their products. Non availability of

of finance. Some of the challenges Indian MSMEs face%SeIIing outlets for their products is a serious

have been briefly discussed below.
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inadequate infrastructure for marketing of their 4. Entrepreneurship education and training are the
products to interior/remote parts of the country. methods of brining them in to mainstream.

% Lack of access to global marketsWith the 5. E-cluster model is necessary to beat challenges of
liberalization and globalization of the Indian economy, ~ globalization and faster penetration of innovation idea
the small enterprises in India have unprecedented for inclusive market growth. o N
opportunities on the one hand, and face seriousS- The government shall create policies to facilitate
challenges, on the other. While access to global market COmpetitive outcome in the market.
has offered a host of business opportunities in theConclusion . _ .
form of new target markets, possibilities to exploit From the above information we came conclusion
technological advantage, etc., the challenges in thighat, Micro, Small and Medium Enterprises (MSME)
process have flowed mainly from their scale of Sector contributes about 40 per cent in the country’s
operation, technological obsolescence, and inabilitytotal exports and over 8 per cent to India’s Gross
to access institutional credit and intense competitionPomestic Product (GDP). The sector accounts for
in marketing. around 45 per cent of the manufacturing output and

¥ Inadequate infrastructure facilities, including provides employment to about 60 million persons through

’ L 26 million enterprises. Inter-Ministerial Committee was
power, water, roads, etc To ensure competitiveness inted for boosting exports from MSME. sector in
of the MSMEs, it is essential that the availability of appointed for boosting exp

infrastructure, technology and skilled manpower are Lndlz%llgog/? gug zﬁglﬁ;ecirln-s gjtrviiet) Qtvfocr?(r;%rlgc glrig;gtsh
in tune with the global trends. MSMESs are either y X P

located in industrial estates set up many decades ag CLr?r?épu?;io?%\/cirmzngJggipggggi(gmgglet;%isw:;ures
8; ?;Z;uﬂﬁgfgn;?zZvc;tmgnurfgﬁr; ?S?;Sa?éat;?\fl?hgzg? sked from the different Export Promotion Councils and
: : . ndustry Associations on the issues and the problems
of infrastructure, including power, water, roads, etc. ; .
in such areas is poor and unreliable. faced by them. The Committee notes thqt th_(_e major
problems for the MSMEs relate to the availability and
¥sLow technology levels and lack of access 10 ot of credit, marketing support, improving productivity,
modern technology The MSME sector in India,  4nq technology/skill up gradation, infrastructure and the
with some exceptions, is characterized by 10w jngiit tional framework for the MSMEs and suggest short

technology levels, which acts as a handicap in the;ng medium term measures to enhance exports from
emerging global market. As a result, the sustainability \ysME sector in India.

of a large number of MSMEs will be in jeopardy in Reference

the face of competition from imports. Annual Report, 2012-13, Department of Commerce,
¥ Lack of skilled manpower for manufacturing, Government of India

services, marketing, etc Although India has the Annual Report, 2012-13, Ministry of Micro, Small & Medium

advantage of a large pool of human resources, the Enterprises, Government of India

industry continues to face deficit in manpower with Economic Survey 2012-13, Ministry of Finance, Government

skills set required for manufacturing, marketing, of India.
servicing, etc. Government of India: MSME Annual Report 2011-2012

¥, Absence of a suitable mechanismwhich enables Raju, Dr. B. Yerram and Nataraj, P.R. Mohan (2008): Small

h ick revival of viable sick ent . dall and Medium Enterprises in India (Indian Institute of
the quick revival of viable sick enterprises and allows Banking and Finance)

unviable entities to close down speedily; and Report of the Inter-Ministerial Committee for Boosting
% Branding and Marketing: Due to very high cost of  Exports from MSME Sector
business acquisition, Low media budget, non Report of the Technical Committee on Services/Facilities to
participation in International events, the MSME Exporter (Padmanabhan Committee), Reserve Bank of India,
branding and visibility is extremely poor 2013
Solution For The Problem In Msme Sector: Report of the Working Group on Micro, Small and Medium

. Enterprises (MSMES) for XfiFive Year Plan (2012-2017),
1. upgraded technology coupled with adequate andPIanning Commission

timely credit was necessary for the sector growth. http://commerce.nic.in/

2. Innovation and marketing initiatives and skill http://commerce.nic.in/trade/international_ntm.
development a required for the growth of MSME in a asp?id=4&trade=i
economy set to growth in double digit. http://commerce.nic.in/trade/international_ta.

. e . ?id=2&trade=i
3. Financial institution should shift them to an approach 2SP . _ .
of investing in entrepreneurship than big enterprises. http://commerce.nic.in/trade/TBTSPS.asp?id=5&trade=i

Research Explorer 46 January - June2015


http://commerce.nic.in/
http://commerce.nic.in/trade/TBTSPS.asp?id=5&trade=i

)

Available online @ www.selptrust.org
Research Explorer
ISSN : 2250-1940 (Print), 2349 - 1647 (Online)
Impact Factor: GIP - 0.389, RIP - 0.920;
Vol. IV : IssuelO ; January - June 2015

DIASPORIC SENSIBILITY IN CHITRA BANERJEE DIVAKARUNI'S
ONE AMAZING THING

A. Shafina Banu
Assistant Professor of English(SF Women)
Jamal Mohamed College (Autonomous), Trichy.

Dr. T. Jayakumar
Associate Professor of English,
Periyar EVR College (Autonomous), Trichy.

ABSTRACT

Chitra Banerjee Divakaruni is one of the major writer in English writing about Indian diaspona iknerica.

She writes about migrant experience in her major novels. Her novel, One Amazing Thing (2010amounts
intricate tapestry of nine stories told by nine characters trapped in the visa office of an lrfianl&e in an
unnamed American city when the building collapses in an earthquake. The imagery here is pogvshfohsn
how effectively Divakaruni can hold her readers in thrall. At the first glance the stories seemphesincident

of their life. But those stories mainly are the hidden achievements or their self confessithe thah of their
consciousness really focus on. All the characters have transmigrated to America from the gifieseftthe
world, but they have one destination to travel that is to India. The paper focuses on the Disespsilidity of

the characters and their journey towards destination.

Key Words :Sufferings, Alienation, Racial Conflict, Diasporic experience, Self realisation

In One Amazing ThingChitra Banerjee Jiang “walked through the door and around the spirit
Divakaruni presents a real and vivid picture of the wall though, he would have been astonished. Thus the
immigrant life. The nine characters in the novel belong Chinese live in a voluntary seclusion to preserve their
to different ethnic groups and different generations. The F XOW X UH 7TKRXJK &KLQHVH OLYH D
life of these nine is revealed in parts by Divakaruni in thelife they could not escape the hostility of Indians. “Indians
beginning and the whole of it is revealed by them while considered us below them because many of us were in
narrating an amazing thing from their life. Each of their tannery business or owned leather goods store” (OAT
stories carries the diasporic experience which is distinct68).

and varied from one another. Mohit was ready to elope with Jiang but their

Jiang is an old Chinese woman whose family bond was completely trampled by the Sino-Indian War
migrated to India some generations before. Jiang is forcedf 1962. Rumours of Mao’s plan to bomb Calcutta spread
to leave India to America due to political crisis. Her family throughout the city. As a result the Indo-Chinese faced a
did not lose their roots of the Chinese culture. They greater turmoil. The Chinese business was not patronised.
preserved this inherited knowledge without getting A popular Chinese restraint was set into fire for the people
creolized by keeping themselves away from the hostgot food poisoned and they believed that it was the part
nation’s society. This is evident from Jiang, who says of war. The Chinese people were scrutinised to the most.
“our gates opened only a few times each day” (OAT 67).The government called them to submit their papers as a
proof for their Indian citizenship. Many Chinese did not
have their birth certificate. Jiang's father and her
grandmother were two such. Mohit Das was also
helpless and could not marry Jiang.

Chinese children were trained to hold secrets
from the non-Chinese who were considered as ‘ghosts
(OAT 68). The Chinese in Kolkata lived as a community
in a place called Chinatown. “Had the observer”, says
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Jiang's father was able to make a livelihood to Her face was pruned and was pinned with a sequined
Jiang by getting her in marriage to middle aged man calledsari to her upper body. She was made to pose artificially
Curtis Chan. Due to the existing crisis Jiang'’s father wasfor the photograph in order to please the future mother-
forced to do the embracing act to get her daughter outn-law. Malathi was given a parasol by her mother to
of the crisis to America. Jiang with her husband settledprotect her pruned face whenever she got out. These
in a new country. They faced all kinds of hardship to deeds clearly demonstrate the pretention that involves in
lead their life. Jiang’s family later grew well and had fixing a marriage.
super markets. In America Jiang was able to keep her
Chinese spirit alive. In fact she grew it more in America
for she was able to get everything within Chinatown.
She also abandoned the English language when she us
in India to get orders for their shoe shop from the school.
Instead in America she used only mandarin to
communicate with everyone including her grandchildren.
Her brother Vincent finally reached Jiang. He too had
become an immigrant in Australia.

Malathi’s story deals about her experience in this
parlour in a greater deal. Through Malathi Divakaruni
depicts the mean attitude and the temperament of the
ﬁgper class Indian society. She also shows the stamping
of the lower class woman by the upper class women.
Malathi’'s migration to America, though it is for
professional reason it happened mainly because of the
threat made by an upper class woman Vani Balan.

Jiang was in the consulate office to revisit India Vani Balan, a regular visitor to Lola's salon is the
9 wife on industrialist who earns his money Vani is an

anq to meet_her,brqther who was planr_nng to retire Inarrogant woman who gives no respect to people. The
India back. Jiang'’s diaspora experience is very complex.

. o . . girls in Lola’s salon likes her hardly however huge tips
Her édhen'ﬂty IS p:edomlna?tly ICQ!nese dduﬁ to Iher brolléght he thrusts on them. Vani cannot be pacified easily, if a
gg.mprsmigtsa g\i\ﬁthatﬁaa\ghigg ?oJ\?nagf tﬁeeAiwse?igguMpq eatment does not give a result which she envision;.

. . o .- 7 Sometimes even Lola cannot control Mrs Balan. Such is
Pritchett belongs to the Caucasian origin. His family her temper
migrated to America generations before. Mr Pritchett in '
his story narrates his unhappy childhood days which are Nirmala is a maid servant for Vani. She is slim
surrounded by the gloom of poverty. Pritchett in his storyand beautiful with elegant hand. Nirmala is a fevered with
narrates his intimate love and affection for his mother.the nature of carefulness and attentiveness. Nirmala’'s
Pritchet’'s mother in order to wipe out the family’s poverty stay in Vani’s home is pathetic for she is not regarded as
took a job in the cafeteria. However when she retires inhuman. This is very well evident when Nirmala got
weekend and when she has a good mood she sings @stonished by Malathi’s offering of snack to her in Lola’s
his son about a lady with a green sleeve. salon, she said “...for me..."surprisingly. She could not
The mother’s death made him to migrate with believe someone would consider her“importa_nt. I\/1I,alathi’s
the faster parents who are childless old couples. Little O <™ has made her to call her "elder sister” thus a

Pritchet, though had a good livelihood under the plumesstrong distinction in class is strictly observed. Malathi’'s

X . . ry mainl Is with th heti f Ni '
of his foster parents, he could not detach his memorie story mainly deals with the pathetic end of Nirmala's

from his mother’s death. He was struck with guilt and ate.

his memory gets tormented when he thinks of pet. This Vani's son Ravi has been to America for his
inner suffering in his childhood has made Pritchet to bedegree in psychology. He is returning to India carrying
calculative, commercial and business minded. But not aghe Western ideologies of Ravi which proves to be a great
a loving man, which is very much visible in his outfit to the ideology of his parents. Balan who is a rich
relationship with Mrs Pritchet. This pain has made him man could not agree with his son’s mission of starting a
to love childless. Though Pritchet's experience is not afree Boarding school. Mrs Vani, though not interested in
physical migration his experience is filled with special her son’s vision is forced to agree on his son because of
and psychological expatriation. his compulsion.

Malathi is a middle class Indian woman belongs The American ideology that broods in Ravi's mind
to the Brahmin family of the South India city Coimbatore. made him to extend his mission of education outside the
Her migration to America is a result of professional needcampus. He decided to impart the English skills to Vani's
and class oppression. Malathi’'s parents decided to geservant. The traditional mental makeup of Vani could
her married after she failed in the tenth grade for thenot accept the plan of Ravi, but Vani was forced to accept
second time too. The parents did not want to waste anyy his son. Though Ravi started it sincerely the servants
money in Malathi’s schooling. This idea is a typical attitude Were careless. They took the classes as a recreation
of middle class Indian parents. Malathi, in order to look amidst their work. Ravi did not care about them for he
more than normal was taken to Miss Lola’s lovely salon. found a star pupil Nirmala. She was deprived of her

Research Explorer 48 January - June2015



\ol. IV : Issue 10 ISSN : 2250-1940 (Print), 2349 - 1647 (Online)

education due to his birth condition. She was treatedbelonged to third generation. She was not devoid of the
very badly throughout her life. When Ravi treated Nirmala Chinese culture because of the orthodox nature of the
with a due respect, She fell in love with him. Chinese family. Lily having got a sibling called Mark; she

had the usual problem of longing. She felt that she was

Ravi could not practice his western ideology being rejected by the family over mark. She decided to

opposing his mother. He also could not go along with the - ) ) .
traditional Indian ideology of class system because thahat she cannot gain importance in the family by competing
Western thought does not allow him to act accordingly with mark. To seek more attention she started to follow
However she planned the other way to end Nirmala’sand adopt the American habits. Since Lily was a third

fate in a bad way at Gopalan’s house. She could execut ﬁ:rri?;gnczﬁgrlzr,'rsr?: :sascilmaillabtg;e:)fatchcsigvr: xIttTJr?e
it well for Ravi will come to Gopalan’s house at the )

weekend. and the accultpration of the native culture had nc_)t
happened to Lily because of the orthodox nature in
Tarique was an American Indian Muslim Chinese family. Thus Lily knew both Chinese and the
whose family had settled years before. Tariqgue was aAmerican habits. Lily, thus cleverly had invested her
second generation migrant. Since he was born in Americalisobedience in her hybrid knowledge. Lily to seek
he thought America as his mother country. He took prideattention started to Americanise herself.
to be an American. He followed the western customs
without caring for his religion and morality. Tarique’s
mother a first generation migrant was not happy with
his son being a prey to western custom. “
Ammi (Tarique mother) had begged him to get more
serious about his religion, weaping and praying over his
bad behaviour in his high school...” (OAT 27).

Lily used the western customs at least to fear
her family. But Mark was on the verge of falling prey to
Eor yearsthem in his college. Lily and mark, though did not feel
the issue of diaspora directly they takes up migration

between the Chinese and the American culture.

Indian town. He was the only son after three daughters.
Farrah was in America for a short while for her Like Malathi’'s migration. Mangalam’s migration was also

education. Farrah had been brought up in India undebecause of the oppressive deeds of an uppercases family.

the orthodox ideology of her mother. Her mother could Manaalam in order to detach from her
not even allow her to America; he thought “... the life in rman n?l 9 ‘ to stav far awav. he planned to impair
America was ruled by unholy trinity of alcohol drug and permanently or t y Y. he p . . p1
” , the name of Naina. To do that, he flirted with Naina’s
sex...” (OAT30). Farrah’s mother respect can be taken . . ; :
. . .. close friends. He tried to enter affairs with them. He was
as an representative element which abstract migratio ) . L o
through cultural means. Farrah, since born and brough een to demolish the reputqﬂon of Naina’s family till he
up India could not go away with the western ideology. got freedom from them or till he moved far away from

Her identity as an Indian outlived the western influence.them' Mangalam, though he coulgl not unite his relation
permanently with Naina he achieved the freedom of

The Indianess in Farrah and the Americaness ingetting far away from her. Thus Mangalam out of his
Tarique burst out into small conflicts whenever they gloomy life has migrated to America in order to get himself
encounter with each other. Tarique having brought up infar away from his sadistic upper class wife and father-
American mass culture wanted to show Farrah what hadn-law.

i i [ I : L
made America as America by taking her to mal and Though diaspora refers to the migration from

lucking. But the Indian nd Farrach’'s orthodox . 2
Erl:)i Istgu lrjr:atd: he? t?) gr?ilsdrindtheam She was ratheP"€ country to another, Mrs.Pritchet’s state is bit different.
g P : She moved from her home to live with Mr.Pritchet in

inter visit to the museum of modern arts to .
S;Z ?rf;eli(;?arﬁ)%o dern painting wedlock. There was a total contrast between her life in

Pritchet's and her life in her parents’ home. Vivienne (Mrs.
After the 9/11 attack he subjected himself to lot Pritchett) enjoyed her life with her best friend Debbie.
he veal and visited websites to argue with his friendsThey were about to look after Debbie’s father’s bating
about retaliation booming of twin towers against the pusiness. But the plan was spoiled by Vivienne due to
Afghan of twin towards against the Afghan attacks. Theher new plan of marrying Mr. Pritchet, Mrs. Pritchet,
9/11 attacks and the reproaching view of Americans onwho liked bating lead a pleasant life in her home.
Muslims kindled Tarique’s Muslim consciousness. He
abandoned drinking and was regular to mosque. BurtllvI
Tarique’s dismay and anger on America augmented whe
Abba ( Tarique's father) was arrested for no reason.

These differences as faced by diaspora, made
rs. Pritchett’s life a sick and bare one. The most painful
aspect in Mrs. Pritchet’s life was that she was childless.
The Pritchet’s life was filled with materialistic pride. They

Lily was the grand child of Jiang so she was a took pride in materials Mr.Pritchet took pride of having a
third generation settler in America. Even though Lily big house and he showed of cooking skills to her guests.
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This way they, in turn, got much invitation from the rich no longer have anything in common except you and we
people. Mrs. Pritchet was very happy with the small have launched you successfully into the world: “... all
bourgeois life that she lead she did not feel the barenessiy life | have done what other people expected of me.
in her life with Mr. Pritchet, Mrs. Pritchet, after meeting Whatever time | have left. I'd like to live it the way |
an old couple in a hotel came to know that her life with want...” (OAT 198 —199).

Mr. Pritchet was bore and empty. Mrs. Pritchet was The above words of Uma’s father clearly show
taken aback by their intimacy even in their old age. Thisthat he has been influenced by the individualism or
made Mrs. Pritchet to think about the emptiness in thejndependency of the American custom. Usually in the oriental
relation between them. She realized that her marriageyiture the ultimate end of one’s life would be generally
with Pritchet had no meaning and real pleasure whichgirected towards family. But in the west family has long
was hinted by Debbie long back before their marriage. peen dissolved and individualism has aroused. They have

Cameron was an Afro-American. Who was an left away the concept of living for each other and they have
ex- soldier? Cameron represents the whole of Afro-developed the concept of living for oneself. Thus Uma'’s
Americans who had migrated to America long back butfather having influenced by the American ideology wants to
still they were in the peripheries of the nation with unjust lead a life of his own and for his own self.

racial discrimination. Cameron, to get relieve of his Uma, though was breaded by the American
misfortune strived hard. He earned good credits in hiscyture, right from her childhood days. She was also equally
school. He kept himself away from many problems. As proyght in the Indian tradition. Her parents being united
per the advice of his biology teacher, who was his mentokor many years it was a specimen of Indian tradition which
and counsellor, be rendered his service in a hospital. Imer soul had experienced daily. So she was unable to bare
short he has an inferiority complex which makes the sudden and shocking words of her father. She could
cameron’s life more pathetic and bare. Cameron, after ot imagine seeing her parents separated. Having seen her

great strife got a place in a college. parents united for a long time she could not accept their
When lami asked Cameron “... you want to kill separation. She began to think of her past.
our baby? It so important for you to get away from your One Amazing Thingombines suspenseful action

people...” Cameron replied her that “... the mess he sawith a spiritual insight into matters of life and death. As
everyday around him was not his people, and he was nahe characters fight for survival, their passion for living
alone in wanting to get away. All around him young men anq the crushing disappointments of their lives all come
were enlisting in the army, being shipped to the junglesinto play. All the characters are trying to come out of the
of Vietnam...” (OAT 183). silence which is laid down by the society. As a diasporic
Cameron’s words clearly reveal his disposition. writer, Divakaruni, is thus successful in bringing the
He was not happy with his people. He wished to have aDiasporic Sensibility in her fictiofOne Amazing Thing
good life by leaving his people behind in the gutters of through her characters. In this novel, Divakaruni has,
poverty. lami, said to Cameron “... it do you no good. at once admirably and unfortunately, been true to her
No matter where you run? You be ending with ashes inambiguous location, historical placement and specific
your month...” (OAT183). lami was right in her readership with all the inevitable limitations that such a
statement. She said to him that shifting to a next placepositioning implies.
will not make a huge difference. It also means that onegeferences

abandoned, as a refuge. o _
. . . Borpujari,Utpal. “The Power of Storytelling”. Author
Uma is an Indian- American, whose parents had Interview. The Hindu. 2010.

migrated from Kolkatta before twenty years. Uma was a . _

second generation settler in America. Thus she wagchatterji, Shoma AThe Indian Women's Search for an
endeared with the hybrid knowledge of both Indian Identity. New Delhi: Vikas Publishing House, 1988.
American culture. Uma was a only child of her parent Print.

who had no misery till her stay in her home. But, soon Divakaruni Chitra Banerje@ne Amazing ThingNew Delhi:
when she entered the college in Texas, away from her Penguin Books, 2010.Print.

home she started reaping problem. The problems Sh‘I'E‘)hawan R.K.Explorations in Modern Indo- English
needed to face were not because of her father. Fiction. New Delhi: Prestige books, 1994. Print.

After a due course of time, to Uma her father . . . . .
called and said “...now that you settled down in coIIegesun"’ll'm'KK Journey of Journeys in Chitra Banerjee
Divakaruni One Amazing ThirigThe Criterion: An

a:?d cljone SF We.” in your flrsdt. mldter$s. I canhtell y?jul International Journal in English Vol.1lI Issue IIl Sep
this. 1 am planning to get a divorce. You, mother an 2012.Web. 24 July 2014.
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ABSTRACT

As the twentieth century has come to a close and we have moved into the third millennium, weaay see
developments and changes that are taking place around us with all the firms within each ingursirio tr

keep pace with the changes and diverse needs of the people. Though for decades together, raaeketers h
regarded customer as the king and evolved all activities to satisfy him or her, the concept of buyin
behaviour is gaining more momentum and importance today. The main purpose of this study iseo analys
the socio economic profile of select sample respondent buyers of refrigerators in Chittoor Aistitiple

of 360 respondents -180 respondents from Tirupati revenue division, 100 respondents from Qhtboer re
division and 80 respondents from Madanapalli revenue division, have been selected on the basis of
convenience sampling. This research paper analyses and presents the socio-economic factorsiéage, gen
caste, religion, education, occupation, family size, income ranges and economic status of thevfeachily
influence consumers while purchasing their refrigerators. Men and women, rich and poor, yound,and ol
literates and illiterates due to their different upbringing and socialization along with varioes sdiial,
biological and psychological factors depict different types of behaviour at various situations.

Keywords: Buying behavior, marketers, refrigerator and consumer durables.

Introduction orientation is necessary for the long-run existence of the
organization. The buyer specific behaviour in the market

wud ABuy(:tr befla_wour Ids cgm&graﬂ;/ealy ? newdflelo![ Ofdplace is mainly affected by external environmental
study. An attempt 1s made in this study to Unaerstant,g,,onces such as the family, social groups, culture,
and predict human actions in the process of their buying.

C economic and business influences.
It has assumed growing importance under market
oriented or customer oriented marketing planning andStatement of the Problem
management. Marketing success or failure depends on There is a keen competition among the markets
individual / target consumers and target group reactionsyho market the household appliances. The consumer is
expressed in the form of buying pattern. Buyer behaviourconfusing with the different branded household appliances
is a complex and not easily predictable phenomenon ashat are available in different models and sizes. In case
changes in buying pattern are taking place at a dismayingf refrigerators there is a keen competition among
speed. In the highly competetive market environment,Godrej, Samsung, Kelvinator, LG, Whirlpool, Videocon,
the marketers must understand basically the factorsPanasonic and the like. In recent years, refrigerator has
governing consumer behaviour as the consumerbecome the most sought good among all the house hold

appliances. The opinions of the buyers about the
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refrigerator has started changing. Now the manufacturershe other areas. The findings are based on the information
are adding more and more new features to their product=licited from the sample respondents.

Even some of the consumers do not know _What exaCﬂyObjective of the Study

the product feature means. Hence this study on
consumer’s attitude towards refrigerators in Chittoor
district was undertaken (three revenue divisions in Chittoor
district). Men and women consumers, consumers ofResearch Methodology

different caste categories, different religions, different The study is descriptive in nature and it was

educational qualifications, different occupations, income 4 ried out in Chittoor district of Andhra Pradesh. The

ranges, consumers with different economic statuses angtudy is based on both primary as well as secondary
with different family sizes due to their upbringing and a5 The data have been collected from the users of
socialization along with other biological and psychological e fgerators in Chittoor district, Andhra Pradesh. In depth

factors depict different types of behaviour at various inieniews have been conducted to look into the insights
situations. Since there is an emphasis on markety e consumer behavior with the help of a questionnaire
customerization and designing marketing strategies ton. was served to the respondents to obtain current,
match the products and services for the moods, anqgeyant and pertinent information as regards to the

pockets of the consumers, consumer behaviour may playpectives of the study. Observation made by researcher

significant role in 21 century. also given as inputs to understand the consumer behavior.
Need and Significance of the Study A consumer durable by name refrigerator was chosen
India is an agrarian economy and where mostfor the present study. A sample of 360 households across

of the markets are at various stages of growth thethe district have been selected on the basis of non-

significant aspect is understanding of consumer behavioProbability sampling method (convenience sampling). The

with respect to acceptance and adopting new types ofi@té were obtained from the owners who own the

products or services, process and factors influencing €ffigerators.
these and their implications for both marketers and publicPrimary data

policy makers. In view of the growing importance of Primary data have been collected by

the consumer behavior, the present study is targeted gforyiewing the respondents using the interview schedule
understanding consumer behavior with reference toj, three revenue divisions of Chittoor district.

refrigerator. The consumer electronics industry has

witnessed a unique growth over the past few years. Thisecondary data

growth can be attributed to the increasing effect of state Secondary data have been collected from various
of the art of electronic devices on the market. In this erasecondary sources such as books, journals, reports,
of competition understanding the consumer is a necessarnanuals, magazines, websites and the like.
for_p_roducers. The consumer _behavior suggest hOWSampIe design

individual, groups and organization select, buy, use and _ _

dispose of goods, services, ideas or experience to satisfy Convenience sampling method was used for the
their needs and wants. Consumer is the basic foundatioRUrPose of selecting the desired number of samples.

of every business. What consumer sees, thinks, preferSample Size

and buys is of great importance to marketers to fine tune
their marketing offers and achieve high level of consumer _
acceptance and satisfaction. The present study is af\nalytical tools

attempt to examine the purchase motivatgtem of The following are the analytical tools applied for
necessity, symbol of social status, marketing influence,the analysis of the data collected from the various sample
brand reputationfor refrigerator in three revenue respondents.

divisions of Chittoor district. This study is helpful to the
manufactures to identity the consumer perception, beliefs )
and behavior for improving them to introduce new  P) Chi-square test

1. To analyse the socio-economic profile of sample
respondent buyers of refrigerators in Chittoor district.

The size of the sample is 360.

a) Percentages and

strategies and increase sales. Socio economic factors of consumers and their
Scope and Limitations of the Study buying behavior towards refrigerators
The researcher has made an attempt to study Socio economic factors consist of age, gender,

the influence of socio economic conditions of select €aste, religion, educational qualification, occupation,
sample buyers of refrgerators only the observations that'come, size of the family and economic status of the
are made for the present study cannot be extended fd@mily-
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Age ranges of sample respondents considered as an important factor for the present study.
Consumer buying behaviour of sample Table 1 shows the age wise distribution of the sample

respondents differ according to their age. Hence age i§espo_ndentslwh_o have been in possession of refrigerators
in Chittoor district.

Table 1 Distribution of select sample respondent buyers of refrigerators in
Chittoor district over different revenue divisions and their age ranges

S Age Ranges of Sample Respondents
Revenue Division <30 Years 31-40 Years 41-50 Years >51 Year: Total
Chittoor 22 (22.00) 34 (34.00) 29 (29.00) 15 (15.00) | 100 (100)
(23.91) (29.31) (31.52) (25.00) (27.78)
. 22 (27.50) 26 (32.50) 20 (25.00) 12 (15.00) | 80 (100)
Madanapalli (23.91) (22.47) (21.74) (20.00) (22.22)
S 48 (26.67) 56 (31.11) 43(23.89) | 33(18.33) | 180 (100)
P (52.18) (48.28) (46.74) (55.00) (50.00)
Total 92 (25.56) | 116 (32.22) 92 (25.56) | 60 (16.66) | 360(100)
(100) (100) (100) (100) (100)
Chi-Square $ S ©@.df=6 TV=1259
Source: Field Survey data another 92 fall (25.56 percent) in the age ranging from
Note: Figures in parentheses represent percentages tg1->0 yéars and 60(16.66 percent) have an age of above
totals 51 years.
It is understood from the table above that It indicates that majority of the sample

majority of the sample respondent buyers of refrigerators“_asponOlent buyers of refrigerators who spread over
(116 out of 360 sample respondents) fall within the agedlfferent revenue.dllv|5|ons fall in the age ranging from
ranging from 31-40 years followed by 92 respondents31'40 years. Majority of the respondents of those who

(25.56 percent) fall under the age of below 30 years,buy refrigerators and who fall in the age ranging from
31-40 years are representing Tirupati revenue division.

Table 2 Distribution of sample respondent buyers of refrigerators in
Chittoor district over different revenue divisions and gender

Revenue Division Gender of Sample Respondent buyers Total
Male Female
. 86 (86.00) 14 (14.00) 100 (100)
Chittoor (28.86) (22.58) (27.78)
. 69 (86.25) 11 (13.75) 80 (100)
Madanapalli (23.15) (17.75) (22.22)
Tirupati 143 (79.44) 37 (20.55) 180 (100)
(47.98) (59.67) (50.00)
Total 298 (82.77) 62 (17.23) 360(100)
(100) (100) (100)
Chi-Square $ S @:df=2 TV=5.99

Source Field Survey data
Note: Figures in parentheses represent percentages to totals

Gender of sample respondents From the foregoing analysis one can infer that

It is understood from the table above that 298 majority of the sample respondent buyers of refrigerators
sample respondent buyers of refrigerators (82.77 pe82.77 per cent) of those who belong to male category
cent) out of 360 irrespective of the revenue division toare representing Tirupati revenue division. Majority of
which they are belong to are male category, and 62the respondents of those who have purchased their
respondents (17.23 per cent) are belong to femalgefrigerators are also belong to Tirupati revenue division.
category.
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Table 3 Distribution of select sample respondent buyers of refrigerators in Chittoor district ovedifferent
revenue divisions and their levels of Educational Qualifications

Educational Qualifications of Sample Respondents
Revenue . . . Degree/ PG/ Total
Division llliterates | Primary/ Secondary | Higher Secondary Diploma | Professional
Chittoor 11 (11.00) 29 (29.00) 21 (21.00) 26 (26.00) 13 (13.00) | 100 (100)
(25.00) (31.52) (25.93) (28.89) (24.53) (27.78)
Madanapall 18 (22.50) 15 (18.75) 25 (31.25) 13 (16.25) 9 (11.25) | 80 (100)
(40.91) (16.30) (30.86) (14.44) (16.98) (22.22)
Tirupati 15 (8.34) 48 (26.67) 35 (19.44) 51 (28.33) 31 (17.22) | 180 (100)
(34.09) (52.17) (43.21) (56.67) (58.49 (50.00)
Total 44 (12.22) 92 (25.56) 81 (22.50) 90 (25.00) 53 (14.72) | 360(100)
(100) (100) (100) (100) (100) (100)
Chi-Square $ S Gl 79
Source: Field Survey data respondents (14.72 per cent) have post graduation/

Level of education of the sample respondents professional qualification and 44 respondents (12.22 per
. . cent) are illiterates.
Note: Figures in parentheses represent percentages to

totals It indicates that relatively high percentage of

respondents (25.56 per cent) who posses primary/

It is understood from the table above that 92 secondary education are in possession refrigerators.
respondents (25.56 per cent) out of 360, irrespective ofyjajority of the respondents of those who posses degree/
the revenue division to which they belong have primary diploma education are representing Tirupati revenue
I secondary education followed by 90 respondents (25.0Qjjvision where as majority of the respondents who belong

per cent) have degree / diploma education, 81 respondents jliterate category are representing Madanapalli revenue
(22.5 per cent) have higher secondary education, 53jyision.

Table 4 Distribution of select sample respondent buyers of refrigerators in
Chittoor district over different revenue divisions and their social status

L Social Status of the Sample Respondents
Revenue Division 3C ST BC oC Total
Chittoor 23 (23.00) 9 (9.00) 32 (32.00) 36(36.00) 100 (100)
(29.11) (33.33) (23.53) (30.51) (27.78)
Madanapalli 18 (22.50) 8 (10.00) 28 (35.00) 26(32.9) 80 (100)
(22.78) (29.63) (20.59) (22.03) (22.22)
Tirupat 38 (21.11) 10 (5.56) 76 (42.22) 56(31.11) 180 (100)
(48.10) (37.04) (55.88) (47.46) (50.00)
Total 79 (21.94) 27 (7.50) 136 (37.78) 118(32.78) 360(100)
(100) (100) (100) (100) (100)
Chi-Square $ S ©,d=6TV=1259
Source: Field Survey data
Note: Figures in parentheses represent percentages to From the foregoing ana|ysis one can infer that a
totals majority of the respondents (37.78 per cent) who belong
Social status of the sample respondents to backward caste category, have purchased

refrigerators in Chittoor district. Whereas a small number
f sample respondent buyers who belong to SC category
ave purchased their refrigerators in Chittoor district.
Majority of the sample respondents of those who belong
to BC category and are purchased their refrigerators in
Ehittoor district are representing Tirupati revenue division.
jority of the respondents of those who belong to ST
¢ategory who have purchased their refrigerators in
Chittoor district are belong to Tirupati revenue division.

It is understood from the table above that 136
sample respondents buyers (37.8 per cent) out of 36@
have purchased refrigerators in Chittoor district and are
belong to backward caste categories followed by 118
respondents (32.8 per cent) are belong to open categor
79 sample respondents (2.19 per cent) are belong t
scheduled caste category and 27 sample respondents (
per cent) are belong to scheduled tribe category.
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Table 5
Distribution of Select Sample respondent buyers of refrigerators in
Chittoor district over different revenue divisions and religions

Revenue Division Religion of Sample Respondents Total
Hindu Muslim Christian
Chittoor 78 (78.00) 10 (10.00) 12 (12.00) 100 (100)
(27.08) (27.78) (33.33) (27.78)
. 56 (70.00 14 (17.50 10 (12.50 80 (100
Madanapalli (1(9.44) ) (3(8.89) ) (2(7.78) ) (22(.22))
Tir upati 154 (85.56) 12 (6.67) 14 (7.78) 180 (100)
(53.47) (33.33) (38.89) (50.00)
Total 288 (80.00) 36 (10.00) 36 (10.00) 360(100)
(100) (100) (100) (100)
Chi-Square $ S Gl 79
Source: F|e|d Survey data It indicates that 80.00 per cent Of the

respondents out of 360 who belong to Hindu religion
Rave purchased refrigerators in Chittoor district are belong
to Hindu religion and 10 per cent of respondents each
Religion of the sample respondents belong to Muslim and Christian religions in Chittoor
It is C|ear|y evident from the table above that district. RespondentS who b9|0ng to Hindu religion are
288 sample respondent buyers (80 per cent) out of 36@nore in Tirupati revenue division where as the
are belong Hindu religion and have purchased refrigeratorée€spondents who belong to Muslim and Christian religions
in Chittoor district followed by 36 respondents (10.00 are more in Madanapalli and Tirupati revenue divisions
per cent) each are belong to Muslim and Christian religiond €spectively.
respectively.

Note: Figures in parentheses represent percentages t
totals

Table-6
Distribution of select sample respondent buyers of refrigerator in Chittoor district over
different revenue divisions and the family size

Revenue Division Family Size of the Sample Respondents Total
Upto 2 3to4 5t06 Above 6
Chittoor 14 (14.00) 40 (40.00) 35 (35.00) 11 (11.00) 100 (100)
(20.89) (22.34) (43.75) (32.35) (27.78)
. 12 (15.00 37 (46.25 21 (2625 10 (12.50 80 (100
Madanapalli (1(7.92) : (2(0.67) : (2(6.25)) (2(9.42) : (22(.22))
Tirupati 41 (22.77) 102 (56.66) 24 (13.34) 13 (7.23) 180 (100)
(61.19) (56.98) (30.00) (38.23) (50.00)
Total 67 (18.62) 179 (49.72) 80 (22.22) 34 (9.44) 360(100)
(100) (100) (100) (100) (100)
Chi-Square $ S Gl 79
Source: Field Survey data From the foregoing analysis one can conclude

Note: Figures in parentheses represent percentages tfiat majority of the respondents (49.72 percent) have a
totals family size ranging from 3-4 persons and the least

o percentage of respondents (9.44 percent) of those who

Family size of the sample respondents have purchased refrigerators in Chittoor district have a
It is noticed from the table above that majority family size of above six persons. Majority of the

of the sample respondent buyers of refrigerators (49.72espondents of those who are having a family size ranging
per cent) whose family size is ranging from 3-4 membersfrom 3-4 persons are representing Tirupati revenue
have purchased refrigerators in Chittoor district followed division where as majority of the respondents who are
by 80 respondents (22.22 per cent) have a family size ofilso having a family size of 5-6 persons are representing
5-6 members, 67 respondents (18.62 per cent) have €hittoor revenue division.
family size up to two persons and 34 respondents (9.45
per cent) who have a family size of above 6 persons.
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Table 7
Distribution of sample respondent’s buyers of refrigerators in Chittoor district
Over different revenue division and their occupations

R Occupation of Sample Respondents
evenue . Self . Total
Division Employment Business Agriculture Others
Employment
Chittoor 38 (38.00) 25 (25.00) 13 (13.00) 14 (14.00) | 10 (10.00)| 100 (100)
(23.75) (32.05) (28.26) (34.14) (28.58) (27.78)
Madanapall 26 (3250) 15 (18.75) 10 (12.50) 17 (21.25) | 12 (15.00)| 80 (100)
(16.25) (19.23) (21.73) (41.46) (34.28) (22.22)
Tirupati 96 (53.33) 38 (21.12) 23 (12.78) 10 (5.55) 13 (7.22) | 180 (100)
(60.00) (48.71) (50.00) (24.39) (37.14) (50.00)
Total 160 (44.44) | 78(21.66) 46 (12.77) 41 (11.38) | 35(9.72) | 360(100)
(100) (100) (100) (100) (100) (100)
Chi-Square $ S Gl 79
Source: Field Survey data From the foregoing analysis one can infer that

Note: Figures in parentheses represent percentages to totarlrsfJorlty of the sample respondent bu;_/e_rs_ of refrigerators
who spread over different revenue divisions are belong

Respondent occupation to an employee category. Majority of the respondents
It can be observed from the table above thatWh0 belong to business are representing Tirupati revenue

160 respondents (44.44 per cent) out of 360, irrespectivéiVision whereas majority of the respondents who belong
of the revenue division from where they hail are belongto agrlcult.u-re. categc_)ry_ are representing Madanapalli
to employees followed by 78 respondents (21.66 per€Venue division. Majority of th_e sample respc_)nden_ts of
cent) are belong to business 46 respondents (12.77 pép_osg who have purchased their refrigerators in Chittoor
cent) are self-employed category, 41 respondents (11.38iStrict and are belong to employees category are
per cent) are belong to agriculture and 35 respondent§€Presenting Tirupati revenue division.

(9.72 per cent) are belong to others.

Table-8

Distribution of sample respondent buyers of refrigerators in Chittoor district over different revenwe
divisions and their income ranges

R Income ranges of the Sample Respondents
evenue
Division Below Rs.60001 Rs.210001 Rs.650000 Total
Rs.60000 Rs.210000 Rs.650000 Above
Chittoor 11 (11.00) 33 (33.00) 36 (36.00) 20 (20.00) 100 (100)
(29.73) (24.63) (29.75) (29.41) (27.78)
: 12 (15.00) 29 (36.25) 23 (28.75) 16 (20.00) 80 (100)
Madanapalli (32.43) (21.64) (19.00) (23.54) (22.22)
Tirupati 14 (7.78) 72 (40.00) 62 (34.44) 32 (17.78) 180 (100)
(37.84) (53.73) (51.25) (47.05) (50.00)
Total 37 (10.28) 134 (37.22) 121(33.61) 68 (18.89) 360(100)
100) 100) 100) 100) (100)
Chi-Square $ S ©@:.df=6 TV =12.59

respondents (33.61 per cent) have an income ranging
. i from Rs.2,10,001 to Rs.6,50,000, 68 respondents (18.89
Note: Figures in parentheses represent percentages toper cent) have an income of Rs.6,50,000 and above and

Source: Field Survey data

totals 37 respondents (10.28 per cent) have an income of
Income ranges of sample respondents Rs.below 60,000.
It is understood from the table above that 134 From the foregoing analysis one can infer that

respondents (37.22 per cent) of those who havemajority of the sample respondent buyers of refrigerators
purchased refrigerators in Chittoor district irrespective who spread over different revenue divisions having an
of the revenue division to which they belong to have anincome ranging from Rs.60001-210000. Majority of the

income ranging from Rs.60,001-2,10,000 and 121respondents who have purchased refrigerators who fall
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in the income level ranging from Rs.60001 — 210000 areand above and who belong to income range from
representing Tirupati revenue division whereas theRs.0-60,000 are more in Madanapalli and Chittoor revenue
respondents who belong to an income range of Rs.650006@ivisions than Tirupati revenue division.

Table-9
Distribution of sample respondent buyers of refrigerators in
Chittoor district over different revenue division and their economic status

Revenue Division Economic Stat.us of Sample Respondgnt buyers Total
Low Income Middle Income High Income
Chittoor 11 (11.00) 69 (69.00) 20 (20.00) 100 (100)
(29.73) (27.06) (29.41) (27.78)
. 12 (15.00) 52 (65.00) 16 (20.00) 80 (100)
Madanapall (32.43) (20.39) (23.53) (22.22)
Tirupat 14 (7.78) 134 (74.44) 32 (17.78) 180 (100)
Irupati (37.84) (52.55) (47.06) (50.00)
Total 37 (10.28) 255 (70.83) 68 (18.89) 360(100)
(100) (100) (100) (100)
Chi-Square $ S 9:df=4TV=949
Source: Field Survey data % Majority of the respondents have family size ranging
Note: Figures in parentheses represent percentages to from 3-4 members.
totals Conclusion
Economic status of the sample respondents The study concludes that the demographic

It is understood from the table above that 255 variables such as age, gender, educational qualification,
respondents (70.83 per cent) out of 360, have purchase@ccupational status and annual income have an impact
refrigerators in Chittoor district, irrespective of the On the customers perception towards branded products.
revenue divisions to which they belong to are middle In case of customers preference towards refrigerator
income group, followed by 68 respondents (18_89 perbl’and, all the demographic variables have Significant
cent) are belong to high income group and 37 respondentelationship in brand preference of the refrigerators. As

(10.28 per cent) are belong to low income group. per this study LG is the most preferred branded
refrigerator by many of the respondents followed by

It indicates that majorlty of the sample whirlpool which becomes the choice of the higher income

respondent buyers of refrigerators who spread over

. L . : group. The study reveals that the brand preference has
different revenue divisions are belong to middle income

o OIbeen dominated by males than their counterparts

group. Majority of the respondents who have purchase . .
. i . consumers of today look for quality backed by reputation

refrigerators and fall under middle income group are

: ) . L of the Producer.
representing Tirupati revenue division, whereas the
minority of the respondents who have purchasedReferences
refrigerators fall under high income group and low income marketing Management, ICFAI Center for Management
group (17.78 per cent) and (7.78 per cent) respectively Research. P.66.

are representing Tirupatl revenue division. Philip Kotler Marketing Management; Analysis planning and
Summary and findings Control, 3 edition, Engle Wood Cliffs, New Jersey;

% Most of the respondents are male and majority of " rentice Hallnc, 1976, P.70.
them are under the age group of 31-40 years. S.A.Sherlekar, marketing management, Himalaya publishing

¥ As per the educational qualification of the respondents house, 2004, pp.72.
are concerned most of them posses primary and/Valter C.G and GW Patil, consumer behavior, An integrated
secondary education. frame work, Richard. D.Irwin home wood lllinois, 1970,

.
¥ Under income group, majority of the respondents fall _p
in the income bracket of Rs.60,000-2,40,000 per Primary data.
annum.
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ABSTRACT

Indian information technology sector employs a little more than half million people and providesxtind
employment to over a quarter of a million people. IT has become the career option for many y@antededu
Indians, for whom it offers salaries unknown in other sectors as well as an opportunity to lierkralitside

of India. People employed in IT-related occupations can be said to constitute a new kind of eotikéyrare
highly educated, well-paid, mobile, and closely linked into the global services economy, whekiirgg wor
India or abroad. Work stress is defined as the harmful physical and emotional responses thatheocjabw
requirements do not match with the worker’s capabilities, resources, and needs. Stressed wornkene are
likely to be unhealthy, poorly motivated, less productive and less safe at work. Work relatedostie ke
national economy a staggering amount in sick pay, lost productivity, health care and litigatisn Testrk
tends to be high-pressure and the workflow is regulated by the tyranny of deadlines and proj@etstisued
software engineers are always struggling to meet unrealistic deadlines and firefighting lastenisrge The

IT profession has sprouted suicides, divorces, cardiac ailments, and depression, apparently ma® tha
proportionate share. This Paper attempts to study the impact of stress on women employeelica@igahies,

Chennai.
Key Words :
Introduction Concept of Work Stress
The information technology and IT enabled services Work stress is defined as the harmful physical and

industries in India have become highly visible nodes of theemotional responses that occur when job requirements do
global economy, attracting substantial attention from not match with the worker’s capabilities, resources, and
international media and business interests as a primaeeds. Work-related stress is a pattern of reactions that
destination for outsourcing and off-shoring. Indian occurs when workers are presented with work demands
information technology sector employs a little more thanthat are not matched to their knowledge, skills or abilities,
half million people and provides indirect employment to over and which challenge their ability to cope. Stressed workers
a quarter of a million people. IT has become the careeiare more likely to be unhealthy, poorly motivated, less
option for many young educated Indians, for whom it offers productive and less safe at work. Work related stress costs
salaries unknown in other sectors as well as an opportunityhe national economy a staggering amount in sick pay, lost
to live and work outside of India. People employed in IT- productivity, health care and litigation costs.

related occupations can be said to constitut_e a new kind 0§ 2tement of the Problem

workforce: they are highly educated, well-paid, mobile, and
closely linked into the global services economy, whether
working in India or abroad.

IT work tends to be high-pressure and the workflow is
regulated by the tyranny of deadlines and project
timelines, and software engineers are always struggling
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to meet unrealistic deadlines and firefighting last minute simple random sampling 684 women employees i.e. 3
crises. The IT profession has sprouted suicides, divorceger cent of the population was selected.
cardiac ailments, and depression, apparently more tha@ampling Distribution

its proportionate share. This kind of pressure is there fo

both men and women but still it is true that women have| Company P\évorlr;iign Samples

to cope with practical problems of balancing work at Tata Consultancy Services 2315 576

home and office in the social and family set-up. infosys Technologies Limited 7311 519
When women are faced with multiple roles, all of which [HCL Technologies 6289 189

carry heavy demands, they face levels of stress that afgrotg] 22815 684

high enough to contribute to health problems, missed_

work, and a diminished capacity to take on more. Findings

Objectives of the Study 1. No significant relationship is found among the

The study has the following objectives:

1. To find out the causes for the stress of women
employees in the IT companies in Chennai.

2. To study the perception of the women employees
towards impact of stress in the IT companies in
Chennai.

3. To study the attitude of employees towards stress
coping strategies followed by the IT companies in
Chennai.

4. To offer suitable measures to overcome the stress of
the women employees in the IT companies in Chennai
based on the findings of the study.

Hypotheses

H,, : There is no significant relationship among the
acceptance levels of the respondents belonging toz.
different demographic profiles towards causes of work
stress in the select IT companies in Chennai.

H,, The demographic variables of the women employees
do not have any influence on their perception towards
impact of work stress in the select IT companies in
Chennai.

H,s There is no significant relationship among the 4.
acceptance levels of the respondents belonging to

different demographic variables towards stress coping

strategies.

Scope of the Study 5.

The present study attempts to examine the work stress
of women employees in the select IT companies in
Chennai. The study is confined to leading 3 Indian IT
companies namelyfata Consultancy Services, Infosys
Technologies Limited and HCL Technologid$e study

is confined to work stress of women employees.

Sampling Design

In the first stage, out of the Indian IT companies, 3 IT 6.
companies namely, Tata Consultancy Services, Infosys
Technologies Limited, and HCL Technologies are selected
on purposive basis. In the second stage, by adopting
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acceptance levels of the respondents belonging to
different age groups, educational status groups, salary
groups and varied tenure of experience towards
factors contributing to work stress of women
employees in the select IT companies. A significant
relationship is found among the acceptance levels
belonging to different cadres and IT companies
towards factors contributing to work stress of women
employees.

2. Respondents in the age group above 45 years,

respondents having degree qualification, respondents
drawing monthly salary above Rs.40000, technical

employees, respondents with the experience above
15 years and women employees working at HCL

Technologies have higher acceptance level towards
factors contributing to work stress.

There is consistency in the acceptance level of
respondents belonging to 26-35 years, respondents
who have degree qualification, respondents drawing
salary above Rs.40000, respondents having above 15
years of experience and women employees of HCL
Technologies towards factors contributing to work
stress in the select IT companies.

There has been a low correlation (0.239) between
the overall score of the factors contributing to work
stress of women employees and the selected personal
variables.

In regards to organizational causes of work stress of
women employees in the select IT companies,
majority of the respondents reveal that they disagree
(30.85%), followed closely by agree (23.39%) and
strongly agree (19.01%). 15.35% and 11.40% of the
respondents neither agree nor disagree and strongly
disagree respectively with the organizational causes
of the work stress.

Out of 684 respondents, majority of the respondents
indicate that they agree (37.72%) with the job related
causes of work stress of women employees in the
IT companies, followed by strongly agree (18.57%)

and disagree (15.20%). 13.45% and 15.06% of the
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respondents neither agree nor disagree and strongly.
disagree respectively with the job related causes of
work stress.

. Majority of the respondents indicate that they agree

(34.65%) with the human related causes of work 5.
stress of women employees in the IT companies,
followed by strongly disagree (17.69%) and strongly
agree (18.13%). 15.35% and 14.18% of the
respondents neither agree nor disagree and disagr
respectively with the human related causes of work
stress.

say that they strongly agree (30.99%) with the social
causes of work stress of women employees in the
IT companies, followed closely by strongly disagree 8.
(25.73%), and agree (16.08%). 15.79% and 11.40%

of the respondents neither agree nor disagree and
disagree respectively with the social causes of work

stress. 9

. Respondents in the age group upto 25 years,

respondents having Diploma/ITIl qualification,

respondents drawing monthly salary Rs.30001-
40000, technical employees, respondents with above
15 years of experience and women employees

ISSN : 2250-1940 (Print), 2349 - 1647 (Online)

Conducting stress audit at organizational level, for

the purpose teaching individual, what causes stress
and its impact on themselves. This leads to design
the best suitable strategies for managing the stress.

Managing workplace stress and improving work
relationships allows women employees to gain more
control over their ability to think clearly and act
appropriately.

Eliminating self-defeating behaviours is an important
way to relieve stress in the workplace.

_ 7. Th f th lect IT ies i
. Out of 684 respondents, majority of the respondents e management of the select 1T companies s to

create a friendly atmosphere to encourage and
motivate women employees.

Cognitive techniques help employees to monitor their
thinking, identify unrealistic negative thoughts and
replace those thoughts with more positive coping
statements.

. The select IT companies need to create a nurturing

environment for women employees.

10.Management of the IT companies must provide
women career counseling programs and higher

education provision along with the job.

working at HCL Technologies have higher acceptanceConclusion

level towards impact of work stress.

The study reveals that women employees in the IT sector

10.A significant relationship is found among the have high work stress. Stress issue has become

Suggestions
1.

. Initiatives that provide women employees balance and

Research Explorer

acceptance levels of the respondents belonging téontemporary, being an occupational hazard in fast pacing
different age groups and cadres towards stress copingl Profession, needs to be addressed without delay.
strategies in the IT companies Hence, management of the select IT companies must
take essential measures to help them to overcome the
work stress. This would help not only the women
Relaxation is the best strategy to reduce work stressemployees but also to improve the productivity ratio.
Every women employee should schedule time for Therefore, the management of the IT companies should
relaxation in her routinélhere are many relaxation provide refreshment and motivational program which will
skills including the use of music, meditation, reduce the women employees stress. At organizational
diaphragmatic breathing exercises, aerobic exercisdevel, well designed coping strategies have become the
and muscle relaxation. attention of companies.

. The select IT companies should formulate a committeeReferences:

to mitigate this unpleasant state of affairs and for goping 5 p (2001). Organizational Behaviour, New Jersey:
specific structural and behavioural remedies to inspire Prentice-Hall.

the women employees. _
Subha Rao, P (2004). Essentials of Human Resource

Management and Industrial Relations,. Mumbai:

flexibility in their work arrangements go a long way Himalaya Publishing House

ward alleviati k . - . .
toward alleviating work stress Aswathappa, K, (2008). Organizational Behavidumbai:

Himalaya Publishing House
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ABSTRACT

Investment is the commitment of resources, which have been saved or put away from current cansumptio
in the hope that some benefits will accrue in future. Speed of business and change in life in the
globalised era is due to competitive pressure. Investment avenues are fastly expanding andaalso act

a main source of income. Investors have wide choice like bank deposits, postal deposits, provident
fund, shares (primary and secondary), life insurances(Government and private), Government securities
bonds, mutual funds, real estate, gold, Company deposits,etc .Teaching professionals earn handsomely
but seldom find enough time for finding right choice of investment from the available avenues. Hence
they invest their hard- earned money without giving due consideration for safety, profitability and
liquidity .Every individual has a right to get good return on investment but for achieving thopjatée

flow of information is required. Once attitude towards money changes, necessary knowledge of source
of investment with fair return can be collected. This attitude will definitely, pave way to trateeou

best choice of investment that cater to their requirement.

Key Words Investment avenues, return on investment, safety.

Introduction: the available avenues for investment, financial
institutions, rate of return, risk, etc. are to be considered

the strength of the nation too. These savings are mean ith utmost care to a_chleve life's goa_l. Competitive

for future expected and unexpected expenditures pressure too have instigated greater shift in the lifestyle
contingencies, etc.The main aim of investment is,and rapid speed Qf business across the globe. I_n this
safety, good return and high liquidity. The investment >¢€narto. financial septor .havef o.ffered various
can fetch a fair return for which right choice is investment avenues. Various financial instruments were

required. One can invest the disposable income eithe}cIOOOIed In organized and unorganized market so as to

in domestic or international market. Single investment make the investors invest their savings the will suit their

yields a return while systematic investment yields good_expectatlon freely. The financial institution gives clear

return. Due to various developments in the economy,mStrUCtion regarding_ the prospects and risI_<s. It is.the
people have started earning attractively but they fail jnUtmost duty OT the |_nvestors to read the instruction
knowing where, when and how to invest. On the otherClearly before investing.

side, people have started to spend lavishly which will Various choices like bank deposits, postal
not support the development of the economy. Everyonesaving schemes, Provident fund, Share market
should understand the need of financial planning toinvestment(primary and secondary) LIC, Government
understand their capacity and ability to meet out futuresecurities, bonds, mutual funds, real estate gold,
expectations. This focus will lead them in right company deposits are available for the investors to
direction. A proper understanding of money, its value, choose and invest their hard- earned money. Successful

Indian culture is to save for the future. It is
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investing lies in careful calculation of future return in hypotheses that economic liberalization did promote
present context and readiness to alter the investmergavings through economic growth. This study also
plan if the present condition changes to cope up withrevealed that life insurance and provident/pension fund
the changed situation(political, economical and natural)toinvestments have also seen a rise may be on account
achieve the target or minimize the loss. So, regularof increased awareness about the need to ensure and
watch is essential to have a control over the investmentalso increased competition from the private sector.

Literature Review Statement of the Problem
The Securities and Exchange Board of India People who are interested in investment must
(SEBI) and NCAER, 200a] ‘Survey of Indian have adequate knowledge about the investment

alternatives and market. Investors must know to

Investors’ has reported that safety and liquidity . )
were the primary considerations which determined theunderstand and a’.‘a'yze. th(-? ”S!( on investment and the
rate of return. Financial institutions directly and

choice of an asset. Ranked by an ascending order oth h . ttract investors. Teachin
risk perception fixed deposit accounts in bank were rougn various means aftrac estors. teaching
considered very safe, followed by gold, units of UTI- professionals earn attractively, but seldom finds time

US64, fixed deposits of nongovernment companies,to get information a}bout various investment avenues.
Hence, adequate financial investment awareness set

mutual funds, equity shares, and debentures. de their di ble income in low safetv. liquidit
Households’ preference for instruments in which they aside their disposable income In low sarety, fiquidity
and profitability of investments. Like professional

commonly invested matched the risk perception.inv tors. teaching professionals can expect aood
Higher proportions of households invest in instruments estors, teaching p . P 9
return on investment for which they need adequate

with a lower risk perception. Bank deposits, which flow of information. Attribute towards monev mav lead
had an appeal across all income classes and tax—savint W:althocr(jlat(i)oﬁ for aunein%iv?dual To )i/dent)i/f »
schemes, were preferred by middle-income and higher- ) y

income groups. There was a correlation between thét?]vestorrs havef rtlgihst I;Eg of attitude towards money is
income levels and investments of households in" ¢ PUPOS€ 0 Y-
market-related securities. Objectives of the Study

Karthikeyan, 200[2] has conducted research 1. To identify the level of awareness among the teaching
on Small Investors’ Perception on Post Office Saving professionals about the various investment avenues.
:;Zirgeti:r;glj?l;r;itg?;g;geixv?;es'lgcg'lcgpgs\g%ﬁggzz. To locate out the objectives of investment among
for Kisan Vikas Patra (KVP), National Savings Schemes the teaching professionals.
(NSS), and Deposit Scheme for Retired Employees3. To know the preference of teaching professionals
(DSRE), and the overall score confirmed that the level over investment avenues, duration of investment,
of awareness among investors in the old age group was financial institution and sources of investment.
higher than in those of the young age group. Noy4 14 explore the problems faced by teaching
_dlfference was observed between male and female professionals in the investment.
investors except for the NSS and KVP. Out of the
factors analyzed, necessities of life and tax benefitsMethodology
were the two major ones that influence the investors In this empirical research study both primary
both in semi-urban and urban areas. Majority (73.3 perang secondary data is used. The primary data were
cent) of investors of both semiurban and urban areago|lected by using a structured questionnaire. The
were very much willing to invest in small savings questions were formulated with due care to fulfill the
schemes in future provided they have more for savingsgpjectives of the study. Secondary data were collected

Another study conducted jointly by the National from books, joyrnals, magazines, business dailies and
Council of Applied Economic Research (NCAER) and relevant websites.

Economic and Political Weekly Research Foundation In India, Karaikal (popularly known as temple

in 20043] observed that female-headed households intown) is a historical place, located between
urban sector have a better track record of savings thaghidambaram and Velankanni. This town limit is having
the households headed by males. four Arts and Science colleges in which more than

According to Vasudha Tamrakar and Anoliba 250 teaching professionals work. The questionnaire
Mani, 20074] report the from ‘1984-85 to 1995-96° Wwas administered to 125 teaching professionals
was a remarkable phase of growth of Indian economyWworking in all colleges; hence the sample size is 125
The jump in savings rate only substantiated the Which are 50% of the population. Convenient sampling
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method was adopted. The data was collected during Table.2 portrays that majority of the respondents
August- October 2014. To arrive at meaningful (41.17%) depend on their own perception for their
conclusion data collected were compiled and analysednvestment decision followed by the guidance from the

by using simple statistical tools. financial institution(32.35%).The other sources that
, o guided the teaching professionals are Media(29.41%)
Analysis and Interpretations: banks (26.47%), post offices(26.47%).Peer group

The analysis of the data collected and compliedinfluence the respondents to the extent of (23.52%)and
is givenbelow: the other sources consists of relatives (17.64%)
investment consultants(14.70%)and friends(14.76%) .

Table 3 clearly throws light on the priority
considered by the teaching professionals while

Table.1 depicts clearly that majority of the
teaching professionals are moderate investors comprisingactors

67.66% of the resp_on_dent; Wh'Ch means that they.ar?nvesting. 65.70% of the respondents feel regular income
comfortable and satisfied with fixed deposits, post office ;s 1 important factor for their investment followed by

savings, provident fund followed by the beginners g1 709, of the same group had disclosed that investment
comprising of 17.64% who are inexperienced in any sortig to meet out the future plans. The adage ‘you can't
of investment.11.76% of the respondents have knowledggyyoid death and taxes” is questionable because 55.64%
of buying and selling shares but not active participant inof the karaikal teaching professionals invest in order to
the stock market though all are educated, only 2.94% ofvoid or reduce tax burden.

the respondents are familiar and actively participate in - 15pje.3: Influencing factors of investment
the stock market operations.

) ) Factors Weightage(in percentage)
Table.1 Investment Experience of the teaching Regular income 64.70
professionals. Capital appreciatior 35.29
Stages of Level of experience Parking excess cash 8.82
Experience (in Percentage) Future plans 61.76
Beginning 17.64 Tax savings 55.64
Moderate 67.66 Contingencies 34.70
Knowledgeable 11.76 Profitability 35.70
Experienced 2.94 Less procedure 32.76
Source: Primary data. Marketability 14.70

o . Source: Primary data.
E I I f f h : .
very individual would prefer to safeguard their The other factors that induce people to invest

har(:—eiartnzd Am?tniey f?rrm:hﬁ tfutur;at arnd t“kre i 'tt gettr? are profitability with 35.70% and capital appreciation with
appreciate d s 115 commor OIOE a Ee gfoﬁp 00, €35 299%. the procedure involved in investing make people
Investment decisions can wisely be taken if the varousy, qirateq but 32.76% of the respondents opine that they

sources guiding the investment decision is perfectlyjnyest as there are only less procedures. Marketability
used.Table.2 shows the probable sources of information,,q parking of excess cash are the least influencing

for the future inve_st.ment. _ factor among the responden
Table.2 Guiding Sources of investment. Table: 4 Awareness about the various investment avenues

Utilization by the respondents .
Sources (in Percentage) Investment avenues |Awareness in Percentage

Own perception 41.17 Lic _ 85.29
Media 29.41 Bank deposits 94.11

: Postal savings 54.24
Investment 14.70 -
consultants Provident fund 88.24
Banks 26.47 Mutual fund 26
Websites 20.58 Gold 82.35
Post offices 26.47 Nsc 70.58
Financial 3235 Chit funds 34.11
institutions Govt.securities 26
Companies 14.70 Share market 25
(mutual fund) Company fixed deposits 23
Colleagues 23.52 Reql estate 45
Friends 14.76 Derivatives 5
Relatives 17.64 Venture capital 2

Source: Primary data. Source: Primary data
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Table.4 clearly depicts the awareness of teachingcompany deposits(23%) are not much familiar among
professionals about the various investment avenuesthe respondents while 45% of the respondents show
Majority (94.11%) of the teaching professionals are clearinterest in real estate(45%).Irrespective of the various
about bank deposits followed by provident fund (88.24%) avenues available the teaching professionals are much
as it is a compulsory savings as far as this category ohware of guaranteed investments.Hence they avoid
investors are concerned. Sample group is also clear abosthowing interest in risky investment like sharemarket
Lic (85.29%),Gold(82.35%),NSC(70.58%). But the investment, chit funds, venture capital, derivatives which
avenues like chit funds(34.11%),share market(25%),do not give a guaranteed return in the future.

Table: 5 Age wise investment preference

Age group Share Mutual fund Insurance Bank Property Total
Less than 25 yrs 2 1 8 11 5 27
(7.41%) (3.70%) (29.63%) (40.74%) | (18.52%) | (21.6%)
2540 yrs 6 7 9 11 10 43
(13.95%) (16.28%) (20.93%) (25.58%) | (23.26%) | (34.4%)
40-55 yrs 5 5 7 10 12 39
(12.82%) (12.82%) (17.95%) | (25.64%) | (30.77%) | (31.2%)
55 yrs and above 1 1 2 5 7 16
(6.25%) (6.25%) (12.5%) (31.25%) (43.75) (12.8%)
Total 14 14 26 37 34 125
Source: Primary data. with bank deposits and they are interested in properties

This table clearly shows that investors in their.(real estate, gold) which shows that they prefer the

middle age are willing to invest in shares and mutual fund mvgstmer_ﬂ avenue that gives assured future income.
where as the respondents who is below 25years an hird main investment avenue for .the respondents IS
people above 55 years show least importance in this typ Insurance irrespective of the age as it gives risk coverage

of investment. Majority of the respondents are happyand tax benefits too.

Table: 6 Duration of the preferred investment

Duration Share Mutual fund Insurance Bank Property Total
Short term 4 7 11 18 9 49
(8.16%) (14.29%) (22.45%) (36.73%) (18.37%) (39.2%)
Medium 3 7 9 16 8 43
term (6.98%) (16.28%) (20.93%) (37.21%) (18.60%) (34.4%)
Long term 1 3 15 5 10 33
(3.03%) (9.09%) (45.45% (12.12%) (30.30%) (26.4%)
Total 8 17 24 49 27 125
Source:Primary data. while 34.4% shows interest in medium term investment.

: . : . .. Only 26.4% preferred long term investment. It is interesting
The time period for which the investment is being to note that bank deposits and ULIP (Unit Linked Insurance

made is a crucial factor in determining the avenue for_ .~~~ P .
Policy) is the most popular insurance product for short

investment. Therefore analysis is made to see how th?erm insurance investment followed by mutual fund and
time horizon influences the investment decision. Table 6 . y mt .
share market. The long term investment interest goes in

depicts Investment Horizon and Preferred investment

avenues of the respondents. It is observed that only 39_20;avour of insurance products followed by property, bank

of the respondents show interest in short term investmen@epOS'tS’ mutual funds and share market.

Table: 7 Income and preferred investment avenues

Income p.a. Share Mutual fund| Insurance (ba[r)lif)lgliltes*)tc.) Property Total
Less than 5 lacs 1(4.54%) 2(9.09%) 7(31.81%) 7(31.81%) 5(22.72%) 22,
5to 7.5lacs 2(8.33%) 3(12.5%) 5(20.83%) 10(41.67%) 4(16.67%) 24
7.5t0 10 lacs 4(8.52%) 8(17.02%) | 6(1277%) 19(40.43%) 10(21.28%) 47
Above 10lacs 5(15.63%) 2(6.25%) 5(15.63%) 13(21.88%) 7(40.62%) 32
Total 12 15 23 49 26 125

Source: Primary data.
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It is observed from the Table 7 that as the level 1. There is a need for financial literacy to develop

of income increases the choices for investment in  confidence among investors.

insurance product decreases and the choices fop
investment in share market is rises. As the income
increases there is a positive change in the property

Workshops, seminars on this financial matter for
teaching professional can be conducted by the
authorized people.

investment. It may beoncluded that there is an inverse _ ,
relationship between level of income & choice of 3- Services of NGO’s can be used to attract new

investment in insurance and there is a direct relationship

investors towards various untapped avenues.

between level of income & preferred investmerghare 4. Financial institutions can educate the population about
market and properties. However, at the all level ofincome  the investment risk and how it can be mitigated?

group shows primary preference is towards bank depositg
and provident fund as it is at their disposal.

Financial products and its expected performance can
be made clear and guidance to the required can be

Findings: given by the financial institutions.

1.

. Majority (67.64%) of the respondents have moderate

Teaching professionals save but there is a scope fo6. Adequate policy reforms in the financial sector should
more wise savings. be made in order to overcome the problems of the
investors.

experience in investment that is they are comfortableConclusion:

with FD, post office savings, LIC, etc. India has high national savings rate compared

. Venture capital, share trading, derivatives, governmentwith other countries. India rank the top in savings but

securities, company FDs were the most unpopularthey do not save wisely. Our people have started learning,
category of investment among the respondents.  understanding and practicing the right method of investing

. 41.17% of the sample feels that their own perceptionbUt the financial literacy level is not up to the desired

helps them in choosing the right choice of investment.'€Vvel- F_inancial_markets too do not perform w_eII.The
conventional attitude too do not allow them to diversify

- Respondents feel regular income, future plan and t@xpeir investment. If this condition improves then it would

saving are the key factors for their investment. turn India from a country of good savers to wise savers

. 50% of the respondents invest to bring down their which will pave way for financially strong India.

tax burden. References:

. Teaching professionals of karaikal are well aware of ggc\jrities and Exchange Board of India (SEBI) and NCAER

only safest investment avenues like bank depositsygop. Survey of Indian Investors, Mumbai.

followed by PF, LIC, gold and NSC. Karthikeyan B. 2001. Small Investors, Perception on Post

. Investors below the age group of 25 mostly prefer Office Small Savings Schemes, Unpublished Thesis Madras

bank deposits as it is the safest investment avenu@niversity, Tamilnadu, India.
followed by insurance and do not show interest in

, The Financial Express. http://www.financialexpress.com/
trying other new avenues.

news/survey-shows-gender-divide-in-savingshabits/

. As the income increases, age group from25-45 prefer100943/0.

to invest in the source like property, gold as they feel sajam and Kulsum U. Savings behavior in India: An empirical
that it gives good return on investment. study, The Indian Economic Journal.

10.Bank deposits is the ever time preferred investmentramrakar V. and Mani A. Household Savings. Research

for all age group as the fund is at their disposal at anyArticle, www.legal servicesindia.com.

point of time. AMFI 2009. Financial Markets Review. Financial

11.Investors feel property as the apt choice of investmentlTechnologies Management Company, India

12.Share trading is not much popular among the

for medium and long term investment as it fetches |, estor monitor. New Delhi april2011
ood return. L .
d Various issues of ‘The economic times”, 2010-2011.
Indian Household Investors 2005. The Changing Market

respondents. . .
P Environment Investor®references Problems Policy Issues,

Suggestions Society for Capital Market Research & Development Delhi.

The following suggestions are offered based on

the responses of the teaching professionals of karaikal.
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ABSTRACT

Life insurance plays a significant role, in the individual lives as well as the society. For thieluads, life
insurance is a life saver since it offers protection and extends a hand of protection to thosel whpressed
and are left without any support due to the sudden, unexpected demise of the breadwinner dythehizsran
element of saving for investment in future. It offers a safe and secured future, by providinglfassstance at
times of need that is for meeting the educational expenses of the children or marriage andmovidek loan
facilities which improve the credit worthiness of the policy holder. This paper focuses on mankigtofdife
insurance companies in Namakkal District.

Key words:Life insurance, Brand, Company, Marketing mix, Policy
Introduction Statement of the Problem

A life insurance policy may be used to avail loan Life insurance is universally acknowledged to
facility, directly from the life insurance company or can be an institution which eliminates risk substituting
be given as a collateral security for obtaining financial certainty for uncertainty and comes as timely aid to the
assistance from banks and other financial institutions. Infamily in the unfortunate event of the death of the bread
case of death, life insurance provides security for thewinner. Life insurance companies both private and public
family and provides guaranteed payment when there isadopt different marketing practices to meet the needs of
reduction in the earning power, due to old age, sicknesstheir targeted market. Customized products, pricing,
accident and so on. Life insurance is a means of savingmulti-channel distribution system such as direct selling,
and the relief given by the government towards thebanc assurance, corporate agency models serve as
savings, promotes the habit of thrift and savings amongstrategic tools for penetrating into the market.
the people. The most important aspect of human life isAdvertisement through media and technologies help in
its uncertainty. In the modern industrialized era, humancommunicating the market information to the customers
life and property are inevitably exposed to different kinds as well as the company. Providing quality service through
and varying degrees of risks and uncertainties. Humarcustomer relationship management practices has become
beings, to protect themselves and their property fromthe need of the hour.
total disaster, resqrt intelligently to pr_otectlo_n CoverageObjectives of the Study
extended by the insurance companies which act as a
trustee to the amount collected through premiums and The present research has been undertaken with the
provide certainty in the place of uncertainty. general objective of analyzing the marketing mix of the select

insurance companies. The specific objectives are as follows:
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1. To analyze the personnel and demographic andTable — 1 Selection of the Life Insurance Company
rational profile of the respondents;

Factor Frequency| Percent
2. To study the attributes of insurance products and Brand image 471 60.9
pricing of life insurance policies; Prompt Service 41 5.30
3. To study the nature and types of promotional Reputation 68 8.8
activities undertaken by the life insurance Security 193 25.0
Methodology Source: Primary data
Any study, to be authentic has to be the Table -1 indicates the reasons for choosing the

representative of the universe and depends upon the dati{€ insurance company. Out of 773 respondents, a
collected and analyzed. The characteristics of datamajority of respondents, that is 60.9 per cent, had chosen
collected and the validity of the analysis depend mainlythe select life insurance companies, for the brand image
on the methods and the methodology adopted in the studyh@Yy have created. Security was the second reason for
Moreover the study has been carried out in Thrissurtheir ch0|ce._Howe\_/er, r_eputatlon had been cited as the
district. The researcher consulted the officials of the thred€@son by eight point eight per cent of the respondents
companies who assisted in the selection of policies for2nd prompt service has been indicated as the reason only

the purpose of the study. The pilot study also endorsed five point three per cent of the respondents.

the same result. Table-2 Additional Benefits Availed
Sampling Framework Additional Benefits Frequency| Percent
The population for the study consisted of the policy Apud(_a_ntal Deat_h Benefit 476 61.6
holders of Life Insurance Corporation, ICICI Prudential |-Disability Benefit 72 9.3
Life Insurance Company and BAJAJ Allianz Life C”t'c‘_r’ll lliness Benefl_t 72 9.3
Insurance Company. The researcher adopted Purposiv Hospital Cash Benefit o8 7.5
Sampling method to choose the policy holders of the Others 95 12.3
three chosen companies. Total 773 100.00

. Source: Primary data
Collection of Data

Table-2 that out of the several additional benefits
available to the policyholders, Accidental Death benefit was
the most sought rider with 61.6 per cent of the respondents
eopting for it. Disability benefit and critical illness benefit
) . . : were equally preferred by nine point three per cent of
the policy holders. Questions were designed in such arespondents each. Hospital cash benefit was opted by only

Way_to ma|n1t_ﬁ|n a E'gh_ qlegrfeeh of Obje.Ct'V't.y and seven point five per cent of the respondents. Hence, it
con_s_lstency. € aut ent_|C|ty 0 the questlonn_alre WaScould be concluded that, majority of the policy holders
verified through informal interviews. The questionnaire

. ) preferred the add-on rider-Accidental Death benefit.
comprised of three parts. The first part of the

questionnaire contained eleven questions relating to  1able-3 Based on the source of Information

Primary data have been collected through a
structured questionnaire. Simple, specific and direct
questions to be marked under a five point scale wer
included in the questionnaire to solicit information from

demographic factors of the policy holders. The second Sources Frequency | Percent

part contained eight questions relating to rational factors Agent 556 71.9

and the third part contained 35 questions relating to the Bank 66 8.5

five factors chosen for study. Secondary data have been Corporate agents 84 10.9

collected from various books, journals, magazines, IRDA Franchises 36 4.7

Annual Reports and from company records. Advertisements 31 4.0

Pilot Study Total 773 100.00

A pilot study was conducted with the help of a Source: Primary data
draft questionnaire. The researcher randomly selected one Table - 3 discloses the various sources of

hundred respondents from various locations. Thejtormation about the policies to the respondents. It is
questionnaire comprised 30 questions under the sevefyorth noting that, the agents were the main source of
elements of marketing mix namely, product, pricing, information, with 71.93 per cent of the respondents citing
promotion, physical distribution, people, process and physicathem, Corporate agents marked by 10.87 per cent of the
evidence using Five Point Likert scale. Eight questions h'gh'respondents and banks eight point five four per cent of
lighted the rational background of the respondents. the respondents. However, Franchisees and
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advertisements were the source of information, for a Since more than 75% of original group cases
minimum number of respondents only. It can be inferredcorrectly classified the model is valid. This has been
that, the important source of information for majority of substantiated by Wilks’ Lambda Test also which revealed
the policy holders was agents. the following results.

Discriminant Analysis: Table — 5 Results of Wilks’ Lambda
Insurance Wilks’ Chi- Df | Sig
Company Lambdal Square '
— LIC 0.700 | 104.329| 8 | 0.000
LIC 81.9 per cent of original grouped c4 BAJAJ | 0727 1 63376 | 8 10.000

correctly classified _ ICICI | 0.701 | 93.829] 8 | 0.000
81.0 per cent of original grouped c4

Table-4 Promotion Mix of the Life Insurance
Companies

BAJAJ - TOTAL | 0.736 | 235.329| 8 | 0.000
correctly classified
IcIC 77.0 per cent of original grouped cd Since the Wilks' Lambda results are closer to
correctly classified one the model is considered to be valid.
Table-6 Promotion Mix of the Life insurance Companies
Insurance Effective Ineffective Total
Company Frequency Percent Frequency Percent Frequency Percent
LIC 211 70.8 87 29.2 298 100.00
BAJAJ 159 77.6 46 22.4 205 100.00
ICICI 184 68.1 86 31.9 270 100.00

It is clear from table-6 that majority of the people-oriented quality service mechanisms and physical

respondents belonging to the chosen companies felt thatvidence practices providing better infrastructure facilities
the promotional strategies were effective. In respect ofhas been facilitated by the companies. In this context, an
LIC 70.8 per cent of the respondents considered theattempt has been made by the researcher to analyze the
promotional mix to be effective while 29.2 per cent felt marketing mix of three major life insurance companies
it to be ineffective. As regards, Bajaj 77.6 per cent of thenamely the Life Insurance Corporation of India, Bajaj
respondents agreed that the promotion mix was effectivéAllianz Life Insurance Company and ICICI Prudential
whereas 22.4 per cent considered it to be ineffective Life Insurance Company.
With regard to ICICI, the number of respondents who
felt that the promotion mix was effective constituted 68.1
per cent of the total respondents while it was 31.9 perAbhiShek Agarwal. (2002). Distribution of Life Insurance
cent of respondents who considered the promotion mix ~ Productsin India. Journal of Insurance Chronicle, 2(8),
to be ineffective. It is concluded that of the three 53-55.

companies, majority (77.6 per cent) of the respondentsalagar, R.(2005). Retailing with Supply Chain Management.
of Bajaj, considered the promotion mix to be effective. Journal of Insurance Watch, 3(4 ), 50-51.

Reference

Conclusion Alok Mittal. and Akash Kumar. (2001). An Exploratory Study
of Factors Affecting Selection of Life Insurance

The life insuran r which is the m .
e lite insurance secto ch Is the most Products. Journal of Insurance Chronicle, 1(4), 23.

promising sectors in India has become a very attractive
destination for global insurance players. IncreasedAmerican Marketing Association, (1960). Report of the
dynamism in the external environment in the form of definitions committee of the American Marketing
growth in competition has made its imperative to bring Association. Chicago, p.13.

about transformation in the life insurance market. A key gjjal Mehta. and Shubhra Anand,. (2007). Study of the Need
issue for the insurance players is to recognize the relevant  Analyser Tools used by LIC for the insurance markets.
marketing dimensions reaching out both new and existing Journal of Insurance Chronicle, 7(4),66-74.
customers. Due to the pnvaUzapo_n process initiated byBodIa, B.S. and Sushma Rani Verma.(2004). Life Insurance
the central Government several life insurance players have R ) .
: . . ) . Policies in Rural area: Understanding buyer

come into the fray. An effective marketing mix comprised behaviuour. Indian Journal of Marketing, 34(5), 6-8.

of innovative products, pricing strategies, attractive ’ ’

promotional tools, well designed distribution strategies, Chari, V.G. (2005). Insurance—A relook at the distribution
strategy. Journal of Insurance Chronicle, 5(3), 28-36.

Research Explorer 68 January - June2015



)

Available online @ www.selptrust.org
Research Explorer
ISSN : 2250-1940 (Print), 2349 - 1647 (Online)
Impact Factor: GIP - 0.389, RIP - 0.920;
Vol. IV : IssuelO ; January - June 2015

PRIORITY SECTOR LENDING BY COMMERCIAL BANKS

Dr. C. Paramasivan
Assistant Professor of Commerce & Research Supervisor
Periyar E.V.R College (Autonomous), Tiruchiprappalli

Geetharaj. S
Research Scholar (Part Time —B)
Bharathiyar University, Coimbatore

ABSTRACT

Indian banking system and socio economic development of the nation is interrelated and muteallyithos
each other. The primary objective of the banking industry is to mobilise the investments andthkendéeged
sectors. Priority sector lending by commercial banks is an important study which help to explatutbeand
present conditions of the lending performance of commercial banks the present paper made aoalisoustst
the revised guidelines regarding the Priority sector lending by commercial banks based on thatiootiéif
Reserve Bank of India.

Key Words :Indian banking system, Priority sector lending, Net Bank Credit, agriculture sector, micro esgerpri
Medium Enterprises, Social Infrastructure, Renewable Energy.

Introduction lending is not only a scheme which helps to develop the
Indian banking becomes a vital and agriculture and SSI but these sectors consist of

multidimensional industry with innovative approaches. fraditional and largest employment sectors.

Role of commercial banks in industrial and agricultural Verma.O.P., Kulbhshan Chandégncludes that
development is unavoidable and closely associated withThe findings of the study and be successfully analyzed in
the economic development of the nation. It's a well orger to make commercial banking more viable, profitable
organised banking system leads to systematic growth ofnd service oriented. Operating cost of poor performing
the nation. India is being an agricultural based country;panks is quite high and they need steps to control this cost
our financial system concentrated much on banking topecause one of the crucial factors in maintaining profitability
promote the agricultural development. Even now, theof hanks is its ability to control cost of operations. The cost
commercial banks did not encourage the agriculturalef income generation should be kept at minimum. Possible
sector due to fear of the repayment of loans and advancefevels, reducing —overheads as ongoing basis but without

But, the commercial banks, particularly public sector adversely affecting the quality of service”.
banks should provide financial assistance to agriculture

and small scale industrial sectors not in profitable point
of view but to safeguard these sectors. Hence, the RB
has given a guideline as priority sector lending by
commercial banks. As per this guideline, all the
commercial banks must provide certain percentage of Saghir, Ahmad Ansari., Nisar Ahmad Khan.
net credit to these sectors. Priority sectors includeconcludes that “India is one of the early countries which
agriculture, small scale industry, export and weakersubjected itself voluntarily to the Financial Sector
sections. Now a day’s all the commercial banks areAssessmentProgramme (FSAP) ofthe IMP and its
restricted to provide loans and advances to the prioritypanking system was assessed to be in high compliance with
sectors according to the norms of the RBI. Priority sectorthe relevant principle in the new capital accord Basel II”.

Sunder.k.concludes that” The concept of
linearization privatization and globalization are coupled
with financial sector reform have changed the face of
Indian banking system”.
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Saghir Ahmad Ansari., concludes that “The by commercial banks performed will in terms of figures
performance of commercial banks has definitely but in real sense, till the new entrepreneurs and
improved in the post reform period. Relaxation of entry agriculturist are facing hurdle problems while getting the
norms has encouraged, new domestic private banks a®ans from banks. Categories under priority sector
well as foreign banks to either in the Indian banking landing are as follows :
system reducing monopoly of PsBs and increasing
competition. Entries of new banks sector banks to adopt
modern banking practices and diversify their activities [
to successful compete with them”.

Agriculture

Micro, Small and Medium Enterprises

i. Export Credit
Azhagaiah.R¢oncludes that “Today, banks are

no more banks they are battles of competencies. Indeed, _

there is a stiff competition for the competence in providing V- Housing

bank business environment, it is imperative for banks i social Infrastructure

primarily focus on value creating through continuous

effort and improvement in their own competence level”.

iv. Education

vii. Renewable Energy

Nasrullah Bhat. concludes that “The extract of viii. Others

finding leads to some improvement and suggestions,The Salient Features of the Guidelines
required in cooperative bank’s role in agricultural

development in Jammu and Kashmir State”. Adequate,
timely and easy cooperative financing facilities should
be made available to the farmers at their door steps to
achieve the desired goal for agricultural development in
Jammu and Kashmir State”. (i) Agriculture: The distinction between direct and
indirect agriculture is dispensed with.

(i) Categories of the priority sector: Medium Enterprises,
Social Infrastructure and Renewable Energy will
form part of priority sector, in addition to the existing

categories.

Paramasivan.Cconcludes that “Agriculture in
India is the means of livelihood of almost two third of (i) Small and Marginal Farmers: A target of 8 percent of
the work force in the country. It is also important part of ANBC or Credit Equivalent Amount of Off-Balance
our economic and social development. From the first ~ Sheet Exposure, whichever is higher, has been
year plan onwards agricultural sector has been treated prescribed for Small and Marginal Farmers within
with special criteria and introduced various schemes over  agriculture, to be achieved in a phased manner i.e., 7
a period”. percent by March 2016 and 8 percent by March
2017.

(iv) Micro Enterprises: A target of 7.5 percent of ANBC
or Credit Equivalent Amount of Off-Balance Sheet
Exposure, whichever is higher, has been prescribed
for Micro Enterprises, to be achieved in a phased

Priority Sectors Lending By Commercial Banks

Priority sectors lending by commercial banks
are not anew concept to the banking history, but now
the banks are responsible to provide loans and advances
to the priority sectors commercial banks which are not )
willing E) progide liberal credit to the agriculture and SSI manner i.e. 7 percent by March 2016 and 7.5 percent
sectors because of poor performance of the repayments. by March 2017.

But credits to these sectors are unavoidable and lendingv) There is no change in the target of 10 percent of ANBC
to these sectors is treated as lending to the national or Credit Equivalent Amount of Off-Balance Sheet
economy. The objectives of the nationalisation of the  Exposure, whichever is higher, for Weaker Sections.

e e S are 0 he s Trget o Foreign Bark: Foregn Sanks it 20
9 branches and above already have priority sector

the country. Agriculturists are facing financial problems targets and sub-targets for Agriculture and Weaker

and banks are restricted to provides credit to the Sections, which are to be achieved by March 31,

agriculturist. Hence, the agriculturists borrow money 2018 as per the action plans submitted by them and
from the local money lenders and they are charged high approved by RBI. The sub-targets for Small and

rate of interest return. After certain periods, agriculturists Marginal Farmers and Micro Enterprises would be

are unable to repay the loan and the money lenders for . =

fits the lands of the agriculturist. From than it is the major made applicable post 2018 after a review in 2017,
s e fands o 9 ' J Foreign banks with less than 20 branches will move

refgls?nt f?]rdt&e far:]ndei:i gnwdist-hse?i(c:)eri,t thseegi?kvihischhogd to Total Priority Sector Target of 40 percent of ANBC
understa € conditions o priorty or Credit Equivalent Amount of Off-Balance Sheet

the major part of our economy. Priority sector lending
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Exposure, whichever is higher, on par with other Equivalent Amount of Off-Balance Sheet Exposure,
banks by 2019-20, and the sub-targets for these  whichever is higher.
banks, if to be made applicable post 2020, would be

i i iX) The loan limits for housing loans and MFI loans
decided in due course. (ix) g

qualifying under priority sector have been revised.
(vii) Bank loans to food and agro processing units will

: (x) The priority sector non-achievement will be assessed
form part of Agriculture.

on quarterly average basis at the end of the respective

(viii) Export credit: Export credit upto 32 percent of ANBC year from 2016-17 onwards, instead of annual basis
or Credit Equivalent Amount of Off-Balance Sheet as at present.
Exposure, whichever is higher, will be eligible as part
of priority sector for foreign banks with less than 20
branches. For other banks, the incremental export The targets and sub-targets set under priority
credit over corresponding date of the preceding yearsector lending for all scheduled commercial banks
will be reckoned upto 2 percent of ANBC or Credit operating in India are furnished below:

Targets /Sub-Targets For Priority Sector

Domestic scheduled commercial banks and Foreign bankd~oreign banks with less than

Categories with 20 branches and above 20 branches

Total Priority - - - . 140 percent of Adjusted N

40 percent of Adjusted Net Bank Credit [ANBC defined in . ; .
Sector paragraph (iii)] or Credit Equivalent Aount of OffBalance Bal?k Credit [AHN BC deflngd '
Sheet Exposure, whichever is higher. sub paragraph (iii)] or Creg

. . . |Equivalent Amount of Off
Foreign banks with 20 branches and above have to achig Bgllg\rﬁ:n Sheet  Exposu
Total Priority Sector Target within a maximum period of : ; ; .

) ; ) whichever is higher; to K
years starting from April 1, 2013 and ending on March

: , [ [ h
2018 as per the aoh plans submitted by them and appro| gghfggg :s a}ngm?::dinmggl
by RBI.

paragraph (ii) below.
Agriculture |18 percent of ANBC or Credit Equivalent Amount of QRot applicable
Balance Sheet Exposure, whichever is higher.

Within the 18 percent target for agriculture, a target
percent of ANBC or Credit Equivalent Amount of Off
Balance Sheet Exposure, whichever is higher is prescrib
Small and Marginal Farmers, to be achieved in a ph
manner i.e., 7 per cent by March 2016 and 8 per ce
March 2017.

Foreign banks with 20 branches and above have to achie
Agriculture Target within a maximum period of five ye
starting from April 1, 2013 and ending on March 31, 201
per the action plans submitted by them and approved by
The subtarget for Small and Marginal farmers would be
applicable post 2018 afteraview in 2017.

Micro 7.5 percent of ANBC or Credit Equivalent Amount of Qfot Applicable
Enterprises |Balance Sheet Exposure, whichever is higher to be achie
a phased manner i.e. 7 per cent by March 2016 and 7
cent by March 2017.

The suktarget for Micro Enterprises for foreign banks with
branches and above would be made applicable post 201
areview in 2017.

Advances t{10 percent of ANBC or Credit Equivalent Amount of QRot Applicable
Weaker Balance Sheet Exposure, whever is higher.

Sections Foreign banks with 20 branches and above have to achig
Weaker Sections Target within a maximum period of
years starting from April 1, 2013 and ending on March
2018 as per the action plans submitted by them and apy
by RBI.

Source : RBI Report
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The World Bank (2004) in its report, ‘Sustaining Conclusion
India’s Service Revolution’ highlighted that government

. ) L " . The concept of priority sector was evolved in
ownership of banks in India stifles competition and raises P P y

. . the late sixties in order to focus attention on the need of
g:e codst;éllencti_#gptsol_the pUb]['C' fThe. Worldd E:jank h?S ensure adequate credit facilities to certain neglected
ame S st norms for foreign and domestic oo 45 of the economy particularly in the rural areas

banks for the weak financial health of commercial bankS.Where banks had hardly made their presence felt. The

The repﬁgrt.ha:ﬁ 'nbd'ci.ted thatt Ialrgdestt govef;.nme?tinvolvement of banks in priority sector lending has grown
owner?tllp n th el ;n 'Eg ch or ? 0 |gshu 'C'eT onsiderably since then along with the extension of the
competition in the Incian banking system and Nence, 1€G, ., ,n network of banks into the rural areas with special

to mcrgased.clost of mtermedlatlonz lowering ca_lpltal emphasis on opening branches in unbanked areas.
allocation efficiency and under-lending to the private

sector. RBI (2005) draft technical paper of internal References

working group identified the issues relating to necessityVerma.o.P., Kulbhushan chandel., “Significant determinates
of PSL. The working group recommended the need for of probability of Banking sector in India”., Indian

PSL prescriptions, the composition of priority sector Journal of Finance, August — September 2007.
which includes agriculture, SSI, small road and water
transport operators, small business, professional and selfund
employed persons, education, housing etc. The existing
system of computation of priority sector obligations in Saghir Ahamd Ansari., Nisar Ahmad Khan, “Banking sector
relation to NBC is based on the outstanding advances of ~ reforms: Achievements and future challenges”,

er.K., “profit banking — Strategies and implications “.,
Banking finance, August 2007.

banks. Linking the priority sector obligations to Banking finances, April 2007.
outstanding advances has its shortcomings as outstandin\.gaghir Ahamd Ansari., “commercial banks in post-perform
tend to decline as a result of better recovery, write-offs, period”, Banking finance, May 2005.

etc. Moreover, a portion of outstanding comprises NPAs, _ . _ . . . _
which continue to get reflected in the achievement ofAzhagaiah.R., _ ?trategl_c actionsin Indian banking sector:-
banks in lending to priority sector. The disbursement An analysis”, Banking finance, July 2005.

during a given period is, therefore, a better indicator of Nasrullah Bhat., “Impact of credit for agricultural
banks’ lending. In order to improve the flow of credit to development”, Banking finance, January 2005.

the priority sector and to ensure that a certain proportionsamasivan.C., “Promoting Agricultural Sector in India’.,
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linked to the total disbursements made by banks durind?B!Annual Report

the previous year. World bank report
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ABSTRACT

Petroleum plays an important role even in an ordinary man’s life. It has become inseparable product
nowadays, which in an unrefined state, has been utilized by human beings for over 5000 years. Oil in
general has been used since early human history to keep fires ablaze, and also for warfareusttial Ind
Revolution generated an increasing need for energy which was fueled mainly by coal, with othes sourc
including whale oil. Petroleum was in great demand, and by the twentieth century, had becoms the mo
valuable commodity traded on the world market. Hence, a petro company has been selected éy: the stu
Finance is the life blood of every business. This study is focused on the financial analysisLof HPC
limited, by taking five years balance sheet of the company. Analytical tools-both financialtestidaita

like correlation analysis, regression analysis, ratio analysis, coefficient of variation, trengsanaitc.,

have been used for evaluating working capital and forecasting the financial performance of theycompa

Key Words:Petroleum, HPCL, Financial Performance, Working Capital, Forecasting.

The Petroleum Industry includes the global HPCL operates two major refineries producing
processes of exploration, extraction, refining, a wide variety of petroleum fuels and specialties, one in
transporting — using oil tankers and pipelines, andMumbai (West Coast) of 6.5 Million Metric Tonnes Per
marketing petroleum products. The largest volume Annum (MMTPA) capacity and the other in
products of the industry are fuel oil and gasoline (petrol).Vishakapatnam, (East Coast) with a capacity of 8.3
Petroleum is also the raw material for many chemical MMTPA. HPCL is, also, owning and operating the largest
products, including pharmaceuticals, solvents, fertilizers,Lube Refinery in India, which produces Lube Base Oils
pesticides, and plastics. The industry is usually dividedof international standards with a capacity of 335 TMT.
into three major components: upstream, midstream and his Lube Refinery accounts for over 40% of the India’s
downstream. Midstream operations are usually includedotal Lube Base Oil production. Presently HPCL produces
in the downstream category. over 300+ grades of Lubes, Specialties and Greases.

Oil Refinery Industry holds an immense HPCL has, over the years, moved from strength
importance for all the oil producing countries. If we focus to strength on all fronts. The refining capacity steadily
on the global trend of this Oil Refinery Industry, then we increased from 5.5 million metric tons in 1984 / 85 to
will see that this industry has experienced a lot of ups13.00 million metric tons (MMT) now. On the financial
and downs over the decades. front, the turnover grew fron2687 crores in 1984 - 85

HPCL, (Hindustan Petroleum Corporation to Rs 1,31,802 crores in Financial year 2008-09. HPCL
Limited ), headquartered at Mumbai, India, is, an Indian Products ar@etrol, known asMotor Spirit (MS):Diesel,
state-owned, theecond largestil and petroleumrefining ~ known as Heavy Stock Diesel (HSDubricants, HPCL

of India listed at number 336. products;LPG; Aviation Turbine Fuel; Bitumen; and

Furnace Oil
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Statement of the Problem between Current Assets and Current Liabilities. It
The researcher wants to know the answers formeasures its short-term solvency i.e. its ability to meet
the following questions: short-term obligations. Current ratio of 2:1 is considered

01.Whether the business is profitable? an '?'ea_' one. .
02.Whether the company has enough Liquidity and b) Liquid Ratio
Solvency? Quick Ratio is also known as Liquidity Ratio or
03.What would be the financial trend in the AC.'d Rat|.o or Near Money Rath. It_|_s_ the rgtlo_ betvyeen
forthcoming future? qwc_k or Ilqu_ld assets gnd quick |Iabl|lt!eS. Liquid rgﬂo of
o 1:1 is considered satisfactory as a firm can easily meet
Objectives of the Study all current claims. If the ratio is more than 1:1 the financial

The objectives of the present study are as follows: position of the concern is sound and good.
To analyze the financial performance of HPCL c) Debt Equity Ratio
To evaluate the working capital management of The ratio is between long-term debts and
HPCL shareholder funds. This ratio should generally be less
To forecast the financial trend of HPCL than one since it will show that the claims of the owners
To suggest suitable suggestions for the bettermengire greater than those of the lenders. Rule of the thumb
of HPCL for this ratio is 2:1.

Scope of the Study d) Total Asset to Debt Ratio

The study attempts to evaluate the financial This ratio attempts to measure the proportion of

performance and working capital management of HPCLtotal assets funded by long-term debt. The lower the
Itd. It also tries to suggest some measures to the firm irfatio, the role of loaned funds in financing the assets is

order to improve its performance. engaged in profit generating activities of the organization.
Methodology e) Proprietary Ratio
Sources of Data The Proprietary Ratio captures relationship

The study is based on secondary data available apetween equity and total asselbis ratio throws light
internet in general and in particular in HPCL website. on the general financial strength of the company. Higher
The published annual reports of HPCL have been usedhe ratio or the share of shareholders in the total capital
for the analysis. Fist hand information has been collectedf the company better is the long-term solvency position
from the HPCL retail staff through oral discussions andof the company.
interviews about various financial aspects of the f) Inventory Turn Over

company. This ratio is a relationship between cost of goods

Period of the Study sold and the cost of average inventory during a particular
Since the study is chronological in nature, it covers period. It indicates the number of time the stock has

half of a decade (five years) from 2006 — 2007 to 2010been turned over during the period and evaluates the

— 2011. The researcher has consumed two and a haé#fficiency with which a firm is able to manage its

months of time from August to mid of October, 2014, in inventory.

order to collect and analyze the data. g) Debtors Turnover Ratio

Data Analysis Debtor turnover ratio indicates the number of
Financial-Ratio Analysis, as well as statistical - times the debtors are turned over a year. The high the
Correlation Analysis, Mean, Standard Deviation and value of debtors’ turnover the more efficient is the
Coefficient of Variation, tools and techniques are usedmanagement of debtors or more — liquid the debtors are.
for evaluating the financial performance of the firm. Trend h) Return on Net Worth Ratio:
Analysis has been used for the purpose of forecasting. . . .
It is the ratio of net profit to share holders’

| Ratio An.aIyS|s o _investment. It is the relationship between net profit and
Ratio analysis involves the method of calculating share holders’ funds.

and interpreting financial ratios in order to assess the

. i) Total Asset Turnover Ratio
strengths and weaknesses underlying the performanc _ _.
of an enterprise. Total Asset turnover ratio measures the ability of

a company to use its assets to generate sales. It considers

a) Current Ratio 4 o . X
C Rati herwise Working Capital Rati all assets including fixed assets like plant and equipment,
urrent Ratio, otherwise Working Capital Ratio, ,q e a5 inventory and account receivable.

is used to measure liquidity. It expresses the relationship
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Il Profitability Ratios v) Earnings per Share (EPS) Ratio

Profitability means the return achieved through EPS is a small variation of return on equity capital
the efforts of the management on the funds invested byatio and is calculated by dividing the net profit after
the owners of a business. taxes and preference dividend by the total number of
i) Operating Profit Ratio equity share.

Operating income is often called earnings before Vi) Dividend Pay Out Ratio
income and taxes (or) EBIT. Operating profit ratio shows Dividend payout ratio is calculated to find the extent
the relationship between operating profit and net sales.to which earnings per share have been used for paying
ii) Net Profit Ratio dividend and to know what portion of earnings has been

retained in the business. A low payout ratio or higher
retained earnings ratio means a stronger financial position
of the company.

It is the relationship between Net Profit after Tax
and Net Sales. It measures the efficiency and overal

profitability of the firm. _
; The other tools used for analyzing the data are:
i) Interest Coverage Ratio .

Chart of Correlation

The interest coverage ratio is used to determine

how easily a company can pay interest expenses on Results Degree of Correlation
outstanding debt. The lower the ratio the more the|tl Perfect Correlation
company is burdened by debt expenses. +0.90 or more Very High degree of Correlation

t +0.75 and <+0.9(0~airly High Degree of Correlation

iv) Expenses Ratio .
S he relationshin of vari t +0.50 and <+0.7PModerate Degree of Correlation
Expenses ratio indicates the relationship of various t£0.25 anck£0.50 |Low Degree of Correlation

expenses to net sales. The lower the operating ratio t €025 Very Low Degree of Correlation
larger is the profitability and higher the operating ratio, O_ No Correlation
lower is the profitability.

Table | Ratio Analysis

Year 2006-|2007-|2008( 2009 | 2010 Average Star]dqrd Coeffi_cient Maxi- Mini - qure-
07 08 | -09| 10 11 Deviation |of Variation mum mum lation

CR |099| 1.37 1.19| 1.12| 1.16| 1.17 0.12 10.50 1.37 0.99 0.95
LR 0.29]| 052 | 0.54]| 0.45| 0.43| 0.45 0.08 19.55 0.54 0.29 0.86
DER | 1.09| 158 | 2.12| 184 | 199 | 1.72 0.36 21.18 2.12 1.09 0.88
TADR|191| 162 | 147|154 | 1.50| 1.61 0.16 9.71 1.91 1.47 0.99
PR |0.47| 0.38|0.32| 0.35| 0.33| 0.37 0.05 14.50 0.47 0.32 0.91
ITR [12.05] 9.32 |14.98 9.13 | 8.56 | 10.80 2.40 22.31 12.05 8.56 0.62
DTR |61.88| 65.52|58.82 47.13| 53.65| 57.40 6.44 11.22 65.52 47.13 0.83
TATR | 4.46| 3.81 | 3.73| 3.26 | 3.54 | 3.76 0.40 10.78 4.46 3.26 0.90
OPR | 2.82| 1.77 | 2.64| 3.08 | 2.48 | 2.56 0.44 17.25 3.08 1.77 0.69
NPR | 1.75| 1.08 | 0.46| 1.21| 1.15| 1.13 0.41 36.33 1.75 0.46 -0.05
ICR | 5.62| 243 | 1.35| 3.33| 3.67 | 3.28 1.42 43.28 5.62 1.35 0.23
RONR |16.36| 10.74| 5.35(11.26| 12.26| 11.19 3.53 31.50 16.36 5.35 0.14
TER |97.45/100.4895.88/ 99.94/100.09 98.77 1.79 1.82 100.48 95.88 0.92
DPOR|38.83| 8.96 |30.95 31.26| 30.84| 28.17 10.07 35.57 38.83 8.96 0.78
RER [61.17| 91.04|69.05 68.74| 69.16| 71.83 10.07 14.00 91.04 61.17 0.88

Source: Compiled from the Annual Reports of the Company
The company has an average Current Ratio of 1.17.

The company has an average Liquidity Ratio of 0.45.

The company has an average Debt Equity Ratio of 1.72.

The company has an average Total Asset to Debt Ratio of 1.61.
The company has an average Proprietary Ratio of 0.37.

The company has an average Inventory Turnover Ratio of 10.80.
The company has an average Debtors Turnover Ratio of 57.40.
The company has an average Total Asset Turnover Ratio of 3.76.
The company has an average Operating Profit Ratio of 2.56.

The company has an average Net Profit Ratio of 1.13.

The company has an average Interest Cover Ratio of 3.28.

The company has an average Return on Net worth Ratio of 11.19.
The company has an average Total Expenses Ratio of 98.77.
The company has an average Dividend Pay out Ratio of 28.17.
The company has an average Retained Earnings Ratio of 71.83.
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Method of Least Square Table Il gives the summary of the projected

) ) . financial performance of the company. The predicted
For the purpose of forecasting the financial ¢ rent ratio for the stated period is 3.86.
efficiency the method of Least Squares has been used to

fit a straight-line trend represented by the equation. The average liquidity ratio would be 23.54.
Hence the liquidity position of the company would be

Y =a+bX fair. The ratio shows an increasing trend. The projected

Where financial performance analysis shows a fair trend over

the period of years.
Y = trend value (a and b are constants)

. . Table Ill - Projected Financial Performance
a = computed trend figures of y variable

Ratios |HeighestLowest/Averagg Correlation

b = the amount of change in y variable associated witha [ To CAl 037 | 0.003| 0.19 0.22
change of one unit in x variable ITOWC|I 552 1-106.99 -50.72 0.59
X = unit of time ITOS| 0.13 | 0.07 | 0.10 0.60

ITOCA| 0.70 0.54 | 0.62 0.97

DTOCA|l 0.14 0.09 0.12 0.79
The collected data has been analyzed and (D To S| 0023 | 0.016| 0.02 0.83

interpreted.Table | shows the ratio analysis between
different variables.

Analysis and Interpretation of the Data

Source: Compiled from the Annual Reports of the Company

. . . Suggestions
The Table Il summarizes the workingapital

) 2 : The following suggestions could be given based
analysis. The co_—ef_fluent of correlation between_cash t%n the analysis and findings for the improvement of the
current asset ratio is -0.2R.shows that there exists a

company.

negative correlation between Cash to Current Asset Ratio. P It ig better to improve the short-term financial position
There is a moderate positive correlation exist of the firm as it is maintaining minimum liquid ratio.

between inventory to working capital ratio. That is the The inventory turnover could be improved

correlation value is 0.59. The correlation co-efficient introducing techniques of stock control and management

between inventory to sales ratio is 0.60. A positive to achieve an efficient stock turnover ratio.

correlation exists between these two variables. There Working Capital Ratio shows better working

exists a high degree positive correlation between inventorycapital management. It could be maintained or if possible,

to current asset ratio that is 0.97. The correlation co-it could be increased.

efficient between debtor to current asset ratio is 0.79. It Cost controlling techniques could be adopted in

shows a positive high degree correlation. The correlativeorder to cut their unnecessary cost involved and to

co-efficient between debtors to sales ratio is 0.83. Thaincrease the profit of the firm.

is a high degree positive correlation exists between thes€onclusion

two variables. The world is a hyper competitive business world.

It is becoming more complex and dynamic in nature.

Table Il - Analysis of Working Capital .
y g ~ap Because of this nature, the management should always

Ratio Times _|Average) be proactive and efficient in its attitude in order to tackle
CR 2.32-54 |3.86 the ever-changing scenario. This requires an effective
LR 14.13-32.9523.54

financial management in order to find out the problem
involved and take corrective steps. Such a kind of study
is useful in order to know the performance of the any
company for this matter and HPCL in particular.

DER 35.61-83.4159.50
TADR [39.18-16.7927.98
PR 58.65—-25.1441.90
ITR 46.44—19.9033.17
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